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Points  Of  Agreement  Offer 


^^rThe  crisis  in  the  Middle  East  and  u^^ries  acre 
^^ocus  of  attention  on  activities  in  the  J  ‘ 
r  United  Nations  have  given  fresh  relevance 
to  the  work  of  William  R.  Frye.  It  couldn’t 

3r6 

have  happened  to  a  nicer  person.  head! 

Frye  is  a  former  staff  writer  for  the  rpj, 
Christian  Science  Monitor  who  for  several  condit 
years  now  has  devoted  his  attention  to  the  from 
United  Nations.  His  two  features,  “The  UN  shado 
Today”  and  “The  World  in  Focus,”  are  ^ 

used  by  a  large  number  of  newspapers  in  . 

the  country. 

Growing  disillusionment  with  the  withd 
United  Nations  in  recent  years  has  tended  future 
to  make  editors  less  enthusiastic  about 
copy  from  the  tall  building  on  the  East  withd 

River.  But  Frye  is  in  his  element  now  that  Tsr^ 

k  the  Middle  East  crisis  has  stressed  anew 
W^the  need  for  cool,  perceptive  and  informed 

example,  Frye  has  looked  beyon|^,'’JW 
ing  probie^ll^nes  emphasizing  differe^p[^7  the  differS 

must  be  s°lv^<l^^^^A|3HJohnSOn  apUXflil^^^helps  restore  some 


tries  agree  on  the 
l^ze  the  area. 

^^s  of  apparent 
two  capitals 
a^l^s  jangling 

3re^t  on  the 
headMjdrawal 

conditi^pre 

from  A«"p 
shadowAei's 

must  beBat 
Sions  t«ed 
withdr^»  of 
future  J 

Ki^Kssive 

with#'''^*' 

^Wright  to 
Isra^^al  state 

^^^m^^ms  for 


must  be  solvecTl^^^^OhnSOn 

Third,  there  Is  at  leastsunacWffe? 
ment  that  the  Middle  Eastern  arms  build¬ 
up  must  not  be  resumed. 

Fourth,  they  agree  that  Israeli  terri¬ 
torial  gains  from  the  brief  war  should  not 
be  permanent. 


I^Wtrthe  situation.  The  millenium 
just  around  the  comer,  but  there  is 
dence  that  the  Big  Two  are  aware  of  thei^ 
special  responsibility  for  peacemaking  in 
the  Middle  East. 

That  common  concern  offers  a  starting 
point  that  should  not  be  underestimated. 
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ma  FOR  SUPERB  CRISIS  COVERAGE 

Get  in-depth  coverage  of  the  top  story  —  and  don’t  pay  fat  expense  accounts 

Tne  UN  Today  is  superbly  informed  coverage  of  diplomatic  news  offered  by 
William  R.  Frye,  Room  360,  United  Nations,  N.Y.  (212)  421-0319  Telex  12-6871 


City  Building  Inspector  William  Jami-  Liiy  regulations  on  bouse  moving  may 
son  said  the  house  was  one  of  about  50  he  n®®*!  changing-  Council  may  also  want  to 
had  found  structurally  sound  enough  to  be  consider  regulations  to  keep  duplex  struc- 
- j  t —  *u-  — iu  tures  from  being  moved  onto  single-family 


be  rising  as  Romney  declines. 

This  is  not  any  deep  plot  by  Rod 
'  ler— who  is  neither  the  subtlest 
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AKRON  BEACON  JOURNAL  •  CHARLOTTE  NEWS  •  CHARLOTTE  OBSERVER  •  DETROIT  FREE  PRESS  •  MIAMI  HERALD  •  TALLAHASSEE  DEMOCRAT 
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As  a  major  cornerstone  of  South  Florida  . . .  stimulating  it  to  greater  achievement 
provoking  it  to  responsible  leadership  and  sharing  its  destiny  of  growth  . . .  stands 


EDITOR  &  PUBLISHER  CALENDAR 


to  Marketing 
and  Media  Planners 


By  which  of  the  following 
methods  do  you  select  markets 
and  media  in  Mew  England? 

•  Area  of  Dominant  Influence? 

•  Advertiser’s  sales  territories? 

•  Product  distribution  patterns? 

•  Newspaper  Markets? 

•  Designated  Market  Area? 

•  Economics,  geographies,  demographics? 

•  Circulation  and/or  penetration? 

•  Sectional  target  areas? 

•  Market’s  exclusive  performance? 

•  County  and/or  SMSA  definitions? 

Whatever  your  method,  here  are  some  significant  facts  about 

BOSTON-WORCESTER 

America’s  6th  Largest  Market 

In  the  “area  of  dominant  influence"  Worcester  and  Boston 
are  a  single  tv  buy. 

In  Massachusetts  marketing,  Boston  and  Worcester  are 
served  by  the  same  district  sales  offices,  major  chain  ware¬ 
houses,  food  brokers,  airline  sales  offices  and  most  sales 
forces. 

As  newspaper  markets,  Worcester  and  Boston  are  separate 
areas  of  influence.  Boston  papers  have  no  significant  circula¬ 
tion  in  the  $925  million  Worcester  County  Retail  Sales 
market;  whereas  the  Worcester  Telegram  &  Gazette  afford 
80%  daily  coverage. 


Therefore,  it  is  axiomatic  that  to  cover  the  total  Boston- 
Worcester  market  every  newspaper  ad  or  schedule  should 
appear  in  the  Worcester  and  Boston  newspapers. 


WORCESTER  TELEGRAM  &  GAZETTE 


Combined  Darly  over  155,000  /  Sunday  over  105,000 
Represented  by  Moloney,  Regan  and  Schmitt ' 


AUGUST 

6-18 — Seminar  for  sports  editors.  American  Press  Institute,  Columbia 
University,  New  York. 

11- 12 — Newspaper  Advertising  Executives  Association  of  the  Carolines. 
Ocean  Forest  Hotel,  Myrtle  Beach,  S.C. 

13- 15 — Texas  Daily  Newspaper  Association.  Terrace  Motor  Hotel,  Austin. 

14- 16— International  Mailers  Union.  Cincinnati. 

27- 3 1— Association  for  Education  in  Journalism.  University  of  Colorado, 
Boulder,  Colo. 

SEPTEMBER 

2-8 — International  Typographical  Union.  Colorado  Springs,  Colorado. 
8-10 — Maryland-Delaware  Press  Association.  Commander  Hotel,  Ocean 
City,  Md. 

10-22 — American  Press  Institute  Seminar  on  New  Methods  In  Newspaper 
Production.  Columbia  University,  New  York. 

14- 16— Pennsylvania  Newspaper  Publishers  Association  Classified  Clinic. 
Penn  Harris  Hotel,  Harrisburg,  Pa. 

16- 17 — Illinois  Newspaper  Mechanical  Conference.  Le  Claire  Hotel, 
Moline. 

17- 19 — UPl  Editors  Conference.  Fairmont  Hotel,  San  Francisco. 

17- 19 — Southern  Circulation  Managers  Association.  Sheraton-Tampa  Motor 
Inn,  Tampa,  Fla. 

18- 22 — International  Federation  of  Editors  and  Publishers.  Tel  Aviv. 

21- 23 — Associated  Court  and  Commercial  Newspapers.  Fairmont  Hotel. 
San  Francisco. 

23 — Texas  Press  Association  Advertising  Conference.  Oasis  Motel,  Bay  City 

23- 24 — Illinois  Daily  Newspapers  marketing  seminar  and  sales  personnel 
training  conference.  Pere  Marquette  Hotel,  Peoria. 

24- 27 — Inter-State  Circulation  Managers  Association.  Hotel  America,  Wash¬ 
ington,  D.C. 

24-26— New  York  State  Publishers  Association.  Whlteface  Inn,  Lake  Placid 
24-Oct.  6 — American  Press  Institute  seminar  for  European  and  North 
American  Newspaper  Executives.  Columbia  University,  New  York. 

28- 30 — Interstate  Advertising  Managers  Association.  Howard  Johnson 
Hotel,  Atlantic  City,  N  J. 

29 -  Editor  &  Publisher  Color  Awards  luncheon.  Waldorf-Astoria  Hotel. 

30- Oct.  I— Indiana  AP  Managing  Editors.  Monticello,  Ind. 

30-Oct.  I — Advertising  Executives  of  Ohio  Daily  Newspapers,  Pick-Fort 
Hayes  Hotel,  Columbus. 

30-Oct.  6 — Newspaper  Food  Editors  Conference.  Drake  Hotel,  Chicago. 

OCTOBER 

1-4— International  Newspaper  Promotion  Association.  Central  region. 
Ramada  Inn,  Peoria. 

4-7 — National  Conference  of  Editorial  Writers,  Ramada  Inn,  Nashville. 

6-8 — Pacific  Newspaper  Mechanical  Conference.  Westward  Ho  Hotel 
Phoenix. 

8-11 — International  Newspaper  Promotion  Association.  Southern  Region, 
Stouffer's  Inn,  Louisville. 

8-14— National  Newspaper  Week. 

12- 14— Oregon-Washington  AP  Association.  Eugene,  Ore. 

13- 14— Community  Newspaper  Conference.  University  of  Wisconsin, 
Madison. 

13-20 — Inter-American  Press  Association.  Dorado  Beach  Hotel,  San  Juan. 

15- 17 — Southern  Newspaper  Publishers  Association.  The  Broadmoor,  Colo 
rado  Springs,  Colorado. 

15-17 — Inland  Daily  Press  Association.  Drake  Hotel.  Chicago. 

15- 18 — International  Newspaper  Promotion  Association,  Western  regional, 
Executive  House.  Scottsdale,  Arizona. 

16- 17 — Illinois  AP  Editors  Association.  Sheraton-Blackstone  Hotel.  Chicago. 

17- 20 — Associated  Press  Managing  Editors  Association.  Palmer  House. 
Chicago. 

18- 19— Audit  Bureau  of  Circulations.  Royal  York  Hotel,  Toronto. 

19- 21 — Pennsylvania  Newspaper  Publishers  Association.  Marriott  Motor  Inn. 
Philadelphia. 

22- 25 — International  Newspaper  Promotion  Association.  Eastern  regional 
conference.  Pocono  Manor  Inn,  Pocono  Manor,  Pa. 

22-25— Institute  of  Newspaper  Controllers  and  Finance  Officers.  Chase 
Park  Plaza  Hotel.  St.  Louis. 

24-28 — National  Newspaper  Association.  Meeting  and  trade  show. 
Sheraton-Schroeder  Hotel.  Milwaukee. 
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No  rule  says  that 
SEC  appointees 
must  read 
this  newspaper. 


Che  tOoshinctoi  |)09t 


IVnnsv-Central  Rail  IVlerger 
Ta4idiM^m.,ker  Delavcd  Dv  Suprcme  Court 


-  Hnl-  •■k.  I  p.  I  Htirtru  lUr.  I  Hart  ■»»«••  I  ail 


(but  they  all  do) 


The  Securities  and  Exchange  Commission  in  Washington  shares 
at  least  one  thing  in  common  with  many  other  government 
agencies- 100%  of  its  key  officials  read  The  Washington  Post. 

In  fact,  throughout  the  highest  levels  of  government,  reading 
The  Post  may  not  be  a  rule  but  it  usually  is  ^  rule.  Ninety- 
five  percent  of  all  top  appointees- plus  every  Senator  and  al¬ 
most  every  Representative -read  it  regularly. 

The  significance  of  this  to  a  corporate  advertiser  is  plain.  The 
Washington  Post  reaches  virtually  every  government  official 
in  Washington  whose  opinion  matters. 

But  The  Post  is  equally  important  to  any  advertiser.  It  is  read  in 
3  out  of  5  families  and  reaches  50%  more  Washington  area 
people  than  are  reached  by  any  other  newspaper. 

The  Washington  Post . , .  first  with  the  few  who  have  to  know 
. . .  first  with  the  many  who  want  to  know. 


★  ★  ★ 


Art  dpavire  Irings  h 
colvhil  life  Ike 
iracle  of  kigk-speed 
ffotogpemiFe  priiting 
fep  fkese  distiioolsheil 

Akron  Beacon  Journal 
Buffalo  Courier- Express 
Cleveland  Plain  Dealer 
Detroit  Free  Press 
Fort  Wayne  News-Sentinel 
Pittsburgh  Press 
St.  Paul  Pioneer  Press 
Toledo  Blade 


eewspiipers: 


fxay 


a^tivin  S 
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COLUMNISTS,  sometimes  self-pity  prone  and  plagued  with 
that  old  unloved  feeling,  can  sympathize  with  their  fellow 
columnist,  Harold  ColTm,  AP  Newsfeatures,  when  he  laments: 

“Needling  everybody  is  a  lonely  ov'cupatioii.  I  have  so  few 
friends  left  that  when  niy  phone  riiigs  I  ean  answer  it  by  saying 
‘Wrong  number!'  Most  of  those  who  write  to  me  say,  ‘I  rut  your 
column  out  of  the  paper  every  day.’  Wonder  what  they  mean  bv 
that?  Publirity  guys  send  me  their  press  releases  in  'postage  due' 
envelopes;  and  when  I  go  to  lunch  with  a  lobbyist  I'm  the  one  who 
has  to  pay  the  tab.  Dogs  interrupt  their  pursuit  of  mailmen  to 
run  over  and  bite  me.  But  my  wife  reads  these  paragraphs  everv 
day.  To  find  out  why  she's  mad  at  me." 

A  journalism  student  wrote  Walter  Kaner,  who  writes 
“Kaner’s  Column”  for  the  Long  Island  (N.  Y.)  Press,  to  ask 
how  to  go  about  writing  a  column.  Kaner’s  tongue-in-cheek 
answer  began:  “You  couldn't  have  asked  a  more  qualified  per¬ 
son.  Actually,  writing  a  column  is  easy.  Especially  if  you’re  a 
creative,  imaginative  writer  like  me.  Frankly,  there  are  some 
writers  who  find  it  difficult  to  write.  They  are  at  a  loss  for 
inspiring  ideas.  Fortunately,  I'm  not.  Brilliant  thoughts  rush 
forth  from  my  nimble  mind  faster  than  my  flying  fingers  can 
type.  What  helps  me  with  my  writing  is  the  obvious  fact  that 
I  am  a  good  speller,  I  know  grammar  good  and  I  have  a 
large  err  ...  1  know  a  lot  of  words.  Like  many  writers,  I  must 
have  absolute  quiet  while  1  write  so  that — alone  with  my 
brilliant  thoughts — I  can  set  my  words  to  paper  for  posterity.” 
After  this  spoofing,  the  columnist  went  on  to  describe  his 
writing  frustrations,  his  cleaning  typewriter  keys,  adding:  “I 
stared  at  the  sheet  of  blank  paper.  It  matched  my  blank  mind.” 


Youngstown  Vindicator 

All  have  discovered  new  sources  of  linage  revenue  and  in¬ 
creased  circulation  through  locally  edited  magazines  printed 
by  Art  Gravure. 

Most  run  on  Sunday.  Two  of  the  above  distinguished  news- 
papters  also  publish  TV  magazines  printed  by  Art  Gravure. 

Art  Gravure  representatives  would  like  to  talk  with  editors, 
publishers  or  business  managers  who  do  not  already  publish 
locally  edited  rotogravure  supplements.  We  will  describe  our 
high-quality  rotogravure  reproduction,  quick  production  and 
fine  service,  plus  the  linage  picture  you  may  expect.  Just  write 
or  phone  Art  Gravure  Corporation  of  Ohio,  1845  Superior 


— PiiblijilitT  Mack  H.  ^'illiaiiis  Texas  Beverage  ISeics,  Fori 
ortb,  writes;  “In  33  years  as  a  newspaperman.  I've  read  many 
theories  on  the  origin  of  the  word  'new's'— ^uite  a  few  of  them  in 
E&P.  Doing  some  work  in  Greek  history  this  summer,  1  came 
across  another  possibility.  The  ancient  (>reek  word  for  “intelli¬ 
gence’  was  ‘nous.’  When  .\ristotIe  was  a  student  of  Plato’s  .4cademy 
in  Athens,  from  367  to  347  B.  C.,  Plato  called  him  the  'nous’  or 
‘intelligence’  of  the  school.  Since  so  many  English  words  have 
Greek  roots,  it’s  possible  that  'nous’  is  the  ancestor  of  our  ‘news.’ 
And  here's  one  for  the  boys  on  the  police  beat.  The  (Greeks  called 
their  first  cities  'polis.'  .4n  oflicial  with  municipal  duties  was  a 
‘polis-man.’  ”...  Editor  Dennis  F.  Herrick,  Davison  (Mich.) 
Index,  points  out  that  weeklies  have  heady  heads  as  well  as  dailies. 
For  example,  he  submits  three  recent  ones  in  the  Index,  written 
by  Pete  Stevens,  semi-retired  after  years  on  the  copy  desk  of  the 
Flint  (Mich.)  Journal:  “Judge  Swats  A  Litterbug"  and  “Parents 
Will  Pay  If  Children  ‘Play’  ’’  and  “It’s  a  Good  Ship,  Golly,  Pop!” 
(backyard  play  craft)  .  .  .  The  Kentucky  Irish  American  (Louis¬ 
ville)  July  21  provided  very  light  summer  reading  in  the  space 
usually  reserved  for  editorials.  Two  columns  were  blank  except 
fur  this  headline:  “(!upy  for  this  column  lust  in  the  mail.” 


Avenue,  Cleveland,  0.  44114.  Phone  216-861-1750. 
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— Things  must  be  buzzing  in  DeQueen.  Ark.,  where  the  news¬ 
paper’s  name  is  DeQueen  Bee.  ,  .  .  When  a  play  version  of  the 
book,  “A  Pennant  for  the  Kremlin,”  by  Paul  Molloy,  Chicago 
Sun-Times  columnist,  was  staged  in  Atlanta,  the  producer  ob¬ 
tained  permission  to  change  the  name  of  a  team  involved  from 
the  White  Sox  to  the  Atlanta  Braves.  .  .  .  The  Detroit  ISews 
reports  a  neat  trick:  “The  correspondents  there  all  joined  hands 
and  applauded  some.”  .  .  .  Heady  heads:  “Girl  Raised  on 
Chicken  Farm  Is  Something  to  Crow  About” — Baton  Rouge 
(La. I  Morning  Advocate:  “Hereditary  Grand  Falconer  Feels 
Hunting  Gone  to  Dogs” — Denver  Post.  .  .  .  The  Ottaiia 
JournoTs  centennial  edition  inadvertently  left  the  byline  off  a 
front  page  CP  Flashback  on  Confederation  Day,  July  1,  186 1, 
but  the  next  day  carried  as  a  front-page  box  explaining  the 
writer  was  James  Nelson,  veteran  CP  staff  member  in  Ottawa. 
Jim  commented  he  thought  this  even  better  than  a  regular  by¬ 
line. 


EDITOR  &.  PUBLISHER  for  August  5,  1967 


Try  explaining  baseball 
to  your  wife 
10,000  times. 

Bob  Burnes,  St.  Louis  Globe-Democrat  Executive  Sports  Editor,  did  it.  When  we  invited  the 
ladies  of  St.  Louis  to  our  second  Annual  Ladies’  Baseball  Clinic,  over  10,000  showed  up  early 
and  stayed  late.  It  proved  again  that  the  Globe’s  dedication  to  community  service  has  made  it 
the  vital,  moving  newspaper  in  St.  Louis. 

St.  Louis  revolves  around  the 

(ilobc-^cnwcrat 

Represented  nationally  by  Moloney,  Regan  &  Schmitt 


editorial 

Postal  Bill  ^Sleepers^ 

1^  EWSPAi'KR  executives  should  familiarize  themselves  with  the 
■*-  ”  postal  rate  increase  bill  agreed  to  by  the  House  |x>stal  tate  sid> 
committee  and  sthedided  for  full  committee  consideration  this  week. 
There  are  two  “sleepers”  in  it  that  will  seriously  affect  newspapers, 
if  approved. 

As  it  now  stands  the  bill  calls  for  a  23  |)ercent  increase  in  second 
class  rates  spread  o\er  three  years.  In  atldition  it  would  im|X)se  a  sur¬ 
charge  of  2")  percent  for  “red  tag”  treatment  of  news  publications. 
Therefore  the  7  jx^rcent  plus  increase  the  first  year  would  actually  be  a 
32  j)er  cent  increase  and  in  the  third  year  the  increase  would  amount 
to  58  j)er  cent. 

On  top  of  that,  adding  further  to  the  increase,  the  committee  jiro- 
poses  that  “advertising  supjjlements  mailed  with  publications  shall 
l)e  chargetl  postage  at  the  first,  third,  or  fourth  class  rates  as  ap¬ 
propriate  had  such  matter  been  mailed  other  than  with  the  publica¬ 
tion.”  This  could  price  newspaj)ers  out  of  the  advertising  supplement 
market. 

It  would  be  interesting  to  know  why  this  committee  went  far  be¬ 
yond  administration  proposals  on  these  items  and  also  with  the  in¬ 
crease  on  the  within  county  per  jxrund  rates  while  at  the  same  time 
reducing  the  administration’s  request  for  increases  in  the  third  class 
rate. 

Tax  on  Advertising 

I  ^  HE  governor  of  Iowa  has  signed  a  bill  imposing  a  3‘'(,  gross  tax 
on  all  advertising  in  newspapers,  magazines,  on  television,  radio 
and  billlx)ards.  It  is  expected  to  apply  to  all  publications  circulated 
in  Iowa. 

AVhat  about  all  the  broadcast  advertising  circulation  in  Iowa  by 
hundreds  of  radio  stations  coast  to  coast  and  dozens  of  television  sta¬ 
tions  around  the  j>erimeter  of  the  state?  What  about  the  millions  of 
ilollars  in  direct  mail  advertising  that  goes  to  residents  of  Iowa  cour¬ 
tesy  of  Uncle  Sam’s  postal  service? 

Some  lawyers  hase  predicted  the  tax  bill  will  be  in  the  courts  for  a 
long  time  to  come.  We  believe  them.  How  can  a  tax  measure  avoid 
being  discriminatory  when  it  applies  to  some  and  not  all?  In  order 
to  make  it  apply  to  all  advertising  in  the  state  the  Iowa  department  of 
revenue  will  have  to  establish  the  largest  bureaucracy  in  history'  to 
keep  track  of  it  all,  even  if  it  could  physically  be  done. 

Is  the  state  of  Iowa  going  to  ti7  to  collect  from  newspapers,  radio 
and  television  stations  in  Omaha,  Neb.,  just  across  the  border?  This 
we  want  to  see. 

Report  the  News 

^  I '  HE  success  of  the  first  all-news  radio  station  in  New  York  City 
■*-  (WINS)  and  announcement  that  another  station  (WCBS)  will 
soon  adopt  the  same  format  provides  some  proof,  if  it  is  needed,  that 
news  is  in  popular  demand.  It  should  be  of  interest  to  publishers 
who  have  curtailed  their  local  new's  staffs  to  lean  heavily  on  wire 
service  copy  or  who  have  reduced  their  news-hole  to  a  minimum.  The 
|)eople  want  the  news  and  if  newspajjers  don’t  provide  it  someone  else 
will. 
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“The  New  York  Times  meets  the  desire  for 

information  beneath  the  surface  facts  of  a  running  ^ 

story.  That  is  why  so  many  newspaper  editors  X 

read  what  amounts  to  America’s  only  ’national  ^ 

newspaper.’  I  wouldn’t  call  it  impossible  to  get  X 

out  a  newspaper  without  reading  The  Times, 

but  it  is  a  necessary  ingredient  of  every  editor’s  , 

reading  diet.  Every  editor’s  ambition  is  to  be  able 
to  cover  a  story  as  The  New  York  Times  does.” 
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FTC  Begins  Advertising  Rate 
Investigation  in  6 

About  20  Publishers  Asked 
^  To  Supply  Information  in  Files 

By  Jerry  Walker  Jr. 


The  F’edeial  Trade  Commis¬ 
sion  has  i)egrun  a  preliminary 
investigation  of  newspaper  ad¬ 
vertising  rates  with  a  long  list 
of  questions  covering  topics  that 
include  “double  billing”  and 
combination  offers. 

The  eight-page  letter,  con¬ 
taining  18  specific  requests  for 
information  and  documentation, 
was  sent  to  some  20  newspapers 
in  six  metropolitan  marketing 
areas.  Editor  &  Pi’blishkr  has 
learned.  The  markets  include 
New’  York,  Washington,  Los 
Angeles,  San  Francisco,  Chi¬ 
cago  and  New  Orleans. 

The  investigation  is  being 
conducted  by  the  FTC  officer  in 
each  of  the  six  areas.  Every 
publisher  received  the  same 
questionnaire. 

Hearing  May  Be  Held 

The  information  supplied  the 
local  FTC  officer  will  be  turned 
over  to  officials  of  the  Commis¬ 
sion  in  Washington,  as  soon  as 
the  requests  have  lieen  filled. 
Public  hearings  will  take  place 
if  the  FTC  decides  there  is  a 
problem  which  necessitates  rule- 
making  or  guidelines. 

According  to  the  letter  sent 
to  the  publishers,  the  FTC  is 
undertaking  the  prolie  in  order 
to  “deteiinine  if  said  publica¬ 
tion,  with  respect  to  its  adver¬ 
tising  rate  structure,  billing 
practices,  and  applicable  poli¬ 
cies,  has  engaged  in  unfair  or 
discriminatory  practices  within 
the  purview  of  Section  5  of  the 
Federal  Trade  Commission  Act 
and  2(a)  of  the  Clayton  Act,  as 
amended.” 

The  names  of  several  national 
companies  which  allocate  large 
advertising  expenditures  to 
newspapers  are  named  in  the 
questionnaire,  but  E&P  w’as 
told  that  the  names  of  the  firms 
were  selected  at  random  and 
“not  unique.” 

Therefore,  E&P  w’as  advised 
not  to  mention  them  by  name, 
‘t  is  significant,  however,  that 
the  manufacturing  firms  main¬ 


tain  retail  outlets  and  place  a 
great  amount  of  their  newspa¬ 
per  ads  through  co-op  advertis¬ 
ing  allowances. 

Most  of  the  firms  mentioned 
have  figured  heavily  in  the  past 
few  years  in  newspaper  adver¬ 
tising  discussions  regarding 
rates  for  preprints  and  special 
rates  for  guaranteed  schedules. 

Data  Keque!iled 

The  publishers  were  requested 
to  furnish  the  FTC  office  with 
the  following: 

1.  “Official  business  name  and 
headquarters  address;  business 
status;  date  and  state  of  in¬ 
corporation,  and  if  not  a  cor¬ 
poration,  date  when  business 
was  formed  and  publication 
commenced ;  names  and  ad¬ 
dresses  of  officers.  Furni.sh  a 
copy  of  your  most  recent  annual 
report,  if  any. 

2.  “Names  and  business  ad¬ 
dresses  of  officers  or  other  per¬ 
sonnel  responsible  for  establish¬ 
ing  and  administering  advertis¬ 
ing  rates  and  policies  during  the 
period  January  1,  1966,  to  the 
present  time. 

8.  “Location  of  business  or 
branch  offices  and  printing 
))lants;  extent  of  geographic 
circulation  and  distribution  of 
your  newspaper;  points  of  ori¬ 
gin  of  shipment;  and  geographic 
areas  covered  by  each  shipment 
or  distribution  point. 

4.  “Furnish  total  average 
daily  and  Sunday  circulation 
fibres  for  the  year  1966.  Sub¬ 
mit,  if  available,  average  daily 
and  Sunday  circulation  figures 
by  geographic  region  or  in  ma¬ 
jor  metropolitan  areas  through¬ 
out  the  United  States. 

5.  “Furnish  the  newspaper’s 
income  figures  for  1966  broken 
down  to  show  income  received 
from  newspaper  sales  and  from 
sales  of  advei'tising  space.  (If 
it  would  be  more  convenient  to 
report  such  figures  for  a  fiscal 
period,  you  may  do  so  for  the 
most  recent  fiscal  period.) 

6.  “Furnish  all  published  ad- 


Markets 

vertising  rate  schedules  (exclu¬ 
sive  of  classified  advertising 
rates)  for  the  period  January 
1,  1966  to  the  present  time,  for 
all  sections  of  your  newspaper, 
daily  and  Sunday  issues.  This 
will  include  open  line,  general, 
contract,  continuity,  weekly, 
earned  or  bulk  rates.  Include 
also  special  charges  for  color  or 
specified  position  and  preprinted 
advertising  inserts.  Furnish  ex¬ 
planation  of  your  entire  rate 
unless  this  is  already  indicated 
on  the  rate  cards  or  schedules 
to  be  furnished. 

7.  “Furnish  full  information 
and  details  regarding  negotiated 
rates  or  rates  other  than  at  the 
published  levels. 

Names  of  Kelail  Afivertis4'rs 

8.  “Identify  by  name  and  ad¬ 
dress,  1966  advertisers  in  the 
retail  apparel  field,  as  follows: 

(a)  All  such  advertisers  in 
your  lowest  contract  and  nego¬ 
tiated  rate  category  (i.e.  which 
paid  the  lowest  per  line  rates). 

(b)  All  such  advertisers  who 
paid  the  open  or  transient  rates. 

(c)  All  such  advertisers 
which  paid  the  highest  contract 
rates  on  a  per  line  basis. 

(d)  Approximately  15  of  such 
advertisers  in  the  middle  con¬ 
tract  rate  categories,  paying 
neither  the  highest  nor  the  low¬ 
est  available  rates  per  line. 

9.  “Identify  by  name  and  ad¬ 
dress  manufacturers  of  apparel 
(or  other)  products  which  ad¬ 
vertised  during  1966. 

10.  Respecting  each  of  those 
advertisers,  furnish  the  follow¬ 
ing  detailed  infoi  mation : 

(a)  Total  linage  purchased 
during  1966. 

(b)  Total  dollar  amount  spent 
for  advertising  during  1966. 

(c)  Copies  of  advertising  con¬ 
tracts  or  agreements. 

(d)  Advertising  tear  sheets, 
or  a  list  of  items  advertised  by 
such  firms,  for  periods  to  be 
selected  by  Commission  attor¬ 
neys. 

(e)  Invoices  for  periods  to  be 
selected  by  Commission  attor¬ 
neys  covering  such  advertising, 
indicating  linage  costs,  costs  for 
special  position,  colors,  etc. 

(f)  Documentary  information 
in  evidence  of  subsequent  re¬ 
bates,  discounts  and  similar 


items,  and  the  resulting  net 
rates  for  1966  to  such  adver¬ 
tisers. 

(g)  Documentary  information 
for  such  selected  periods  in  evi¬ 
dence  of  preprinted  insert 
charges  to  apparel  advertisers 
(invoices  and  copies  of  pre¬ 
prints).  Is  preprint  linage  com¬ 
bined  with  regular  advertising 
for  volume  rate  purposes? 

11.  Identify  all  1966  retail  ap¬ 
parel  advertisers  which  were 
permitted  to  combine  their  ad¬ 
vertising  linage  for  the  purposes 
of  earning  lower  volume  adver¬ 
tising  rates  (e.g.  commonly 
owned  retail  stores,  chain  stores, 
divisions  of  a  parent  organiza¬ 
tion,  etc.)  Identify  the  nature 
of  the  groups  and  the  advertis¬ 
ers  within  each  group.  With 
respect  to  such  advertisers,  fur¬ 
nish  information  outlined  in 
jiaragraph  10. 

Invoices  ('.ailed  For 

12.  Information  is  hereby  re¬ 
quested  with  respect  to  the  fol¬ 
lowing  companies,  if  they  are 
advertisers  in  your  newspapers; 
(Names  of  the  eight  national 
ouinufncturers  and  three  retail 
chains  omitted.)  For  each  of 
these  companies  furnish  total 
dollars  spent  for  advertising 
during  1966;  advertising  con¬ 
tracts  for  1966;  list  of  prod¬ 
ucts  advertised;  rates  assigned 
to  these  companies  (e.g.,  na¬ 
tional,  local,  etc.) ;  representa¬ 
tive  invoices  showing  net  lin¬ 
age  costs  paid  by  such  adver¬ 
tisers  during  1966  or  a  sum¬ 
mary  of  such  invoices  reflecting 
such  information.  Furnish  cop¬ 
ies  of  preprinted  inserts  and  in¬ 
voices  in  connection  therewith 
for  selected  periods. 

13.  “Specific  information  is 
requested  with  respect  to  the 
Kroger,  A&P  and  Safeway  gro¬ 
cery  chains.  If  they  advertised 
during  1966,  furnish  total  dol¬ 
lars  spent  by  each  during  that 
year;  advertising  contracts;  and 
representative  invoices  showing 
net  linage  costs  paid  by  them  or 
a  summary  thereof.  If  the  afore¬ 
mentioned  chains  advertised,  you 
are  then  also  requested  to  fur¬ 
nish  similar  information  re¬ 
specting  all  other  local  retailers 
selling  grocery  products  to  con¬ 
sumers. 

14.  “Furnish  documentary  in¬ 
foimation  that  pertains  to  and 
explains  your  policies  for  defin¬ 
ing  or  classifying  general  and 
retail  advertisers,  and  how  the 
classifications  are  applied  to 
mixed  operations  engaged  in 
both  institutional  or  general  ad- 

(Continned  on  page  16) 
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LBJ  ASKS  <jlEST10N 


Editors  Give  Views 
On  Riot  Coverage 


By  Tony  Brenna 

President  Johnson  has  charged 
his  new  Commission  on  Civil 
Disorders  to  determine,  “what 
effects  do  the  mass  media  have 
on  the  riots?” 

Placed  14th  in  a  string  of 
questions  to  which  the  Presi- 
tlent  wants  answers,  newspaper¬ 
men  this  week  saw  the  inquiry 
as  mainly  being  “directed  to 
electronic  journalism.”  However, 
editors  and  publishers  may  well 
l)e  among  those  called  as  wit¬ 
nesses  when  the  commission  be¬ 
gins  its  investigation. 

With  Otto  Kerner,  the  Gov¬ 
ernor  of  Illinois  as  chairman, 
and  Mayor  Lindsay  of  New 
York  City  as  vice  chairman,  the 
commission  expects  to  begin  by 
asking  Congress  for  the  power 
to  subpoena  witnesses. 

The  President,  like  Rep.  Dur- 
ward  G.  Hall  (R-Mo.)  is  under¬ 
stood  to  be  particularly  con¬ 
cerned  as  to  the  effects  of  in¬ 
flammatory  television  coverage. 
He  has  not  been  vocal  on  the 
subject,  but  Rep.  Hall  has.  He 
said  in  a  speech  to  the  House 
last  week,  “A  sad  but  tragic 
fact  is  that  our  marvel  of  in¬ 
stant  communications,  with  the 
potential  to  do  so  much  good, 
mirrors  the  day-to-day  events 
leading  up  to  a  riot  in  a  fashion 
no  less  detestable  than  the  worst 
days  of  yellow  journalism. 

'Inciteniriit  to  Kiel' 

“National  commentators  on 
tv  and  radio  decry  what  is  hap¬ 
pening  today,  but  over  many 
yesterdays  they  permitted  their 
facilities  to  be  used  as  incite¬ 
ment  to  riot  and  now  they  are 
reaping  what  they  have  sown. 

“A  Stokely  Carmichael  calling 
for  insurrection  on  a  street 
corner  soap  box  is  a  curiosity,  a 
‘hippie’  talking  to  a  few  other 
‘hippies.’ 

“But  a  Stokely  Carmichael 
talking  face  to  face  to  millions 
of  people,  recognized  by  those 
■whose  responsibility  is  to  make 
sober  judgment  about  whom  to 
give  mass  media  exposure  is  im¬ 
mediately  transformed  from  an 
oddball  to  a  national  figure.” 

E&P  this  week  asked  some 
newsmen,  particularly  those 
whose  cities  have  been  the  scene 
of  racial  disturbances,  to  indi¬ 
cate  how  they  would  answer  the 
presidential  inquirj’  if  called 
upon  to  do  so. 

Ropfer  Tatarian,  editor  of 
United  Press  International, 


made  this  comment:  “The  ques¬ 
tion  appears  to  be  based  on  the 
premise  that  without  the  mass 
media  there  would  have  been 
no  riots  in  Newark  or  Detroit 
or  Milwaukee.  To  believe  that 
is  to  display  ignorance  of  the 
things  that  cause  riots,  and  it 
would  be  a  tragedy  if  at  this 
late  date  the  basic  causes  were 
not  apparent  to  all. 

“In  any  event,  the  alternative 
to  prompt  and  factual  reporting 
by  the  media  is  to  leave  a  vac¬ 
uum  for  word  of  mouth  and 
rumor  to  flourish.  The  incen¬ 
diary  effects  of  rumor  in  the 
climate  that  prevails  in  many 
places  would  be  far  more  dan¬ 
gerous  than  the  unadorned 
truth.” 

Broadcasters'  Comment 

Among  the  comments  received 
from  broadcasters  were  the 
following : 

•  William  Sheehan,  vicepresi¬ 
dent  and  director  of  television 
new’s,  American  Broadcasting 
Company,  said  that  television 
was  willing  to  take  its  share  of 
the  blame  for  influencing  new's 
situations,  but  there  are  many 
incidents  w’hen  tv  “just  is  not 
involved.” 

He  added,  “we  try  to  record 
the  event,  not  shape  it,”  and 
explained  that  ABC  cameramen 
have  instructions  to  cap  the 
camera  if  their  presence  “starts 
changing  the  event.” 

Sheehan  agreed  that  elec¬ 
tronic  media  had  “greater  re¬ 
sponsibilities”  because  of  the 
“higher  degree  of  immediate  im¬ 
pact  it  achieves.”  But  he  noted 
that  in  the  present  circum¬ 
stances,  “it  was  hard  to  know' 
where  to  draw  the  line ;  the  riots 
are  a  reality  and  we  must  cover 
them.  So,  too,  are  the  public 
figures  involved.” 

•  Similar  thoughts  have  been 
expressed  by  Richard  S.  Salant, 
president,  CBS  News,  who  says, 
“It  would  be  a  dangerous  busi¬ 
ness  indeed  for  us  to  assume  an 
omniscient  role — and  to  try  to 
decide  whether  an  event  is  good 
or  evil  or  an  individual  is  a  hero 
or  a  villain,  and  to  make  our 
new’s  judgments  turn  on  that 
kind  of  social  evaluation. 

“To  ignore  a  man  or  an  event 
l)ecause  we  disapprove  is  to  en¬ 
gage  in  a  subjective  act  of  sup¬ 
pression.  Every  citizen  has  the 
right,  and  the  obligation,  to 
make  that  kind  of  evaluation 


and  to  reject  or  ignore  that  of 
which  he  disapproves.  And  as 
an  individual,  I  most  vigorously 
claim  the  same  right.  But  as  a 
journalistic  organization,  our 
rights  and  obligations  in  a 
democratic  society  are  quite  dif¬ 
ferent.  As  a  news  organization, 
except  where  national  security  is 
clearly  involved,  our  sole  test 
must  be  newsworthiness.  And 
that  in  turn  depends  on  what 
the  issues  are  to  which  these 
people  are  addressing  themselves 
and  what  impact  they  are  having 
on  the  flow  of  events.” 

How'ever,  Salant  agrees  that 
there  is  a  somewhat  different 
facet  involved  “on  the  question 
of  riots  and  demonstrations.” 
He  says  that  there  is  no  ques¬ 
tion  that  there  are  times  when 
demonstrators  put  on  a  perform¬ 
ance  for  the  tv  cameras  and, 
“although  it  is  certainly  not  our 
intention,  we  may  inadvertently 
influence  the  event.” 

Martin  S.  Hayden,  editor  of 
the  Detroit  News,  said  he  be¬ 
lieved  television  was  “probably 
the  biggest  instigator  of  the 
riots  here.”  He  explained  that 
he  was  not  blaming  tv,  but  said 
that  it  was  in  the  nature  of 
electronic  journalism  that  such 
problems  should  arise.  “People 
here  w’atched  those  looters  at 
work  in  Newark.  They  sat  at 
home  in  front  of  their  screens 
viewing  the  network  coverage; 
then  when  the  trouble  started 
here  many  thought  they’d  get  in 
on  similar  action.” 

Hayden  admitted  himself  per¬ 
plexed  by  the  problem,  saying, 
“I  don’t  see  how  it  can  be  con¬ 
trolled.  It  is  a  difficult  area  of 
responsibility  to  which  elec¬ 
tronic  media  must  find  the  an¬ 
swers  to  new  problems  which 
are  developing.” 

The  Detroit  editor  was  also 
critical  of  some  aspects  of  wire 
service  reporting.  He  said  that 
occasionally  they  set  off  a  chain 
of  action  which  led  to  misrepre¬ 
sentation  of  the  news,  particu¬ 
larly  on  radio  and  television.  He 
said  that  because  of  the  com¬ 
petitive  rush  to  get  bulletins  on 
the  wire,  such  material  was  not 
always  checked  out  as  thor¬ 
oughly  as  it  deserved.  He  said 
such  bulletins  were  picked  up 
by  the  networks  which  flashed 
them  to  affiliate  stations  which 
immediately  fed  out  the  erron¬ 
eous  material. 

Questionable  Reports 

“Instant  journalism  feeds  on 
that  sort  of  thing,”  said  Hay¬ 
den.  “While  there  was  an  effort 
to  play  down  inflammatory  news 
during  the  early  hours  of  the 
trouble,  local  stations  were  soon 
using  the  network  reports  plus 
their  own  material.  Things  were 
reported  here  that  actually  did 
not  happen.  Some  stories  were 
written  and  circulated  in  ad¬ 


vance  of  the  happening.  Often 
this  was  a  result  of  listening  to 
police  radios  .  .  .  -we,  (newspa¬ 
pers)  being  a  slower  medium, 
had  time  to  check  out  such  stor¬ 
ies,  therefore  we  were  more  ac¬ 
curate.” 

Derick  Daniels,  executive  edi¬ 
tor  of  the  Detroit  Free  Press, 
said  a  newspaper’s  main  obliga¬ 
tion  was  to  keep  the  public  in¬ 
formed.  “Citizens  must  be  given 
detailed,  informative  reports  of 
racial  news  developments  espe¬ 
cially  when  they  are  going  to 
have  a  wide  spread  effect  on  the 
community.”  He  thought  that 
more  harm  than  good  came  from 
a  newspaper  playing  down  a 
situation  which  in  reality  rated 
full  coverage. 

However,  Daniels  noted  that 
during  the  early  hours  of  the 
Detroit  riots  electronic  media 
voluntarily  played  down  the  dis¬ 
turbances.  “Radio,  which  is  an 
instant  medium,  has  a  particu¬ 
lar  responsibility  in  situations 
like  we  had  here,”  he  said.  “It 
can  bring  in  trouble  makers, 
sightseers  and  others,  thus  mak¬ 
ing  the  situation  harder  for  law 
enforcement  officers  to  control. 
Of  course,  as  was  the  case  here, 
it  was  quite  late  in  the  first  day 
before  the  public  realized  the 
extent  of  the  rioting — there  are 
some  who  will  question  that  fact. 
However,  after  the  first  hours, 
all  media  gave  the  story  full 
coverage.  It  was  a  story  of  ‘dis¬ 
aster’  proportions  and  therefore 
was,  quite  rightly  so,  treated  as 
such.” 

Daniels  said  that  in  Detroit 
media  had  not  contributed  to 
the  riot  situation.  Specifically, 
he  noted:  “I  don’t  think  news¬ 
paper  coverage  had  any  direct 
effect,  other  than  helping  keep 
citizens  informed.” 

Paul  Miller,  president,  said 
that  newspapers  of  the  Gannett 
Group  give  “full  details  of  all 
disturbances,  but  tend  to  re¬ 
strain  headline  and  picture  dis¬ 
play.” 

He  said  that  Gannett  papers 
placed  emphasis  on  factual  re¬ 
porting,  “avoiding  rumors  or 
even  reports  that  cannot  be 
checked  out  before  publication.” 


s  were  picked  up 

)rks  which  flashed  “We  recognize  a  special  haz- 
ate  stations  which  ard  in  the  pictorial  field  where 
fed  out  the  erron-  ft  is  so  difficult  to  present  a  bal¬ 
anced  presentation,”  he  said. 
, ,  „  “There  often  is  an  over-supply 

a  e  epori!.  pictures  of  rioters  being  sub- 

lurnalism  feeds  on  dued  and  far  too  few  pictures  of 
thing,”  said  Hay-  arsonists  and  snipers  at  work, 
here  was  an  effort  Editorially,  we  long  have  sup- 
inflammatory  news  ported  all  programs  designed  to 
arly  hours  of  the  help  Negroes  to  get  better  edu- 
stations  were  soon  cation,  jobs,  and  housing.  At 
;work  reports  plus  the  same  time  we  have  called  for 
terial.  Things  were  strict  law  enforcement,  believing 
I  that  actually  did  that  safe  measures  can  result  in 
Some  stories  were  a  minor  disturbance  swelli^ 
circulated  in  ad-  into  a  riot  which  cannot  be 

EDITOR  8C  PUBLISHER  for  August  5,  1967 


THE  PRESS  CORPS — Detroit  Free  PreK  staffers  rode 
into  the  sniper  zone  in  an  armored  car  borrowed  from 
a  company  which  manufactured  it  for  a  South  Ameri¬ 
can  country.  Clearance  for  use  of  the  vehicle  was 
obtained  from  the  U.S.  Army  and  Police  Commis¬ 
sioner  Ray  Girardin,  who  is  a  former  Detroit  Times 
crime  reporter.  Photographer  Ira  Rosenberg  is  seen 
in  the  turret,  with  Wayne  King  and  Gene  Goltz,  re¬ 
porters,  in  the  front  seat. 


‘Howey^,  Isaacs  concluded,  lems  in  Milwaukee,”  he  ex- 
"it’s  a  difficult  path  to  tread;  plained,  “as  well  as  covering 
we  re  not  the  judges  of  society  these  very  maj‘or  stories.” 

-we're  supposed  to  mirror  it.  He  said  the  Journal  had  no 
not  distort  it,  .  .  stated  policy  in  the  handling  of 

Joseph  Sh^uist,  managing  racial  news,  but  it  “seeks  to  be 
editor  of  the  Milwaukee  Journal,  conservative  in  its  portrayal  of 
thought  that  the  President's  events  elsewhere  avoiding  the 

question  was  more  directly  con-  dangers  of  inflammatory  mate-  psychology  of  mobs.  They  act  tagonists  in  the  street  drama 
cerned  with  electronic  media  be-  rial.”  spasmodically  and  without  rea-  that  is  one  of  the  most  important 

cause  of  the  way  in  which  it  His  last  w’ord  on  the  subj'ect:  son,  or  they  wouldn’t  be  mobs,  of  our  time.” 
dramatizes  emotional  situa-  of  fjjjg  ^e’re  very  Any  responsible  medium  of  com- 

disappointed  about  what  hap-  munication  should  consider  the 
Articles  Suspended  pened  here.”  effect  its  ow'n  coverage  could 

Richard  Leonard,  editor  of  the  have  on  a  potential  riot  situa- 
He  said  that  perhaps  the  Jour-  Journal,  said  the  curfew  in  Mil-  tion.  Saturation  coverage  by  the 
nal  had  been  an  element  in  the  waukee  had  caused  his  news-  press  and  radio-tv  can  generate 
Milwaukee  riots,  but  he  doubted  paper  “some  problems.”  He  said  its  own  disturbances,  particu- 
it,  "because  we’ve  done  all  we  that  it  was  lucky  that  there  was  larly  in  the  pictorial  field, 
can  to  keep  things  cool  here  and  an  afternoon  break  in  the  cur-  “At  the  same  time,  the  public 
to  be  informative.”  Shoquist  said  few,  therefore  newspaper  distri-  needs  to  know  what  is  happen- 
that  when  the  rioting  began  the  bution  was  possible  in  the  metro-  ing  or  is  likely  to  happen.  This 
Journal  was  mid-w'ay  through  a  politan  area  via  carrier  boys  and  must  be  balanced  against  the 
series  of  special  articles — “Mil-  adults.  Some  department  store  fact  that  bystanders  who  may 
waukee  Negroes  Now” — wrhich  advertising,  he  said,  had  been  have  had  no  intention  of  j'oining 
because  of  the  rioting  had  been  lost  as  a  result  of  the  curfew,  a  fray  frequently  turn  into  par- 
temporarily  suspended.  stores  being  closed  earlier  than  ticipants  at  the  sight  of  a  cam- 

The  first  articles  (begun  June  usual.  era  or  at  the  sudden  realization 

1)  outlined  the  problems.  The  Harvey  W.  Schwandner,  edi-  they  can  become  part  of  a  news 
second  series  told  what  w-as  tor  of  the  Sentinel,  said  the  situation. 

being  done  to  help,  but  the  third,  morning  paper  operation  “has  “What  tomorrow  will  bring,  I 


Paper  Heads 
Off  Trouble 


GENE  STIPE.  Oiclahoma  state 
senator  and  founder  of  the  Mc- 
Alester  Democrat:  "I  had  a  choice 
of  withdrawing  from  the  political 
arena  or  combatting  the  only 
daily  newspaper  in  our  area." 


FRANK  A.  DANIELS,  president  and  publisher  of  the  Raleigh  (N.C.) 
News  and  Observer  and  Raleigh  Times:  "The  financial  stability  that 
joint  operating  arrangements  can  produce  is  a  good  thing,  both  for 
a  newspaper  and  its  readers." 


BRIAN  McNAMARA.  former 
newspaperman  now  in  public  re* 
lations  in  Columbus,  Ohio:  "The 
relationship  between  the  news, 
papers  in  Columbus  has  been  a 
violation  of  the  anti-trust  laws." 


SENATE  HEARING  GOES  AFIELD 

Newspaper  Problems  Are  Complex 

By  Luther  .4.  Huston 


Washington 

After  three  weeks  of  hearings 
during  which  26  witnesses  testi¬ 
fied,  Senator  Philip  A.  Hart, 
chairman  of  the  Senate  Judici¬ 
ary  Subcommittee  on  Antitrust 
and  Monopoly,  has  concluded 
that  the  problems  of  the  news¬ 
paper  industry  are  complex. 

When  G.  O.  Markuson,  gen¬ 
eral  manager  of  Hearst  News¬ 
papers,  had  finished  his  testi¬ 
mony  last  week.  Hart  remarked : 

“As  we  are  beginning  to  real¬ 
ize  increasingly,  this  is  not  a 
very  simple  problem.”  Rather 
wistfully  he  added:  “In  fact,  the 
world  seems  to  be  running  out  of 
simple  problems.” 

There  was  no  disagreement 
from  any  other  members  of  the 
Subcommittee,  any  editors  or 
publishers  who  were  present,  or 
anyone  w'ho  had  heard  the  three 
weeks  of  testimony. 

The  hearings  were  called  to 
consider  a  situation  which,  on  its 
face,  was  not  especially  com¬ 
plicated.  Last  March,  Senator 
Carl  Hayden  of  Arizona,  intro¬ 
duced  for  himself  and  14  other 
Senators,  a  bill  (S.  1312)  which 
would  exempt  “from  the  anti¬ 
trust  laws  certain  combinations 
and  arrangements  necessary  for 
the  survival  of  failing  news¬ 
papers.”  It  is  called  “The  Fail¬ 
ing  Newspaper  Act.”  Its  core  is 
a  section  that  would  make  it 
legal  for  newspapers  to  enter 
into  “any  contract,  agreement, 
or  arrangement  for  any  news¬ 
paper  combination  or  any  joint 
newspaper  operating  arrange- 

12 


ment  if  at  the  time  the  agree¬ 
ment  was  made  one  of  the 
parties  was  a  failing  news¬ 
paper.” 

Wide-Ranging  Inquiry 

The  bill  was  introduced  after 
the  Department  of  Justice  had 
sued  to  break  up  a  joint  oper¬ 
ating  contract  between  the  Ari¬ 
zona  Daily  Star  and  the  Tucson 
Daily  Citizen.  Although  argued 
three  months  ago,  the  federal 
district  judge’s  ruling  is  still 
awaited. 

Meantime,  however,  the  De¬ 
partment  of  Justice  indicated 
that  if  it  w'on  the  Tucson  case  it 
might  review  similar  agreements 
in  21  cities,  some  of  which  have 
been  in  effect  for  decades.  Alarm 
over  that  prospect  has  been  re¬ 
flected  in  the  testimony  of 
several  publishers  and  doubtless 
will  be  emphasized  by  others  yet 
to  appear. 

The  Hart  Subcommittee  de¬ 
cided,  however,  not  to  limit  the 
hearings  to  the  specific  action 
proposed  by  Senator  Hayden’s 
bill.  It  organized  a  wide-ranging 
inquiry  into  the  economics  and 
operating  practices  of  the  news¬ 
paper  publishing  industry.  Ques¬ 
tioning  of  witnesses  has  reflected 
committee  concern  over  such 
matters  as  the  effect  of  joint 
agreements  and  mergers  upon 
the  editorial  independence  of 
newspapers,  the  anti-competitive 
dangers  of  joint  advertising  and 
circulation  rates,  the  exclusiv¬ 
ity  of  wire  service  and  feature 
syndicate  contracts  and  how  and 


when  a  newspaper  l)ecomes  a 
failing  publication. 

Senator  Hart’s  comment  that 
the  problem  his  committee  had 
set  out  to  solve  was  not  simple 
was  elicited  by  the  introduction 
into  the  record  of  a  detailed 
account  of  the  difficulties  with 
labor  unions  that  were  a  factor 
in  the  recent  demise  of  the 
World  Journal  Tribune  in  New 
York  City.  The  account  con¬ 
sisted  of  a  report  prepared  by 
Matt  Meyer,  president  and  gen¬ 
eral  manager  of  WJT  in  the 
Hearst- Whitney-S  cripps-How- 
ard  enterprise. 

Meyer’s  report,  presented  by 
Markuson,  was  in  two  sections. 
The  first  covered  “restrictions 
and  extra  costs  forced  on  us 
beyond  contract  requirements  in 
order  to  get  an  interim  agree¬ 
ment  allowing  the  paper  to  start 
publishing”;  the  second  was  the 
“history  of  work  interruptions 
and  new  demands  after  signing 
interim  agreements  and  resum¬ 
ing  publication.” 

Union  Kcquiremenl^i 

Meyer  said  the  WJT  gave  the 
unions  30  days’  notice  of  the 
proposed  merger,  with  the 
thought  of  giving  them  ample 
time  to  negotiate  protection  of 
their  contractual  rights.  Instead, 
he  said,  the  unions  “used  the 
period  to  develop  unreasonable 
demands.”  He  listed  the  “unrea¬ 
sonable  demands”  and  their  cost 
to  the  newspaper. 

The  New  York  Typographical 
Union,  according  to  Meyer,  de¬ 


manded  eight  weeks  of  severance 
pay,  instead  of  thi  ee  as  provided 
in  the  existing  contract,  and  this 
cost  the  papers  $146,(512.  The 
union  also  required  miscellane¬ 
ous  employes  to  be  members, 
with  the  number  fixed  at  two- 
thirds  of  the  total  of  the  two 
previous  afternoon  papers,  and 
the  cost  was  $49,312. 

A  further  requirement  was 
that  all  apprentices  of  the  orig¬ 
inal  publishers  be  hired  by  the 
combined  paper,  raising  the  con¬ 
tract  number  from  eight  to 
thirteen,  adding' an  annual  cost 
of  $32,760. 

$2.^1,000  fur  itogii^ 

An  ITU  requirement  that  all 
outstanding  “bogus”  of  the  three 
old  papers  be  reset,  Meyer  said, 
resulted  in  the  addition  of  50  to 
the  composing  room  staff  and 
cost  $251,022. 

The  most  expensive  demand  of 
the  craft  unions,  however,  was 
that  all  regulars,  substitutes  and 
apprentices  of  the  original  pub¬ 
lishers  be  paid  sick  leave,  holi¬ 
day,  jury  duty,  bereavement 
leave  and  vacation  benefits  even 
through  the  five  months  when 
none  worked  at  their  regular 
jobs  because  of  the  strike.  This 
cost  $570,449. 

The  union  requirement  of 
complete  seniority  in  hiring, 
Meyer  said,  resulted  in  an  aver¬ 
age  composing  room  age  of  63, 
without  adding  to  efficiency. 

A  demand  of  the  pressmen’s 
union  for  a  reduction  of  one-half 
hour  in  the  Saturday  night  work 
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ROY  McDonald  and  JACK  R.  HOWARD  exchange  views  on 
the  "Failing  Newspaper  Act"  at  the  Senate  hearing  in  Washington. 
McDonald  withdrew  his  Chattanooga  News-Free  Press  from  a  joint 
operating  arrangement  with  the  Chattanooga  Times.  Howard,  as 
president  of  Scripps-Howard  Newspapers  which  have  seven  units 
operating  under  agency  plans,  testified  for  passage  of  S.I3I2. 


time,  which  ^^eyer  descrii)ed  as 
“blackmail  since  all  Saturday 
night  work  resulted  in  over¬ 
time,”  cost  the  new  paper  $167,- 
606.  Pressmen’s  union  demands 
also  forced  the  hiring  of  from 
15  to  20  extra  junior  pressmen 
lieyond  requirements,  at  an  an¬ 
nual  cost  of  $117,000. 

The  mailers  union,  according 
to  Meyer,  came  in  with  demands 
for  more  jobs  that  cost  $298,168. 
The  paper  had  estimated  a  need 
for  mailers  at  90  but  ended  with 
a  contract  agreement  calling  for 
143. 

The  main  thrust  of  the  drivers 
was  for  more  jobs.  They  forced 
the  addition  of  50-odd  drivers 
over  normal  requirements  and 
the  paper  ended  up  with  427, 
compared  with  its  original  esti¬ 
mate  of  312.  This  cost,  according 
to  the  Meyer  report,  $806,520. 

Twenty-six  “phantoms,”  the 
report  stated,  cost  $28,053,  be¬ 
cause  “we  were  required  to  pay 
eight  weeks  severance  for  26 
non-existent  men  to  settle  an 
existing  dispute  with  the  unions 
over  a  Journal- American  arbi¬ 
tration  award.” 

Guild  Restrictions 

“Of  all  the  unions,  our  prob¬ 
lems  with  the  Guild  (the  Ameri¬ 
can  Newspaper  Guild)  were  by 
far  the  most  restrictive  from  an 
operating  standpoint,”  Meyer 
stated.  The  Guild  required  full 
seniority  in  hiring  employes  of 
the  original  papers  and  new 
hiring  from  a  rehiring  pool  on  a 
seniority  basis. 

The  Guild,  he  said,  compelled 
WJT  to  operate  with  “older,  and 
in  most  cases,  incompetent  and 
indifferent  help”  and  vacancies 
could  not  be  filled  with  personnel 
specifically  chosen  for  ability  to 
do  a  job. 


SENATOR  PHILIP  A.  HART,  Michigan  Democrat,  is  chairman  of 
the  Senate  Judiciary  Subcommittee  on  Antitrust  and  Monopoly. 


The  net  effect,  .Meyer  stated, 
was  200  more  people  on  the  pay¬ 
roll  than  were  needed  at  an  an¬ 
nual  cost  of  $1,739,896.  .4  liabil¬ 
ity  for  dismissal  pay  to  Guild 
members  incurred  by  a  Herald- 
Tribune  contract,  cost  $582,003, 
he  said. 

Meyer  said  he  believed  the 
demands  of  the  unions  were  pre¬ 
mised  on  reasoning  that  “the 
wealthy  Hearst,  Scripps-Howard 
and  Whitney  would  never  go  out 
of  New  York.”  So,  he  said,  “they 
went  to  work  on  us  even  after  a 
five  month  strike.”  Work  stop¬ 
pages  and  slowdowns  were  prac¬ 
tices  that  affected  production 
efficiency  and  costs. 

The  report  cited  nine  work 
stoppages  by  pressmen,  in¬ 
cluding  refusal  to  start  the 
presses  until  Mayor  John  V. 
Lindsay  left  the  building  after 
participating  in  opening  day 
ceremonies.  One  time  the  press¬ 
men  stopped  work  because  pay 
checks  were  two  hours  late  in 
arriving. 

Slowdown  for  Drunks 

Thirteen  interruptions  or  de¬ 
lays  in  work  by  the  mailers  were 
cited.  One  was  a  combined  coffee 
break  and  chapel  meeting  over 
manning  of  escalators  that 
halted  publication  for  an  hour. 
When  two  mailers  found  drunk 
on  the  floor  were  fired,  the  union 
quit  work  for  a  short  time  and 
engaged  in  a  day-long  slowdown. 

Four  stoppages  and  slow¬ 
downs  were  attributed  to  the 
drivers’  union.  Serious  delays 
followed  the  discharge  of  a 
chapel  chairman  for  inciting  the 
men  to  riot,  and  a  slowdown 
over  drivers’  objections  to  de¬ 
livery  by  wholesalers  of  Sunday 
papers  destined  for  home  de¬ 
livery  inconvenienced  suhsci  ibers 


and  the  newspaper.  The  drivers 
also  insisted  upon  a  full  crew  at 
double  pay  on  Washington’s 
Birthday  although  not  needed 
for  the  small  holiday  paper. 

The  Guild,  according  to 
Meyer,  was  not  guilty  of  any 
overt  work  stoppages  but  “in 
the  main  carried  on  whatever 
work  they  did  with  such  an  air 
of  indifference  and  unwillingness 
to  shoulder  responsibility  that 
the  work  load  of  getting  out  the 
paper  fell  basically  on  a  small 
number  of  loyal  employes.” 

WJT  had  little  trouble,  he 
said,  with  the  stereotypers,  elec¬ 
tricians,  paper  handlers  and 
engiavers. 

Senator  Hart  remarked  that 
the  summary  of  the  WJT  situa¬ 
tion  put  in  the  record  by  Marku- 
son  was  “pretty  stark”  and  said 
that  the  committee  would  like  to 
have  Meyer  expand  on  it.  Mark- 
uson  said  he  was  sure  Meyer 
would  l)e  happy  to  do  so.  Hart 
said  the  report  was  “a  chapter 
in  the  whole  story  that  is  of 


PROF.  WILLIAM  RIVERS  of  Stan- 
ford  University:  "The  press  must 
open  some  of  its  secret  doors." 


great  interest  and  significance, 

I  think,  to  the  people  of  the 
country.”  It  was  then  he  said 
that  the  problem  wasn’t  simple. 

Rescued  from  I.osses 

The  committee’s  .August  sched¬ 
ule  calls  for  hearings  on  the  7th, 
8th,  9th,  10th,  14th  and  15th, 
with  more  to  be  added  later  in 
the  month. 

Thurston  Twigg-Smith,  pub¬ 
lisher  of  the  Honolulu  Adver¬ 
tiser,  endorsed  S.  1312.  His 
paper  has  an  operating  agree¬ 
ment  with  the  Honolulu  Star- 
Dulletin. 

Before  the  arrangement  was 
organized  in  June  of  1962, 
Twigg-Smith  said,  the  Adver¬ 
tiser  had  been  losing  money  in 
most  years,  and  in  1961  was  at 
the  bottom  in  all  categories  of 
revenue,  advertising  and  circula¬ 
tion.  In  1957,  he  said,  its  loss 
was  $47,514.34.  In  1958  it  had  a 
$191,927.62  profit  “due  entirely 
to  the  drastic  cutback  in  expen¬ 
ditures  instituted  by  the  then 
management  of  the  Advertiser 
in  view  of  the  loss  suffered  in 
1957,”  and  a  smaller  profit  of 
$56,981.17.  The  cost  cutting, 
however,  caused  a  substantial 
deterioration  in  advertising  and 
circulation  so  in  1960  and  1961 
it  was  back  in  the  red,  with 
losses  of  $110,615.40  and  $72,- 
395.35,  respectively. 

Twigg-Smith  became  publisher 
in  1961.  He  found  that  the  Ad¬ 
vertiser  had  lost  advertising  and 
circulation  as  a  result  of  the 
cost  cutting  which  it  could 
not  regain  without  heavy  pro¬ 
motional  activities  which  it 
could  not  afford.  Modern  equip¬ 
ment  was  necessary  but  financ¬ 
ing  was  not  available  to  pro- 
(Continued  on  page  47) 
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Jim  Woods,  President  of  the  Guild 


Jim  Woods  is  no  different 
than  a  lot  of  newspapermen. 
He  never  got  around  to  writing 
a  book  and  he’s  not  likely  to. 

But  he’s  had  what  to  him  is 
a  compensating  avocation — 
being  a  working  member  and 
officer  of  the  American  News¬ 
paper  Guild  for  a  lot  of  years. 

Jim  (James  B.)  has  been 
vicepresident  of  guild  region 
three  for  the  past  12  years.  He 
came  to  the  annual  convention 
here  this  week  as  the  only 
avowed  candidate  for  the  presi¬ 
dency.  He  won  the  post  without 
opposition. 

His  vicepresidency  has 
acquainted  him  with  many 
states,  from  West  Virginia  to 
the  Dakotas.  He  knows  the 
state  of  Missouri  best,  however, 
and  well  he  should  for  he  is 
state  editor  of  the  St.  Louis 
Post-Dispatch. 

On  his  home  grounds  he  has 
seen  g^ild  membership  soar  to 
record  numbers  on  the  Post- 


Dispatch  and  the  Globe-Demo¬ 
crat. 

Present  membership  of  the 
St.  Louis  local  is  1,100,  which 
is  very  close  to  the  all-time  high. 

The  54-year-old  Woods  gives 
the  impression  of  being  method¬ 
ical,  a  tactician  and  a  dedicated 
unionist.  His  nature  is  quiet 
but  there’s  no  hint  that  he  lacks 
fire  when  the  going  gets  rough. 

Mr.  Woods  is  optimistic 
about  the  future  of  the  guild 
and  believes  “we  have  gotten 
over  the  hump’’  in  newspaper 
mergers  and  closings.  The  guild, 
he  thinks,  can  now  enjoy  a 
natural  growth,  with  continued 
progress  in  collective  bargain¬ 
ing  and  an  early  return  to  em¬ 
phasis  on  organizing  new  locals. 

Reaction  of  publishers  to 
guild  activities  and  the  general 
economics  of  the  middle  1960s 
has  produced  the  feeling  that 
newspapers  must  pay  more 
money  for  competent  personnel 
and  to  retain  the  staffs  they 


Guild  Raises  Dues 
After  3 -Hour  Fight 


By  Gerald  B.  Healey 

Ottawa 

Surviving  a  heated  three-hour 
floor  fight  which  culminated  in 
an  increase  in  per  capita  pay¬ 
ments  of  10  cents  a  month  and 
an  acrimonious  night  debate 
over  the  international  affairs 
program,  American  Newspaper 
Guild  delegates  summoned 
enough  strength  the  next  day  to 
nominate  a  slate  of  officers 
headed  by  James  B.  Woods  of  St. 
Louis  who  won  the  presidency 
by  acclamation. 

Committees  worked  through 
last  week  shaping  the  various 
guild  programs,  breaking  up 
briefly  on  Wednesday  for  a  gen¬ 
eral  session  that  generated 
nothing  of  importance.  All  was 
quiet  during  the  general  resump¬ 
tion  Thursday  morning,  but  the 
fireworks  let  loose  Thursday 
afternoon  and  the  smoke  didn’t 
clear  until  close  to  midnight. 

Sparks  started  flying  after 
reading  of  a  minority  report  of 
the  finance  committee  which  pro¬ 
posed  the  per  capita  increase 
(E&P,  July  29)  and  attacked  a 
majority  finance  committee  re¬ 
port  as  casually  informing  “our 
membership  that  the  goals  for 
which  they  have  already  ex¬ 
pended  so  much  are  really  not 
worth  retaining.” 

The  minority  report  con¬ 
tinued  : 


“After  our  members  have 
barely  recovered  from  a  series 
of  12  monthly  assessments,  they 
would  be  confronted  with  a  new 
mechanism  that  triggers  more 
assessments  more  rapidly  while 
slowing  down  the  cash  flow  into 
the  defense  fund  by  37^2  per¬ 
cent  each  month.” 

Another  Plan  PropuM'd 

The  minority  proposed  another 
route  “available  for  us  to 
travel,”  adding: 

“Certainly  the  strain  of  rising 
costs  coupled  with  the  drain 
from  newspaper  mergers  and 
suspensions  has  brought  on  a 
financial  ailment  for  the  guild 
that  is  critical  and  requires 
prompt  remedial  treatment— but 
the  anemia  of  our  general  fund 
should  not  be  cured  by  bleeding 
the  artery  that  nourishes  our 
bargaining  muscle.” 

The  report  said  the  majority 
proposed  to  remedy  ANG’s  fi¬ 
nancial  troubles  by  switching 
money  from  one  ANG  pocket  to 
another  ANG  pocket.  The  minor¬ 
ity  argued: 

“.  . .  There  is  only  one  way  we 
can  overcome  the  deficit,  increase 
our  bargaining  and  organizing 
staff  and  simultaneously  avoid 
jeopardizing  our  successful  bar¬ 
gaining  program,  and  that  way 


now  have.  Woods  says. 

He  feels  that  newspapers  are 
in  a  prosperous  growth  period 
and  “we  (the  guild)  expect  our 
share.” 

Mentioning  the  $100  wage 
top  of  1946,  he  said  salaries  in 
the  past  20  years  have  not  kept 
step  with  the  progress  of  news¬ 
papers  or  the  economy. 

“What’s  now  really  needed,” 
he  said,  “is  a  $314  top  minimum 
and  we’re  far  from  it.  The 
financial  picture  has  improved 
for  newsmen  although  not  at 
the  rate  we  would  like  to  see  it.” 

He  said  he  has  not  found  that 
various  forms  of  automation 
have  reduced  newsroom  person¬ 
nel  and  he’s  skeptical  about 
electronics  operations  being  an 
immediate  threat  to  the  jour¬ 
nalism  craft. 

“Electronics  journalism  will 
be  in  the  experimental  stage 
for  a  long  time  yet,”  is  his 
opinion. 

He  said  he  is  confident  the 
negotiation  of  improved  edito¬ 
rial  contracts  with  publishers 
has  created  a  better  feeling 
among  non-union  editorial  de¬ 
partments  to  the  point  that  un¬ 
organized  newsmen  will  be  re¬ 
ceptive  when  guild  organizing 
gets  more  emphasis. 

is  to  provide  new  money  .  .  .  we 
must  increase  ANG’s  overall  in¬ 
come  at  the  rate  .  .  .  recom¬ 
mended  by  the  officers  .  .  .  after 
analysis  of  our  financial  prob¬ 
lems.” 

The  proposed  program  will 
not  only  permit  the  ANG  to 
maintain  its  present  level  of 
services  but  also  provides  for  an 
increase  in  the  organizing  and 
servicing  staff  as  it  stands  today 
of  four  additional  international 
representatives.  The  10-cents 
per  month  per  capita  increase 
became  effective  Aug.  1,  with 
locals  authorized  to  deduct  five 
cents  from  each  regular  member 
per  capita  starting  next  June, 
through  March,  1969. 

The  report  also  proposed  re¬ 
ferring  back  to  the  lEB  for 
study  and  for  report  to  the  1968 
convention  the  subject  of  auto¬ 
matically  adding  per  capita  in¬ 
creases  to  membership  dues. 

Twenty-three  members  signed 
the  minority  report,  while  31 
committee  members’  names  were 
on  the  majority  report. 

Majority  l*o!>ilion 

The  majority  of  the  committee 
took  the  stand  that  the  ANG 
must  increase  the  number  of 
members  paying  the  tax,  noted 
opposition  to  increased  per 
capita  taxes  and  advocated  an 
effort  to  gain  new  members  to 


James  B.  Woods 

Woods  was  president  of  the 
St.  Louis  local  for  two  years 
and  chairman  of  the  Globe- 
Democrat  unit  for  two  years 
before  he  moved  to  the  Post- 
Dispatch.  He  had  been  a  re¬ 
porter  and  state  editor  of  the 
Globe-Democrat,  moved  over  to 
the  Post-Dispatch  as  assistant 
state  editor  and  in  1956  became 
state  editor. 

Woods  is  married  and  has 
three  boys,  the  oldest  13. 

offset  heavy  losses. 

The  majority  admitted  that 
its  recommendations  would  slow 
the  rate  of  growth  of  the  defense 
fund  toward  its  goal  of  $2  mil¬ 
lion,  but  insisted  “the  goals  must 
be  maintained,  and  the  defense 
fund  must  continue  to  expand 
toward  levels  reflecting  the  bar¬ 
gaining  realities  with  which  our 
locals  work  and  live.” 

The  majority  report  recom¬ 
mended  provisions  for: 

A  director  of  organizing  at 
$10,000  for  the  remaining  eight 
months  of  the  current  fiscal 
year;  a  total  complement  of  12 
international  reps;  increasing 
the  IR  staff’s  expenses  to  $61,- 
000,  with  $2,500  additional  for 
fringe  benefits. 

Both  reports  proposed  $15 
weekly  increases  retroactive  to 
May  1  for  William  J,  Faison, 
guild  executive  vicepresident, 
and  Charles  A.  Perlik  Jr.,  secre¬ 
tary-treasurer.  This  raises  their 
salaries  to  $18,200  annually. 

As  did  the  finance  committee, 
the  organizing  committee  recom¬ 
mended  a  director  of  organizing. 
The  organizing  group  also 
recommended  in  its  adopted  re¬ 
port  that  equal  emphasis  be 
placed  on  organizing  and  collec¬ 
tive  bargaining,  “using  the 
stimulus  from  growing  wage 
gains  as  a  spur  to  organizing; 

{Continued  on  page  45) 
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Miss  Stanley  pushes  button  on  control  panel 
of  machine  to  bring  to  her,  at  convenient  level, 
the  rotating  carrier,  or  shelf,  holding  the  tray 
with  the  desired  clippings.  Electronic  eye  stops 
revolving  carrier  if  hand  strays  into  its  path. 


Reporter  Martin  Schram  describes  the  material 
he  needs  to  information  clerk  Chris  Stanley  in 
Newsday's  automated  library.  In  background 
are  microfilm  files  containing  information  dat¬ 
ing  back  10  years  or  longer. 


File  jacket  containing  the  clippings  is  extracted 
from  tray  by  Miss  Stanley  under  the  watchful 
eye  of  Andrew  V.  Ippolito,  Newsday  director 
of  library  and  research,  who  developed  the 
modernization  plan. 


AUTOMATED  SYSTEM 


File  Drawer  Comes  To  Clerk  in  Library 


Garden  City,  N.  Y.  heim,  president  and  editor  in  the  Newspaper  Librarians  Asso-  the  tray  containing  the  8"  x  5* 
Newsday,  the  Long  Island  chief.  “It  is  a  new  answer  to  an  ciation.  jacket  with  the  desired  informa- 

daily,  has  the  nation’s  first  auto-  old  problem,”  Guggenheim  said.  “An  electro-mechanical  filing  tion.  Selection  of  a  tray  from 

mated  newspaper  library.  “As  Newsday  approached  its  system  completely  reverses  the  its  furthest  point  within  the 

Conversion  from  the  old-  25th  anniversary  in  1965,  the  common  concept  of  filing,”  Ip-  machine  to  the  referral  point 
fashioned  standing  file  method  millions  of  clippings  and  photos  polito  said.  “Instead  of  the  clerk  takes  eight  seconds.  The  Lek- 
of  maintaining  a  newspaper  in  our  library  were  becoming  going  to  the  file  drawer,  the  file  triever  I  is  operated  similarly, 
“morgue”  began  in  January,  increasingly  difficult  to  store  and  drawer  comes  to  the  clerk.”  but  it  has  14  carriers  11% "  deep 

1966,  and  Newsday  staffers  are  handle.  After  studying  the  prob-  n  •  c  accommodate  photographs, 

already  enjoying  the  benefits  of  lem,  we  decided  to  microfilm  all  Rotating  Shelves  Both  machines  take  up  26% 

a  modern  retrieval  system  in  important  clips  more  than  10  xhe  Lektriever  II  machine  square  feet  of  floor  space,  con- 

their  daily  work.  The  automation  years  old  and  to  install  a  radi-  contains  24  carriers,  or  shelves,  siderably  more  than  one  filing 

will  be  completed  by  the  end  of  cally  new  and  more  efficient  sys-  which  rotate  in  either  direction  cabinet,  but  in  view  of  their 

this  year.  tern  to  house  the  rest.  IVhen  the  ^  conveyor  belt,  ferris-w^heel  floor-to-ceiling  height  of  nine 

Nine  Lektriever  II  machines,  project  is  completed,  the  14  ma-  fashion.  In  each  carrier  there  feet,  a  width  of  7%  feet  and  a 
eight  for  clippings  and  one  for  chines  will  store  material  that  are  eight  trays  accommodating  depth  of  3%  feet,  they  take  up 
cuts,  are  in  operation.  Five  Lek-  would  require  159  five-drawer  material  formerly  held  in  three  only  about  50  percent  of  the 
triever  I  machines  will  be  in  filing  cabinets  under  the  old  conventional  file  drawers.  To  floor  space  used  by  conventional 
use  later  to  file  photos.  The  system.”  activate  the  Lektriever,  a  library  files  to  store  the  same  amount 

machines  are  manufactured  by  The  system  was  proposed  by  clerk  merely  pushes  the  appro-  of  information, 

the  Remington  Office  Systems  Andrew-  V.  Ippolito,  Newsday  priate  button  on  a  master  con-  Utilization  of  the  w-asted  air 

Division  of  the  Sperry  Rand  director  of  library  and  research  trol  panel  and  the  conveyor  space  above  conventional  cab- 

Corporation.  who  is  a  former  director  of  the  brings  the  correct  carrier  into  inets,  Ippolito  pointed  out,  leaves 

Newsday’s  automated  library  Merrick  Library  at  Merrick,  position  before  her,  either  at  a  considerably  more  space  for 

system  was  developed  at  the  Long  Island.  He  joined  Newsday  pre-determined  standing  or  sit-  aisles  and  work  stations.  Also, 

direction  of  Harry  F.  Guggen-  in  1965  and  is  vicechairman  of  ting  height.  She  then  removes  {Continued  on  page  43) 

Taking  notes  from  the  clippings,  Schram  works  at  the  information 
desk.  Special  area  for  reporters  provided  in  the  library.  It 

New  York  Times  indexes  and  a  telephone.  In  background  are  three 
M  of  the  Lektriever  machines. 


Retrieval  form  in  two  parts  is  filled  out  by  Miss  Stanley  after 
bringing  the  file  jacket  of  clippings  to  Schram.  One  section  of  form 
goes  in  a  retrieval  box  for  daily  check  to  see  if  reporter  is  finished 
with  the  material.  Second  section  is  filed  to  indicate  who  is  using 
the  material. 
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For  the  Record 


Hy  Jerry  alker  Jr. 

Shouts  of  “We’re  Number  One”  are  emanating  from  the  Albany- 
Schenectady-Troy  area  where  local  business  writers  have  been 
busy  plugging  the  23-county  Cai)ital  area  after  learning  that  the 
Burgoyne  Index  had  rated  it  the  sixth  best  test  market  in  the 
country.  The  Cincinnati-based  research  firm,  whose  poll  is  as 
important  to  ad  men  as  the  AP  and  UPI  poll  is  to  football 
coaches,  rated  Columbus  number  1,  followed  by  Cincinnati,  Indian¬ 
apolis,  Buffalo,  St.  Louis  and  .Albany.  .  .  .  CBS-tv  network  fall 
show  promotion  involves  about  720  dailies  in  a  co-op  advertising 
program  with  affiliates  splitting  the  sjjace  tab  50-50  over  a  two- 
week  period. ...  In  what  it  calls  a  "Noah’s  Ark”  campaign.  Fidelity 
Bank  of  Philatlelphia  is  featuring  animal  caricatures  in  a  series 
of  newspaper  ads  to  un<ierscore  the  vai  iety  of  customei'  services, 
such  as,  “a  whale  of  vacation  club.”  Grey  &  Rogers  is  the  agency. 

.  .  .  Chemical  New  York  Trust  has  been  using  small  space  animal 
ads  to  sell  auto  loans — a  Falcon  for  a  Ford,  a  Mustang  for  a 
Mustang,  a  Barracuda  for  a  Bai  racuda,  etc.  .  .  . 

Instead  of  reaching  for  tranquilizers  when  a  McDonald  Urive- 
in  set  up  business  a  mile  away.  Howdy  Beefburger  folks  ran  a 
series  of  welcome  ads  in  Lawrence  (Mass.)  Eagle-Tribune.  Result: 
the  ads  sold  the  McDonald  manager  a  How<ly  Beefburger.  .  .  . 
U.S.  families  in  an  estimated  56,374,1  (tO  households  will  own  one 
or  more  television  sets  as  of  .January  1,  1968  according  to  figures 
just  released  by  the  American  Research  Bureau.  The  estimates 
represent  an  increase  of  1,535,600  households  over  last  year’s  esti¬ 
mates.  .  .  .  Gieater  news})aper  coverage  at  a  lower  milline  cost  is 
reported  for  California  newspapers  by  James  K.  Guthrie,  pub¬ 
lisher  of  the  San  Bemardina  Sun-Telegram  and  president,  Cali¬ 
fornia  Newspaper  Publishers  Association.  In  1944  it  cost  adver¬ 
tisers  $260  to  buy  an  inch  of  space  in  817  CNPA  newsi)apers  and 
reach  2,200,000  readers.  Today  that  same  advertiser  can  reach 
seven  times  as  many  people  for  less  than  six  times  $260.  .  .  .  The 
role  of  newspapers  and  advertisers  in  the  mushrooming  household 
interiors  field  will  be  analyzed  during  the  Second  All-Industry 
Home  Furnishings  Conference  Aug.  13-16  in  High  Point,  N.C. 

A  four  year  string  of  June  advertising  linage  gains  ended 
this  year  when  New  York  State  dailies  registered  an  overall  4.1*^ 
loss;  the  greatest  since  1951.  New  York’s  six-month  cumulative 
figures,  however,  were  up  0.4';r,  barely  continuing  a  string  of 
first-half  gains  that  go  back  five  years.  .  .  .  Same  story  holds  na¬ 
tionally;  dismal  six-month  Media  Records’  report  shows  retail 
the  only  classification  running  ahead  of  last  year.  .  .  .  But  alas, 
there  is  hope!  A.  E.  Larkin,  president  of  General  Foods,  told 
stockholders  last  week:  “We  feel  challenged  continuously  to  ex¬ 
plore  other  media  as  well  as  ways  to  increase  the  eflFectiv’eness  of 
our  advertising.  .  .  .”  GF  spent  about  $50  million  in  television 
commercials.  Lest  you  believe  advertising  media  (newspapers, 
etc.)  may  be  on  a  starx-ation  diet,  consider  the  note  in  the  annual 
report  of  General  Mills:  “With  a  growing  line  of  products  for  a 
growing  population,  advertising  becomes  increasingly  important 
to  success.  GM  expenditures  for  adv’ertising  media  amounted  to 
$49  million  in  1966-67 — an  increase  of  139c  over  those  of  the 
previous  year.  They  represented  8.2  cents  per  dollar  of  sales.  GM 
sales  totalled  $602  million,  and  the  Betty  Crocker  firm’s  earn¬ 
ings  soared  to  $28.4  million.  .  .  . 

Corpus  Chrviti  Caller-Times  brings  out  a  new  card  Sept.  1  that 
charges  national  advertisers  at  the  local  rate  plus  15%  when  they 
sign  an  annual  or  six-month  contract.  The  combined  open  line 
national  rate  will  be  .SS**  plus  15%  agency  commission  and  2% 
cash  discount.  The  local  non-commissionable  open  is  32.19.  ...  A 
new  post  at  Better  Homes  and  Garden  magazine  makes  Max  Mad¬ 
sen  manager  of  regional  advertising  sales.  Better  Homes,  which 
l)egan  competing  for  regional  ad  dollars  in  1957,  billed  over  $5 
million  in  ’66  and  now  offers  78  regional  editions.  .  .  .  Ohio’s  At¬ 
torney  General  Saxbe  put  the  gasoline  station  and  supermarket 
cash  giveaway  contests  on  the  legal  skids  with  a  17-page  opinion 
holding  they  were  all  lotteries  and  therefore  illegal. 

September’s  new  car  announcement  linage  (could  be  the  differ¬ 
ence  between  a  plus  or  minus  year  for  a  lot  of  papers)  is  a  ticklish 
matter.  Auto  manufacturers  have  instructed  their  ad  agencies  to 


send  out  ads  with  a  request  to  “hold  insertion”  in  the  extent  Walter 
Reuther  decides  to  call  a  strike — about  a  xx-eek  after  the  68’s  hax’e 
been  unveiled  at  the  dealers’  showrooms.  .  .  .  Time  magazine,  xvhich 
expects  to  reach  fixe  million  circulation  xvorldxvide  in  the  coming 
year,  has  announced  a  new  rate  base  of  3,800,000  for  its  U.S.  edi¬ 
tion.  The  cost  of  a  black  and  xvhite  full-page  now  is  $20,600. 

Loid  &  Taylor  and  B.  Altman  department  stores  in  Nexv  York 
are  buying  adx'ertising  space  in  the  Xeic  York  \etvs  after  a  hold¬ 
out  that  goes  back  many  years.  .  .  .  Armin  J.  Richter  has  been 
named  Philadelphia  manager  of  Scripps-Hoxvard  general  adxer- 
tising  sales.  .  .  .  Thomas  D’Arcy  Brophy,  xvho  retired  in  1957  as 
board  chairman  of  Kenyon  &  Eckhardt  ad  agency,  xvas  killed  in 
an  auto  accident  July  29  near  his  home  in  Paxvling,  N.Y.  .  .  .  The 
Olympia  (Wash.)  Daily  Olympian,  a  Federated  Newspaper,  has 
named  Katz  Nexvspaper  Sales  as  its  national  ad  representatixes. 
Paper  had  no  rep.  All  sex’en  Federated  nexvspapers  are  now  xvith 
Katz.  .  .  .  Society  reporters  spotted  three  Katz  executix’es  lunching 
xvith  Luci  and  Pat  Nugent  before  they  took  Pat  on  a  tour  of  Ted 
Bates  ad  agency.  Katz  reps  Piesident  Johnson’s  tv  stations  in 


.Austin  XV here  Nugent  xvorks. 


Rate  Inquiry 

(Continued  from  page  9) 


x’ertising  (good  xvill)  and  dis¬ 
play  adveitising  (retail).  Iden¬ 
tify  sexeral  of  your  advertisers 
engaged  in  mixed  operations 
(manufacturing  and  retailing, 
for  example)  and  furnish  such 
documentary  and  other  infor¬ 
mation  that  xvill  illustrate  the 
oi)eiation  of  youi-  rate  policies 
in  such  instances. 

15.  Make  axailable  documen¬ 
tary  information  that  pertains 
to  your  practices  and  policies 
for  billing  retailers  engaged  in 
the  cooperatix'e  adx’ertising  of 
branded  i)roducts  of  the  cate¬ 
gories  cox-ered  in  paragraphs  8, 
11  and  12  (i.e.  apparel  pi  oducts, 
appliances,  tires  and  mattres¬ 
ses).  Submit  such  documents 
that  xvill  indicate  your  practices 
regai  ding  the  submission  of  bills 
to  retail  adx’ertisers  at  the  ac¬ 
tual  or  net  rates  while  at  the 
same  time  submitting  to  them 
separate  bills  at  the  national  or 
genei  al  rates  for  their  suppliers. 
Identify  all  retailers  of  the 
abox’e  products  xvhich  receix’ed 
such  duplicate  billings  during 
1966  and  the  pertinent  documen¬ 
tation  in  connection  therexvith. 

16.  “Make  ax’ailable  documen¬ 
tary  information  regarding  your 
policies  and  practices  for  selling 
‘blocks’  of  adx’ertising  space  to 
adx’ertising  agencies,  ‘space 
brokers’  or  to  other  firms;  and 
any  documents  xvhich  xx’ill  ex¬ 
emplify  or  explain  these  prac¬ 
tices  and  xvhich  will  show  hoxx’ 
the  placement  of  ads  and  bill¬ 
ings  are  handled  in  these  in¬ 
stances. 

17.  “Furnish  documentary'  in¬ 
formation  that  xv’ill  explain 
your  practices  in  granting  re¬ 
quests  for  specified  position 
xvhen  such  requests  exceed  the 
space  ax’ailable.  Identify  five  ad¬ 
x’ertisers  xx’hich  frequently  have 
their  ads  placed  in  preferred 
positions  and  fix’e  that  do  not. 
Furnish  any  correspondence  or 
other  documentation  xx’hich  will 
identify  adx’ertisers  w’hich  have 
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requested  these  positions  but 
have  been  refused  for  any’  rea¬ 
son. 

18.  “If  you  have  affiliated 
publications,  furnish  relevant 
documentary  information  re¬ 
garding  discounts  oi-  combina¬ 
tion  rates  to  advertisers  xvhich 
run  their  ads  in  more  than  one 
of  such  affiliated  publications. 
Indicate  xvhat  these  rates  are 
ami  identify’  advertisers  of  ap¬ 
parel  products,  appliances,  tires 
and  mattresses  to  xvhom  they 
have  been  applied  during  1966. 

The  Commission  also  re¬ 
quested  that  office  files  contain¬ 
ing  documents  “relevant  and 
pertinent  to  this  inx’estigation, 
such  as  corporate  or  committee 
minutes  of  meetings,  intia-office 
memoranda,  correspondence  xvith 
advertisers,  and  intra-cor))oi’ate 
correspondence,  etc.”  be  made 
ax’ailable  to  investigators. 

• 

Agency  Formed 

David,  Oksner  &  Mitchneck 
Inc.,  an  agency  formed  in  New 
York,  last  xveek,  has  t)een  as¬ 
signed  the  Consolidated  Cigar 
Corp.  account.  The  account  xvas 
supervised  by  Bob  David  at 
Papert,  Koenig,  Lois  l)efore  he 
left  to  become  president  of  the 
nexv  agency.  Other  principals 
are:  Bob  Oksner,  xvho  xvas  copy 
chief  at  LaRoche,  McCaffrey  & 
McCall;  and  Marvin  Mitchneck, 
from  Marschalk  Co. 

• 

Marketing  Manager 

Patrick  M.  Linskey  has  been 
appointed  marketing  manager 
for  American  Home  magazine. 
Linskey  joined  Curtis  Publish¬ 
ing  Co.  in  1963  from  Family 
Weekly. 

• 

PR  in  Honolulu 

Robert  B.  Hexx’ett,  a  former 
correspondent  for  Associated 
Press  and  the  Coxvles  Nexvs¬ 
papers,  has  been  appointed  asso¬ 
ciate  director  of  public  affairs 
for  the  East-West  Center  in 
Honolulu. 
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Newspapers  Well  Geared  for  Business  Ads 


Bv  >Ialcolni  B.  Ochs 

'  ^  ^  Exhibit  II 

DinH'tor  Media  &  Keseart*li, 

(.anipbell-Ewald/NcH  York  BUSINESS  AUDIENCE 


i 


Despite  talks  of  a  recession,  a 
plateau  or  just  “an  adjustment” 
in  the  American  economy  big 
business  is  getting  bigger  all  the 
time,  and  reaching  business  men 
with  sales  messages  is  a  big 
business  by  itself. 

Each  year  over  $225  million 
is  spent  in  news  and  general 
business  media.  An  additional 
$735  million  is  spent  in  vertical 
business  publications.  These  dol¬ 
lar  figures  do  not  begin  to  ac¬ 
count  for  expenditures  in  such 
diverse  publications  as  the  New 
Yorker,  Saturday  Review, 
Sports  Illustrated,  or  any  of  the 
other  mass  and  class  magazines 
currently  lieing  used  for  busi¬ 
ness  advertising. 

Like  many  individual  indus¬ 
tries,  big  business  is  concen¬ 
trated  in  a  few  major  markets. 
Exhibit  I  lists  twelve  of  the 
major  markets  in  the  United 
States  together  with  the  number 
of  headquarters  of  the  500 
major  industrial  companies  lo¬ 
cated  within  the  metropolitan 
area  and  the  percent  of  total  of 
the  Fortune  500  they  account 
for. 

Murkel  r.oiicenlratiuii 

These  twelve  major  markets 
contain  60%  of  the  headquarters 
of  the  500  largest  industrial 
companies.  The  311  companies 
headquartered  in  these  cities  ac¬ 
count  for  over  $221  billion  in 
revenue  each  year.  This  is  based 
upon  1965  data  but  obviously, 
with  our  growing  economy,  the 
picture  gets  bigger  all  the  time. 
This  $221  billion  in  revenue  is 
74%  of  the  total  revenues  of  the 
top  500  industrial  companies.  So 
you  see,  the  twelve  major  mar¬ 
kets  account  for  60%  of  the 
headquarters  of  the  major  in¬ 
dustrial  companies,  and  74%  of 
all  revenues  for  these  500  major 
industrial  companies. 

The  story  just  doesn’t  end 
there.  These  twelve  markets  con¬ 
tain  a  major  share  of  the  head¬ 
quarters  offices  of  companies 
located  in  many  other  areas  of 
business. 

For  example: 

•  38  of  the  top  50  Banks 

•  22  of  the  top  .50  Life  Insur¬ 
ance  Companies 

•  37  of  the  top  50  Transpor¬ 
tation  Companies 

•  24  of  the  top  50  Utility 
Companies 

•  38  of  the  top  50  Merchan¬ 
dising  Companies 


All  this  adds  up  to  quite  a 
potential,  and  it  is  not  just  lim¬ 
ited  to  these  twelve  major  mar¬ 
kets,  either.  There  are  still  the 
40%  of  the  headquarters  of  the 
major  industrial  companies  lo¬ 
cated  in  other  key  newspaper 
markets.  These  twelve  markets 
have  been  selected  for  illustra¬ 
tive  purposes  only.  The  Busi¬ 
ness  is  there — but  who’s  getting 
it? 

Competition  Compared 

With  such  a  big  market  to 
draw  fiom  it  would  appear 
logical  that  newspapers  should 
l)e  in  line  for  some  of  the  busi¬ 
ness.  This  does  not  mean  “tomb¬ 
stone”  advertising,  financial  re¬ 
ports,  or  other  such  type  of  once 
a  year  advertisements.  News¬ 
papers  have  a  very  definite  sales 
story  for  advertisers  wishing  to 
direct  their  sales  message  to  big 
business. 

Despite  this,  a  large  propor¬ 
tion  of  business  advertising  goes 
into  the  news  weekly  magazines. 
Therefore,  it  is  fair  to  compare 
newspapers  with  these  publica¬ 
tions.  Together,  Time,  News¬ 
week  and  U.S.  News  &  World 
Report  deliver  close  to  7  million 
circulation,  nationally.  In  the 
twelve  top  markets  the  thi*ee 
news  weeklies  would  deliver  only 
2.5  million  circulation.  A  list 
composed  of  the  largest  circula¬ 
tion,  standard  size  newspaper  in 
each  of  the  twelve  top  markets 
would  deliver  over  7,200,000  cir¬ 
culation  at  last  count. 

The  news  weeklies  can  claim 
a  relatively  high  rate  of  pass- 
along  audience,  but  with  a  selec¬ 
tive  target — business  leaders — 
the  pass-along  audience  must  be 
carefully  evaluated.  Pass-along 


%  Composition 


Newspapers 

35.0% 

Time 

29.8 

U.  S.  News  & 

World  Report 

35.4 

Newsweek 

29.9 

Wall  Street  Journal 

54.0 

Business  Week 

40.4 

Fortune 

48.2 

Forbes 

44.3 

Nations  Business 

43.9 

Business  Management 

48.5 

Source:  Simmons,  1967; 

Profile  of  the 

Millions  4th  Edition:  Chicago's  People 
and  Papers  1965;  Boston  Consumer  Audi¬ 
ence  Profile  1964;  Profile  of  the  Los 
Angeles  Market  1963. 


readers  are  generally  known  to 
be  younger,  earn  less  and  spend 
less  time  with  the  publication 
than  primary  readers.  Some 
media  buyers  will  discount  pass- 
along  audience  entirely  when 
looking  for  a  top  business  audi¬ 
ence;  others  ’vill  partially  dis¬ 
count  the  pass-along  reader.  No 
generalization  can  be  made 
which  will  apply  to  all  adver¬ 
tising  agencies  and  media  de¬ 
partments.  We  will  leave  that 
part  of  the  problem  to  be  settled 
on  an  individual  basis. 

However,  when  we  look  at 
estimates  of  the  percent  of  the 
primary  audience  who  are  Pro¬ 
fessional,  Technical,  Managerial, 
Officials  or  Proprietors  (for 
newspapers  vs  news  weeklies), 
we  see  some  interesting  com¬ 
parisons  as  shown  in  Exhibit  II. 
Newspapers  have  35%  of  their 
audience  in  this  category,  only 
U.S.  News  &  World  Report  can 
match  this  figure  among  the 
news  weeklies. 

The  primary  business  oriented 
publications  do  have  a  clear-cut 
advantage  in  percent  composi¬ 
tion  over  newspapers  but  their 


Exhibit  I 


LOCATION  OF  HEADQUARTERS 
INDUSTRIAL  CORPORATIONS 


Rank 

Market 

Number  of 
Companies 

% 

(Size) 

1 

New  York 

144 

28.8% 

7 

Los  Angeles 

II 

2.2 

2 

Chicago 

39 

7.8 

8 

Philadelphia 

II 

2.2 

1 1 

Boston 

7 

1.4 

5 

Detroit 

14 

2.8 

4 

Cleveland 

16 

3.2 

6 

San  Francisco-Oakland 

12 

2.4 

3 

Pittsburgh 

21 

4.2 

9 

St.  Louis 

1 1 

2.2 

12 

Dallas-Ft.  Worth 

5 

1.0 

10 

Minneapolis-St.  Paul 

10 

2.0 

Source: 

Fortune  500.  July  1966 

311 

60.0% 
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circulation  base  is  only  3,400,000. 
However,  our  discussion  at  this 
point  is  the  use  of  the  news¬ 
paper  vs.  the  news  weekly 
magazines. 

Newspaper  Advantages 

If  we  apply  the  35%  composi¬ 
tion  figure  to  this  circulation  it 
results  in  a  figure  of  approxi¬ 
mately  2,500,000  newspaper  de¬ 
livered  prospects.  If  the  percent 
composition  figures  for  each  of 
the  three  news  weeklies  is  ap¬ 
plied  to  their  circulation  it  re¬ 
sults  in  approximately  2,163,000 
prospects. 

This  assumes  that  primary 
male  readers  per  copy  will  be 
basically  the  same  for  news¬ 
papers  and  news  weeklies  (ap¬ 
proximately  one  per  copy). 

The  cost  of  a  full  page  ad  in 
each  of  the  newspapers  would  be 
$52,800.  The  cost  of  a  page  black 
&  white  in  the  three  news  week¬ 
lies  would  be  $38,804.  In  both 
cases  one  time  open  rates  were 
employed.  While  the  Cost  Per 
Thousands  are  in  favor  of  the 
news  weeklies  ($17.94  vs  $21.12) 
the  additional  advantages  of  the 
larger  space  must  be  taken  into 
account.  If  comparable  size  in 
newspapers  were  used  (560 
lines),  the  CPM’s  would  favor 
newspapers  ($4.93  vs  $17.94) 
by  a  dramatic  margin. 

Why  only  a  560  line  ad?  Why 
not  a  full  page?  Because  of  the 
built  in  selectivity  of  the  Busi¬ 
ness  Section  size  does  not  have 
to  be  employed  to  “hook”  the 
prospect.  Because  of  the  inher¬ 
ent  interest,  timeliness  and 
necessary  information  of  the 
Business  Section,  a  7  x  10  unit 
can  do  the  job  of  attracting 
interest  and  attention. 

In  addition,  the  relative  iso¬ 
lation  of  a  business  ad  in  these 
major  newspapers  and  the  con¬ 
centration  of  all  effort  in  the 
major  markets  must  be  given 
value. 

•  Newspapers  are  a  dramatic 
medium. 

•  They  deliver  large  numbers 
of  prospects  in  a  very  short 
time. 

•  The  advertising  message 
can  be  demonstrated  to  the 
prospect  quickly,  without 
waiting  for  him  to  find 
time  to  read  the  magazine 
over  an  extended  period. 

• 

Move  Cigars  to  Y&R 

General  Cigar  Co.  Inc.  an¬ 
nounced  that  by  agreement  with 
Needham,  Harper  &  Steers  Inc., 
the  Corina  cigar  brand  will  be 
transferred  to  Young  &  Rubi- 
cam  effective  Oct.  1. 
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CLASSIFIED  CLIMC 

‘Daily  Double’  Tie-in 
Pays  Off  in  Car  Sales 

By  Stan  Finsness 

Frovidcnre  (K.I.)  Journal  and  Itulirlin 


If  you  have  race  track  enthusi¬ 
asts  in  your  area  and  can  line 
up  an  automobile  dealer  who  is 
willing  to  gamble,  get  some  lay¬ 
outs  ready  and  try  this  highly 
successful  sales  promotion  idea 
sent  in  by  Thomas  P.  Grant  Jr., 
CAM,  Wilmington  (Del.)  Xews- 
Joumal : 

A  “daily  double”  payoff  to  new 
car  buyers. 

Followed  by  several  teasers, 
the  automobile  dealer  ran  a  six- 
column  ad  on  Friday,  June  23, 
announcing,  “If  you  buy  any 
new  car  from  Holiday  on  Satur¬ 
day,  June  24,  1967,  we  uncon¬ 
ditionally  guarantee  to  give  you 
AS  A  BONUS  whatever  the 
DAILY  DOUBLE  at  Delaware 
Park  pays  on  Saturday,  July  1, 
1967.”  Copy  went  on  to  say  that 
“daily  doubles  at  Delaware  Park 
have  paid  as  much  as  $5,507 
(Ouch!)”  and  was  careful  to 
point  out  that  delivery  must  be 
accepted  prior  to  post  time  on 
the  day  of  the  race. 

The  whole  thing  was  picked  up 
by  the  Morning  News’  sports 
columnist,  Hal  Bodley,  who  went 
into  some  of  the  details.  He  re¬ 
ported  that  the  auto  dealer  took 
out  a  catastrophe  policy  with  an 
insurance  firm  with  Holiday 
paying  the  first  $100  of  the  pay¬ 
off  on  a  $100  deductible  basis, 
with  the  insurance  firm  picking 
up  the  balance.  Talmo  called  the 
gimmick  “sensationally  success¬ 
ful”  and  said,  “Usually  we’d  sell 
four  cars  on  an  average  Satur¬ 
day.  Last  Saturday  we  sold  23. 
It  has  gone  over  so  well,  they’ve 
heard  about  it  in  Detroit  and 
I’ve  been  asked  to  go  out  there 
and  explain  how  it  works.” 

Bodley  reports  that  “Delaware 
Park,  ‘known  for  its  sophisti¬ 
cated  conservatism’  asked  that 
the  promotion  be  halted  and  even 
called  in  its  attorneys.  The 
lawyers,  however,  said  the  auto 
company  was  on  firm  legal 
ground.  As  a  concession,  the 
company  inserted  the  line,  ‘This 
is  not  a  Delaware  Park  promo¬ 
tion.’  ” 

*  *  * 

“Swinger*  Seelion 

Allen  Thompson,  assistant 
CAM,  Atlanta  (Ga.)  Journal 
and  Constitution,  sends  along 
another  selling  idea  that  he  and 
his  sales  staff  developed  last 
month. 


His  “Swinger  section”  caught 
on  quickly  and  ran  to  3,626 
inches  of  paid  advertising  in  its 
56  six-column  pages  with  reve¬ 
nue  of  over  $34,000. 

The  “Swinger”  theme  — 
“where  they  live  .  .  .  where  they 
go  to  school  .  .  .  what  they  drive 
.  . .  where  they  work” — appealed 
to  many  categories  of  adver¬ 
tisers.  Copy  was  placed  by  em¬ 
ployment  agencies,  auto  dealers, 
banks,  apartment  complexes, 
nightclubs,  aviation  schools,  the 
telephone  company,  marine 
dealers,  music  dealers,  to  name 
a  few. 

The  section  was  especially 
interesting  because  the  news 
content  wasn’t  the  usual  canned 
stuff  you’d  find  in  the  ordinary 


Linage  Leaders . 

1967 

Morning 


Los  Angeles  Times  .  29,672,198 

Miami  Herald  .  25,233,514 

Washington  Post  .  25.127,876 

Chicago  Tribune  .  23,028,294 

New  York  Times  .  20,444,248 

New  Orleans  Times-Picayune  ..  19,701,847 

San  Jose  Mercury  .  19,203,098 

Dallas  News  .  17,474,642 

Phoenix  Republic  .  17,235,262 

Orlando  Sentinel  .  16,672,043 

Evening 

Milwaukee  Journal  .  20,100,391 

Houston  Chronicle  .  19,578,433 

Detroit  News  .  19,381,824 

San  Jose  News  .  19,087,885 

Dallas  Times-Herald  .  18,933,575 

Cleveland  Press  .  18,505,703 

Fort  Lauderdale  News  .  18,258,945 

Minneapolis  Star  .  17,588,555 

Toronto  Star  .  17,551,255 

Denver  Post  .  17,429,039 

Sunday 

New  York  Times  .  21,314,738 

Los  Angeles  Times  .  19,825,997 

Philadelphia  Inquirer  .  12,312,058 

Chicago  Tribune  .  11,771,434 

New  York  News  .  10,532,3:7 

Milwaukee  Journal  .  10,505,805 

Boston  Globe  .  10,470,508 

Miami  Herald  . 10,285,450 

Washington  Post  .  10,023,945 

Baltimore  Sun  .  9,598,814 

Six  and  Seven-Day  Totals 

Los  Angeles  Times — M  &  S  _  49,499,195 

New  York  Times — M  &  S  .  41,758,985 

Miami  Herald— M  i  S  .  35,519,954 

Washington  Post— M  ft  S  .  35,151,822 

Chicago  Tribune— M  ft  S  .  34,799,728 

Milwaukee  Journal— E  ft  S  _  30,505,195 

Detroit  News— E  ft  S  .  28,513,254 

Minneapolis  Star  ft  Tribune — 

Eft  S  .  25,980,585 

Houston  Chronicle — E  ft  S  ....  25,851,917 
New  Orleans  Times-Picayune — 

M  ft  S  .  25,544,073 


Source:  Media  Records  Inc. 


auto,  boating  or  real  estate  sec¬ 
tions.  It  was  all  prepared  on  the 
swingin’  young  set  theme.  The 
ads  made  good  copy,  too — with 
just  about  every  ad  sporting 
themed  copy  and  special  art. 

The  section  ran  on  a  Sunday, 
but  because  so  much  of  the  sell¬ 
ing  was  done  to  new  accounts 
that  might  not  ordinarily  be  in 
Classified,  regular  Sunday  sec¬ 
tion  volume  was  off  only  a  page. 

If  you  don’t  sell  Classified  dis¬ 
play  or  aren’t  interested  in  a 
special  section  of  this  type,  turn 
this  idea  over  to  your  display 
manager.  It’ll  sell  for  sure! 

*  «  ♦ 

A  Chicago  judge  who  wanted 
to  “keep  his  cool”  in  court  gave 
his  staffers  permission  to  run  a 
Classified  ad  in  the  Chicago 
Tribune  and  Chicago's  American 
to  bring  their  heated  problem 
to  the  public’s  attention. 

This  ad  was  the  result  of  a 
seven  year  wait  for  air  condi¬ 
tioning — 

WANTED — air  conditioninpr  in  Boys 
Court  North.  Boys  Court  personnel. 

Cam  Gil  Paddock  says,  “Here’s 
another  example  on  how  a  little 
ad  can  stir  up  a  news  story,  do 


.  First  6  Months 

1966 

Morning 


Los  Angeles  Times  .  31,974,580 

Washington  Post  .  25,808,428 

Miami  Herald  .  25,522,140 

Chicago  Tribune  .  22,554,059 

New  Orleans  Times-Picayune  . .  19,519,909 

San  Jose  Mercury  .  I9,482,0M 

New  York  Times  .  19,401,248 

Phoenix  Republic  .  17,425,424 

Cleveland  Plain  Dealer  .  17,410,859 

Orlando  Sentinel  .  15,535,044 

Evening 

Detroit  News  .  20,207,905 

Milwaukee  Journal  .  19,875,912 

Houston  Chronicle  .  19,519,029 

San  Jose  News  .  I9,4is,955 

Cleveland  Press  .  18,807,783 

Fort  Lauderdale  News  .  17,948,253 

Atlanta  Journal  .  17,857,318 

Dallas  Times-Herald  .  17,845,419 

Phoenix  Gazette  .  17,482,409 

Montreal  La  Presse  .  17,294,332 

Sunday 

Los  Angeles  Times  .  21,994,159 

New  York  Times  .  20,854,375 

Chicago  Tribune  .  12,277,858 

Philadelphia  Inquirer  .  11,954,322 

New  York  News .  11,020,057 

Milwaukee  Journal  .  10,824,410 

Miami  Herald  .  10,581,758 

Washington  Post  .  10,235,353 

Baltimore  Sun  .  9,875,554 

St.  Louis  Post-Dispatch  .  9]837]948 

Six  and  Seven-Day  Totals 

Los  Angeles  Times— M  ft  S  ...  53,958,849 

New  York  Times — M  ft  S  .  40,255,524 

Miami  Herald — M  ft  S  .  35,203,898 

Washington  Post— M  ft  S  .  35,043,781 

Chicago  Tribune — M  ft  S  .  34,931,917 

Milwaukee  Journal — E  ft  S  _  30,700,322 

Detroit  News — E  ft  S  .  29,553,113 

Cleveland  Plain  Dealer — 

M  ft  S  .  27,201,208 

Houston  Chronicle — E  ft  S  _  25,791,081 

New  Orleans  Times-Picayune — 

M  ft  S  .  25,191,272 


some  good  for  the  people  con¬ 
cerned  and  get  a  little  publicity 
for  Want  Ad  sections.” 

*  «  ♦ 

Fred  Gabriel,  CAM,  Milwau¬ 
kee  Journal,  received  and  pub¬ 
lished  an  unusual  ad,  this  one 
from  South  Vietnam: 

MILWAUKEE:  man  in  Vietnam  with  60 
days  left  until  rotation  is  seeking  re- 
placement.  He  must  meet  following 
qualifications:  Male,  between  18  and 
30:  fond  of  rugged  outdoor  life,  inaecta, 
dust  and  hot  weather;  in  gorxl  phyaica'l 
condition,  and  must  love  adventure  and 
excitement!  “Free”  clothing,  lodging. 
C-rations  and  ammo.  Above  all,  he 
must  not  be  too  nervous,  should  have 
life  insurance,  and  must  like  staying 
away  from  home.  If  you  think  you  can 
qualify,  please  contact  (full  n.-rme  and 
address  given). 

«  *  * 

West  Coast  National  Classi¬ 
fied  Advertising  Representa¬ 
tives,  Inc.,  1680  North  Vine  St, 
Hollywood,  has  named  Rodman 
A.  Frank  as  president  and  Lisa 
Churchill  general  manager. 
Frank  has  worked  in  the  indus¬ 
trial  relations  and  personnel 
fields  in  the  Los  Angeles  area 
and  recently  headed  his  own 
management  consultant  firm. 

Miss  Churchill,  formerly  CAM 
of  the  Pasadena  (Calif.)  Inde¬ 
pendent,  Star-News,  had  been 
running  her  own  Classified  ad¬ 
vertising  agency  for  several 
years. 

The  agency  represents  16 
netvspapers  and  specializes  in 
recruitment  advertising. 

• 

Maytag  Realigns 
PR  Department 

Newton,  Iowa 

Robert  J.  Hoover  has  been 
named  director  of  public  rela¬ 
tions  for  the  Maytag  company 
to  succeed  E.  F.  Butler,  who 
retires  next  month. 

In  other  public  relations  de¬ 
partment  changes,  Norman  W. 
Boyle  will  become  assistant  di¬ 
rector  of  public  relations;  Deane 
L.  Markusch  will  succeed 
Hoover  as  manager  of  public 
information,  and  Charles  W. 
Jensen  has  been  given  added 
responsibilities  as  manager  of 
public  relations  activities. 

James  L.  Ashcraft,  editor  of 
the  Maytag  Merchandiser, 
monthly  dealer  publication,  will 
move  from  the  advertising  de¬ 
partment  to  public  relations; 
James  G.  Powell  will  become 
graphic  communications  special¬ 
ist,  and  Evan  A.  Bartelt  will 
become  public  information  rep¬ 
resentative. 


Gels  Good  Humor 

The  Thomas  J.  Lipton  Com¬ 
pany,  Englewood  Cliffs,  N.J., 
has  selected  Weigh tman  Inc., 
Philadelphia,  as  the  advertising 
agency  for  its  Good  Humor  divi¬ 
sion  which  has  been  at  the  J. 
Walter  Thompson  Company, 
New  York. 
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Rembert  Jame^^^  n 
editor  &  general  manager 
Copley  News  Service. 

A  man  who  knows 
the  news. 


“Copley  News  Service  is  often  willing,"  said 
Rembert  James,  "to  let  the  other  news  agen¬ 
cies— such  as  AP  and  UPl— be  first  with  who, 
what,  when  and  where.  While  CNS  does  cover 
specific  areas  of  spot  news,  we  have  no  am¬ 
bitions  to  be  big  in  the  spot  news  business. 
Why?  Well,  we  feel  that  there  is  something 
equally  important— possibly  more  important 
-that  must  be  done  for  the  readers  of  to¬ 
day’s  newspapers.  This  is  to  report  the  why 
of  the  news.” 


Copley  News  Service  is  first  with  the  why 
of  the  news,  the  informative  and  intensive 
analyses  of  important  world  events  that 
makes  news  meaningful  to  today's  well- 
informed  newspaper  readers.  CNS  offers  edi¬ 
tors  concentrated  coverage  of  the  stories 
behind  the  headlines,  in-depth  reporting  that 
is  both  incisive  and  informative.  CNS  also 
makes  available  to  subscribers— by  their  own 
selection— many  extra  features  for  a  bright, 
exciting  newspaper. 


CNS  offers  newspapers  a  worldwide  news 
service.  All  CNS  features  are  available  by 
mail  or  leased  wire.  For  complete  informa¬ 
tion,  prices  and  sample  reports,  contact— 
Rembert  James,  Editor,  Copley  News  Service, 
940  Third  Avenue,  San  Diego,  Calif.  92112. 


Look  and  Life  Offer 
Bankers  Cut  Rate  Plan 


Iowa’s  Ad 
Tax  Hits 
All  Media 

Des  Moines 

A  hill  that  imposes  for  the 
first  time  in  Iowa  a  tax  on  ad¬ 
vertising  was  sig^ied  into  law 
.Inly  20  by  Governor  Harold  E. 
Hiiphes. 

The  new  law,  which  was 
worked  out  in  closed  sessions 
betwe<«n  the  Governor  and  legis¬ 
lative  leaders,  provides  that  all 
advertising:  in  newspapers,  mag¬ 
azines,  on  television,  radio,  and 
billboards  will  be  taxed  .‘1%  of 
the  gross. 

Glariiif'utiuii  Needed 

Floor  leaders  for  the  bill  said 
they  expect  the  tax  to  apply  to 
out-of-state  publications  circu¬ 
lated  in  Iowa.  Clarification  of 
the  uncertainties,  however,  is 
lieing  left  to  the  state  depart¬ 
ment  of  revenue. 

It  is  on  this  point  that  a  num¬ 
ber  of  lawyers  have  already  pre¬ 
dicted  the  bill  will  be  in  the 
courts  for  a  long  time  to  come. 
They  contend  that  the  revenue 
department  is  being  given  pow¬ 
ers  that  should  have  been  re¬ 
served  to  the  Legislature. 


Member  stations  of  the  Iowa 
radio  network  have  voted  unani¬ 
mously  to  ask  the  Iowa  Broad¬ 
casters  Association  to  test  its 
legality  (E&P,  July  15). 

The  bill  is  designed  to  increase 
state  taxes  by  $102  million.  The 
.service  tax  section,  under  which 
advertising  was  included,  also 
levies  a  H%  on  the  work  of  shoe 
repairmen,  barbers  and  auto 
mechanics,  among  others.  Vir¬ 
tually  all  of  the  money  raised 
by  the  measure  is  earmarked  for 
education. 

Iowa  joins  New  Mexico,  Ari¬ 
zona  and  Hawaii  as  the  only 
other  states  with  a  gross  receipts 
tax  on  advertising.  In  the  past 
six  months  similar  proposals 
have  l)een  advanced  in  Illinois, 
California,  Maine,  Massachu- 
•setts,  Rhode  Island,  Pennsyl¬ 
vania,  and  Tennessee. 

• 

PR  for  Grand  Union 

East  Paterson,  N.  J. 

L(tuis  M.  Arnone  has  joined 
the  headquarters  public  rela¬ 
tions  .staff  of  the  Grand  Union 
Comjiany.  He  will  work  in  the 
company’s  executive  offices  and 
report  to  Floyd  D.  Rodgers  Jr., 
director  of  public  relations  for 
the  food  and  general  merchan¬ 
dise  retail  chain.  Arnone  taught 
English,  speech,  and  history  in 
Passaic  County  schools  for  five 
years. 


Philadelphia 

Members  of  the  Foundation 
for  Commercial  Banks  who  run 
tie-in  ads  with  the  national  “Full 
Service”  magazine  campaign 
will  do  so  at  “substantial  rate 
discounts,”  the  Foundation’s 
executive  director  disclosed  this 
week. 

The  new  plan  offered  by  Life 
and  Look  is  available  in  all 
regional  editions  of  both  maga¬ 
zines  and  is  applicable  to  full- 
page  black-and-white,  two-color 
and  four-color  ads,  Richard  B. 
Beal  said. 

Includes  I'reqiieiicy  lliscouiils 

The  tie-in  rate  includes  fre- 
cjuency  discounts  earned  by  the 
Foundations’  national  adver¬ 
tising  program.  According  to  the 
jilan,  all  orders  must  be  placed 
by  the  Foundation’s  agency, 
Dancer-Fitzgerald-Sample,  and 
tie-in  ads  must  appear  in  the 
magazines  the  same  time  as  the 
national  insertion. 

Beal  said  the  current  schedule 
provides  for  ads  in  nine  issues 
of  Look  and  six  issues  of  Life 
during  1967-68  season. 

The  local  bank,  working  with 


the  published  schedule,  selects 
magazines  and  dates  for  its  local 
ads.  Then  the  bank’s  own  adver¬ 
tising  agency  works  with  the 
local  magazine  representative  to 
determine  specific  space  units, 
insertion  costs,  circulation  and 
closing  dates  for  the  bank  ad. 

The  local  bank  or  its  adver¬ 
tising  agency  authorizes  Dancer- 
Fitzgerald-Sample  directly,  or 
through  the  Foundation,  to  order 
the  tie-in  ad.  There  is  a  nominal 
service  charge  which  is  sent  to 
the  Foundation’s  agency  with  a 
check  covering  space  cost  less 
agency  commission  when  the  tie- 
in  is  ordered.  The  local  agency, 
in  turn,  bills  the  bank  for  the 
gross  space  cost,  plus  the  service 
charge. 

Dancer-Fitzgerald-Sample  will 
place  the  orders,  confirming  in¬ 
formation  supplied  by  the  local 
agency,  but  the  local  bank  or 
agency  is  responsible  for  pre¬ 
paring  and  shipping  materials 
to  the  publication  in  time  for 
regional  closing  dates.  The  local 
bank  or  agency  should  send  a 
proof  of  the  advertisement  to  the 
Foundation’s  headquarters  in 
Philadelphia  prior  to  the  closing 
date. 
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NOT  EVERYONE 
IS  RICH  IN 
ROCKFORD, 

ILLINOIS 

...BUT 

we  are  12th*  in  the  U.S.  in 
per  household  retail  sales! 

To  effectively  reach  the  giant  purchasing  potential  of 
this  separate  and  distinct  metro  market  (1/4  million 
population),  look  to  Rockford’s  own  newspapers.  The 
Rockford  Morning  Star  and  Rockford  Register- 
Republic  provide  a  whopping  84.5%  metro  coverage! 
Equally  important,  our  SINGLE 
RATE  for  BOTH  local  and 
national  advertisers  makes 
it  an  even  better  buy! 

"Sales  Management  Survey  of 
Buying  Power,  June,  1967. 

ROCKFORD  MORNl.NG  STAR 

Borkforb  Hrgisfrr-KrpubRr 

ROCKFORD,  ILLINOIS 

Members  of  the  Gannett  Group 


Borden  Buys  8-Page 
Ad  in  Reader’s  Digest 

I  The  largest  single  advertise- 
,  ment  by  the  Borden  Company  in 
I  print  media  has  been  placed  in 
the  Reader’s  Digest — an  eight- 
page,  full-color,  tear-out  booklet 
covering  17  of  the  company’s 
products  in  the  September  issue, 
j  The  advertisement  is  the  first 
I  of  its  kind  in  print  media  in 
;  which  three  corporate  divisions 
:  of  the  Borden  Company  are  rep¬ 
resented,  according  to  William 
H.  Ewen,  director  of  advertising 
services  for  the  company.  Of  the 
I  17  products  mentioned,  14  are 
from  the  Borden  Foods  Com¬ 
pany,  two  are  from  Borden’s 
Milk  and  Ice  Cream  Company, 
and  one  is  from  the  Borden 
Chemical  Company. 

The  advertisement  was  co¬ 
ordinated,  and  the  copy  pre¬ 
pared,  by  Young  &  Rubicam, 

'  Inc.,  advertising  agency  for 
Borden’s  Milk  and  Ice  Cream 
Company  and  for  nine  of  the 
Borden  Foods  Company’s  prod¬ 
ucts  appearing  in  the  advertise¬ 
ment.  Other  agencies  partici- 
'  pating  are  Conahay  &  Lyon  Inc., 
for  Elmer’s  Glue- All;  Geyer, 
Morey  &  Ballard,  Inc.,  Aunt 
Jane’s  pickles;  Lilienfeld  &  Co., 
ReaLemon  reconstituted  lemon 
juice;  Richard  K.  Manoff,  Inc., 
Old  London  Melba  toast  and 
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Melba  rounds,  and  Needham, 
Harper  &  Steers,  Cremora  non¬ 
dairy  creamer. 

• 

On  Hotel  PR  Staff 

James  A.  Jacobs  has  joined 
the  publicity  staff  of  Loew’s 
Hotels  Inc.,  New  York  City.  He 
received  a  master’s  degree  in 
journalism  from  the  Newhouse 
Communications  Center  at 
Syracuse  University  in  1966. 
He  was  formerly  a  reporter  with 
the  Rochester  Times-Union. 

• 

Giielicli  Promoted 

Chicago 

Robert  V.  Guelich,  public  re¬ 
lations  director  for  Montgom¬ 
ery  Ward  &  Co.,  has  been  elected 
a  vicepresident.  A  former  Day- 
ton  Journal  reporter,  he  joined 
Montgomery  Ward  in  1957  as 
the  company’s  first  director  of 
public  relations. 

• 

Gardner  Gets  Like 

St.  Louis 

Seven-Up  Company  announced 
that  Gardner  Advertising,  St. 
Louis,  has  been  selected  to  han¬ 
dle  the  national  advertising  for 
Like  soft  drink.  The  $3.7  million 
account  had  been  with  J.  Walter 
Thompson  Co.  since  1963.  JWT 
continues  as  agency  for  7-Up. 
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clutter  is  costly  . . . 

Hamilton 

dispatch  system  equipment 


combination  best  for  your  operation.  You  get  the 
best  possible  storage  . . .  exactly  where  you  need  it. 

Where  do  you  start  reorganizing  for  efficiency? 
With  the  handy  Hamilton  Layout  Kit.  This  cost- 
free  counselor  makes  it  easy  to  modernize  your  dis- 
patch  room  floor  plan  for  increased  effi- 
ciency  and  productivity.  But  nothing 
happens  until  you  mail  the  cou- 
pon.  Do  it  today. 


How?  By  keeping  the  compositor  at  his  make-up 
cabinet.  Unitized  work  and  storage  areas  speed  up 
the  handling  of  ad  mats,  electros,  engravings,  cuts, 
zincs  and  proofs. 

All  Hamilton  cabinets  are  ruggedly  built  to  pay 
off  for  a  lifetime.  That’s  why  the  biggest  news-  > 
papers  and  busiest  shops  rely  on  Hamilton  / 
almost  exclusively.  And  Hamilton  cabinets  / 
are  design-integrated  to  bolt  together  in  the  /  - 


r  I’d  like  to  know  how  to  reorganize 
my  dispatch  room  for  greater  efficiency 
and  profit.  Send  your  free  layout  kit. 


Name 


Firm 


Address 


Hamilton  Manufacturing  Company,Two  Rivers, Wis.  54241 


City 


state 


Zip 


WCBS  Hopes  to  Score 
With  News  Format 

By  Edward  Kapetti 


A  numlier  of  broadcast  outlets 
around  the  countrj’  have  found, 
in  recent  years,  that  news  is 
popular  and  rates  premium  ad 
money.  It’s  also  more  prestig¬ 
ious,  especially  on  radio.  WCBS- 
radio,  the  network-owned  opera¬ 
tion  in  New  York,  is  throwing 
out  entertainment-music  in 
favor  of  news-information.  The 
change  will  be  gradual,  begin¬ 
ning  Aug.  28. 

At  present,  news  director  Ed 
Joyce  is  up  to  his  nose  in 
resumes  and  job  applications 
from  those  seeking  the  15  to  20 
jobs  open  in  editorial  and  an 
equal  number  in  technical  de¬ 
partments.  He  wants  the  top 
talent  available — writers,  edi¬ 
tors,  legmen,  anchormen,  and 
reporters. 

WCBS-radio  has  slipped  in 
ratings  from  near-top  10  years 
ago  to  near-bottom  today,  while 
successful  all-news  WINS,  a 
Westinghouse  station,  has 
climbed  the  heights  in  the  two 
years  since  its  conversion  from 
rock  ’n  roll  to  rip  ’n  read. 

Opening  Bureaus 

Though  management  within 
the  CBS  news  and  the  local  oper¬ 
ations  are  separate,  the  new 
WCBS  staff  will  draw  on  the 
resources  of  the  network  opera¬ 
tion.  However  they  are  opening 
bureaus  in  Albany  and  other 
locations  in  the  tri-state  (N.  Y., 
N.  J.  and  Conn.)  in  addition  to 
the  beat  men  in  New  York  City. 
The  spectrum  will  range  from 
international  to  local.  CBS 
spokesmen  were  loathe  to  call 
it  an  all-news  format. 

“It’s  much  more  than  that,’’ 
said  John  Murray,  pr  staff. 
“We’re  offering  up-to-the- 


minute  news,  features,  traffic  re¬ 
ports,  weather,  specials,  what’s 
happening  in  theater,  books, 
films,  plus  editorials  (five  a 
week)  and  rebuttals.  We  feel  it 
will  be  the  best  news-informa¬ 
tion  medium  in  the  city,  if  not 
the  country. 

“Beginning  .\ug.  28  we’re 

throwing  out  all  music  from 
5:30  a.m.  to  8:10  p.m.  on  week¬ 
days  (with  the  exception  of  the 
Arthur  Godfrey  Show) — that’s 
phase  I.  Phase  II  will  begin  at 
the  end  of  the  year  with  the 
extension  of  this  format  to 
11:30  p.m.  From  11:30  to  5:30 
a.m.  we’ll  continue  with  music 
until  dawn.  Phase  II  is  the  ex¬ 
tension  of  this  format  into  the 
weekend.” 

The  conversion  brings  the 
number  of  solid  news  stations  in 
New  York  City  to  two.  WINS, 
the  Westinghouse  operation, 
made  the  conversion  in  the 
spring  of  1965  and  found  it 
highly  successful. 

It  has  also  been  rumored  that 
WNBC,  also  on  the  rating  de¬ 
cline  in  the  past  few  years, 
would  make  the  change  to  news- 
information. 

^'ide  Talent  Hunt 

A  WCBS  spokesman  said  their 
talent  hunt  is  nationwide.  He 
said  newspapermen  would  be 
considered.  Writing  ability  is  a 
key  factor,  and  “cross  media” 
transfers  are  usually  successful. 
However,  he  doubted  that  for¬ 
mer  employes  of  any  of  the  re¬ 
cently  folded  New  York  papers 
would  be  hired  since  many  have 
already  taken  jobs,  but  added 
that  anyone  with  exceptional 
talent  would  be  considered.  If 
WCBS-tv  is  any  example  there 


will  be  quite  a  few  ex-news¬ 
papermen  in  the  radio  news¬ 
room.  Many  CBS-tv  staffers  are 
reporters  and  editors  from  the 
Herald  Tribune — Walter  Arm, 
Earl  Ubell,  John  Quirt,  Leonard 
Harris,  et  al. 

Physically,  the  newsroom  is 
being  expanded  to  accommodate 
all  the  “new  talent”  and  four 
new  mobile  units  (for  live  trans¬ 
mission)  have  been  acquired. 
The  two  helicopters  now  lieing 
used  exclusively  for  traffic  re¬ 
porting  will  be  pressed  into  serv'- 
ice  when  needed  for  general 
news  coverage. 

Ratings  Bring  Cliunge 

The  conversion  of  WCBS- 
radio  is  really  just  part  of  a 
general  “shakeup”  in  the  whole 
news  division  of  CBS.  Just  a 
few  months  ago  the  Nielsens 
indicated  that  CBS-tv  was  a 
sorry  second  to  NBC  in  late 
news  program  ratings.  The 
latest  ratings  show  that  CBS  is 
drawing  even  and  causing  some 
sweat  over  at  NBC.  Local  col¬ 
umnists  claim  this  trend  is  indi¬ 
cated  in  the  reshuffling  of  “an¬ 
chorman”  Gabe  Pressman  from 
11  p.m.  show  to  the  early  eve¬ 
ning  program  he  piloted  for  10 
years  on  WNBC-tv.  Nielsens 
show  that  his  segment  slipped 
three  points  in  recent  months. 

With  a  doubled  news  staff,  a 
new  format,  and  a  new-found 
exuberance,  WCBS-radio  expects 
to  be  “the  best.”  Time  will  tell. 

*  tf  if 

Producer  of  Specials 

Robert  J.  Shafer,  currently 
manager  of  NBC  News,  West 
Coast,  in  Los  Angeles,  has  l)een 
appointed  to  NBC  News,  New 
York,  as  producer  of  Network 
Television  News  Specials. 

Reuven  Frank,  executive  vice- 
president,  NBC  News,  said  Rob¬ 
ert  Mulholland,  now  an  associ¬ 
ate  producer  for  “The  Huntley- 
Brinkley  Report,”  in  Washing¬ 
ton,  will  succeed  Shafer  in  Los 
Angeles. 

Since  November,  1964,  Mr. 
Shafer  has  been  manager  of 
NBC  News,  West  Coast,  Los 
Angeles,  and  prior  to  that  as¬ 
signment  he  was  director  of 
news  for  WRCV-TV  and  WRCV 
(radio),  then  NBC-Owned  sta¬ 
tions  in  Philadelphia,  for  three 
years. 

Shafer,  a  native  Iowan,  grad¬ 
uated  from  the  University  of 
Iowa  in  1952,  and  went  to  work 
for  WCCO  stations  in  Minne¬ 
apolis. 

Mulholland  joined  NBC  News 
in  1961  as  a  news  writer  for 
WMAQ-TV,  NBC-owned  sta¬ 
tion  in  Chicago.  He  graduated 
with  a  BA  degree  from  North¬ 
western  University  in  1955,  and 
returned  in  1956  for  his 
Master’s  degree  in  journalism. 


22  to  Attend 
Sports  Seminar 

Newspapers  from  18  states 
will  be  represented  at  a  two- 
week  Seminar  for  Sports  Editors 
beginning  Aug.  6  at  the  Ameri¬ 
can  Press  Institute,  Columbia 
University,  New  York  City. 

Twenty-two  newsmen  will  at¬ 
tend.  They  are: 

Verne  Boatner,  Arizona  Re¬ 
public,  Phoenix,  .\riz. 

Ronald  W.  Bookman,  Memphis 
(Tenn.)  Press-Scimitar. 

Gene  J.  Buonaccorsi,  Provi¬ 
dence  (R.  I.)  Journal  and  Eve¬ 
ning  Bulletin. 

B.  Jerry  Campbell,  Fremont 
(Ohio)  Xews-Messenger. 

William  C.  Ferguson,  Lawr¬ 
ence  (Mass.)  Eagle-Tribune. 

Robert  A.  Frey,  Jackson 
(Mich.)  Citizen  Patriot. 

Frank  W.  Hartley,  Louisville 
(Ky.)  Times. 

Charles  R.  Johnson,  Milwau¬ 
kee  (Wis.)  Journal. 

Robert  S.  Kenney  Jr.,  Camden 
(N.  J.)  Courier-Post. 

.411en  K.  Ludwick,  Augusta 
(Ga.)  Herald. 

Samuel  N.  Mayo  Jr.,  Newport 
News  (Va.)  Times  Herald. 

Douglas  R.  Mintline,  Flint 
(Mich.)  Journal. 

Ronald  A.  Paglia,  Valley  In¬ 
dependent,  Monessen,  Pa. 

Francis  J.  Rosa,  Boston  Globe. 

Donald  J.  Sherlock,  Paterson 
(N.  J.)  Morning  Call. 

Craig  H.  Stolze,  Hartford 
(Conn.)  Times. 

Clarence  Stoppels,  Grand 
Rapids  (Mich.)  Press. 

Leslie  M.  Timms,  Spartan¬ 
burg  (S.  C.)  Herald. 

Robert  H.  Williams,  San 
Diego  (Calif.)  Union. 

Roland  M.  Wirths,  Portland 
(Me.)  Press  Herald-Evening 
Express. 

Harold  J.  Wood,  Honolulu 
.Advertiser. 

Donald  J.  Zupan,  Missoula 
( Mont. )  M isso2ilian. 

Extra  Dividend 

CiNCIN.VATI 

Cincinnati  Enquirer  Inc.  has 
declared  a  quarterly  dividend  of 
35  cents  a  share  plus  an  extra 
dividend  of  10  cents  to  holders 
of  record  Sept.  8.  A  similar  extra 
dividend  was  voted  in  1966.  For 
the  fiscal  year  the  dividend  will 
be  $1.50,  the  same  as  last  year. 

• 

Lerner  in  CATV 

Lerner  Communications  Inc., 
an  affiliate  of  Lerner  Home 
Newspapers,  publishers  of  33 
community  newspapers  in  the 
Chicago  area,  has  announced 
plans  for  a  community  antenna 
television  system  (CATV). 
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the  newspaper  basinet  is 
indebted  to  the  seven 
Canadian  newsprint  companies 
constituting  die 
New^rint  Information 
Committee  which 
have  now  ^nsored 
five  adverting 
researdi  pngects, 
including  this  one... 


The  seven  newsprint  companies  and  their  U.S.  service  representatives  are: 


Abitibi  Paper  Company,  Ltd. 

Abitibi  Service,  Inc. 

British  Columbia  Forest  Products,  Ltd. 

Tbe  Cro/ton  Paper  Company,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd. 

Lake  Superior  Newsprint  Co. 


Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd. 

Montmorency  Paper  Company,  Inc. 

Domtar  Newsprint,  Ltd. 

The  Wright  Company,  Inc. 

James  Maclaren  Company,  Ltd. 

Maclaren  Newsprint  Sales,  Ltd. 


MacMillan  Bloedel  Limited 

Powell  River-Alberni  Sales  Corp. 


NEWSPRINT  INFORMATION  COMMITTEE 


150  East  iSnd  St.,  New  York,  N.  y.  10017 


r 

\ 


Journalism — Tough  Here,  Easier  There 


Recent  weeks  have  seen  news¬ 
men  around  the  world  face  up 
to  a  number  of  difficult  and  dan¬ 
gerous  situations.  But  at  the 
same  time  there  has  Ijeen  news 
of  positive  press  freedom  moves 
in  Greece  and  Rhodesia. 

Canadian,  British  and  Nor¬ 
wegian  reporters  ran  into 
trouble  with  regime  and  Red 
Guards  in  Communist  China. 

•  The  Toronto  Globe  &  Mail 
reported  that  its  Peking  corre¬ 
spondent,  David  Oancia,  and  two 
companions  were  lieaten  and 
their  car  wrecked  by  Red 
Guards.  A  dispatch  from  Oan¬ 
cia  told  how  he  and  a  Nor¬ 
wegian  broadcaster,  Harald 
Munte-Kaas,  and  Swedish  cul¬ 
tural  attache,  Jon  Sigurdson, 
were  set  upon  in  a  90-minute 
ordeal.  The  Red  Guard  on¬ 
slaught  was  followed  by  a  five- 
hour  session  at  the  Aliens’  sec¬ 
tion  of  the  city’s  security  bu¬ 
reau  where  each  of  the  three 
underwent  intensive  questioning. 

Allacketl  in  IVkina 

Oancia  reported  from  Peking 
that  he  and  the  two  other  news¬ 
men  had  been  attacked  while  car 
watching  a  demonstration  by 
troops  and  civilians.  Munth- 
Kaas  was  taping  the  demonstra¬ 
tion.  Suddenly  a  jeep  filled  with 
troops  approached  the  car  and 
seized  the  tape-recorder.  The 
masses  closed  in  on  the  car  twice 
and  the  troops  fortunately 
cleared  the  way.  The  party  was 
then  escorted  to  the  Foreign 
Ministrj'  by  the  troops,  but  were 
held  up  at  the  entrance  and 
again  exposed  to  the  mob.  This 
time  the  mob  surrounded  the  car 
for  almost  45  minutes,  pummel¬ 
ling  the  car  and  shouting  anti¬ 
imperialist  and  anti-soviet 
slogans  at  the  newsmen.  New 
groups  kept  arriving  with  clubs 
and  bars  and  were  pounding  the 
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car,  smashing  the  windows  and 
denting  the  body.  Then  the  mob 
Itegan  to  spit  at  the  men  in  the 
car  until  finally  they  slowly 
made  their  way  to  Police  Head¬ 
quarters. 

Oancia  was  accused  of  allow¬ 
ing  an  illegal  tape-recording  to 
lie  made,  thereby  co-operating  in 
breaking  the  Chinese  law.  Oan¬ 
cia  was  given  a  serious  warning 
al)out  committing  a  similar  mis¬ 
take  in  the  future,  and  allowed 
to  leave. 

The  Globe  and  Mall  opened  a 
Peking  bureau  in  1959.  Oancia 
has  been  reporting  from  China 
for  20  months. 

Reulcrs  Man  Held 

Communist  China  is  restrict¬ 
ing  the  movements  of  Anthony 
Grey,  a  British  subject  who  rep¬ 
resents  Reuters  in  Peking.  Pe¬ 
king  radio  reported  that  Grey 
“must  not  leave  his  residence  at 
will,  and  must  await  further 
notice.”  This  action  was  taken, 
Peking  said,  because  of  “per¬ 
secution”  of  Hong  Kong  corre¬ 
spondents  of  the  New  China 
News  Agency. 

•  In  Rio  De  Janeiro,  pub¬ 
lisher  Helio  Fernandes,  report¬ 
edly,  has  been  confined  to  a 
small  rocky  island  off  the  north¬ 
east  coast  following  an  editorial 
attack  he  made  on  ex-president 
Humberto  Castello  Branco,  who 
was  killed  in  a  plane  crash. 

Condemnation  of  the  late  pres¬ 
ident  was  made  in  Fernandes’ 
newspaper.  Tribuna  da  Impren- 
sa.  The  editorial  described  Bran¬ 
co  as  “cold,  impious,  spiteful, 
implacable,  inhuman,  calculat¬ 
ing,  cruel,  frustrated,  with  a 
heart  like  the  Sahara  Desert 
.  .  .  humanity  lost  very  little,” 
the  paper  said. 

The  order  committing  Fernan¬ 
des  to  the  Island  was  signed  by 
Justice  Minister  Luiz  Antonio 
Gama  e  Silva.  Fernandes,  a  for- 
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mer  gossip  columnist,  filled  his 
newspaper  with  repeated  stories 
of  impending  coups  and  plots 
and  conspiracies  that  never 
transpired.  .According  to  UPI, 
he  never  cited  sources.  Revolu¬ 
tionary  government  cancelled 
his  political  rights  late  in  1966 
but  he  ignored  this  action  and 
continued  directly  his  politically 
oriented  newspaper. 

The  Inter  American  Press  As¬ 
sociation  sent  a  cable  to  Presi¬ 
dent  Arthur  da  Costa  e  Silva  of 
Brazil,  protesting  the  “illegal 
imprisonment”  of  editor  Fer¬ 
nandes. 

“We  hope  Your  Excellency 
will  agree  with  us  that  im¬ 
prisoning  or  exiling  an  editor 
because  he  wrote  an  editorial 
with  which  we  may  not  agree  or 
which  may  be  repugnant  to  us  is 
completely  against  the  concepts 
of  freedom  of  expression  and 
justice  generally  accepted  in 
democratic  nations,”  the  I.\PA 
stated. 

Seized  At  Border 

•  In  Europe,  Czechoslovak 
border  guards  seized  a  Swiss 
newspaperman  and  his  wife  and 
held  them  for  29  hours.  The  cor¬ 
respondent,  Andreas  Kohlschuet- 
ter,  was  on  his  way  to  Warsaw 
from  Prague,  where  he  had  at¬ 
tended  the  Czech  Writers  Con¬ 
gress.  He  represents  Neue 
Zuricher  Zeitung  in  Eastern 
Europe.  The  guards  w’ere  said 
to  have  wanted  the  newsman’s 
notes  and  texts  on  the  congress. 
These  were  examined  then  re¬ 
turned. 

•  From  Athens,  came  more 
positive  news.  The  undersecre¬ 
tary  of  the  Press  and  Informa¬ 
tion,  Theofylactos  Papaconstan- 
tinou,  said  that  Greek  press 
freedom  suspended  by  the  Army- 
led  government  will  lye  “restored 
soon.”  Papaconstantinou,  a  jour¬ 
nalist,  was  only  recently  sworn 
into  his  post. 

•  From  Salisbury,  Rhodesia, 
there  was  also  good  news.  The 
editors  of  Rhodesia’s  two  daily 
newspapers  won  a  libel  verdict 
against  the  Minister  of  Infor¬ 
mation  who  had  accused  them 
of  biased  reporting. 

The  charges  were  made  by  the 
Minister,  John  H.  HowTnan,  in  a 
circular  letter  in  w’hich  he 
named  Malcolm  N.  Smith,  editor 
of  the  Rhodesia  Herald,  Salis¬ 
bury,  and  Sydney  R.  Sw’andel, 
editor  of  the  Chronicle,  Bula- 
w'ayo.  Each  editor  w’as  awarded 
$840  damages  for  defamation  in 
a  High  Court  decision.  The  pub¬ 
lisher  of  the  newspapers,  the 
Rhodesian  Printing  and  Publish¬ 
ing  Co.  Inc.,  was  awarded  $420 
with  costs. 


Windsor  Star’s 
Owners  Intend 
To  Keep  Paper 

Windsor,  Ont. 

The  owners  of  the  Windsor 
Star  have  stated  their  “intention 
to  keep  the  Star  as  an  independ¬ 
ently-owned  newspaper  under  its 
present  management.” 

Two  chief  executives  of  the 
paper  died  recently:  Richard 
Graybiel,  general  manager,  on 
July  10,  and  Hugh  A.  Graybiel, 
president  and  publisher,  on 
July  18. 

The  Star  published  two  letters 
to  staff  members  written  by 
W.  L.  Clark,  now  president. 

“Our  intention,”  he  wrote,  “is 
to  maintain  the  Windsor  Star 
as  one  of  the  outstanding  news¬ 
papers  in  Canada.  It  is  also  our 
intention  to  keep  the  Star  as 
an  independently-owned  paper 
under  its  present  management.” 

Clark  said  that  A.  H.  Fast,  a 
member  of  the  Star’s  board  for 
the  last  seven  years,  has  become 
vicepresident  and  treasurer. 

Mrs.  Richard  A.  Graybiel  has 
become  a  director  and  W.  E.  P. 
De  Roche,  Q.  C.,  of  Toronto,  who 
has  assisted  in  the  legal  affairs 
of  the  Star  for  more  than  10 
years,  continues  as  a  director. 

Mrs.  Graybiel  has  two  chil¬ 
dren,  Richard  Kimble,  a  student 
at  University  of  Toronto,  and  a 
daughter,  Janet  Yvonne. 

• 

Martin  Policies 
To  Be  Continued 

Stockton,  Calif. 

The  Stockton  Record  wdll  con¬ 
tinue  to  operate  under  the 
policies  in  effect  under  Irving  L. 
Martin,  the  publisher,  president 
and  general  manager  who  died 
in  July,  the  newspaper’s  direc¬ 
tors  announced. 

In  a  memo  to  department 
heads  directing  the  continuance 
of  operations  under  the  plans 
developed  by  the  late  publisher, 
the  board  stated  the  newspaper 
was  in  good  financial  condition. 

Clyde  W.  Long,  vicepresident 
and  comptroller,  has  temporarily 
assumed  the  duties  of  president 
and  publisher. 

The  Record  was  founded  April 
8, 1895,  by  Irving  Martin,  grand¬ 
father  of  the  late  publisher,  who 
launched  publication  with  a  brief 
editorial  declaring  the  Record 
would  stop  “a  continuous  clamor 
for  a  daily  newspaper  that  will 
print  all  the  news.” 

Founded  on  a  $2500  loan,  the 
Record  survived  the  competition 
of  tw’o  other  local  dailies  and 
several  weeklies. 
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big  Of  small  t,  y,  r,  o,  f ,  o,  a,  m. 

(Please) 


That's  the  way  we  spell  Styrofoam®.  Always 
with  a  cap  S.  Styrofoam  is  a  registered  trade¬ 
mark  for  the  specific  brand  of  plastic  foam 
made  only  by  The  Dow  Chemical  Company. 
So  it  deserves  the  initial  cap. 

Like  all  trademarks,  Styrofoam  should  be 


used  correctly.  This  avoids  confusing  people 
about  the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing 
Styrofoam  or  mark  it  UC  on  proofs.  We’d  be 
most  grateful.  The  Dow  Chemical  Company, 
Midland,  Michigan. 


rHO.MOTiOX 

Automated  Plants 
In  Perry  Booklet 

Hy  (i«>or<>;e  ^  ill 


Tho  nfwsjiaper  plant  of  to¬ 
morrow,  in  opeiation  today,  is 
handsomely  and  comprehensively 
|)resented  in  a  promotion  bro¬ 
chure  produced  and  distributed 
hy  IVrry  Publications,  Inc. 

The  IVrry  organization,  j)ub- 
lishers  of  2G  newspapers,  All- 
Florida  -Magazine,  Palm  Beach 
Life  magazine,  and  operating  a 
variety  of  other  properties  from 
commercial  printing  to  manufac¬ 
ture  of  .submarines,  has  turned 
out  a  booklet  on  its  operation 
that  is  a  real  eye-opener.  It 
makes  most  any  other  newspaper 
plant  look  like  .something  oper¬ 
ated  by  Ben  Franklin. 

The  28-page,  full-color  bro¬ 
chure  features  top  quality  pho¬ 
tography  showing  such  sophis¬ 
ticated  equipment  as  Electronic 
Retina  Character  Readers  Scan¬ 
ning  copy  at  the  rate  of  2,10(1 
characters  per  second),  tape- 
operated  Dataspeed  machines 
for  transmission  of  news,  syn¬ 
dicated  columns,  bookkeeping 
material  and  advertising  copy; 
RC.\  .301  computers,  22-million 
character  disc  files.  Photon  71.3 
and  51.3  systems  for  photo  type¬ 
setting,  and  computerized  tape- 
driven  composers. 

Pressroom  pictures  feature 
new  Goss  Metro  offset  presses, 
Goss  Urbanites,  and  a  German- 
maile  Koenig  &  Bauer  press  that 
prints  four  high-fidelity  colors 
at  45,000-per-hour. 

Operations  at  Perry  subsidi¬ 
aries,  Longino  &  Porter,  Inc., 
color  printers,  and  Perry’s  plant 
to  produce  audiovisual  cata¬ 
logues  is  also  shown  in  the  Itook- 
let.  Direct  mail  facilities,  in¬ 
cluding  Phillipsburg  Inserter 
and  Chesshire  Mailer  are  also 


shown  in  tthe  brochure,  along 
with  exteriors  of  the  plant  in 
West  Palm  Beach. 

Initial  printing  for  the  book¬ 
let  was  10,000,  and  distribution 
is  l)eing  made  to  advertisers  ami 
prospects,  agencies,  and  prospec¬ 
tive  users  of  the  Perry  commer¬ 
cial  printing  facilities,  according 
to  Cecil  B.  Kelley,  vicepresident. 
Coj)ies  are  available  by  writing 
to  Mr.  Kelley  in  care  of  the 
Perry  Publications,  West  Palm 
Beach,  Fla. 

The  booklet  was  designed  by 
Samuel  Rowell  of  the  Perry  or¬ 
ganization,  John  LaCerda  did 
the  text,  and  William  Lamneck 
took  the  color  photos.  The  bro¬ 
chure  was  printed  in  the  Longion 
&  Porter  plant  in  -Atlanta. 

*  *  * 

SCHOOL  BUS— A  die-cut 
promotion  brochure  for  the 
lialtimore  Sun'it  August  24 
Back-to-School  Section  is  shaped 
like  a  school  bus.  The  full-color 
folder  features  cartoon  art  on 
the  cover  showing  a  busfull  of 
kids.  Inside,  a  list  of  back-to- 
school  merchandise  is  presented, 
with  estimated  August-Septem- 
l)er  volume  per  1,0(K)  households, 
numlter  of  households  in  market, 
and  dollar  market  potential  for 
each  i)roduct.  There’s  a  handy 
pencil  enclosed  with  each  bro¬ 
chure  so  admen  can  conveniently 
jot  down  the  date  of  the  section. 
*  *  ♦ 

CARRIER  SCHOLARSHIPS 
— Fifty  Detroit  \ewx  carrier 
salesmen  were  awarded  scholar¬ 
ships  of  $500  each  at  the  ](!th 
annual  carrier  scholarship 
awards  luncheon  on  -August  2, 
by  Edwin  K.  Wheeler,  News 
vicepresident  and  general  man¬ 


ager.  Guests  were  fathers  and 
district  managers  of  the  award¬ 
winning  youths.  Winners  were 
selected  by  the  Student  -Aid 
Foundation  of  Michigan  from  a 
field  of  596  applicants  on  the 
basis  of  scholastic  aptitude, 
character,  citizenship,  and  per¬ 
formance  of  duties. 

Of  the  50  winners,  .31  had  ap¬ 
plied  l>efore,  and  11  had  won 
one  News  carrier  scholarship 
previously.  Two  had  won  two 
News  Scholarships,  and  one  had 
won  three  times,  making  him  a 
four-time  winner.  The  funds  will 
be  held  in  trust  by  the  Student 
-Aid  Foundation  of  Michigan 
until  the  recipients  enter  ac¬ 
credited  colleges  or  universities 
of  their  choice. 

*  <K  * 

DIRTY  DOZEN— -A  \ew 
York  Xews  promotion  brochure 
reproduces  in  full  tabloid  page 
size,  three  advertisements  for 
the  motion  picture,  “Dirty 
Dozen.’’  The  fourth  page  of  the 
accordion  folder  is  a  reproduc¬ 
tion  of  a  letter  from  MGM, 
I)ointing  out  that  the  picture 
grossed  $115,000  in  its  first  week 
at  Loew’s  Capitol,  the  biggest 
boxoffice  success  in  the  theatre’s 
history.  The  letter,  of  course, 
described  the  important  role  of 
advertising  in  the  News  con¬ 
tributing  to  the  success. 

*  V 

COMPETITIVE— “Give  us  a 
competitive  promotion  piece, 
Vhilndetpida  Inquirer  ad  sales¬ 
men  said  to  promotion  manager 
Len  Bach.  The  result:  a  simple, 
black-and-white  fourpager  head¬ 
lined:  “a  competitive  promotion 
piece.”  Tables  in  the  folder 
showed  pluses  and  minuses  in 
various  ad  classifications  for  the 
first  six  months  of  1967  vs.  1966 
for  Philadelphia  newspapers. 

«  *  * 

HOUSE  -ADS  —  Wayne 
Powell,  community  service  direc¬ 
tor  of  the  Bloomington  (Ind.) 
I  tail  g  Herald-Telephone  points 
out  that  his  newspaper  has  been 
running  an  unusually  heavy 
cami)aign  of  in-paper  ads.  The 
three-point  program  includes 

( 1 )  ads  pointing  out  the  edito- 
l  ial  excellence  of  the  newspaper; 

(2)  a  campaign  on  the  value  of 
.ABC  audited  circulation  to  ad¬ 
vertisers;  and  (3)  a  series  of 
result  and  testimonial  ads  fea¬ 
turing  classified  case  histories. 

*  «  « 

FL.AG  —  The  San  Francisco 
Examiner  featured  an  unusual 
flag  promotion  in  its  July  3  edi¬ 
tion.  -A  full-page  reproduction 
of  the  50  star  flag  was  repro¬ 
duced  on  the  back  page  of  the 
first  section.  An  eight-column 
box,  with  red-white-and-blue 
border  ran  above  the  nameplate 
!  on  page  one,  with  headline,  “A 
Flag  for  your  window.”  Text 
j  told  readers  to  display  the  paper 


reproduction,  as  well  as  unfurl¬ 
ing  a  real  flag  on  Independence 
Day. 

*  *  * 

TEACHER-FINDER— A  full- 
page  size  folder  from  the  Xew 
York  Times  reads:  “Fill  jol)s  for 
teachers  and  Librarians  thiough 
the  New  York  Times.”  The 
eight-page  mailing  pie<‘e  repro¬ 
duces  three  pages  of  ads,  and 
includes  two  pages  of  testi¬ 
monials  from  school  and  library 
administrators  across  the  coun¬ 
try. 

*  «  * 

ASHLAND  DAT-A— A  16- 
paye  booklet  on  the  Ashland 
(K\.)  Daily  Independent  and  its 
market  has  been  produced  and 
released  by  Mulligan  &  McDon¬ 
ald,  representatives  for  the  In¬ 
dependent.  The  booklet  includes 
data  on  population,  history  of 
the  area,  major  manufacturing, 
income,  demographics,  educa¬ 
tional  facilities,  and  a  circula¬ 
tion  breakdown  by  county  and 
town  for  the  Independent  and 
outside  newspapers.  Copies  are 
available  by  writing  Jerry  Mc¬ 
Donald  at  141  East  44th  Street, 
New  York,  N.  Y. 

• 

ATA  Foundation  Elects 
New  Staff  Executives 

Washington 

Henry  Liebschutz  has  been 
elected  executive  seretary  of  the 
ATA  Foundation,  it  was  an¬ 
nounced  by  Walter  F.  Carey, 
the  Foundation’s  board  chair¬ 
man. 

Election  of  Torben  K.  Ander¬ 
sen  as  assistant  secretary  was 
also  announced.  Andersen  is  di¬ 
rector  of  public  relations  of 
American  Trucking  Associa¬ 
tions. 

Liebschutz,  formerly  assistant 
to  the  chairman  of  the  Founda¬ 
tion,  succeeds  Walter  W.  Bel- 
son,  who  retired  June  30. 

William  A.  Bresnahan,  man¬ 
aging  director  of  American 
Trucking  Associations,  remains 
secretary  of  the  Foundation. 

Liebschutz  prior  to  joining 
the  Foundation  was  the  presi¬ 
dent  of  a  national  advertising 
and  public  relations  agency  that 
specialized  in  trade  association 
counsel. 

• 

PR  for  Ice  Show 

William  F.  Goodrich  has 
joined  the  Holiday  on  Ice  public 
relations  and  promotion  staff. 
A  former  member  of  the  edito¬ 
rial  staff  of  the  Brooklyn  Daily 
Eagle,  he  served  in  executive 
public  relations  and  promotion 
capacities  with  Pepsi-Cola  Com¬ 
pany  ;  Communications  Coun¬ 
selors,  Inc.;  New  York  Baseball 
Giants  (now  San  Francisco) 


REWARDED 

. .  .  how  newspapers  feel  about  broadening  the 
interest  of  young  people  through  VEC 
News  Filmstrips 

America’s  most  widely  used  Newspaper  School  Program 

nr^ri  VISUAL  EDUCATION  CONSULTANTS,  INC. 

B  Building  the  Neu  spjper  Reading  Habit 
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Does  your  newspaper  have  a  color  story? 

Do  you  print  color  well?  Are  your  color 
advertisers  getting  results?  Is  your  color 
linage  something  to  boast  about?  Have  you 
won  awards  for  creativity,  or  repro  excellence? 

If  increased  color  linage  is  part  of 
your  newspaper’s  success  story,  or  if  you  have 
something  to  contribute  to  the  growth  of 
newspaper  color  ...  the  place  to  tell 
newspaper  and  advertising  people  with  a 
real  interest  in  newspaper  color  advertising 
is  in  the  advertising  pages  of 
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One  day  in  19??  the  first  newspaper  will  roll  off  a  computerized  press  and  history  will  be  made. 

What  will  be  the  news  of  the  day?  Who  will  publish  it?  Only  time  will  tell.  But  one  thing  we  ^ 
know.  The  press  that  prints  that  edition  will  not  be  radically  different  from  the  Hoe  Colormatic 
printing  system  of  today.  Because  we’ve  built  this  system  with  tomorrow  in  mind.  It  incorporates 
engineering  concepts  which  are  already  compatible  with  the  pushbutton  operations  of  the  future. 

The  relationship  between  Hoe  engineering  and  computerization  compatibility  is  reflected 
in  all  three  basic  units:  the  Hoe  reel  room,  the  printing  unit  and  the  3:2  folder. 

For  example,  the  inking  system  on  the  Colormatic  printing  unit  is  pushbutton  right  now, 
providing  the  ultimate  in  control  and  flexibility.  It  is  as  close  to  being  computerized  as 
anything  in  today’s  pressroom. 

On  the  threshold  of  computerization,  the  newspaper  industry  looks  to  Hoe  for  continued 
engineering  leadership.  For  one  day,  in  the  pressroom  of  19??,  a  button  will  be  pushed 
and  history  will  be  made.  The  name  on  the  button  will  be  Hoe. 

R.  Hoe  &  Co.,  Inc.,  910  East  138th  St.,  New  York,  N.Y.  10454 
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Readers  Comment 
On  Edueation,  Editors 

lU  Kirk  Krirdiiiaii 


Hi-portiiijr  lln‘  <*(liu-ati<>nal  pro- 
fft-am  of  tin*  National  I’ivss 
I’hotojriaphois’  nnH*tinn  at  N’t'w 
Orleans  (K&P,  July  li  we 
ln•ou^rht  up  the  (pu-stion  of  how 
important  edueation  was  to 
news  phot  ojjra  pliers.  We  re- 
eeived  two  I'espon.ses. 

One  eaine  from  Jack  L.  Brad¬ 
ley,  Pi'orio  (Ill.)  Jiiitnml  Star, 
dir«*etor  of  N'Pl’.A’s  Region 
Five.  'I'he  other  eame  from  Boh 
(larland,  marketinjr  specialist  in 
the  Photo  Press  Idvision  of 
Kastman-Kodak  Co.  Both  have 
U'iven  us  jiermission  to  quote 
from  their  letters.  Without  jriv- 
injr  the  name  we  had  mentioned 
that  one  of  the  directoi-s  at  the 
N’PP.\  meeting  said:  “Why  hold 
education  seminars  at  the  na¬ 
tional  convention?  We’r<*  only 
here  to  have  a  jrood  time.’’ 

Bradley  wrote:  “I  was  the 
Oirectoi*  you  misquoted. 

“1  have  lieen  Idd  jiercent  for 
education  and  have  served  as 
chairman  for  many  education 
seminars.  The  question  that  was 
posed  hy  me  at  this  meetinjr 
was:  ‘Is  the  education  jiart  of 
the  national  convention  mone¬ 
tarily  worth  nearly  S2,0d0— 
wilt'll  we  have  had  such  iioor 
attendance  at  these  meetings  for 
the  jiast  three  years?’  I  woultl 
rather  see  the  money  siient  on 
education  from  which  a  laruer 
part  of  our  memhershiii  can 
tierive  lK*nefit. 

“I  never  intimated  that  we 
were  just  here  for  fun  and 
iranies.  I  sjient  nearly  eipht 
hours  in  meetinjrs  of  the  con¬ 
vention  as  did  my  fellow-officers 
ainl  directors. 

“If  I  rt'call  correctly,  the  re- 
maik  alniut  fun  and  irami's 
came  from  somebody  elst*  in  a 
rebuttal  to  my  rt'inarks  about 
our  inesent  policy  on  educa¬ 
tion.” 

.''Iron;; 

Garland  wrote:  “Your  article 
asks  a  question  [on  the  value  of 
photo  education]  to  which  1 
would  like  to  emphatically  an- 


University  of  Oklahoma  and  the 
Kent  State  photography  short 
course.  In  those  days,  it  was 
difficult  to  convince  the  newspa¬ 
per  photojrraphers  to  take  the 
care  and  produce  either  a  nega¬ 
tive  or  a  print  that  would  re¬ 
produce  well  usinjr  120-line 
.screen  enuraviiiKS. 

“My  jiersonal  oiiinion  is  that, 
with  the  increase  in  otfset  re- 
jiroduction  in  newsjiapers,  there 
is  .somewhat  of  a  jiarallel  situa¬ 
tion  develojiiiifr  in  the  photoir- 
raphy  i»rofession  today.  Techni¬ 
cally  weak  iiictures  reinoduce 
lioorly  when  the  photon rajihei* 
does  not  u.se  nood  techniques  and 
make  excellent  prints.  News 
j)hotoj>ra))hers  will  always  need 
the  spur  of  imanination  and 
enterprise. 

“Thank  goodness  for  the 
hard-working  education  commit¬ 
tee  of  NPP.\  that  seems  to  con¬ 
tinue  to  assist  the  news  jiho- 
tograiiher  to  improve  his  output. 
It  is  irksome  to  have  the  fresh 
breed  of  young,  educated  news 
lihotograjihers  continually  com- 
jiared  with  .some  oldsters  who  do 
not  want  to  keej)  up  with  a  fast 
changing  profession. 

‘‘Twenty  years  ago  you  could 
look  at  a  map  of  the  United 
States  and  view  large  areas  that 
had  a  dearth  of  callable  news 
photographers.  Today,  primar¬ 
ily  through  the  efforts  of  NPPA, 
there  are  very  few  areas  in  the 
United  States  where  you  are 
unable  to  reach  by  telephone 
and  talk  to  a  competent  news 
cameraman.” 

I'.dilor's  l’rolileMi> 

.A  third  letter  which  indirectly 
ties  up  with  the  ((uestion  of 
education  came  from  Wayne  B. 
Kelly,  chief  photographer,  Loa 
An<i<'l('x  Tiiiicti.  He  commented 
on  a  column  in  .April  (  “What 
Dih's  an  Editor  Want  from  His 
Staff?”). 

“To  liegin  with,”  he  wrote,  “I 
feel  the  head  is  ambiguous.  I 
don’t  believe  it  is  always  what 
the  picture  editor  wants,  but 


truck  (Irircrs  and  getting  rid  of 
them.  [Kelly  was  referring  to 
the  following  quote  from  Don 
Moore,  then  photo  editor  of  the 
W'lishimiton  (D.C.)  Star:  “I’m 
tired  of  trying  to  be  a  garbage 
collector  for  photographers. 
There  are  too  many  truck  drir- 
C/-.S  in  the  news  photo  business 
and  I’m  getting  rid  of  all  of 
them.”] 

“My  dear  sir,  there  are  so- 
called  truck  drivers  in  every 
business.  Not  only  are  they  nec- 
c'ssary  for  hamlling  the  run- 
of-thc*-mill  work  but  it  is  un- 
rc*ali.stic  to  assume*  wc*  can  build 
a  profc'ssion  of  totally  cr(*ative 
photographc'i's. 

“Air.  Sw(*c*nc*y  makc'S  an  (*x- 
cc'llent  point  on  captions.  [Kelly 
was  refc'iring  hc*rc*  to  a  statc*- 
ment  by  John  Swec'iiey,  jiicture 
c'ditor  of  the*  Phitadet phia  lu- 
t/uircr,  that  he  exjiected  a  jiho- 
tograiiher  to  bring  back  accur¬ 
ate  caption  infoiination — where 
it  haiijiened;  who  it  haiqiened 
to;  what  haiqieiu'd;  and  why  it 
was  hajipening.]  .As  a  former 
liicture  editor  at  the  Los  An¬ 
geles  Times  1  can  certainly  ap- 
prc'ciate  the  iihotographer  who 
turns  in  a  full  and  comiilete 
eaiition.  He’s  a  gem!  But  I  would 
caution  against  le*tting  the  jiho- 
tograjiher  lie  his  own  e'ditor. 
Cameramen  are  too  involved  in 
tc'chnieiue  and  preieentation  and 
often  overlook  a  good  news  jiic- 
ture. 

I  he*  \\a>*  of  Kelilor> 

“I’erhaiis  the  gre*atest  point 
that  can  be  made  is  that  a 
photograiiher  has  to  be  a  re¬ 
porter  par  exceUcucc.  Unlike  our 
word-oriente*d  comrades,  the 
cameraman  must  be  cajiable  of 
capturing  me*aningful  pictures 
vertically  or  horizontally.  La¬ 
mentable?  Indeed  it  is.  But  let 
us  not  overlook  the  editor’s 
problems  of  layout,  makeup  and 
production.  Often  it  is  impos¬ 
sible  to  sera))  a  jiage  one  dead¬ 
line  for  a  good  jiicture.  Lament¬ 
able?  Indeed  it  is. 

“I  be'lieve  the  ke»y  to  our  en¬ 
tire  problem  is  to  e*ducate  pho- 
tograiihers  to  the*  ways  of  edi¬ 
tors  and  vi(*e*  ve*rsa.  The*  se*minar 
you  descrilw*  [in  the  .April  15 
photo  column]  is  an  excellent 
beginning.  Only  through  under¬ 
standing  and  continuous  subtle 
promotion  can  we  ever  win  the 
battle  of  pictures. 

“And  don’t  think  editors 
aren’t  interested.  Last  fall  I 


give  the  jihotographers  .i  little 
responsibility  and  cl  dlenge 
them  to  drop  their  sec<ii;d-clas8 
citizen  feelings  and  ri*a!ly  try 
to  be  a  jiart — a  cre*ative  part  — 
of  the  news  te*am. 

“And  I  got  the  same*  (pie'stion 
tossed  to  me  in  June  it  the 
United  Press  International 
Northern  California  Editors’ 
Conference  in  Palo  .Alto.  Most 
eif  these  men  were  so  inte*rested 
in  iiheiteigraphy  anel  improving 
their  staffs  that  they  even  askeei 
for  ceijiies  of  my  remarks  (which 
were*  subse*quentlv  feirwarded  to 
the*m  by  UPl). 

“My  whole*  point  is  that  edi¬ 
tors  are*  inte're*.ste*il  in  iihotogra- 
phe*rs,  photeigrajihy  anel  improv-  \ 
ing  the  pheitei  preielue-t  in  their 
newsiiaiiers.  But  as  has  been 
saiel  sei  many  times  be*fore,  this 
is  neit  a  eine-way  stre*e*t.  Photog- 
raphe*rs  must  begin  be*ing  pro- 
fessieinal.  They  must  be*gin  un- 
elerstaneling  the-y  are*  neit  pro- 
elucing  pictures  for  themselves 
but  feir  a  liicture  eelitor,  a  news 
I'elitor,  a  managing  e*iliteir,  an 
eeliteir,  perhaps  a  publisher,  and 
finally  the  vast  re*ading  public. 
Granted,  it’s  tough  to  ple*ase  a 
line-up  like  this,  but  we  can 
t  ry. 

“We  can  start  by  re*alizing 
that  we  have  a  great  re*sponsi- 
bility — namely  one  of  creating 
pictures  with  meaning.  I  think 
the  wheile  thing  is  as  simple  as 
that.  If  we  can  accomplish  this 
task — ami  eio  it  consistently— 
the  editors  will  have  to  bend, 
ami  I  can  assure  you  they  would  I 
be  eager  to  do  so.” 

«  4:  * 

F-srops 

Darrell  McDonald,  Kd wards- 
rille  (Ill.)  Intellif/encer  photog- 
l  apher  and  part-time  .staffer  for 
the  Information  Service,  South¬ 
ern  Illinois  University,  suffered 
leg  and  back  injuries  and  the  ■ 
loss  of  .$2,500  in  photo  equip¬ 
ment  on  July  2  in  a  helicopter 
crash.  He  was  moonlighting  in  j 
the  middle  of  the  day  (a  Sun¬ 
day)  for  the  Holiday  Shores 
residential  development  near 
Edwardsville.  McDonald  and  the 
jiilot  wer«*  dunked  in  the  lake 
when  the  craft  went  down;  both  ^ 
w**re  released  from  the  hosjiital 
after  treatment.  McDonald’s 
camera  insurance  excluded 
claims  for  damage  in  case  of 
nuclear  blasts,  battlefront  usage 
or  loss  underwater. 


swer  ‘yes.’  ”  what  the  editor  wants.  In  many 

Garland  |iointed  out  how  the  cases  there  is  a  wide  area  of 
column  made  him  ivcall  his  ap-  disagreement  b(*tw(*«*n  what  tin* 
liointment  in  1941  as  photogra-  aggressive,  talenti'd  jiictun*  edi- 
[ihy  editor  of  the  Satui-day  Eve-  may  think  and  what  the 

iiing  Post.  “I  had  hopes  then  hard-line,  news-oriented  editor 
that  I  could  hire  newspaper  might  want. 

Iihotographers  to  do  magazine  “Don’t  get  me  wrong — I’m  not 
pi<*tures  on  their  days  off.  There  knocking  the  article.  I  just  think 
was  no  NPP.A  at  that  time  and  many  of  the  mouthings  naive, 
little  was  known  then  about  the  For  instance:  Mmire  talks  of 
0 


addresseil  the  .Assm*iated  Press  j,._^  Indiatinpolis 

Managing  Editors  Conference  in  star  photographer,  rode 

San  Diego.  More  than  .•()()  edi-  one-ton  wrecking  ball  last 
tors  wer»*  pr<*.sent  for  my  pres-  ,„onth  to  take  some  unusual 
entation  and  I  assure  you  they  pictures  of  a  downtown  building 
were  intei*ested.  Many  came  for-  being  demolished.  He  rose  to  a 
ward  after  the  seminar  and  height  of  160  feet  while  perched 
asked  me  how  they  could  spark  on  the  wrecking  ball  to  obtain 
their  staffs  to  yreater  produc-  photos  of  workmen  cutting  gird- 
f'^'dy-  Pi.g  and  to  get  a  downward  look 

“What  could  1  say  except  to  on  the  building. 
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92  full-color  photos  in  a  single  issue. 

The  Santa  Maria  (Calif.)  Times  did  it,  on  October  28, 
1966,  setting  a  new  record  for  the  most  color  pictures 
printed  by  any  newspaper  in  one  edition. 

Separations  for  all  92  color  reproductions  were  made 
with  the  Times'  Durst  G-139  Color  Process 
Enlarger.  To  quote  the  editors:  "The 
G-139  proved  invaluable  in  produc¬ 
ing  quality  separations  fast." 

That's  exactly  what  the  G-139  is 
designed  to  do.  It  has  complete  facil¬ 
ities  for  precise  registration  on  both 
negative  carrier  and  vacuum  board. 

And  it  can  be  equipped  with  a  pulse- 
Xenon  light  source  for  direct 
screening. 

Operators  like  the  G-139  because 
it  involves  no  change  in  separation 
procedure;  just  speeds  up  and  sim¬ 


plifies  each  step.  33-time  enlargements  and  6:1  reduc¬ 
tions  can  be  made  directly,  without  intermediate  steps, 
using  transparencies  from  35mm  to  5x7.  Exposures  are 
shorter,  separations  sharper.  You  save  space,  too;  the 
G-139  takes  up  only  36x42"  on  your  floor. 

What's  more,  it  will  also  handle  your  black  & 
white  work  in  sti  ide,  and  even  serve  for  copying 
(as  it  does  at  the  Times).  Same  goes  for  the  com¬ 
panion  model  G-184,  which  accepts  transpar¬ 
encies  and  negatives  up  to  8x10. 

Why  not  have  all  these  advantages  work¬ 
ing  for  you!  Write  for  8-page  brochure 
"Better  Separations  —  Easier  and  Faster" 
and  reprint  of  the  ANPA  Bulletin  "Direct 
Separations  with  a  Contact  Screen  from 
Color  Negatives."  Durst  (usa)  INC.  PTP 
Division,  Carden  City,  N.  Y.  11533 
Subsid.  Ehrenreich  Photo-Optical 
Industries  Inc.  (In  Canada:  Braun 
Electric  Canada  Ltd.,  Malton,  Ont.) 


WORLD’S 
ROP  COLOR 
CHAMPION 


Newsman  Goes 
10,000  Miles 
For  New  Job 

David  Manton,  a  23-year-old 
feature  editor  from  Waikato 
Times  in  New  Zealand,  has 
joined  the  New  Brunswick 
(N.  J.)  Home  News  as  a  general 
reporter. 

His  employment  is  part  of  an 
experiment  worked  out  by  Wil¬ 
liam  Boyd,  assistant  to  the  pub¬ 
lisher  of  the  Home  News,  and 
Philip  Harkness,  managing  di¬ 
rector  of  the  Times  in  Hamilton, 
N.  Z.,  following  a  meeting  about 
18  months  ago.  The  plan  may 
lead  to  an  exchange  program, 
the  Home  News  said. 

Previously,  reporters  from 
England,  Australia,  Israel, 
Japan  and  India  have  worked 
at  the  Home  News.  A  reporter 
from  Israel  who  worked  for  the 
paper  last  year  sent  reports  on 
the  fighting  in  the  Middle  East 
to  the  Home  News  during  the 
recent  war. 

Manton’s  visa  was  sponsored 
by  the  Home  News  and  Rutgers 
University,  where  he  will  audit 
journalism  courses. 

*  ♦  ♦ 

M.  R.  Pineda,  with  the  Comp¬ 
ton  (Calif.)  Herald-American 
and  longtime  sports  writer — 
named  managing  editor  of  the 
Orange  (Calif.)  News,  succeed¬ 
ing  Earl  Wilson,  resigned. 

*  *  * 

Gay  Scott — from  city  desk 
Hollywood  (Calif.)  Citizen-News 
and  Valley  Times  to  Peace  Corps 
Office  of  Public  Information, 
Washington,  D.  C. 

*  *  * 

David  E.  Parker,  assistant 
advertising  manager  of  the 
Corona  (Calif.)  Daily  Independ¬ 
ent — added  duties  as  classified 
advertising  manager. 

*  *  * 

Hal  Fisher,  with  the  adver¬ 
tising  department  of  the  Call- 
Enterprise  Newspapers  in  south¬ 
eastern  Los  Angeles  County — 
named  retail  advertising  man¬ 
ager  of  the  11-newspaper  group. 
•  *  * 

Ted  Krec — appointed  city  edi¬ 
tor  of  the  Garden  Grove  (Calif.) 
Orange  County  Daily  News, 
after  30  years  of  newswork 
in  Philadelphia,  Long  Beach 
(Calif.)  Independent  Press- Tele¬ 
gram  and  public  relations. 
Leonard  P.  Sargeant  moves  up 
to  assistant  city  editor.  City  Edi¬ 
tor  Stanley  Dunn  resigned. 

«  «  « 

Henry  J.  Schmitt,  editor  and 
publisher  of  the  Aberdeen 
(S.  D.)  Ameriean-News,  has 
been  named  chairman  of  the 
South  Dakota  Industrial  De¬ 
velopment  Expansion  Agency. 


news-people 
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PAUL  W.  REAM.  48.  has  been 
named  business  manager  of  the 
Columbus  Citizen-Journal,  a 
Scripps-Howard  newspaper.  The 
appointment  was  announced  by 
Mark  Ferree,  executive  vicepresi¬ 
dent  and  general  business  man¬ 
ager,  of  Scripps-Howard  news¬ 
papers.  Ream  succeeds  S.  J. 
Dilenschneider,  65,  who  retires 
after  30  years  with  Scripps- 
Howard,  the  last  17  in  Columbus. 
Ream,  who  was  born  in  Bryan, 
Ohio,  assumes  his  new  position 
after  12  years  as  manager  of  the 
Philadelphia  office  of  the  Gen¬ 
eral  Advertising  Department  of 
Scripps-Howard. 

Mary  Flagg,  reporter-photog¬ 
rapher  for  Orange  County, 
Calif.,  newspapers  —  appointed 
chief  of  the  Palm  Springs  news 
bureau  for  the  Riverside 
(Calif.)  Press-Enterprise. 

*  •  ♦ 

Ted  L.  Tollefson,  retail  ad¬ 
vertising  manager  of  the  Duluth 
(Minn.)  Herald  and  News-Trib¬ 
une — to  the  staff  of  Marketing- 
Research  Associates,  Minne¬ 
apolis  sales  promotion  consult¬ 
ants. 

*  IT  * 

George  A.  Mikire,  a  former 
Cleveland  (O.)  Press  reporter, 
lately  a  regional  officer  of  the 
National  Conference  of  Chris¬ 
tians  and  Jews,  has  joined  the 
staff  of  Edward  Howard  &  Co., 
Cleveland  public  relations 
agency. 

«  *  * 

Mrs.  Margaret  Dixon,  man¬ 
aging  editor  of  the  Baton  Rouge 
(La.)  Morning  Advocate — ap¬ 
pointed  to  the  National  .Advisory 
Heart  Council. 

*  *  * 

Mrs.  .\rlys  Derrick,  staff 
writer  for  the  St.  Joseph 
(Mich.)  Herald-Press  —  new 
president  of  the  Michigan 
Women’s  Press  Club. 


Managing  Editor 
Will  Assist  GM 

Providence,  R.  I. 

James  Geehan,  44,  present 
managing  editor  of  the  Evening 
Bulletin,  has  been  appointed  to 
the  new  post  of  assistant  gen¬ 
eral  manager  of  the  Providence 
Journal  Company. 

The  appointment  was  an¬ 
nounced  by  John  C.  A.  Watkins, 
president  of  the  company  and 
publisher  of  the  Journal  and 
Bulletin. 

Geehan  will  assist  Edwin  P. 
Young,  general  manager,  in  the 
supervision  of  the  newspapers 
and  the  company’s  radio  sta¬ 
tions. 

At  the  same  time,  it  was  an¬ 
nounced  by  Michael  J.  Ogden, 
executive  editor  of  the  Journal- 
Bulletin,  that  assistant  man¬ 
aging  editor  Joseph  M.  Ungaro, 
36,  will  succeed  Geehan  as  man¬ 
aging  editor  of  the  Evening 
Bulletin. 

Ogden  also  announced  that 
Joseph  Day,  30,  a  Journal  staff 
reporter,  has  been  appointed 
assistant  state  news  editor. 

*  *  * 

P.  Bryan,  former  news¬ 
paperman — named  director  of 
the  Local  Option  Division  and 
executive  assistant  to  the  vice- 
president  of  Distilled  Spirits  In¬ 
stitute,  Washington. 

*  *  * 

Harold  C.  Stokes,  former 
executive  editor  of  the  Pensa¬ 
cola  (Fla.)  Journal — now  assist¬ 
ant  managing  editor  of  the 
Montgomery  (Ala.)  Advertiser. 
*  *  * 

Edgar  L.  Stanley,  classified 
advertising  manager  of  the 
Oklahoma  City  (Okla.)  Okla¬ 
homan  and  Times — president  of 
the  Oklahoma  City  Sales  and 
Marketing  Executives  Club. 

*  *  « 

Richard  L.  Holst,  adver¬ 
tising  director  of  the  Walnut 
Creek  (Calif.)  Contra  Costa 
Times — new  president  of  the 
Northern  Unit,  California  News¬ 
paper  Advertising  Executives 
.Association. 

*  ♦  * 

Gene  Morris,  managing  edi¬ 
tor  of  the  Winfield  (Kans.) 
Courier — resigned  to  become 
manager  of  the  McCook  (Neb.) 
Chamber  of  Commerce. 

*  *  * 

Bill  Southard,  editor  of  the 
news  bureau  at  Eastern  New 
Mexico  University — named  man¬ 
aging  editor  of  the  Pratt 
(Kans.)  Daily  Tnbune. 

«  *  * 

Loyd  Kussmann,  advertising 


director  of  the  Kansas  City 
(Kans.)  Kansan — named  gen¬ 
eral  manager  of  the  Leaven¬ 
worth  (Kans.)  Times,  succeed¬ 
ing  John  H.  Johnston,  who  re¬ 
tired  after  37  years  with  the 
paper. 

*  *  * 

Anthony  Ripley,  a  former 
Detroit  News  reporter  who  has 
been  speech  writer  and  adviser 
to  Detroit  Mayor  Jerome  Cava- 
nagh,  will  join  the  New  York 
Times  staff  in  September. 

>i<  «  « 

Thomas  Hartley,  staff  editor 
and  sports  information  director 
at  the  University  of  Idaho,  has 
been  named  director  of  informa¬ 
tion  service  at  Fort  Hays  State 
College  .  .  .  Gordon  Henry,  who 
has  been  with  Western  Electric 
Co.  in  Chicago  and  Montgomery, 
Ill.,  for  seven  years,  has  lieen 
named  an  instructor  in  journal¬ 
ism. 

*  *  * 

Michael  Radock,  University 
of  Michigan — elected  president 
of  the  American  College  Public 
Relations  .Association. 

*  *  * 

Walter  Fehn  Jr.,  formerly 
retail  advertising  manager — now 
advertising  manager  of  the 
Evansville  Printing  Corp.,  agent 
for  the  Evansville  Courier,  the 
Evansville  Press  and  the  Sunday 
Courier  and  Press. 

*  * 

Robert  McFarland,  former 
news  supervisor  of  WKYC-tv, 
Cleveland — to  WRC-tv  in  Wash¬ 
ington,  D.  C. 

«  «  « 

John  W.  Hall— from  AP  bu¬ 
reau  at  Jackson,  Miss,  to  New 
Orleans  as  broadcast  news  edi¬ 
tor. 

♦  ♦  * 

Jambs  H.  Phillips,  former 
Kendallville  (Ind.)  News-Sun 
reporter — now  AP  correspond¬ 
ent  at  Huntington,  W.  Va. 

*  *  * 

Glenn  .A.  Wayne,  former  ad¬ 
vertising  agency  executive  and 
municipal  planner — named  di¬ 
rector  of  research  and  market¬ 
ing  for  the  Fort  Lauderdale 
(Fla.)  News  and  Pompano  Sun- 
Sentmel. 

*  if  * 

Robert  V.  Pratt — from  man¬ 
aging  editor,  Charlottesville 
(Va.)  Daily  Progress,  to  execu¬ 
tive  city  editor,  Miami  (Fla.) 
Daily  News.  Ben  Kent— now 
managing  editor  of  the  Daily 
Progress. 

♦  ♦  ♦ 

Cay  V.  Brockdorff  —  ap¬ 
pointed  news  manager  for  Ger¬ 
many  for  United  Press  Inter¬ 
national. 
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"BOOK  NIGHT" — Under  discussion  af  the  Overseas  Press  Club 
was  the  new  volume,  "No  Place  to  Die:  the  Agony  of  Vietnam." 
(Morrow,  $5.95).  It  was  written  by  Hugh  Mulligan  (right),  special 
correspondent  of  the  Associated  Press.  The  others  in  picture  are 
"characters"  in  Mulligan's  book:  left  to  right.  Chief  Warrant 
Officer  Clayton  Wright,  of  Moline,  III.,  helicopter  pilot  in  Vietnam; 
Julie  Sargent,  actress-singer  who  toured  Vietnam  with  "Hello 
Dolly!",  and  Betsy  Halstead,  UPl  feature  writer  formerly  assigned 
to  Vietnam. 


38  Teachers  in  News,  Ad 
And  PR  Jobs  for  Summer 


In  College  Jobs 

Waltham,  Mass. 

Two  former  newspapermen 
have  joined  the  staff  of  the 
Brandeis  University  Public  Af¬ 
fairs  Department.  They  are 
Arsene  C.  Davignon  and  Joseph 
W.  Bradley,  formerly  with  the 
Boston  Herald-Traveler  and 
Boston  Globe,  respectively. 

«  *  « 

Robert  Schmidt — from  chief 
of  the  Los  Angeles  bureau.  Long 
Beach  (Calif.)  Independent, 
Press-Telegram,  to  Sacramento 
where  he  replaces  James  Mc- 
Cal’Ley  who  is  working  for  the 
Legislative  Committee  on  Higher 
Education. 

*  *  * 

Ralph  Hinman  Jr. — from 
associate  editor  of  the  Southland 
supplement  to  education  editor, 
Long  Beach  (Calif.)  Independ¬ 
ent,  Press-Telegram.  Mark 
Clutter — to  Southland,  from 
rewrite. 

*  * 

Robert  Fisler,  with  Time  Inc. 
since  1950,  returns  to  Sports 
Illustrated  as  promotion  direc¬ 
tor,  replacing  Ray  Winship. 
Fisler  has  been  promotion  direc¬ 
tor  of  Life. 

♦  *  * 

Ruffin  Vaughn,  resigned 
from  the  women’s  section  staff 
at  the  Orlando  (Fla.)  Sentinel- 
Star  to  marry  Jack  Snyder, 
managing  editor  of  the  Brevard 
section. 

• 

Harsch  to  ABC 

Joseph  C.  Harsch,  onetime 
Christian  Science  Monitor  re¬ 
porter  in  Europe,  is  moving 
from  NBC  to  AB(i  News  as  a 
commentator  and  correspondent. 


He  Covers  Story, 
Then  Takes  His 
Own  Dictation 

Charlesto.n,  W.  Va. 

Not  many  reporters  get  to 
give  and  take  their  own  dicta¬ 
tion  of  a  story  over  the  tele¬ 
phone. 

But  Richard  Grimes  of  the 
Charleston  Daily  Mail  did.  It 
happened  this  way: 

On  Monday,  July  17,  an  acci¬ 
dent  involving  eight  cars  oc¬ 
curred  on  Kanawha  Boulevard, 
a  few  blocks  from  the  Daily 
Mail  office. 

Grimes  was  sent  to  cover  the 
accident  and  went  about  his  job 
taking  details.  Nearing  deadline. 
Grimes  asked  an  acquaintance 
(not  a  newsman)  to  telephone 
the  Mail  and  read  his  notes.  The 
friend  agreed  and  went  in 
search  of  a  telephone. 

Finishing  up  his  work  on  the 
wreck.  Grimes  headed  back  for 
the  Daily  Mail  newsroom  con¬ 
fident  that  his  story  had  been 
handled  by  the  rewrite  man. 
Back  at  his  desk.  Grimes’  phone 
rang  and  a  voice  said,  “I  have 
some  notes  to  give  you  on  the 
boulevard  wreck.”  And  Grimes 
ended  up  taking  his  own  notes. 

It  seems  that  w'hen  the  help¬ 
ful  friend  reached  the  telephone, 
a  policeman  w’as  using  it,  and 
by  the  time  the  officer  relin¬ 
quished  the  phone.  Grimes  had 
returned  to  the  office. 

*  *  * 

Margaret  Bartlett,  women’s 
section  staffer  at  Cocoa  (Fla.) 
Today,  resigned  to  relocate  in 
Gainesville,  Fla. 


total  of  38  journalism 
teachers  w’ere  placed  in  news, 
advertising  or  public  relations 
positions  for  this  summer. 

They  represent  28  of  the  150 
schools  and  departments  of  jour¬ 
nalism  throughout  the  United 
States  which  were  queried  in  the 
Summer  Faculty  Fellowship  sur¬ 
vey  of  the  American  Society  of 
Journalism  School  Administra¬ 
tors. 

Names  of  the  educators  de¬ 
siring  summer  positions  were 
sent  to  newspapers  which  had 
indicated  in  past  years  an  inter¬ 
est  in  hiring  them;  and  to  news¬ 
paper,  advertising  and  broad¬ 
casting  associations. 

Of  the  38  placed  (a  majority 
through  the  efforts  of  the 
ASJSA  Fellowship  activity  and 
others  through  individual  place¬ 
ment),  27  went  to  work  in  news¬ 
paper  newsrooms,  3  in  news¬ 
paper  advertising  departments, 
3  in  radio  or  television  news,  3 
with  wire  services  and  2  in 
public  relations. 

It  should  be  noted  that  many 
schools  and  departments  of  jour¬ 
nalism  reported  that  their 
faculty  members  were  on  12- 
month  teaching  contracts,  others 
were  engaged  in  research,  travel 
or  campus  publications  work. 

Journalism  educators  working 
on  newspaper  news  staffs  are: 

J.  M.  Smith,  University  of  C.ilifornia 
at  Los  .Angeles,  general  assignments. 
Aspen  (Colo.)  Illustrated  Nnes. 

Jimmie  Davis,  Kansas  State  Univer¬ 
sity  (moving  to  Universitv  of  Nebraska 
this  fall),  city  desk,  Omaha  (Xeb.l 
IVorld  Herald. 

Gene  Graham,  University  of  Illinois, 
training  director,  Boston  Globe. 

James  Howard,  University  of  Cali¬ 
fornia  at  Los  Angeles,  city  desk,  Los 
Angeles  Times. 

\V.  E.  Lally,  Boston  College,  assistant 
night  city  editor,  Trenton  (N,J.)  Time.s. 

Charles  Puffenbarger,  University  of 
Illinois,  Washington  (D.C.)  Ezening 
Star. 

C,  B.  Smeeton,  Marquette  I'niversity, 
re.-^earch,  Milwaukee  (Wis,)  Journal. 

J.  A.  McCauley,  University  of  Ken¬ 
tucky,  editorial  writer,  Lexington  (Ky.) 
Herald. 

Dayle  Molen,  Fresno  State  College, 
copydesk,  Fresno  (Calif.)  Bee. 

Robert  E.  Lance,  .Arirona  State  Uni¬ 
versity,  copy  desk,  .Irisona  Republic, 
Phoenix. 

Alvin  E.  Austin,  University  of  North 
Dakota,  news  and  editorial  consultant, 
Burlington  (Vt.)  Free  Press  and  Cham- 
bersburg  (Pa.)  Public  Opinion. 

David  McHam,  Baylor  University, 
makeup  and  copy  desk,  Waco  (Texas) 
News-Tribune. 

Gordon  Jones,  Arizona  State  Univer¬ 
sity,  reporter.  Orange  County  Evening 
News,  Garden  Grove,  Calif. 

Tom  Wood,  University  of  Tulsa,  re¬ 
porter,  Tulsa  (Okla.)  World. 

L.  Edward  Mullins,  Ohio  State  Uni¬ 
versity,  copy  editor,  Columbus  (Ohio) 
Citizen-Journal. 

Grorge  R.  Greiff,  Georgia  State  Uni¬ 
versity,  news  editor  and  copy  desk, 
Atlanta  (Ga.)  Constitution. 

Robert  M.  Ward,  Ea.st  Texas  State 


University,  reporter,  Beaumont  (Texas) 
Enterprise-Journal. 

R.  C.  McGiffert,  University  of  Mon¬ 
tana,  copy  editor,  Washington  (D.  C. ) 
Post. 

P,  J.  Hess,  University  of  Montana, 
copy  editor,  Missoula  (Mont.)  Missoulian. 

Erling  Erlandson,  DeWayne  Johnson 
and  Herschel  M.  Wilson,  all  of  San 
Fernando  Valley  State  College,  all  copy 
editors,  Los  Angeles  Times. 

Milton  Hollstein,  L’niver.sity  of  Utah, 
copy  editor  Washington  Post. 

Maynard  Hicks,  Washington  State 
University,  copy  editor,  Hartford  (Conn.) 
Tunes. 

Leonard  Hooper,  University  of  Florida, 
copy  editor,  Jacksonville  (Fla.)  Ttmes- 
L'nion. 

Hugh  Cunningham,  I'niversity  of 
Florida,  copy  editor.  Ft.  Lauderdale 
(Fla.)  News. 

Norman  Moyes.  Boston  University, 
copy  editor,  Boston  Herald  Traveler. 

Working  for  wire  services  are; 

John  W.  English,  University  of  Tulsa, 
copy  editor,  .AP-Dow  Jones  report.  New 
York  City. 

Joseph  A.  Taylor,  Boston  University, 
correspondent,  UPI,  Boston  and  Syra- 
cuse. 

Charles  W.  Zuegner,  Creighton  Uni¬ 
versity,  reporter  and  deskman,  .AP, 
Omaha,  Neb. 

On  the  news  staffs  of  radio  or  tele¬ 
vision  stations : 

Robert  Baram.  Boston  University,  com¬ 
mentator,  WGBH-TV,  Boston  (also 
columnist  for  20  Massachusetts  news- 
pa|>ers). 

Robert  Farson,  Pennsylvania  .“state 
University,  newswriter  and  newscaster, 
KA'W,  Philadelphia,  Pa. 

James  P.  Clements,  Universitv  of 
Houston,  editorial  consultant,  KTRK- 
TV,  Houston,  Texas. 

In  newspaper  advertising  posts  are: 

Robert  Glafcke,  University  of  Florida, 
.Miami  (Fla.)  Herald. 

John  Windhauscr,  Ball  State  Univer¬ 
sity,  Hammond  (Ind.)  Times. 

.Arnold  D.  Gooder,  University  of 
Washington,  Seattle  (Wash.)  Post- 
Intelligencer. 

Working  in  public  relations  are: 

Raynolds  Johnson,  California  State 
College  (Fullerton),  public  relations  di¬ 
rector,  Laguna  Beach  (Calif.)  .-Art 
Festival. 

Ralph  A.  Sellmeyer,  Texas  Techno 
logical  College,  editor  of  Lubbock  (Texas) 
Parade  of  Progress  Yearbook. 

#  Jd  * 

William  I.  Phillips — to  city 
staff  of  the  San  Jose  (Calif.) 
Mercury,  from  managing  editor, 
Sunnyvale  (Calif.)  Standard 
Register  Leader. 
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113  More  ‘Cherubs’  Helped 
Toward  Journalism  Careers 


Evanston,  Ill. 

This  summer  113  high  school 
students  about  to  enter  their 
senior  year  experienced  a  16- 
hour-a-day,  six-day-a-week  in¬ 
troduction  to  college  life  and  the 
field  of  communications  run  by 
Northwestern  University’s  Me- 
dill  School  of  Journalism. 

The  students,  coming  from  31 
states  and  Washington,  D.  C., 
were  “Cherubs”  in  the  “Journal¬ 
ism  and  the  World  of  Ideas” 
division  of  the  National  High 
School  Institute. 


a  college  and  on  campus  life 
were  also  scheduled. 

Guest  lecturers  for  the  con¬ 
temporary  thought  course  this 
year  included  Newton  Minow, 
former  chairman  of  the  Federal 
Communications  Commission; 
Gad  Ramon,  Israeli  consul  for 
press  and  information;  advice 
columnist  Ann  Landers;  ABC- 
TV  newsman  Lester  Brownlee, 
and  Northwestern  professors 
Raymond  Mack,  sociology,  and 
R.  Barry  Farrell,  political  sci¬ 
ence. 


Among  Institute  alumni  are 
Richard  Hainey,  Chicago's 
American  executive  editor;  Wil¬ 
liam  Ahlfeld,  U.S.  Steel  public 
relations  department;  William 
Hornby,  Denver  Post  managing 
editor;  Charles  Remsberg,  free¬ 
lance  writer;  Aline  Mosby, 
United  Press  International  cor¬ 
respondent.  .  .  . 

The  Cherubs,  on  campus  from 
July  2  to  August  5,  took  lecture- 
lalwratory  courses  in  reporting, 
feature  writing,  news  editing, 
creative  writing,  editorial  writ¬ 
ing,  and  contemporary  thought. 
Field  trips  to  Chicago,  informal 
parties,  and  lectures  on  choosing 


Scholarship  Support 

Cherubs  of  the  60’s  are  more 
interested  in  social  problems  and 
“less  taken  by  the  glamor  of 
journalism”  than  their  predeces¬ 
sors  were,  according  to  Ben  H. 
Baldwin,  director  of  the  journal¬ 
ism  division  since  1959. 

Baldwin,  professor  and  chair¬ 
man  of  Medill’s  editorial  depart¬ 
ment,  said  that  in  his  11  years 
with  Northwestern  he  has  seen 
six  ex-Cherubs  named  editor  of 
the  Daily  Xorthwestem,  the  stu¬ 
dent  newspaper. 

The  Providence  Journal-Bulle¬ 
tin,  Wilmington  News-Journal, 
Shreveport  Times,  Shreveport 


DOES  THE 
ACCEPTANCE 
OF  DISPLAY 
TYPE  ADS 
IN  CLASSIFIED 
AFFECT  THE 
PULLING  POWER 
OF  THE 
SMALL  ADS? 


Users  of  the  MacDonald 
Classified  Service  get 
authoritative  answers  to 
questions  like  this. 

Harrison  C.  MacDonald 
&  Sons  Inc. 

P.  0.  Box  225  Lafayette,  Ind. 

Serving  newspaper  Cla$$ifl»d 
Advertising  since  1227 


CD 


Journal,  and  Minneapolis  Star 
nnxl  Tribune  have  supported  the 
37-year-old  Institute  by  award¬ 
ing  scholarships  to  students 
from  their  areas. 

• 

Barry  and  Dau^hter^i 
On  Goodwill  Cruise 

Philadelphia 

A  newspaperman  is  writing  a 
series  of  articles  for  the  Phila¬ 
delphia  Bulletin  on  his  three- 
year  ’round-the-world  cruise  as 
a  good  will  ambassador  for  the 
city. 

Robert  Barry,  with  his  two 
daughters,  Susan  Hayward,  22, 
and  Dede,  18,  as  part  of  the 
crew,  are  sailing  his  46-foot 
cutter,  “W’altzing  Matilda”  to 
ports  around  the  world,  carrying 
letters  in  five  languages  from 
Mayor  James  H.  J.  Tate  to  pro¬ 
mote  the  city’s  port  facilities. 

Barry,  who  has  been  in  news¬ 
paper  and  public  relations  work 
for  30  years,  was  Washington 
correspondent  for  the  Philadel¬ 
phia  Inquirer  until  he  joined  the 
Mayor’s  staff  four  years  ago. 

Barry’s  daughter,  Susan,  left 
her  post  on  the  Ardmore  (Pa.) 
Main  Line  Chronicle  to  join  her 
father  on  the  cruise. 

Barry,  a  retired  Marine  Corps 
colonel,  served  in  World  War  II 
and  the  Korean  conflict.  He  has 
been  a  week-end  sailor  most  of 
his  life. 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Divide  and  Conquer 


To  continue  the  discussion  of  splitting  headlines,  let 
us  consider  some  things  affecting  readability.  Since 
readers  are  known  to  apprehend  words  by  groups  in  text, 
instead  of  grasping  them  one  at  a  time,  perhaps  they 
also  grasp  headlines  by  groups  of  words. 

Depending  on  how  the  thing  works,  this  could  be  an 
argrument  either  for  or  against  splitting  (that  is,  ending 
the  first  line  on  a  preposition,  part  of  a  compound  verb, 
or,  under  some  interpretations,  an  adjective). 

The  groups  of  words  that  the  mind  grasps  in  reading, 
as  I  recall,  tend  to  be  related,  like  preposition  and  object, 
verb  and  object,  noun  and  modifier  (s).  Furthermore, 
the  eye  is  known  to  move  along  a  printed  line  in  a  series 
of  jumps.  Meaning  is  perceived  in  the  pauses  between 
those  jumps. 

Does  the  eye  pause  longer  at  the  end  of  the  line  than 
at  intermediate  points?  Or  does  it  flash  all  the  more 
quickly  from  a  preposition  at  the  end  of  a  line  to  its 
object  at  the  beginning  of  the  next  line,  because  together 
they  constitute  the  kind  of  unit  it  is  accustomed  to? 

If  any  work  has  been  done  on  these  questions,  I  do 
not  know  where  it  is  to  be  found.  Perhaps  one  of  the 
new  breed  of  communicologists  might  address  himself 
to  research  on  the  subject,  unless  it  is  out  of  the  question 
as  too  practical. 

About  all  we  can  be  certain  of  at  this  point  is  an 
absence  of  evidence  that  ending  a  line  on,  say,  a 
preposition  slows  or  discommodes  the  reader,  as  is 
assumed  by  papers  that  forbid  splitting.  There  is  also 
every  reason  to  believe  that  readers  do  not  notice  it. 
If  it  does  slow  the  reader,  the  rules  should  in  all  logic 
be  expanded  to  embrace  verb  and  object,  modifier  and 
noun,  and  other  phrasal  units,  to  say  nothing  of  second 
lines  in  three-line  heads. 

We  can  also  be  certain,  without  research,  that 
dispensing  with  rules  against  splitting,  as  the  Los  Angeles 
Times  has  done,  makes  the  copyreader’s  job  easier,  just 
as  the  epochal  invention  of  the  flush-left  headline  did. 
I  think  the  copyreader’s  job  should  be  made  easier  so 
that  he  can  devote  his  energies  to  more  meaningful 
things  like  explicitness  and  clarity,  and  not  waste  effort 
on  artificialities  like  avoiding  splits. 

But  even  if  we  should  get  indisputable  scientific  proof 
that  splitting  has  no  effect  on  readability,  would  the 
press  respond?  Probably  not.  It  is  well  known  that 
newspapers  are  incredibly  backward  about  seizing  on 
new  ways  of  doing  things. 

If  I  am  not  mistaken,  the  technical  basis  for  the  six- 
land  other  wide-column)  formats  that  have  been  adopted 
by  some  newspapers  in  the  last  three  or  four  years  was 
established  in  a  book  entitled  How  to  Make  Type 
Readable,  by  Paterson  and  Tinker.  It  was  published  in 
(steady,  now)  1940. 

This  book  also  established  the  relative  unreadability 
of  capital  letters.  This  phenomenon  has  also  been 
expounded  by  Edmund  G.  Arnold  in  Functional  News¬ 
paper  Design,  and  elsewhere.  The  obstacle  presented  by 
all-caps  can  be  visually  demonstrated;  no  eye  cameras 
are  needed.  But  all  this  has  not  discouraged  the  New 
York  Times  and  some  other  newspapers  from  clinging 
to  their  spidery,  all-cap  headlines. 
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June 

Linage 


1967 

1966 

CHARLOTTE 

,  N.C. 

News-e  . 

1,644,610 

1,548,752 

Observer-m 

2,288,886 

2,183,873 

§Observer-S  . 

768,447 

723,831 

Grand  Total  . 

4,701,943 

4,456,456 

1967  1966 

AKRON.  OHIO 

Beacon  Journal-e  .  2,531,589  2,726,180 

IBeacon  Journal-S  .  974,954  980,825 


Grand  Total  . 

3,506,543 

3,707,005 

ALBANY, 

N.Y. 

•Knickerbocker-News-e 

1,482,459 

1,518,736 

Times  Unlon-m  . 

1,363,398 

1,303,920 

§Times  Union-S  . 

902,817 

821,450 

Grand  Total  . 

3,748,674 

3,644,106 

ALBUQUERQUE.  N.M. 

1,854,170 

1,923,534 

SJournal'S  . 

498,017 

546,277 

fribune-e  . 

1,810,861 

1 .962,487 

Grand  Total  . 

4,163,048 

4,432,298 

ATLANTA, 

GA. 

Constitution-m  . 

2,474,143 

2,470,101 

Journal*e  . 

2,847,572 

3,141,014 

Journal  ft 

Constitution-S  . 

1,070,031 

1,119,502 

Grand  Total  . 

6,391,746 

6,730,617 

NOTE:  Part  run  advertising 

included; 

Journal-e  1967  —  2,847,572  includes  58,748 

lines;  1966 — 3,141,014  includes  86,510  lines. 

ATLANTIC  CITY.  N.J. 

Press-m  . 

1,088,731 

1,063,327 

•Press-S  . 

234,192 

222,548 

Grand  Total  . 

1,322,923 

1,285,875 

BALTIMORE,  MD. 

§News-American-S  _ 

656.776 

615,528 

News-American-e  . 

1,601,243 

1,764,037 

1,561,312 

1,705,302 

2,281,376 

2,549,426 

tSun-S  . 

1,484,224 

1,543,449 

Grand  Total  . 

7,584,931 

8.177,742 

BANGOR. 

ME. 

News-m  . 

998,367 

1,072,781 

BINGHAMTON,  N.Y. 

Press-e  . 

1,493,691 

1,628,096 

IPress-S  . 

463,474 

432,283 

Sun-Bulletin-m  . 

499,692 

533,678 

Grand  Total  . 

2,456,857 

2,594,057 

BIRMINGHAM,  ALA. 

Post-Herald-m  . 

1,114,343 

1,164,059 

News-e  . . 

1,932,495 

2,141.950 

tNews-S  . 

783,175 

774,274 

Grand  Total  . 

3,830,013 

4,080,281 

NOTE:  Part  run  advertising 

included; 

News-e  1967—1,932.495  i 

ncludes  60,927  lines; 

1966—2,141,950  includes 

64,703  lines. 

BOSTON. 

MASS. 

Record  American-d  . . . 

765,760 

815,129 

Advertiser-S  . 

382.844 

423,940 

6lobe-e  . 

1,748,531 

2,003,482 

6lobe-m  . 

1 ,886,499 

1,920,017 

JGIobe-S  . 

1,676,183 

1,788,037 

Herald-m  . 

1,157,951 

1,246,431 

tHerald-S  . 

1,038,313 

1,113,078 

Traveler-e  . 

1,368,305 

1,522,204 

Grand  Total  . 

10.024.386 

10,832,318 

BUFFALO. 

N.Y. 

Courier  Express-m  . 

1,212,669 

1,334,974 

(Courier  Express-S  _ 

1,056,757 

1,090,786 

(Evening  News-e  . 

2,877,751 

3,053,179 

Grand  Total  .  5,147,177  5,478,939 

NOTE:  Part  run  advertising  included; 
Courier  Express-S  1966 — 1,090,786  includes 
19,200  lines.  Evening  News-e  1966 — 3,053,- 
179  includes  19,788  lines. 

CAMDEN,  N.J. 

Courier-Post-e  .  2,074,244  2,307,391 


IMPORTANT  NOTICE 

The  linage  tabulation  shown  hare  have 
been  compiled  by  Media  Records,  Inc.  for 
eiclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  may  not  be  printed  or  pub¬ 
lished  in  any  form  without  explicit  per¬ 
mission  from  Madia  Records,  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  June  1967  Linages 
•Includes  26,489  lines  FAMILY  WEEKLY 
{Includes  27,353  lines  THIS  WEEK 
Sincludes  35,489  lines  PARADE 
^Includes  113,735  lines  WEEKEND. 


CHICAGO.  ILL. 

Tribune-m .  4,171,491  4,077,423 

Tribune-S  .  1,870,990  1,938,829 

tDaily  News-e  .  2,144,950  2,186,738 

American-e  .  1,151,757  1,086,772 

Americans  .  537,782  561,010 

Sun-Times-m  .  2,375,859  2,375,594 

§Sun-Times-S  .  1,146,414  1,037,894 


Grand  Total  . 13,399,243  13,264,260 

NOTE:  Part  run  advertising  Included; 
Tribune-m  1967 — 4,171,491  includes  669,055 
lines;  1966—4,077,423  includes  521,166  lines. 
S— 1967— 1,870,990  includes  378,808  lines; 
1966—1,938,829  Includes  413,555  lines.  Sun- 
Times-S  1967-1,146.414  includes  223,492 
lines;  1966—1,037,894  includes  204,032  lines. 


CINCINNATI,  OHIO 

Enqulrer-m  2,218,662  2,362,685 

tEnquirer-S .  1,321,300  1,311,811 

Post  ft  Times-Star-e  2,362,363  2,489,240 


Gland  Total  .  5,902,325  6,163,736 

NOTE:  Post  ft  Times-Star-e  1967-2,362,- 
363  includes  14,112  lines  of  part-run  adver¬ 
tising. 


CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,765,646  2.998,668 

tPlaIn  Dealer-S .  1,490,007  1,532,551 

Press-e  .  3,291,218  3,502,685 


Grand  Total  .  7,546,871  8,033,904 

NOTE:  Part  run  advertising  included; 
Plain  Dealer-S  1967-1,490,007  includes  52.- 
022  lines;  1966-1,532,551  includes  7,845 
lines.  Press-e  1967—3.291,218  includes  499,- 
084  lines;  1966—3,205,859  Includes  309,030 
lines. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,821,931  3.002.401 

Dispatch-S  . 1,399,408  1,387,281 

Citizen-Journal-m  .  1,005,305  1,152,656 

Grand  Total  .  5,226,644  5,542,338 

DALLAS.  TEX. 

News-m  .  2,963,974  2,763,094 

tNews-S  .  778,108  945,957 

Times  Herald-e  .  3,322,647  3,178,465 

§Times  Herald-S  .  984,784  885,075 

Grand  Total  .  8,049,513  7,772,591 

NOTE:  Part  run  advertising  included; 
Times  Herald-e  1967  —  3,322,647  includes 
292.-548  lines;  1966—3,178,465  includes  43.- 
344  lines.  Times  Herald-S  1967 — 984,784  in¬ 
cludes  72,820  lines;  1966—885,075  includes 
15,680  lines.  News-e  1967—2,963.974  includes 
205,200  lines;  1966-2,763,094  includes  23,520 
lines.  News-S  1967-778,108  Includes  24,000 
lines;  1966 — 945,957  includes  45,700  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,633,417  2,410,895 

News-e  .  2,637,310  2,484,843 

§News-S  .  690.423  653,168 


Grand  Total  .  5,961,150  5,548,906 

DENVER,  COLO. 

Rocky  Mt.  News-m  ....  2,602,783  2,524,542 

§Rocky  Mt.  News-S  .  . .  516,296  439,161 

Post-e  .  3,169,655  3,236,834 

Post-S  .  1,079,827  1,099,621 

Grand  Total  .  7,368,561  7,300,158 

NOTE:  Part  run  advertising  included; 
Post-e  1967-3,169.655  includes  261,175  lines; 
1966 — 3,236,834  includes  349,791  lines. 

DES  MOINES,  ICWA 

Register-m  .  676,290  683,360 

Tribune-e  .  1,247,805  1,151,959 

tRegister-S  .  555,214  544,434 


Grand  Total  .  2,479,309  2,379,753 

NOTE:  Part  run  advertising  included; 
Tribune-e  1967—1,247,805  includes  104,687 
lines.  Register-S  1967 — 555,214  Includes  72.- 
293  lines;  1966—544,434  includes  7,812  lines. 

DETROIT.  MICH. 

Free  Press-m  .  1,899,962  2,065,501 

§Free  Press-S  .  608,554  670,890 

News-e  .  3,444,779  4,133,740 

tNew$-S  .  1,505,940  1,423,463 

Grand  Total  .  7.459,235  8,293,594 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1967 — 1,899,962  includes  105,- 
672  lines;  1966—2.065,501  includes  77,465 
lines.  Free  Press-S  1967—608.554  includes 
74,068  lines;  1966—670,890  includes  67,458 
lines.  News-e  1967—3,444,779  includes  326,- 
727  lines;  1966—4,133,740  includes  857,876 
lines.  News-S  1967-1,505.940  includes  141.- 
619  lines,  1966—1,423,463  includes  78,026 
lines. 


editor  ac  PUBLISHER  for  August  5,  1967 


1967  1966 

ELMIRA,  N.Y. 

Star  Gazette  ft 


Advertiser-d  .  991,169 

•Telegram-S  .  303,691 

Grand  Total  .  1.294,860 


1967  1966 

INDIANAPOLIS,  IND. 


News-e  .  2,176,532  2,375,198 

Star-m  .  2,174,731  2,376,196 

Star-S  .  1,076,177  1,153,159 


Grand  Total  .  5,427,440  5,904,553 


EL  PASO.  TEX. 

Times-m  .  1,458,119  1,515,410 

5Times-S  .  422,376  381,067 

Herald-Post-e  .  1,391,319  1,472,150 


Grand  Total  .  3,271,814  3,368,627 


JACKSON,  MISS. 

Clarion  Ledger-m  .  1,262,292  1,332,002 

§Clarion  Ledger  ft 

News-S  .  374,801  350,608 

Daily  News-e  .  1,235,866  1,362,964 


ERIE,  PA. 

Times-e  .  1,534,029  1,578,281 

§Times-News-S  .  515,304  511,148 


Grand  Total  . .  2,049,333  2,089,429 


NOTE:  News-m,  ft  Times-e.  are  sold  in 
optional  combination.  Linage  of  one  edi¬ 
tion,  Times-e  is  shown. 


Grand  Total  . 

.  2,872,959 

3,045,574 

JACKSONVILLE.  FLA. 

Times-Union*m  .  . 

.  2,508,097 

2,506,863 

Times-Union-S  _ 

.  711,094 

684,925 

Journal-e  . 

.  1,216,522 

1,083,171 

Grand  Total  . 

.  4,455,713 

4,274,959 

EVERETT.  WASH. 

Herald-e  .  1,497,649  1,255,726 

FORT  LAUDERDALE.  FLA. 

News-e  .  2,297,278  2,376,470 

tNews-S  .  842,505  847,909 

News-sat  .  360,313  332,395 


Grand  Total  . 

..  3,500,096 

3,556,774 

FORT  WAYNE.  IND. 

Journal  Gazette-m  . . 

..  1,599.172 

1 ,638,606 

(Journal  Gazette-S  .. 

. .  589,009 

567,154 

News  Sentinel-e  . 

..  2,090,617 

2,197,223 

Grand  Total  . 

..  4,278,798 

4,402,988 

FORT  WORTH.  TEX. 

Star-Telegram-m . 

..  1,301,730 

1,275,414 

Star-Telegram-e  . 

..  2,175,048 

2,231,174 

§Star-Telegram-S  _ 

..  689,331 

782,918 

Press-e  . 

..  525,743 

457,803 

Press-S  . 

168,235 

147,318 

Grand  Total  .  4,860,087  4,894,627 

NOTE:  Press-e  published  5  days  a  week 
only. 


FRESNO.  CALIF. 

Bee-e  .  1,703,270  1,915,335 

5Bee-S  .  657,647  708,109 


Grand  Total  .  2,360,917  2,623,444 

GARY,  IND. 

Post-Tribune-e  .  1,706,743  1,980,941 

Post-Tribune-S  .  558,096  525,931 


Grand  Total  .  2,264,839  2.506,872 

NOTE:  Post-Tribune-e  1967 — 1,706,743  in¬ 
cludes  21,969  lines  of  part-run  advertising. 

GLENS  FALLS,  N.Y. 

Post-Star  (Sea  Note)  ..  778,274  778,326 

NOTE:  Post-Star-m  sold  in  combination 
with  Times-e.  Linage  of  one  edition,  Post- 
Star-m,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  2,640,702  2,646,851 

t  Press-S  .  619,780  575,039 


Grand  Total  .  3,260,482  3,221,890 

HACKENSACK.  N.J. 

Record-e  .  2,710,063  2,515,885 

NOTE:  Part  run  advertising  included; 
Record-e  1967—2,710,063  includes  554.982 
lines;  1966 — 2,5IS,MS  includes  129,090  lines. 

HARTFORD.  CONN. 


Courant-m  .  1,651,003  1,728,900 

|Courant-S  .  1,006,486  989,499 

fTimes-e  .  2,371,370  2,482,720 


Grand  Total  .  5,028,859  5,201,119 

HONOLULU.  HAWAII 

Advertiser-m  .  1,849,429  2,089,725 

Star-8ulletin-e  .  2,070,064  2,345,740 

tStar-Bulletin  ft 

Advertiser-S  .  469,819  581,017 


Grand  Total  .  4,389,312  5,016,482 


JERSEY  CITY,  N.J. 

NOTE:  Part  run  advemsing  included; 
Jersey  Journal-e  1967 — 1,518,933  includes 
100,639  lines;  1966—1,672,941  includes  103,- 
689  lines. 


KANSAS  CITY.  MO. 

Times-m  . 

2,140,019 

2,116,888 

Star-e  . 

1,760,316 

1,932,694 

tStar-S  . 

1,042,128 

1,011,995 

Grand  Total  . 

4,942,463 

5,061,577 

KNOXVILLE, 

TENN. 

Journal-m  . 

781,296 

862,977 

News-Sentinet-e  . 

1,250,330 

1,419,721 

§News-Sentinel-S  . 

388,008 

414,434 

Grand  Total  . 

2,419,634 

2,697,132 

LAWRENCE, 

MASS. 

Eagle-Tribune-d  . 

1,142,041 

1,211,545 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  . . . 

1,447,725 

1,373,597 

(Arkansas  Gazette-S  ... 

406,686 

390,112 

Grand  Total  . 

1,854,411 

1,763,709 

LONG  BEACH,  CALIF. 

Independent-m  . 

2,350,428 

2,527,276 

(Independent- 

Press  Telegram-S  _ 

667,270 

739,873 

Grand  Total  .  3,017,698  3,267,149 

NOTE:  Independent-m  ft  Press  Telegram-a 
sold  only  in  combination.  Linage  of  one 
edition,  Independent-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Independent-m  1967  —  2,350,428  includes 
266,981  lines;  1966—2,527,276  Includes  433,- 
216  lines. 


LONG  ISLAND,  N.Y. 

Newsday  Suffolk-e  .  2,921,578  2,904,589 

Newsday  Nassau-e _  2,969,306  2,954,904 


Grand  Total  .  5,890,884  5,859,493 

LOS  ANGELES,  CALIF. 

Times-m  .  5,213,634  5,809,831 

Times-S  .  3,113,785  3,521,381 

Herald  Examiner-e  ....  2,039,810  2,388,759 

Herald  Examlner-S  _  609,061  707,800 


Grand  Total  . 10,976,290  12,427,771 

NOTE:  Part  run  advertising  included; 
Times-m  1967  —  5,213,634  includes  730,656 
lines;  1966 — 5,809,831  includes  992,567  lines. 
Times-S  1967  —  3,113,785  includes  987,430 
lines;  1966 — 3,521,381  includes  1,183,553  lines. 


LOWELL,  MASS. 


Sun-e  . 

1,005,805 

1,091,482 

•Sun-S  . 

....  273,168 

292,966 

Grand  Total  . . 

....  1,278,973 

1,384.448 

LYNN,  MASS. 

Item-e  . . 

....  848,170 

907,468 

MANCHESTER,  N.H. 

Union  Leader-d  .... 

....  973,248 

1,137,659 

•News-S  . 

....  230,273 

212,727 

HOUSTON.  TEX. 

Chronicle-e  .  3,376,064  3,671,874 

Chronicle-S  .  1,265,171  1,135,990 

Post-m  .  2,806,855  2,851,985 

Post-S  .  886,200  905,153 


Grand  Total  .  1,203,521  1,350,386 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 


Grand  Total  .  8,334,290  8,565,002 

NOTE:  Part  run  advertising  included; 
Chronicle-e  1967 — 3,376,064  includes  173,585 
lines;  1966—3,671,874  includes  288,685  lines. 
Chronicle-S  1967—1,265,171  includes  138,212 
lines;  1966—1,135,990  includes  76,678  lines. 
Post-m  1967—2,806,855  includes  161,721  lines; 

1966— 2,851,985  includes  138,031  lines.  Post-S 

1967 —  886,200  includes  61,641  lines;  1966 — 
905,153  includes  89,391  lines. 


MEMPHIS,  TENN. 

Commercial  Appeal-m  2,146,706  2,145,907 
Commercial  Appeal-S  .  814,742  787,070 

Press-Scimitar-e  .  1,647,988  1,623,253 


Grand  Total  .  4,609,436  4,556,230 

NOTE:  Part  run  advertising  included; 
Press-Scimitar-e  1967 — 1,647,988  includes 
65,386  lines;  1966—1,623,253  includes  89,472 
lines. 
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MIAMI,  FLA. 

H«rald-m  .  4,033,530  4,113,648 

SHtrald-S  .  1,381,682  1,436,752 

News-e  .  1,623,283  1,199,492 

News-S  .  393,224 


Grand  Total  .  7,038,495  7,143.116 

NOTE;  Part  run  advertisinq  included; 
Herald-m  1967—4,033,530  includes  164,648 
lines;  1966—4,113,648  includes  116,936  lines. 
Herald-S  1967—1.381,682  includes  59,856 
lines*  1966 — 1,436,752  includes  48,188  lines. 
News-e  1967—1,623,283  includes  55,440  lines. 

NOTE:  News-S  last  publication  July  24. 
1966. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,242,029  1.181.116 

Journal-e  .  3,400.890  3,534,786 

tJournal-S  .  1,617,557  1,640,578 


1967  1966 

NEW  YORK  (EL  DIARIO- 
LA  PRENSA),  N.Y. 

El  Diario-La  Prensa-m  .  355,631  380,581 

El  Diario-La  Prensa-S  ..  84,446  84,810 

Grand  Total  .  440,077  465,391 

NEWBURGH,  N.Y. 

News-e  .  952,168  939,646 

NEWPORT  NEWS.  VA. 

Press-m  .  1,517,611  1,741,361 

§Press-S  .  501,574  510,871 

Times  Herald-e .  1,261,459  1,572,330 


1967  1966 

lines;  1966 — 3,111,642  includes  608,928  lines. 
Bulletin-S  1967-1,017,891  includes  355,565 
lines;  1966—1,009,406  includes  276,864  lines. 
Inquirer-m  1967 — 2,145,333  includes  305,735 
lines;  1966 — 2,196,148  includes  223,642  lines. 
Inquirer-S  1967-2,027,746  includes  532,038 
lines;  1966—1,991,288  includes  358,157  lines. 

PHOENIX,  ARIZ. 

Republic-m  .  2,877,591  3,011,429 

Republic-S  .  850,425  961,251 

GazeHe-e  .  2,896,567  3,072,171 


mes  Herald-e .  1,261,459  1,572,330  Grand  Total  .  6,624,583  7,044,851 


Grand  Total  .  3,280,644  3,824,562 

NIAGARA  FALLS,  N.Y. 

Gaiette-e  .  1,040,358  1,176,546 

•Gazette-S  .  297.771  295,470 


MINNEAPOLIS.  MINN. 

Tribune-m  .  1,978,637  1,930,453 

Star-e  .  3.039,141  2,895,598 

tTribune-S  .  1,498,708  1,414,421 

Grand  Total  .  6,516,486  6,240,472 

NOTE;  Part  run  advertisinq  included; 
Star-e  1967-3,039,141  includes  513,830  lines; 
1966—2,895,598  includes  452,513  lines. 

MODESTO.  CALIF. 

Bee-e  .  1,007,541  1,115,343 

§Bee-S  .  239,527  281,252 

Grand  Total  ..  1,247,068  1,396,595 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MONTREAL.  CANADA 

"Star-e .  2,634,442  2.789,124 

Gazette-m  .  1,650,302  1,594.351 

La  Presse-S  .  2,693,581  2,903,875 

La  Patrie-S  .  101,452  121,405 

Grand  Total  .  7,079,777  7.408.755 

NOTE:  Star-e  includes  Weekend  Maqa- 
zine  linaqe. 

MUNCIE,  IND. 

Press-e  .  941,025  1,001,138 

Star-m  .  903,806  955,673 

•Star-S  .  277,392  293,664 

Grand  Total  .  2,122,223  2.250.475 

NASHVILLE.  TENN. 

Banner-e  .  1,907,869  2,004,040 

Tennessean-m  .  1,919,010  1,991,593 

Tennessean-S  .  622,584  655,713 


6.260.476  6.356.480  Grand  Total  .  1,338,129  1,472,016 

r  uiNM  NORFOLK.  VA. 

■|  ere  AIT  l9in4M  Ledqer-Star-e  .  2,046,311  2,332,227 

3  039141  2!895!598  Yirginian-Pilot-m  .  2,584,141  2,779,805 

1  498  708  1414  421  tYirqinian-Pilot 

'  &  Star-S  .  839,607  909,411 

6,516,486  6,240,472  _  .  -  »  i  ,  ,  mi  aas 

vertisinq  included;  . 'J 

eludes  5^13,830  lines  ,  NOTE;  Part  run  a^ert.sinq  included; 

ac7ciz  iinoc  Ledqer-Star-e  1967—2,046,311  includes  506,- 

esz.sij  lines.  |,44_2j32,227  includes  599,285 

lines.  Virqinian-Pilot-m  1967 — 2.584,141  in- 
eludes  493,811  lines;  1966— 2,779,805  includes 
503.756  lines.  Virqinian-Pilot  &  Star-S  1967 
239,527  281,252  _839  607  includes  145,831  lines;  1966-909,- 

ed  5  days  a  week  NORWALK.  CONN. 

Hour-e  .  1,354,982  1,391,840 

CANADA  OAKLAND.  CALIF. 

2,634,442  2.789,124  Tribune-e  .  2,265,776  2,474,196 

1,650,302  1,594,351  5Tribune-S  .  849,927  924,491 

2,693,581  2,903,875  - - 

101,452  121.405  Grand  Total  .  3,115.703  3,398,687 

7,079,777  7.408.755  OKLAHOMA  CITY,  OKLA. 

IS  Weekend  Maqa-  Oklahoman-m  .  1,440,115  1,484,162 

Oklahoman-S  .  568,420  595,357 

Times-e  .  1,385,989  1,446,670 

IND.  -  - 

941  025  1,001,138  Grand  Total  .  3,394,524  3,526,189 

903  806  955'673  NOTE:  Part  run  advertisinq  included; 

jtt'mj  293  664  Oklahoman-m  1967 — 1,440,115  includes  188,- 
•  •  061  lines;  1966—1,484,162  includes  161,293 

2  122  223  2  250  475  lines.  TImes-e  1967 — 1,385,989  includes  131,- 

175  lines;  1966—1,446.670  includes  125,989 

TENN.  '''’®‘* 

1,907,869  2,004,040  okjAUA  mfrp 

'  ”1*1?!  World-Herald-d  I,504',666  1,606,512 

622,584  655,713  vVorld-Herald-S  .  841,792  831,784 


Grand  Total  .  4,449.463  4,651,346  .  2,346,458  2,438,296 


NEW  BEDFORD,  MASS. 

Standard-Times-e  .  1,086,405  1,156,262 

§Standard-Time$-S  ....  374,396  298,170 

Grand  Total  .  1,460,801  1,454,432 

NOTE;  Part  run  advertisinq  included; 
Standard-Times-e  1967 — 1,086,405  includes 

24,436  lines;  1966—1,156,262  includes  35,217 
lines. 

NEW  HAVEN.  CONN. 

Journal  Courier-m  ....  1,028,629  1,111,415 

Reqister-e  .  1,814,814  1,978,789 

Reqister-S  .  899,502  896,715 

Reqister  t  Journal- 

Courier-sat  .  109,198  123.474 

Grand  Total .  3,852,143  4,110,393 

NOTE;  Journal  Courier-m  C  Reqister-e 
published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  3,293,245  3,527,559 

Times-Picayune-S  .  1,093,849  1,065,676 

States  &  Item-e  .  1,844,869  1,921,142 

Grand  Total  .  6,231,963  6,514,377 

NEW  YORK.  N.Y. 

nmes-m  .  3,650,317  3,729,569 

fimes-S  .  3,092,492  3,298,112 

News-m  .  2,388,683  2,489,200 

News-S  .  1,849,893  1,817,046 

Post-e  .  1,388,129  1.436,643 

Grand  Total  . 12,369,514  12,770,570 

NOTE:  Part  run  advertisinq  included; 
News-m  1967-2,388.683  includes  1,207,381 

lines;  1966  —  2,489,200  includes  1,162,588 

lines.  News-S  1967 — 1,849,893  includes  I,- 
155,188  lines;  1966—1,817,046  includes  1,167,- 
944  lines. 

NOTE:  Split  run  advertisinq  linaqe; 
News-m  183,940;  News-S  74,284. 

NEW  YORK  (QUEENS) .  N.Y. 

Lonq  Island  Press-e _  1,528,839  1,726.960 

t§Long  Island  Press-S  ..  655,078  593, 5M 


PITTSBURGH.  PA. 

Post-Gaz.  &  Sun-Tel.-m  1.285.774  1.356.256 

Press-e  .  2,578,848  2,675,385 

tPress-S  .  1,204,546  1,140,602 

Grand  Total  .  5,069,168  5,172,243 

PLAINFIELD,  N.J. 

Courier  News-e .  1,432,359  1,541,144 


PONTIAC,  MICH. 

Prsss-e  .  1,985,780 

Grand  Total  .  1.985,780 


Grand  Total  .. . 


...  2,183,917  2,320,544 


ORLANDO.  FLA. 

Sentinel-m  .  2,874,210  2,894,834 

Sentinel-S  .  930,749  906,777 

Star-e  .  2,690,223  2,764,172 

Grand  Total  .  6,495,182  6,565,783 

NOTE:  Part  run  advertisinq  included; 
Sentinel-m  1967-2,874,210  includes  842,795 
lines;  1966—2,894,834  includes  787,614  lines. 
Sentinel-S  1967  -  930,749  includes  306,674 
lines;  1966 — 906,777  includes  266, C34  lines. 
Star-e  1967—2,690.223  includes  702,990  lines; 
1966—2,764,172  includes  656,952  lines. 

PALO  ALTO.  CALIF. 

Times-e  .  1,866,696  1,953,812 

PASADENA.  CALIF. 

Star-News-e  .  1,079,021  1,197,928 

§lndependent-Star 

News-S  .  338,248  363,577 

Independent-m  .  1,095,232  1,185,209 

Grand  Total  . 2,5l2,5oi  2,746,714 

PATERSON,  N.J. 

Call-m  .  914,397  713,931 

PAWTUCKET,  R.l. 

Times-e  .  957,739  1,048,072 

PEORIA.  ILL. 

Journal  Star  (See  Note)  1,^2,479  1,856,316 

§Journal  Star-S .  583,855  534,174 

Grand  Total  .  2,336,334  2,390,490 

NOTE:  Journal  Star-m  &  Journal  Star-e 
sold  in  combination.  Linaqe  of  only  one 
edition — Journal  Star-e — is  shown. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,808,280  3,111,642 

tBulletin-S  .  1,017,891  1,009,406 

Inquirer-m  .  2,145,333  2,196,148 

Inquirer-S  .  2,027,746  1,991,288 

News-e  .  1,097,416  1,080,204 

Grand  Total  .  9,096,666  9,388,688 

NOTE:  Part  run  adve''tisinq  included* 
Bulletin-e  1967— 2,B08,2B0  includes  403,073 


PORTLAND.  ORE. 

Oreqonian-m  .  2,734,215  2,718,257 

t§Oreqonian-S  .  985,591  1,049,175 

Oregon  Journal-e  .  947,311  926,037 

Grand  Total  .  4,667,117  4,693,469 

NOTE:  Part  run  advertisinq  included; 
Oregon  Journal-e  1967  —  947,311  includes 
61,925  lines;  1966—926.037  includes  48,270 
lines. 

PROVIDENCE,  R.l. 

Bulletin-e  .  2,102,511  2,175,480 

Journal-m  .  1,917,968  1,968,787 

tJournal-S  .  1,095,323  1,077,892 

Grand  Total  .  5,115,802  5,222,159 

READING.  PA. 

Eagle  (See  Note)  .  1,316,882  1,528,266 

§Eaqle-S  .  394,999  377,356 

Grand  Total  .  1,711,881  1.905,622 

NOTE:  Eaqie-e  &  Times-m  sold  in  com¬ 
bination.  Linaqe  of  one  edition  EaqIe-e  is 
shown. 

RIVERSIDE.  CALIF. 

Press-Enterprise 

(See  Note)  .  1,736,062  1,773,010 

§Press-Enterprise-S  ....  395,721  466,042 

Grand  Total  .  2,131,783  2,239,052 

NOTE;  Enterprise-m  &  Press-e  sold  in 
combination.  Linage  of  one  edition,  Enter¬ 
prise-m  is  shown. 

NOTE;  Part  run  advertisinq  included; 
Press-Enterprise  1967 — 1,736,062  includes  32,- 
288  lines;  Press-Enterprise  1966 — 1,773,010 
includes  30,420  lines. 

ROANOKE.  VA. 

Times-m  .  1,350,350  1,302,025 

§Times-S  .  366,357  331,169 

World-News-e  .  1,364,102  1,362,245 

Grand  Total  .  3,080,809  2,995,439 

ROCHESTER,  N.Y. 

Democrat  & 

Chronicle-m  .  1,749,920  1,903,574 

(Democrat  & 

Chronicle-S  .  985,520  1,024,654 

*Times-Union-e  .  2,282,855  2,476,185 

Grand  Total  .  5,018,295  5,404,413 

ROCKFORD,  ILL. 

Star  (See  Note)  .  1,381,771  1,465,931 

Star-S  .  472,271  551,651 

Grand  Total  .  1,854,042  2,017,582 

NOTE:  Star-m  &  Reqister-Republic-e  sold 
in  combination.  Linaqe  of  only  one  edi¬ 
tion — Star-m — is  shown.  Star-m  published 
five  week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,200,315  2,637,307 

§Bee-S  .  699,897  760,100 

Union-m  .  1,051,065  1,012,855 

•Union-S  .  217,837  207,423 


1967  1966 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,164,433  1,273,254 

|Pioneer  Press-S  .  898,306  937  912 

Dispatch-e  .  2,040,743  2,233]2I0 

Grand  Total  .  4,103,482  4.444  376 

NOTE:  Part  run  advertisinq  included* 
Dispatch-e  1967—2,040,743  includes  243,729 
lines;  1966 — 2,233,210  includes  219,524  lines. 

ST.  PETERSBURG.  FLA. 

Times-m  .  2,320,241  2,389  798 

§Times-S  .  653,331  676 j  17 

Independent-e  .  1,073,811  I,I57]587 

Grand  Total  .  4,047,383  4,223,502 

NOTE:  Part  run  advertisinq  included* 
Times-m  1967  —  2,320,241  includes  219,388 
lines;  1966 — 2,389,798  includes  297,082  lines. 
Times-S  1967 — 653,331  includes  29,122  lines* 
1966—676,117  includes  37,031  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune-m  .  2,212,856  2,193,295 

(Tribune-S  .  644,519  635,367 

Deseret  News-e  .  2,206,320  2,214,095 

Grand  Total  .  5,063,695  5,042,757 

SAN  ANTONIO.  TEX. 

Express-m  .  1,919,777  1,872,863 

tExpress-News-S  .  690,555  747,531 

Express-News-sat  .  287,820  324,308 

News-e  .  1,842,232  I,947'l2l 

Light-e  .  2,046,599  2.008,390 

§Liqht-S  .  815,877  833,205 

Liqht-sat  .  177,897  174,392 

Grand  Total  .  7.780,757  7,907,810 

NOTE;  Express-m,  News-e  A  Liqht-e  pub¬ 
lished  5  days  a  weak  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  .  1,978.971  1,893  696 

§Sun-Telegram-S  .  522,767  530,102 

Grand  Total  .  2,501,738  2,423,798 

NOTE;  Part  run  advertising  included; 
Sun-m  1967—1,978,971  includes  52,305  lines* 

1966— 1,893,696  includes  71,820  lines.  Sun-$ 

1967 —  522,767  includes  14,676  lines. 

NOTE;  Sun-m  t  Teleqram-n,  are  sold  in 

optional  combination.  Linaqe  of  one  edi¬ 
tion,  Sun-m  is  shown. 

SAN  DIEGO,  CALIF. 

Union-m  .  2,079,556  2,318,650 

|Union-S  .  971,391  1,014,199 

Tribune-e  .  2,625,617  2,904,616 

Grand  Total  .  5,676,564  6,237,465 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,118,334  2,512,563 

Examiner-e  .  2,141,378  2,653,201 

Examiner  &  Chronicle-S  1,047,106  1,070,695 

Grand  Total  .  5,306,818  6,236,459 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,355,274  3,503,455 

News-e  .  3,334,575  3,489,052 

§tMercury-News-S  .  898,278  912,868 

Grand  Total  .  7,588,127  7,905,375 

NOTE;  Part  run  advertisinq  included; 
Mercury-m  1967—3,355,274  includes  237,641 
lines;  1966—3,503,455  includes  292,547  lines. 
Naws-e  1967  —  3,334,575  includes  237,641 
lines;  1966—3,489,052  includes  292,547  lines. 

SAN  RAFAEL,  CALIF. 

Independent-Journal-a  1,598,389  1,628,635 


SANTA  ANA,  CALIF. 

Reqister  (See  Note)  ...  2,781,616 
(Reqister-S  .  789,145 


Grand  Total  .  3,570,761  . 

NOTE:  Reqister-e  &  Reqister-m  sold  only 
in  combination.  Linaqe  of  one  edition, 
Reqister-e  is  shown. 


.  ,  *77.897  7M.I00  SCHENECTADY.  N.Y. 

.  I.*'.®*®  Gazette-m  .  1,470,961  1,485,912 

.  ^1^837  207,423  vunion  Star-e  .  1,050,106  923,407 

Grand  Total  .  4,169,114  4,617,685  Grand  Total  .  2,521,067  2,409,319 


ST.  LOUIS,  MO. 

Globe-Demscrat-m  ....  1,725,174  1,699,911 

(Globe-Democrat-we  ..  604,332  626,029 

Post  Dispatch-e  .  2,970,547  2,871,032 

IPost-Dispatch-S  .  1,412,163  1,479,981 

Grand  Total  .  6,712,216  6,676,953 

NOTE;  Part  run  advertisinq  included; 
Globe-Democrat-m  1967 — 1,725,174  includes 
366,401  lines;  1966—1,699,911  includes  304,- 
326  lines.  Post-Dispatch-e  1967—2.970.547 
includes  406,100  lines;  1966 — 2,871,032  in¬ 
cludes  231.048  lines. 

NOTE;  Globe-Democrat-m  published  5 
week  days  only. 

EDITOR  &  PU 


SEATTLE,  WASH. 

Post-Intellignncer-m  ...  1.735,999  1,698,708 

§Post-lntelliqencer-S  545,069  470,823 

Times-e  .  2,539,721  2,585,983 

Times-S  .  936,852  885,839 

Grand  Total  .  5,757,641  5,641,353 

SHREVEPORT,  LA. 

Journal-e  .  1,066,388  1,136,528 

Times-m  .  1.424,024  1,440,454 

Times-S  .  503,939  493,801 

Grand  Total  .  2,994,351  3,070,783 
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I  nr  ifu 
SOUTH  BEND,  IND. 

rHbun*-*  .  1,788,440  1,804,112 

rribun.-S  .  578,248  437,444 

Grand  Total  .  2,384,708  2,445,754 

SPOKANE,  WASH. 

Sooktsman-Reviaw-m  ..  1,004,388  784,277 

tkooktsman-Reviaw-S  ..  477,418  440,513 

Clironicle  e  .  1,044,525  1,131,578 

Grand  Total  .  2,548,531  2,574,388 

STOCKTON,  CALIF. 

R,cord-«  .  1,477,235  2,001,078 

SYRACUSE,  N.Y. 

Harald-Journal-a  .  1,775,774  2,044,540 

t(Harald-Amar!can-S  . .  753,223  742,557 

Post-Standard-m  .  1,105,301  1,144,175 

Grand  Total  .  3,834,518  3,773,274 

TACOMA,  WASH. 

Naws-Tribune-a  .  I,742,n7  1,815,755 

Naws-Tribuna-S  .  410,483  581,770 

Grand  Total  .  2,353,212  2,377,745 

TAMPA,  FLA. 

Tfibuna-m  .  2,313,447  2,337,088 

ITribuna-S  .  825,448  840,734 

^mai-a  .  1,402,858  1,524,778 

Grand  Total  .  4,741,773  4,704,420 

NOTE:  Part  run  advertising  included: 
rribuna-m  1747—2.313,447  includes  147,844 
lines;  1744 — 2,337,088  includes  110,023  lines. 

TOLEDO,  OHIO 

Timas-m  .  784,744  707,833 

llada-e  .  2,184,814  2,244,435 

Blada-S  .  1,024,315  728,445 

Grand  Total  .  4,000,075  3,702,713 

N01E:  Times-m  published  5  days  a  week 
only. 

TORONTO,  CANADA 

Globe  t  Mail-m  .  1,712,401  1,717,414 

«Telagram-e  .  2,571,704  2,444,444 

Star-e  .  2,744,744  2,782,071 

Grand  Total  .  7,231,253  7,343,751 

NOTE:  Telegram-e  includes  Weekend 
Magazine  linage,  and  Star-e,  Globe  & 
Mail-m  include  rotogravure  sections  tin- 

age. 

TRENTON,  N.J. 

Evening  Timas-a  .  1,277,733  1,415,170 

•Timas  Advertiser-S  ...  734,242  718,084 

Trentonian-m  .  781,278  1,027,232 

Grand  Total  .  3,017,473  3,140,484 

NOTE:  Times-a  published  5  days  a  week 
only. 

TROY.  N.Y. 

Record  (See  Note)  ...  1,377,213  1,378,774 

NOTE:  Record-m  &  Times-Record-e  sold 
in  combination.  Linage  of  one  edition 
Racord-m  is  shown. 

TULSA.  OKLA. 

Tribuna-a  .  1,843,457  1.875,477 

World-m  .  1,723,470  1,874,817 

World-S  .  582,418  577,314 

Grand  Total  .  4,347,747  4,347,428 

UNION  CITY,  N.J. 

Hudson  Dispatch-m  ...  881,710  1,033,138 


Ossining  Citizen- 

Register-a  . 

Peekskilt  Star-a  . 

Port  Chester  Item-e  . . 

Tarrytown  News-e  _ 

Yonkers  Herald 

Statasman-a  . 

White  Plains  Reporter 

Dispatch-e  . 

Rockland  Journal 
News-e  . 


.  1,143,507  1,228,277 
.  741,447  774,014 

.  1,232,307  1,407,207 
.  1,085,573  1,172,781 

.  1,374,004  1,557,282 

.  1,473,370  1,577,213 

.  1,248,702  1,272,827 


Grand  Total  . 12,058,212  13,180,240 

WICHITA,  KANS. 

Eagle-m  .  1,871,847  1,801,757 

Beacon-e  .  1,231,032  1,315,122 

(Eagle  &  Beacon-S  ....  501,318  517,505 

Grand  Total  .  3,404,217  3,434,584 

NOTE:  Part  run  advertising  included; 
Eagle-m  1747—1,871,847  includes  23,155 
lines.  Eagle  t  Beacon-S  1747 — 501,318  in¬ 
cludes  14,940  lines. 

WINSTON-SALEM.  N.C. 

Journal-m  .  1,508,407  1,544,451 


FIGURES  SUPPLIED 
BY  PUBUSHER 


ABERDEEN,  S.D. 

Amarican-News-a  .  441,504  445,452 

American-News-S  .  188,140  172,172 

Grand  Total  .  427,444  417,424 

ALTOONA.  PA. 

Mirror-e  .  1,410,143  1,220,437 

ANCHORAGE,  ALASKA 

News-m  .  421,414  375,878 

News-S  .  74,108  134,822 

Grand  Total  .  515,522  532,700 

APPLETON-NEENAH-MENASHA,  WIS. 

Post-Crescent-e  .  1,055,744  1,114,822 

Post-Crescent-S  .  248,854  278,234 


Sentinel-e  . 

Journal  &  Sentinel-S 


1,372,748  1,450,440 
414,081  444,787 


Grand  Total  .  2,883,245  2,814,352 

WASHINGTON.  D.C. 

Naws-a  .  1,444,547  1,548,433 

Post-m  .  4,471,247  4,845,241 

JPoit-S  .  1,554,405  1,402,141 

Star-a  .  2,401,545  2,770,323 

tStar-S  .  701,747  1,007,252 

Grand  Total  . 11,175.757  12,013,430 

WATERBURY,  CONN. 

Amarican-a  .  1,378,021  1.485,175 

Republican-S  .  527,047  528,134 

Grand  Total  .  1,705,048  2,013,327 

NOTE:  American**  &  Republicafi*m,  sold 
Mjy  in  combination.  Linage  of  American*e 
®nly  U  shown. 

WESTCHESTER-ROCKLAND  GROUP, 
N.Y.  (10  CITIES) 

Mamaroneck  Timas-e  ..  1,074,054  1,234,404 

Mount  Vernon  Argus-e.  1,175,205  1,341,170 

Rochelle 

Staadard-Star-e .  1,227,815  1,350,843 


1747  1744 

FORT  MYERS,  FLA. 

News-Press-mS  .  1,308,247  1,307,723 

GAINESVILLE.  FLA. 

Sun-eS  ex  sat  .  720,474  724,432 

GRAND  FORKS.  N.D. 

Herald-eS  .  757,308  1,084,888 

HARRISBURG,  PA. 

Patriot-m  .  1,433,082  1,558,544 

Patriot-News-S  .  482,832*  470,042 

Grand  Total  .  1,715,714  2,048,404 

NOTE:  *Does  not  include  PARADE  linage. 

HAVERHILL,  MASS. 

Gaiatte-e  .  772,740  815,150 

HUNTINGTON,  W.  VA. 

Advartisar-e  .  1,101,315  1,052,402 

Herald-Dispatch-m  ....  1,073,370  1,044,775 

Herald-Advartiser-S  ...  304,758  275,145 


Grand  Total  .  1.324,820  1,375,058  Grand  Total  .  2,477.443  2,372,542 


Grand  Total  .  3,315,458  3.482.300 

WORCESTER,  MASS. 

Telegram-S  .  414,828  438,244 

Telegram-m  .  1,000,172  1,122,344 

Gaiette-e .  1,207,531  1,371,744 

Grand  Total  .  2,824,551  3,132,334 

NOTE:  Part  run  advertising  included; 
Telagram-m  1747—1,000,172  includes  45,307 
lines;  1744—1,122,344  includes  54,521  lines. 
Gazette-e  1747-1,207.531  includes  42,227 
lines;  1744 — 1,371,744  includes  54,524  lines. 

YOUNGSTOWN.  OHIO 

Vindicator-e  .  1,724,081  1,827,402 

§Vindicator-S  .  724,044  875,127 

Grand  Total  .  2,448,147  2,724,527 


A.L.S.  REPORTS 

1747  1744 

BLUEFIELD,  W.  VA. 

Telegram-m .  504,424  550,844 

Telegraph-S  .  184,754  144,487 

Grand  Total  .  487,378  717,551 

Telegraph-S  includes  FAMILY  WEEKLY 

25,553  lines  (1747);  27,240  lines  (1744). 

NOTE:  Telegraph-S  sold  in  combination 
with  Sunset  Naws-e. 

COLUMBIA.  S.C. 

State-m  .  1,373,442  1,414,142 

State-S  .  473,775  442,128 

Record-e .  1,082,403  1,123,158 

Grand  Total  .  2,747,440  2,781,428 

Stata-S  includes  THIS  WEEK  24,454  lines 
(1747);  24,234  lines  (1744). 

DULUTH.  MINN. 

Herald-e  .  827,820  845,808 

News-Tribune-m .  787,242  747,172 

News-Tribune-S  .  470,181  474,444 

Grand  Total  .  2,085,243  2,087,424 

MONROE,  LA. 

World-m  .  1,584,328  1,534,304 

World-S  .  553,752  525,054 

News-Star-e .  1,427,400  1,415,704 

Grand  Total  .  3,547,480  3,477,244 


UTICA.  N.Y.  Grand  Total  .  3,547,480  3,477,244 

Observer  Dispatch-e  ..  1,024,275  1,073,420 

•Observer  Dispatch-S  ..  444,720  377,225  PASSAIC.  N.J. 

Press-m .  1  410  050  1  343  707  Herald-News-e .  1,210.404  1,301,347 


PATERSON.  N.J. 

News-e  .  1,374,718  1,527,027 

QUINCY,  MASS. 

Patriot  Ledger-e .  1,150,084  1,287,315 

SCRANTON,  PA. 

Tribune-m  .  444,530  437,805 

Scrantonian-S .  443,447  375,017 

Times-e  .  778,770  1,111,120 

Times-S  .  l45,l30(NotPub.) 

Grand  Total  .  2,051,877  1,745,744 

Scrantonian-S  includes  PARADE  37,407 
lines  (1747);  21,422  lines  (1744).  FAMILY 

WEEKLY  Times-S  includes  27,170  lines 
(1747). 

WILKES-BARRE.  PA. 

Racord-m  .  431,244  441,240 

Times-Leadar-a  .  1,223,117  1,275,845 

Indapendent-S .  504,004  541,504 

Grand  Total  .  2,358,387  2,518,407 

Indapandant-S  includes  FAMILY  WEEKLY 
27,250  lines  (1747);  25,553  lines  (1744). 


BLOOMINGTON.  ILL. 

Pantagraph-all  day  S  1,415,708  1,337,014 

NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 

BURLINGTON,  VT. 

Free  Press-m  .  782,245  1,017,111 

CANTON,  OHIO 

Repository-e  .  2,118.420  2,114,374 

Repository-S  .  421,744  571,444 

Grand  Total  .  2,740,584  2,487,840 

CARBONDALE-HERRIN-MURPHYSBORO, 

ILL. 

Southern  lllinoisan-a  ..  588,154  444,448 

Southern  Illinoisan-S  ..  175,742  204,704 

Grand  Total  .  743,874  847,352 

Does  not  include  FAMILY  WEEKLY. 

CHAMBERSBURG,  PA. 

Public  Opinion-e  .  741,347  750,855 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  730,742  1,041,724 

Couriar-S  .  310,128  324,184 

Grand  Total  .  1,240,870  1,347,712 

CHARLESTON.  W.  VA. 

Gazette-m  .  1,300,724  1,110,374 

Mail-e  .  1,283,404  1,158,178 

Gazette  Mail-S  .  374,054  331,418 

Grand  Total  .  2,740,384  2,400,172 

NOTE:  Above  figures  do  not  include 
PARADE  magazine  and  pre-print  inserts. 

CHILLICOTHE,  OHIO 
GazeHe-e  .  772,484  1,073,774 

CORPUS  CHRISTI,  TEX. 

Caller-m  .  1,734,588  1,715,124 

Times-e  .  1,737,050  1,480,840 

Caller-Timas-S  .  415,772  388,318 

Grand  Total  .  3,887,410  3,784,284 

COVINGTON.  KY. 

Kentucky  Post  B 

Times-Star-e  .  782,400  757,358 

DANBURY.  CONN. 

News-Times-e  .  1,120,420  1,121,424 

DAVENPORT,  IOWA 

Times-Democrat-m  .  1,122,002  1,172,404 

Times-Democrat-e  .  1,347,570  1,450,740 

Times-Democrat-S  .  447,442  457,730 

Grand  Total  .  2,737,214  3,103,274 

DAYTONA  BEACH,  FLA. 

News-e  .  785,750  774,711 

Naws-Journal-S  .  215,272  220,755 

Journal-m  .  844,770  858,117 

Grand  Total  .  1,847,832  1,875.785 

DECATUR.  ILL. 

Herald  8  Review-me  ..  1,327,434  1,377,130 

Herald  &  Review-S  ....  378,308  372,000 

Grand  Total  .  1,707,744  1,787,130 

EAST  ST.  LOUIS,  ILL. 

Journal-a  .  470,370  482,444 

Journal-S  .  230  574  234,048 

Grand  Total  .  700,784  718,512 

Does  not  include  FAMILY  WEEKLY. 
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EDWARDSVILLE,  ILL. 
Intelligencer-e  .  280,054  318,052 


FALL  RIVER.  MASS. 
Herald-News-e  .  1,150,475  1,207,481 


HUNTSVILLE.  ALA. 

Times-e  .  1,227,374  1,447,174 

Times-S  .  430,233*  480,474 

Grand  Total  .  1,457,427  1,727,870 

NOTE:  *lncludes  PARADE. 

HYANNIS,  MASS. 

Cape  Cod  Standard- 

Times-e  .  453,854  714,014 

Cape  Cod  Standard- 
Times-S  .  81,434  70,848 

Grand  Total  .  735,470  784,882 

JOHNSON  CITY,  TENN. 

Press-Chronide-d  .  552,840  731,304 

Press-Chronicle-S  .  241,437  243,725 

Grand  Total  .  814,477  775,027 

NOTE:  Includes  24,377  lines  (1747);  27,- 
173  lines  (1744);  FAMILY  WEEKLY. 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-All  Day  ..  1,105,347  1,212,085 

KENOSHA.  Wise. 

News-e  .  1,324,772  1,451,758 

KINGSTON,  N.Y. 

Frenman-e  .  1,020,082  1,111,708 

KOKOMO.  IND. 

Tribune-e  .  1,187,474  1,008,124 

Tribune-S  .  142,384  275,754 

Grand  Total  .  1,350,042  1,284,080 

NOTE;  Does  not  include  27,375  lines 
(1747);  33,127  lines  (1744);  FAMILY  WEEK¬ 
LY. 

LAKELAND.  FLA. 

Ledger-eS  &  sat  m  .  1,153,748  1,143,184 

LA  SALLE.  ILL. 

News-Tribune-e  .  738,072  714,440 

LINCOLN,  NEBR. 

Star-m  .  1,041,271  1,242,544 

Journal-e  .  783,332  1,253,240 

Journal  8  Star-S .  330,715  348,772 

Grand  Total  .  2,405,744  2,887,407 

Includes  PARADE  30,408  lines  (1747);  25,- 
027  lines  (1744). 

LOCKPORT,  N.Y. 

Union-Sun  &  Journal-e  .  472,314  704,442 

LOUISVILLE,  KY. 

Courier-Journal-m  .  1,410,741  1,442,452 

Courier-Journal-T!mes-S  777,020  748,253 

Times-e  .  2,275,745  2,281,084 

Grand  Total  .  4,845,744  4,711,787 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  4-column  basis  and  classi¬ 
fied  on  7-column  basis. 

MERIDEN,  CONN. 

Record-m  .  1,011,720  1,014,454 

Journal-e  .  870.820  705,542 

Grand  Total  .  1,702.740  1,722,018 

MIDDLETOWN.  N.Y. 

Times  Herald-Record-m  755,742  770,714 

MOLINE-ROCK  ISLAND,  ILL. 

Argus-e .  1,270,738  1,348,404 

Dispatch-e  .  1,320,480  1,445.274 

MORGANTOWN.  W.  VA. 

Post-e  .  440,750  447,138 

Dominion-News-m  .  440,750  447,138 

Dominion-Post-S  .  148,003  124,411 

Grand  Total  .  1.070,703  1,058,487 


19*7 

19** 

NEWARK.  OHIO 

Advocate-e  . 

1,309,89* 

I,3I8.*74 

NEW  BRITAIN, 

,  CONN. 

Herald-e  . 

99*,898 

1,114,700 

NEW  LONDON.  CONN. 

Day-e  . 

1,130,297 

1,158,311 

NORRISTOWN.  PA. 

Times-Htrald-e  . 

1,042,2*3 

1,112,312 

NORTH  PLATTE.  NEBR. 

Telagraph-e  . 

*01,958 

572,530 

OGDEN.  UTAH 

Standard-Examiner-e  .. 

1 ,228,922 

1,342,414 

Standard-Examiner-S  .. 

•334,810 

•307.*20 

Grand  Total  . 

1,5*3,732 

1. *50,034 

'Includes  FAMILY  WEEKLY  27,258  lines 

(19*7);  25,872  lines  (19**). 

CIL  CITY,  FRANKLIN.  PA. 

Oarrick-m  . 

597,423 

573,451 

NewfHerald-e  . 

519,3*9 

474,09* 

Grand  Total  . 

l,ll*,792 

1 ,047,547 

ONaONTA. 

N.Y. 

Star-m . 

571,81* 

*21, *84 

PADUCAH. 

KY. 

Sun-Dennocrat-e  . 

89I,*I8 

859.*00 

Sun-Democrat-S  . 

251,28* 

2*4,*00 

Grand  Total . 

1,142,904 

1,124,200 

PINE  BLUFF. 

ARK. 

Commercial-a  . 

*90,39* 

7*2,944 

Commercial'S 

17*, 1*2 

182,252 

Grand  Total  . 

8**,558 

945,19* 

Does  not  include  25.858  lines 

FAMILY 

WEEKLY. 

PITTSFIELD. 

MASS. 

Berkshire  Eagle-e . 

1.008,4*2 

1,082,214 

PLATTSBURGH.  N.Y. 

Press-Republican-m  ... 

*43,020 

*49,712 

PORT  JERVIS.  N.Y. 

Union-Gazette-e  . 

27*.584 

301,504 

PORTLAND, 

,  ME. 

Press  Herald-m  ... 

941,310 

l,000,*42 

Express-e  . 

881,374 

97*. 182 

Telegram-S  . 

337,159 

351,273 

Grand  Total  . 

2.159.843 

2,328.097 

POUGHKEEPSIE,  N.Y. 

Journal-e  . 

1,291,503 

1,370,845 

Journal'S  . .  .  . 

•445,797 

•451, *39 

Grand  Total  . 

1,737,300 

1,822,484 

Includes  FAMILY  WEEKLY  27.417  lines 

(19*7);  27,173  lines  (19**). 

QUINCY. 

ILL. 

Herald-Wh!g-e  . 

*24,52* 

701,834 

Herald-Whig-S  . 

251,874 

239,792 

Grand  Total . 

87*,400 

941, *2* 

RAPID  CITY 

.  S.D. 

Jouinal-e  . 

940,08* 

813,94* 

Journal-S  . 

212,772 

22l,*0* 

Grand  Total  . 

1,152,858 

1,035,552 

RENO.  NEV. 

Journal-m  . 

1,010,058 

940,71* 

Journal'S  . 

295,24* 

297,430 

Gazatte-e  . 

1,237,0*8 

1,237,138 

Grand  Total  . 

2,542,372 

2,475,284 

RICHMOND 

,  VA. 

Times-Dispatch-m  . 

1,772,13* 

1,882,430 

News  Leader-e  . 

1,783,081 

1 ,942,989 

Times-Dispatch-S  . 

819.755 

888,983 

Grand  Total  . 

4,374,972 

4,714,402 

RUTLAND, 

VT. 

Harald-m  . 

700,445 

*84.*59 

SALEM.  ORE. 

Oregon  Statesman-m  . . 

I,I78.*88 

1,134,055 

Oregon  Statesman-S  .. 

244,851 

2I*,9*5 

Capital  Journal-e  . 

1,277,339 

1. 2*8,4** 

Grand  Total  . 

2,700,878 

2,*I9.48* 

SALISBURY, 

N.C. 

Post-e  . 

804,5** 

787,094 

Post-S  . 

207,032 

I76.*82 

Grand  Total  . 

1,011,598 

9*5,77* 

SANTA  BARBARA.  CALIF. 

Naws-Prass-e  . 

1,372,938 

1,442,224 

News-Press-S  . 

425,418 

451,031 

1.798.3^  l,8f3.2S5 


19*7  I9M 
SIOUX  FALLS,  S.D. 


ArguS'Ledder-e  . 

889,847 

8**,334 

Argus-Leader-S  . 

279,321 

231,238 

Grand  Total  . 

.  I,l*9,l*8 

1,097,572 

STROUDSBURG,  PA. 

Pocono  Record-m  _ 

*4*.548 

*09,532 

SUPERICR. 

Wise. 

Telegram-e  . 

535,34* 

502,740 

TERRE  HAUTE.  IND. 

Star-m 

880,79* 

931,532 

Tribune-e . 

.  917,75* 

1,011,290 

Tribune>Star'S  . 

.  457,338 

45*,778 

Grand  Total  . 

.  2,255,890 

2,399,*00 

TOPEKA, 

KANS. 

Capital’m  . 

.  1,284,724 

1,191,9*0 

State  Journal'e 

.  1,033,130 

1 ,088,*9* 

Capital-Journal-S 

342.*78 

318,20* 

Grand  Total  . . 

2.**0.532 

2.598,8*2 

TUCSON. 

ARIZ. 

Star-m  . 

1 ,834,353 

1,9*8,95* 

Star-S 

43*.*0i 

410,137 

Citizen-e  . 

.  2,088,159 

2,177,427 

Grand  Total  . 

4,359,113 

4.55*.52C 

NOTE:  Star-S  includes  PARADE. 

VICTORIA, 

TEXAS 

Advocate-m  . 

*2*.920 

*0*,494 

Advocate-S  . 

137,354 

154,3*4 

Grdnd  Total  .  7*4,274  7*0.8S8 


WAUKEGAN.  ILL. 

News-Sun-e  .  1,429,190  1,557,598 


i^nada  Dry  Corp. 

Adds  Two  Agencies 

David  J.  Mahoney,  president 
and  chief  executive  officer  of 
Canada  Dry  Corporation,  an¬ 
nounced  the  appointment  of  two 
new  advertising  agencies  to  take 
over  the  advertising  for  its  U.S. 
Carbonated  Division. 

Effective  October  20,  Ted 
Bates  &  Company  will  handle 
the  national  advertising  for 
WINK,  as  well  as  a  new  product 
development  project,  and  Grey 
Advertising  will  handle  Ginger 
Ale,  all  mixer  products  and 
flavored  beverages,  including 
diet  products,  plus  a  new  prod¬ 
uct  to  be  announced  at  a  later 
date. 

Mahoney  said  that  the  new 
agency  appointments  represent¬ 
ing  more  than  $9,000,000  in  com¬ 
bined  billings  are  part  of  the 
company’s  major  product  and 
marketing  realignment  and  were 


made  by  mutual  agreement  with 
the  present  agencies. 

J.  M.  Mathes,  which  has 
handled  the  WINK  account,  will 
continue  lo  service  the  com¬ 
pany’s  Johnnie  Walker  Red 
Label  Scotch  Whisky,  Craw¬ 
ford’s  Scotch,  and  Canada  Dry 
Bourbon,  Gin,  and  V’odka  ac¬ 
counts.  Benton  &  Bowles  is  the 
present  agency  for  Ginger  Ale 
and  mixer  beverages.  The 
Smith/ Greenland  agency  will 
continue  to  service  the  Johnnie 
Walker  Black  Label  Scotch 
Whisky  and  Pedro  Domecq 
sherries  and  brandies  accounts. 

• 

Future  Test  Produet 

Lakewood,  Calif. 

Purex  Corporation  announced 
that  Carson/Roberts/Inc.  has 
been  assigned  a  new  consumer 
product  under  development  in 
Pu rex’s  grocery'  products  group. 


GENERAL  AND  AUTOMOTIVE  UNAGE 


WILMINGTON.  DEL. 
News-Journal-ma  .  2,078,4*0  2,247,813 

WOONSOCKET.  R.l. 

Cdll-e  .  935,492  939,002 

CANADA 
CALGARY,  ALTA. 

Herald-e  .  2,285,771  2,2/*,838 

EDMONTON.  ALTA. 

Journal-e  .  2,174,292  2,148,752 

HAMILTON.  ONT. 

Spectater-e  .  2,448,2*8  2,403,195 

KITCHENER-WATERLOO.  ONT. 

Record-e  .  I,9**.75l  1,949,101 

LETHBRIDGE.  ALTA. 

Herald-a  .  810.491  78*,902 

LONDON,  ONT. 

Free  Press-me  .  2,048,278  2,192,348 

NORTH  BAY,  ONT. 

Nugget-e  .  719.404  730.391 

OTTAWA.  CNT. 

Citiien-e  .  2,239.123  2,233,389 

Lc  Droit-e  .  1,103.153  1,1*0,025 

REGINA.  SASK. 

Leader-Poit-e .  1,5*3,457  I,*25.I99 

SASKATOON.  SASK. 

Star-Phoenix-e  .  I.225.*75  I,I9*,40I 

SIDNEY,  NOVA  SCOTIA 
Cape  Breton  Post-e  ... .  9*3,128  1,158,700 

VANCOUVER,  B.C. 

Sun-e  .  2,835,845  2.82*.984 

Province-m  .  1.354,819  I,34I,*I8 

NOTE:  Sun-e  includes  WEEKEND  MAGA¬ 
ZINE  *1,597  lines  (19*7);  *3,079  lines  (19**). 

WINNIPEG.  MAN. 

Free  Press-e  .  2.232.*73  2.480,095 

Tribune-e  .  1,514,021  l,*3l.758 


Marketing  Director 

Mrs.  Ruth  McCarthy  has  been 
named  to  fill  the  new  post  of 
marketing  director  of  Vogue. 
Her  appointment  was  announced 
by  Vogue  publisher  S.  1.  New- 
house  Jr.  She  has  been  market¬ 
ing  editor  of  Harper’s  Bazaar. 

After  graduation  from  Penn¬ 
sylvania  State  University,  Mrs. 
McCarthy  was  a  reporter  with 
United  Press  International  and 
the  American  Broadcasting 
Company. 


JUNE  AND  FIRST  SIX  MONTHS  1967  v*  1966 
( 14  City  Total — 6  and  7  Day  Basis)  Media  Records 

JUNE  FIRST  SIX  MONTHS 

1 967  vs  1966  1 967  vs  1966 


GENERAL 

% 

%  of 

% 

7o  of 

(Selected  Classifications) 

Gain 

or  Loss 

Total 

Gain 

or  Loss 

Total 

Alcoholic  Beverages . 

— 

10.4 

10.5 

— 

11.9 

7.8 

Foods  . 

+ 

6.4 

12.5 

-F 

7.0 

10.9 

Baby  Foods  . 

— 

2.8 

0.1 

— 

12.7 

0.2 

Baking  Products  . 

+ 

57.2 

0.8 

— 

8.5 

0.8 

Beverages  . 

— 

8.5 

2.6 

— 

1.2 

1.8 

Cereals  &  Breakfast  Foods 

— 

12.6 

0.5 

— 

1.6 

0.4 

Condiments  . 

+ 

13.6 

1.5 

— 

0.7 

1.0 

Dairy  Products  . 

— 

9.6 

1.6 

+ 

1.2 

1.5 

Frozen  Foods  . 

+ 

92.6 

1.2 

+ 

47.6 

1.2 

Meats  &  Fish  . 

+ 

19.7 

1.4 

-F 

18.3 

l.l 

Industrial  . 

24.6 

1.4 

— 

21.1 

1.4 

Insurance  . 

— 

51.6 

1.3 

— 

25.7 

1.4 

Meuicai  . 

— 

27.0 

l.l 

— 

19.6 

1.2 

Public  Utilities  . 

— 

12.6 

3.4 

+ 

1.3 

3.7 

Publishing  &  Media  . 

+ 

7.1 

6.1 

-F 

16.0 

8.8 

Radio,  TV  &  Phonographs  . . . 

— 

20.9 

0.9 

■  + 

27.1 

2.5 

Sporting  Goods,  Cam.  & 

Photo  SuppI . 

Tobacco  . 

Toilet  Requisites  . 

Dentifrices  . 

Men's  Toiletries  . 
Perfumes  &  Cosmetics 

Toilet  Soaps  . 

Transportation . 

Airways  . 

Bus  Lines  . 

Railroads  . 

Steamships  . 

Tours . 

Wearing  Apparel  . 

AUTOMOTIVE 


(Selected  Classifications) 


Gasolines  &  Oils  . 

,  .  .  .  _ 

4.9 

2.6 

_ 

11.8 

1.8 

Passenger  Cars — New  . 

...  - 

22.4 

13.7 

— 

15.7 

15.4 

Tires  &  Tubes  . 

...  + 

8.1 

4.0 

+ 

18.1 

2.8 

Trucks  &  Tractors  . 

...  + 

57.0 

0.5 

18.9 

0.5 

LINAGE  INDEX 

FOR  52 

MEDIA 

RECORDS 

CITIES 

TOTAL  GENERAL  . 

_  — 

5.6 

62.6 

0.1 

64.1 

TOTAL  AUTOMOTIVE  ... 

...  — 

14.9 

37.4 

— 

9.7 

35.9 

TOTAL  GENERAL  AND 

AUTOMOTIVE  . 

...  — 

9.3 

100.0 

— 

3.8 

100.0 

—  23.4 

1.6 

-F  15.1 

1.0 

—  41.5 

1.4 

—  15.7 

1.5 

+  16.9 

2.5 

-F  19.9 

1.8 

—  14.2 

0.3 

—  15.6 

0.3 

-F  2.8 

0.8 

-F  96.4 

0.4 

-F  10.5 

0.7 

■F  1.2 

0.7 

-F262.3 

0.2 

+  315.0 

0.1 

+  8.3 

9.7 

+  5.6 

11.4 

-F  21.2 

7.2 

+  11.9 

8.2 

—  11.3 

0.5 

+  5.1 

0.4 

—  19.6 

0.5 

—  13.1 

0.7 

—  14.4 

0.6 

—  14.3 

0.9 

—  18.9 

0.8 

—  0.8 

l.l 

—  37.5 

0.4 

—  4.7 

0.6 

Grand  Total 
38 
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books  in  review 


Thomas  Nast;  Master 
Political  Cartoonist 


By  Ray  Erwin 


THOMAS  NAST:  Political  Cartoonist. 
By  J.  Chal  Vinson.  University  of 
Georgia  Press,  Athens.  Large  for¬ 
mat.  154  illustrations.  $8.60. 


phei’s  since  1904  when  his  per¬ 
sonal  friend,  Albert  Bigelow 
Paine,  wrote  “Th.  Nast:  His 
Period  and  His  Pictures,”  which 
has  been  out  of  print  a  long 
time.  Therefore,  Dr.  Vinson 
serves  journalism,  history,  poli¬ 
tics  and  art  well  with  this  ex¬ 
cellent  biography. 

The  author  concludes  with 
considerable  authority ; 

“It  is  said  that  Nast  was  too 
original  to  have  founded  a 
school  of  cartooning.  This  is  true 
in  matters  of  technique  and 
style  of  presentation.  What  has 
been  utilized  from  his  work  are 
the  ideas  and  the  aims.  Few 
political  cartoonists  have 
equaled  his  comic  presentation 
of  serious  subjects.  Indeed, 
today  the  process  has  been  re¬ 
versed  and  comic  artists  such  as 
A1  Capp  or  Walt  Kelly  have 
lent  political  overtones  to  their 
essentially  comic  presentations.” 


mil 

Books  Of,  By 
Or  For  Newsmen 


Political  cartoonists  in  the 
United  States  can  look  to 
Thomas  Nast  as  the  father  of 
their  art. 

Six  Presidents  of  the  United 
States  credited  him  with  great 
influence  in  promoting  their 
elections  and  their  Administra¬ 
tions.  The  author,  Dr.  J.  Chal 
Vinson,  associate  professor  of 
history  at  the  University  of 
Georgia,  summarizes: 

Unprecedented  Work 

“Nast’s  great  achievement  was 
all  the  more  remarkable  in  that 
it  was  unprecedented.  No 
American  cartoonist  before  Nast 
had  sustained  an  impact  on  the 
public  over  any  period  of  time. 

Newspapers  and  periodicals  did 
not  carry  cartoons  as  a  regular 
part  of  their  publications. 

“He  made  political  cartooning 
a  respected  and  powerful  jour¬ 
nalistic  form.  It  was  coincidental 
that  the  ‘golden  age  of  cartoon¬ 
ing’  followed  Nast,  for  it  was 
built  on  his  contributions.” 

It  was  Nast  who  broadened 
the  graphic  vocabularly  of  the 
political  cartoonist  by  popular¬ 
izing  his  symbols  for  Uncle 
Sam,  the  Democratic  donkey, 

Republican  elephant,  Tammany 
tiger.  He  even  drafted  the  be¬ 
nign  image  of  Santa  Claus  that 
still  warms  the  hearts  of  chil¬ 
dren  at  Christmas. 

Lincoln  Was  Fan 

Presidents  Lincoln  and  Grant 
credited  Nast  with  great  aid  in 
preserving  the  Union  in  the 
Civil  War.  New  York  City 
credited  him  with  breaking  the 
back  of  Tweed’s  corrupt  Tam¬ 
many  ring  of  office-holders. 

The  caricaturist  showed  amaz¬ 
ing  artistry  and  grace  in  the 
164  cartoons  reproduced  in  this 
book.  His  work  was  realistic, 
satiric,  emotion-compelling  and 
inventive  all  at  once.  Nast 
seemed  born  to  be  a  genius  with 
his  pen  and  the  founder  of  a 
whole  school  of  political  cartoon¬ 
ing  that  was  to  continue  until 
this  day.  All  succeeding  g:en- 
erations  of  cartoonists  are 
deeply  in  his  debt,  as  was  the 
public  he  defended  from  con¬ 
niving  bosses  in  his  day. 

Thomas  Nast  has  been  en¬ 
tirely  neglected  by  biogra- 
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Roberta  Roesch,  a  King  Fea¬ 
tures  Syndicate  columnist  on 
women’s  jobs  and  opportunities, 
discusses  women’s  role  in  the 
home  and  in  careers  in  “Women 
In  Action:  Their  Questions  and 
Their  Answers”  (John  Day  Co. 
Aug.  1). 

Ira  U.  Cobleigh,  for  the  last 
17  years  feature  editor  of  the 
Commercial  and  Financial 
Chronicle,  New  York,  is  author 
of  “Happiness  Is  A  Stock  That 
Doubles  In  A  Year”  (Bernard 
Geis  Associates.  July  31.  $5.95). 

Charles  W.  Morton  recalls  his 
experiences  on  the  old  Boston 
Evening  Transcript  and  other 
newspapers  and  on  the  New 
Yorker  in  “It  Has  Its  Charms” 
(Lippincott.  $4.50). 

Newspaper  libraries  will  find 
much  valuable  data  available  in 
“The  Municipal  Year  Book, 
1967”  (International  City  Man¬ 
agers’  Association,  1313  E.  60th 
St.,  Chicago,  Ill.  60637.  648 
pages.  $12). 

Fifty  correspondents  of 
Reuters  International  News 
Agency  have  written  and  Sid¬ 
ney  Taylor  has  edited  “The  New 
Africans”  (Putnam’s.  $7.50). 


Carroll  Righter,  McNaught 
Syndicate  astrolog^y  columnist,  is 
the  author  of  “Your  Astrolog¬ 
ical  Guide  To  Health  and  Diet” 
(Putnam’s.  $4.95). 

Peanuts  cartoon  books  have 
sold  6,263,155  copies  and  a  new 
one,  “You’ll  Flip,  Charlie 
Brown”  (By  Charles  M.  Schulz. 
Holt,  Rinehart  &  Winston. 
Paperback.  $1)  will  be  brought 
out  in  September. 

Bosley  Crowther,  New  York 
Times  motion  picture  critic,  is 
author  of  “The  Great  Films: 
Fifty  Years  of  Motion  Pictures” 
(Putnam’s.  300  photographs. 
$10). 

Prentice-Hall  in  October  will 
bring  out  “Heloise’s  Work  and 
Money  Savers”  (By  Heloise 
Cruse.  256  pages.  Illustrated. 
$3.95).  Mrs.  Cruse  is  a  King 
Features  Syndicate  columnist. 

Marilyn  Bender,  a  New  York 
Times  fashion  writer,  is  author 
of  “The  Beautiful  People:  The 
Fashion  Explosion  of  the  Sixties 
— from  Jacqueline  Kennedy  to 
Twiggy”  (Coward.  Sept.  11. 
$7.95). 

Charles  L.  Dufour,  editorial 
columnist  for  the  New  Orleans 
(La.)  States-Item  and  Times- 
Picayune,  is  the  author  of  “Ten 
Flags  In  the  Wind:  The  Story 
of  Louisiana”  (Harper.  Sept.  13. 
$6.95). 

Fred  MacKenzie,  an  editorial 
writer  for  the  Buffalo  (N.Y.) 
Courier-Express,  who  was  a  war 
correspondent  for  the  Buffalo 
Evening  News  in  World  War 
II,  has  written  for  January  pub¬ 
lication  by  David  McKay  “The 
Men  of  Bastogne”  ($5.95). 

A  collection  of  columns  by 
Vermont  Royster,  editor  of  the 
Wall  Street  Journal,  is  “A  Pride 
of  Prejudices”  (Knopf.  Novem¬ 
ber.  384  pages.  $6.95). 

A  new  book  for  children 
(ages  12-16)  is  “Great  War 
Correspondents”  (Putnam’s. 
$3.49).  There  are  stories  of  10 
famous  correspondents:  Richard 
Harding  Davis,  Stephen  Crane, 
Winston  Churchill,  Jack  London, 
Lowell  Thomas,  William  L. 
Shirer,  Quentin  Reynolds,  Ernie 
Pyle,  Marguerite  Higgins  and 
Walter  Cronkite. 

John  Hughes,  Far  Eastern 
correspondent  for  the  Christian 
Science  Monitor,  is  the  author 
of  “Indonesian  Upheaval” 
(David  McKay.  October  $5.95). 

The  first  biography  of  the 
late  W.  J.  Cash,  Charlotte 
(N.C.)  News  columnist  and  au¬ 
thor  of  “The  Mind  of  the 
South”  (1941),  will  be  “W.  J. 
Cash:  Southern  Prophet” 
(Knopf.  November.  320  pages. 


$6.95).  The  author  is  Joseph  L. 
Morrison,  professor  of  journal¬ 
ism  at  the  University  of  North 
Carolina. 

The  late  Dorothy  Kilgallen 
was  a  Hearst  crime  reporter  as 
well  as  a  “Voice  of  Broadway” 
columnist  and  tv  panelist.  Be¬ 
fore  her  death,  she  had  com¬ 
pleted  “Murder  One”  (Random 
House.  304  pages.  $5.95).  The 
title  is  professional  jargon  for 
murder  in  the  first  degree.  The 
book  recounts  six  famous  mur¬ 
der  trials  the  author  covered. 

Frederic  Fleisher,  an  Amer¬ 
ican  correspondent  in  Sweden 
for  the  Christian  Science  Moni¬ 
tor,  North  American  Newspa¬ 
per  Alliance  and  the  San  Fran¬ 
cisco  (Calif.)  Chronicle,  has 
written  “The  New  Sweden:  The 
Challenge  of  a  Disciplined 
Democracy”  (David  McKay. 
October.  $5.95). 

The  editor  of  “Where  Steel 
Winds  Blow:  Poets  At  War” 
(David  McKay.  October.  $5.95) 
is  Robert  Cromie,  book  colum¬ 
nist  for  the  Chicago  Tribune. 

Newspaper  libraries  will  need 
the  1967-68  edition  of  the 
“United  States  Government  Or¬ 
ganization  Manual”  (829  pages. 
$2),  for  sale  by  the  Superin¬ 
tendent  of  Documents,  Govern¬ 
ment  Printing  Office,  Washing¬ 
ton,  D.C.  20402. 

Newspaper  workers  will  find 
instant  aid  and  advice  in  “Write 
Clearly  .  .  ,  Speak  Effectively” 
(Cornerstone  Library,  distrib¬ 
uted  by  Simon  &  Schuster. 
Paperback.  94  pages.  $1).  The 
book  is  by  M.  L.  Stein,  chairman 
of  the  Department  of  Journal¬ 
ism,  New  York  University.  Prof. 
Stein  was  a  newspaperman  for 
17  years,  beginning  in  Michigan 
and  then  as  a  reporter  for  the 
San  Francisco  (Calif.)  Exam¬ 
iner.  His  other  two  books  are 
“Your  Career  in  Journalism” 
and  “Freedom  of  the  Press,” 
both  published  by  the  Julian 
Messner  Division  of  Simon  & 
Schuster.  In  this  new  book  em¬ 
phasis  is  on  clear,  meaningful 
expression  without  the  use  of 
gimmicks  or  formulae. 

Osmar  White,  who  for  30 
years  has  reported  news  in  New 
Guinea  and  surrounding  areas 
for  Australian  newspapers,  is 
author  of  “Parliament  of  a 
Thousand  Tribes”  (Bobbs-Mer- 
rill),  a  case  study  of  Australia’s 
attempt  to  unite  3,000,000  Stone 
Age  people  into  an  independent 
nation. 

Newspaper  libraries  will  find 
much  useful  information  in  “The 
Municipal  Year  Book  1967”, 
published  by  the  International 
City  Managers’  Association 
(1313  E.  60th  St.,  Chicago,  Ill. 
60637). 
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Summer  Interns  Close 
School-NewsroomGap 


By  Joseph  !V.  Freuileiiberfier 


Rochester 

Summer  intern  reporters  at 
the  two  Gannett  newspapers 
here  have  attained  almost  pro¬ 
fessional  efficiency  in  covering 
everything  from  a  plane  crash 
to  a  love-in,  their  editors  re¬ 
port. 

“This  year  we  have  been 
blessed  with  a  contingent  of 
e.xtremely  talented  interns” 
who  have  been  treated  as  pro¬ 
fessionals,  said  Dick  Dougherty, 
city  editor  of  the  morning 
Democrat  and  Chronicle. 

“They  have  l)een  ((uick  to 
grasp  the  background  of  com¬ 
plicated  stories  and  see  the  sig¬ 
nificance  of  new  develoiiments. 
We’ve  been  able  to  use  them  in 
almost  all  areas  of  the  news.” 

‘They  .-llreacly  Know’ 

What  about  adjustments  to 
a  metropolitan  city  room? 

“The  gap  l)etween  the  cam¬ 
pus  and  the  city  room  appears 
to  be  narrowing,”  Dougherty 
said.  “You  seldom  see  an  intern 
these  days  who  has  to  be  told 
the  importance  of  checking 
names  or  any  of  the  rudimen¬ 
tary  skills  of  reporting.  They’ve 
learned  alK)Ut  these  things  be¬ 
fore  they  get  here.” 

.Meanwhile,  the  afternoon 
Times-l’nion  also  reports  that 
“we’re  pretty  much  handling 
them  as  though  they  were  ex¬ 
perienced  professionals.”  Smil¬ 
ing,  the  Times-Union’s  Read 
Kingsbury  adds,  “I  hope  they 
come  back.” 

Interns  on  l)oth  papeis — who 
come  from  colleges  around  the 
country  to  work  in  Rochester — 
have  covered  a  wide  range  of 
l)oth  hard  news  and  feature 
assignments.  In  addition  to  the 
plane  crash  and  love-in,  they 
have  reported  on  the  July  rail¬ 
road  strike,  the  run-down  con¬ 
dition  of  city  cemeteries 
(prompting  calls  for  action), 
local  politicians,  policy  news 
and  other  major  items. 

“The  big  problem  with  in¬ 
terns,”  noted  Dougherty,  “is  to 
persuade  the  city  editor  to  give 
them  the  challenges  and  work¬ 
load  they  need  to  feel  a  part  of 
the  operation.  These  young  re¬ 
porters  have  taken  all  we  can 
give  them,  have  come  back  for 
more,  and  have  thought  up 
challenges  of  their  own.  It  has 
been  a  delightful  summer.” 

Kingsbury  said  one  of  his 
goals  is  “making  sure  they  keep 
‘  ’.?y  and  don’t  get  confused 


with  the  variety  of  things  they 
ai-e  asked  to  do.”  He  also  said 
that  transportation  for  interns 
and  familiarization  of  interns 
with  the  city  have  drawn  his 
attention. 

Kingsbury  advised  editors 
with  slow  starters  among  the 
ranks  of  interns  to  begin  with 
such  fundamentals  as  lewrites 
and  work  from  there. 

ilost  interns  soon  develop  the 
loyalty  to  the  Democrat  and 
Chronicle  or  the  Times-Union 
that  they  see  in  their  fellow 
employes.  The  interns  are  just 
as  convinced  as  full-time  col¬ 
leagues  of  the  advantages  of 
working  on  an  a.m.  or  a  p.m. 
daily. 

“There’s  more  pressure  on  an 
afternoon  paper,”  according  to 
T-U  intern  John  Walter  of 
Northwestern  University.  He 
had  originally  hoped  for  a 
morning  paper  assignment,  but 
now  says,  “The  afternoon 
paper  definitely  has  the  more 
fun  about  it  .  .  .  the  fir.st  six 
hours  around  here  are  frantic 
— and  that  creates  fun.” 

With  equal  conviction,  Dick 
Knox,  a  Democrat  and  Chron¬ 
icle  intern  from  the  University 
of  Illinois,  said,  “There’s  more 
opportunity  to  cover  night 
meetings.  It  gives  on-the-spot 
coverage  opportunity  .  .  .” 

“We’re  the  paper  of  record,” 
chimed  in  Bill  Caufield  of  St. 
John  Fisher  College.  “We 
HAVE  to  be  accurate.  Most  of 
the  copy  we  handle  is  hard 
news,  not  feature  material  that 
we  can  hold  for  a  couple  of  days 
while  we  get  all  the  facts.” 

In  Ollier  Drparlnienl> 

The  Rochester  papers  got  a 
battery  of  young  talent  this 
summer  to  bolster  not  only  the 
editorial  staffs  of  both  papers, 
but  circulation  classified, 
graphic  arts,  mechanical  and 
subscriber  service  departments. 

From  as  far  away  as  Cali¬ 
fornia,  32  interns  from  18  col¬ 
leges  and  four  high  schools 
joined  the  regular  staff  for  the 
summer. 

The  editorial  interns  include 
a  number  of  college  newspaper 
editors  and  sub-editors  as  well 
as  students  with  summer  experi¬ 
ence  on  other  professional  pa¬ 
pers,  according  to  A.  Vernon 
Croop,  general  executive  of  the 
Gannett  Company. 

Croop,  a  “talent  scout”  for 
the  30  Gannett  newspapers,  said 
he  visited  two  campuses  a  week 


from  early  January  to  early 
May  as  part  of  the  Gannett  re¬ 
cruiting  piogram  for  permanent 
and  summer  editorial  employes. 
In  addition,  Croop  said,  many 
Gannett  editors  recruit  in  their 
own  areas. 

One  reason  this  year’s  pro¬ 
gram  has  l)een  so  successful  is 
that  interns  were  picked  on  the 
ability  to  go  out  and  do  the  job. 
Croop  admits  there’s  a  “selfish” 
motive  in  expecting  interns  to 
succeed,  “if  summer  people  do 
well  and  like  it  here,  we  may 
have  gone  a  long  way  toward 
having  them”  permanently. 

Croop  said  he  visited  the 
“larger  and  usually  better  jour¬ 
nalism  schools,  mostly  because 
you  get  a  better  concentration 
of  talent.  It’s  a  little  better 
hunting.”  But  he  also  noted  one 
drawback,  the  big  schools  are 
well-scouted  by  newspapers  and 
industry. 

Requirements  Set  Forth 

Just  what  was  Croop  looking 
for  in  all  these  interviews? 
First,  the  basics  of  good  jour¬ 
nalism.  Every  applicant  had  to 
have  “the  ability  to  write  .  .  . 
spell  .  .  .  put  words  together  .  .  . 
express  himself  clearly  and  to 
the  point  without  wasting 
words,”  Croop  said. 

Once  the  applicant  met  those 
requirements,  he  said  he  looked 
for  “promise”  as  a  future  news¬ 
man  and  any  experience  the  ap¬ 
plicant  might  have  had  on  a 
school  newspaper  or  with  a  jiro- 
fessional  newspaper.  If  a  pros¬ 
pect  had  both  promise  and  ex¬ 
perience,  Croop  said  he  then 
tried  to  determine  whether  the 
person  “would  be  happy  in  news¬ 
paper  work.” 

As  a  result  of  the  thorough 
screening  given  incoming  in¬ 
terns,  most  of  the  summer  em¬ 
ployes  picked  by  Croop  have 
long  high  school  and  college 
newspaper  experience  or  have 
worked  for  commercial  news¬ 
papers,  and  some  interns  have 
both  types  of  experience. 

Experienced  applicants  re¬ 
ceived  jobs  over  inexperienced 
applicants  because  they  were 
more  likely  to  do  better,  and 
with  the  wide  choice  of  students 
available  at  journalism  schools, 
“we’d  be  crazy  if  we  didn’t  take 
people  who  will  probably  come 
back,”  Croop  said. 

“We’re  interested  in  develop¬ 
ing  good  newspapermen 
wherever  they  go,”  Croop  said, 
“of  course,  we  want  them  to 
stay.” 

Me<‘l  with  Top  Executives 

Each  paper  has  its  own  ar¬ 
rangements  for  working  with  re¬ 
porters.  At  the  Democrat,  it’s 
usually  an  impromptu  view  of 
the  editing,  with  a  discussion 
afterward.  At  the  Times-Union, 
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an  editor  goes  over  student’s 
work  later,  usually  weekly. 

Whatever  the  procedure  at 
each  newspaper,  both  scheduled 
get-together  parties  with  old 
staffers,  editors  and  summer  in¬ 
terns,  and  there  has  been  a  com¬ 
bined  meeting  of  all  interns  and 
Gannett  e.xecutives.  .\t  that 
meeting,  .41  Neuharth,  general 
manager  of  the  two  Rochester 
papers,  introduced  e.xecutives 
and  then  interns  toured  the 
plant  to  view  operations  in  me¬ 
chanical  and  other  departments. 

From  Many  SdiooK 

Summer  interns  (and  their 
schools)  include: 

Democrat  and  Chronich*  edi¬ 
torial  department: 

Joseph  McGowan,  Brown  Uni¬ 
versity;  Linda  Founds,  Ohio 
University;  Richard  Knox,  Uni¬ 
versity  of  Illinois;  David  Jen¬ 
sen,  University  of  South  Dakota 
and  Syracuse  University;  Ken¬ 
neth  Pitt,  New  York  University 
and  University  of  Colorado; 
Rill  Caufield,  St.  John  Fisher 
College ;  Gregory  Conderacci, 
Princeton;  Jerome  Ceppos,  Uni¬ 
versity  of  Maryland;  Ellen  Mur¬ 
ray,  University  of  Toronto. 

The  Times-Union  editorial 
department : 

•Andrew  Cagen,  New  York 
University;  Frances  Herington, 
Kent  State  University;  Valerie 
Hawkins,  Bryn  Mawr;  Lana 
Walker,  University  of  Nebras¬ 
ka;  Lawrence  Beaupre,  Univer¬ 
sity  of  Illinois;  Eugene  Duffey, 
Rochester  Institute  of  Technol¬ 
ogy;  John  Walker,  Northwest¬ 
ern  University. 

The  Times-Union  circulation 
department : 

Nadine  DuBois,  University  of 
Buffalo;  Jo  Ann  Wyatt,  Greece- 
Olympia  High  School,  Rochester; 
William  Fitzpatrick,  St.  John 
Fisher  College;  Robert  Guerra, 
St.  John  Fisher  College;  Wilson 
DeBrucker,  Webster  (N.  Y.) 
High  School;  William  O’Rourke, 
St.  John  Fisher  College;  Joseph 
Tomasino,  high  school  student; 
Corrine  Nachelski,  Sacred  Heart 
Academy,  Rochester. 

Subscription  service  for  both 
papers : 

Barbara  Hoffman,  Rosary  Hill 
Academy;  Mary  Quinn,  Univer¬ 
sity  of  Rochester;  Sandra  Radel, 
Sacred  Heart  School,  Rochester; 
Marilyn  Thompson,  St.  .Agnes 
High  School,  Rochester. 

Other  departments: 

Rosemary  Gaudio,  St.  .Agnes 
High  School,  Rochester,  classi¬ 
fied;  Jane  Kruse,  University  of 
Southern  California,  graphic 
arts;  Kathleen  Madigan,  Naza¬ 
reth  .Academy,  Rochester,  classi¬ 
fied;  Charles  Gershwin,  Roches¬ 
ter  Institute  of  Technology,  T-U 
press  handler. 
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SYNDICATES 


pro  Football  Index 
Provided  by  Dunkels 


By  Kay  Erwin 

For  the  first  time  millions  of 
football  fans  will  be  able  to  turn 
to  their  newspapers  for  facts 
combining  National  and  Ameri¬ 
can  Football  League  action  into 
a  single  weekly  standing  and 
the  Continental  League  later  will 
be  included  in  this  new  service. 

The  feature:  “Dunkel  Pro 
Power  Index.” 

The  writers:  Bob  and  Dick 
Dunkel  Jr. 

The  format:  Weekly  wrapup 
for  15  weeks. 

The  release :  Sept.  20. 

The  distributor :  Bell-McClure 
Syndicate. 

For  six  years,  Bob  and  Dick 
Dunkel  Jr.  have  observed,  an¬ 
alyzed  and  computed  weekly 
statistical  analyses  of  every  pro¬ 
fessional  football  team’s  scoring 
power.  They  have  come  up  with 
meaningful  pro  power  index 
standings. 

The  merger  last  year  of  the 
National  and  American  Football 
Leagues  and  the  “Super  Bowl” 
world  championship  game  have 
emphasised  the  need  for  a  sta¬ 
tistical  index  of  relative  team 
strength  among  the  25  major 
league  pro  teams,  the  Dunkels 
said. 

Kelulive  Rulings 

For  the  first  time,  all  25  pro 
teams  will  set  their  own  ratings 
against  each  other  in  a  single 
relative-strength  index.  The 
Dunkels  will  provide  each  week 
a  cross-sectional  wrap-up  on 
major  action  among  teams  in 
both  leagues. 

Heads  are  supplied  for  one, 
b»o  and  three-column  formats 
for  the  “Pro  Pow’er  Index” 
tables.  National  and  regional 
stories  weekly  accompany  the 
tables. 

Both  of  the  writers  are  news¬ 
papermen.  Dick  Dunkel  Jr.  is 
national  news  editor  of  the  Los 
Angeles  (Calif.)  Times.  Bob 
wrote  sports  for  the  Daytona 
Beach  (Fla.)  News- Journal  and 
the  Miami  (Fla.)  Herald.  Both 
literally  grew  up  with  sports 
and  team  ratings,  serving  a  15- 
year  apprenticeship  with  their 
famous  father,  Dick  Dunkel, 
who  prepares  “Dick  Dunkel’s 
College  Football  Rating  Serv¬ 
ice,”  also  distributed  by  Bell- 
McClure  Syndicate.  This  serv¬ 
ice  for  38  years  has  been  re- 


Bob  Dunkel 


Dick  Dunkel 

spected  by  coaches,  sports 
writers  and  newspaper  readers 
as  an  accurate  index  of  college 
team  strength. 

The  background  statistics  are 
ready.  Through  the  1966  season, 
PPI  ranked  the  leagues  sepa¬ 
rately.  As  the  1967  season  be¬ 
gins,  AFL  teams  will  have 
played  NFL  teams  16  to  18 
times.  Strength  relationship  be¬ 
tween  the  leagues  will  have 
been  computed. 

No.  1  Sport 


Professional  football  is  re¬ 
puted  now  to  be  America’s  No.  1 
spectator  sport  with  80,000,000 
fans  keeping  up  with  the  games. 

The  new  service  purports  to 
answer  these  questions  for  fans: 
How  do  this  week’s  games  shape 
up  according  to  past-perform¬ 
ance  ratings?  Where  does  one 
team  stand  against  the  other  25? 
Who’s  stronger.  East  or  West? 
How  does  the  AFL  stack  up  with 
the  NFL? 

“The  Dunkel  System  shows 
how  all  teams  compare  to  date,” 
explained  John  Osenenko,  execu¬ 
tive  vicepresident  of  the  Bell- 
McClure  Syndicate.  “It  functions 
exactly  like  golf  handicaps, 
bowling  averages  or  batting 


averages  and,  as  such,  should 
not  be  confused  with  gamblers’ 
‘point  spreads.’ 

“It  has  been  said  that,  on  any 
given  Sunday,  any  pro  team  is 
capable  of  beating  any  other  pro 
team.  In  six  years  of  studying 
the  pros,  PPI  has  translated  this 
general  theory  into  the  statis¬ 
tical  fact  that  pro  football  up¬ 
sets  occur  about  three  times  in  1 
10  games,  or  30  percent  of  the  ] 
time.”  I 

• 

Series  Subjects 
Widely  Varied 

Under  the  general  title  of 
“Spotlite  Series,”  the  United 
Feature  Syndicate  distributes  a 
series  of  articles  for  newspapers  ; 
each  week,  ranging  in  length 
from  five  to  12  installments. 

Some  of  the  current  and  up¬ 
coming  series  subjects  and  by¬ 
lines  are: 

Understand  People? 

A  national  poll  showed  Ameri¬ 
cans  believe  human  nature  is  ' 
the  most  fascinating  subject  in 
the  world.  John  E.  Gibson,  whose 
writing  specialty  is  human  lie- 
havior,  has  written  four  articles 
on  “How  Well  Do  You  Under¬ 
stand  People?”  A  cartoon  illus¬ 
trates  each  article. 

Gibson  answers  such  questions 
as:  Is  a  happy,  well-adjusted 
person  best  able  to  judge  an¬ 
other  person’s  character?  What  ! 
is  the  best  way  to  persuade  some¬ 
one  to  do  something?  Can  you 
tell  if  a  person  is  telling  the 
truth  by  watching  his  eyes?  Are 
women  l)etter  than  men  in  sizing  i 
up  others? 

Songs  of  Sixties 

Beverly  Plummer,  folk  music 
columnist  for  Sing  Out!  maga¬ 
zine,  has  written  a  four-part 
series  on  “Songs  of  the  Sixties,” 
dealing  with  songs  popular  with 
teenagers  and  young  adults  to¬ 
day. 

Her  keen  analysis  of  the  music 
that  has  been  variously  labeled 
topical,  folk-rock,  folk-pop  and 
folk-op  is  designed  to  score 
heavily  with  young  readers. 
Photos  are  provided. 


United 
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FEATURES  IN  READBI  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
Mutual  Funds  - 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LimE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...  9 
CROSSWORDS,  DAILY  & 
SUNDAY 
TOM  DARCY 

Editorial  Cartoons 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


Return  to  Tristan 

Arne  Falk-Ronne  is  the  writer 
and  Peter  Juhl  is  the  photogra¬ 
pher  for  a  four-part  series 
(Aug.  7)  on  “Return  to  Tris¬ 
tan.”  The  writer  and  photogra¬ 
pher  accompanied  six  men  who 
returned  to  their  tiny  South 
Atlantic  island  a  year  after  the 
eruption  of  a  new  volcano  had 
forced  them  and  the  other  in¬ 
habitants  to  flee  to  England. 

The  stories  recount  scenes  of 
desolation  with  rocks  bigger 
than  houses  spread  around. 


COMICS 


D/S 


ABBIE  an'  SLATS 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
FRITZIRITZ  S 
CAPTAIN  AND  THE  KIDS 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St. .New  YorH7  NY 


D/S 
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L.4YOUT  AND  DESIGN 


For  women — and  for  men,  too 


rr_' 


Editorial  layout  and  advertising  are  assembled  in  harmonious 
package  in  the  Modesto  Bee. 


By  Howard  B.  Taylor 

Editorial  Consultant,  Coplev  International  Corp. 

An  imaginative  approach  is  transforming  typography 
and  content  of  Women’s  sections  and  pages. 

Attractive  desigm  and  a  down-play  of  the  purely 
social  can  turn  these  pages  into  general-interest  sections 
appealing  to  all  levels  of  homemakers  and  appealing 
to  men. 

A  page  from  the  Modesto  (Calif.)  Bee  (p.m.  and 
Sunday;  circulation  approximately  45,000)  shows  what 
can  be  done  with  editorial  ingenuity  and  an  eye  for 
making  the  most  of  the  available  space. 

Sometimes  your  lead  page  contains  so  many  ads 
that  appealing  layout  is  impossible?  Not  so! 

The  page  carries  71  inches  of  display.  Yet  it  is  an 
eye-stopper. 

The  layout  takes  care  of  the  swearing-in  of  new 
citizens.  Two  pieces  of  art — big,  commanding,  action- 
packed — and  an  accompanying  story  make  up  the 
package.  The  story  runs  46  inches  and  is  loaded  with 
quotes  and  color,  and  there’s  one  more  piece  of  art. 

The  feature  is  a  natural  for  Sunday  morning  but, 
ad  layout  being  w'hat  it  is,  how  are  you  going  to  get 
it  into  the  paper  effectively? 

Do  as  was  done  here:  Use  the  first  page  as  a  teaser. 
Tell  enough  in  the  caption  to  hook  the  reader,  then 
refer  him  to  the  next  page,  w’here  you  carry  the  story 


and  the  additional  art.  (That  page  is  not  reproduced 
here.) 

A  caption  need  not  always  run  beneath  the  art.  So 
put  it  on  top.  For  variety,  set  the  caption  flush  right, 
ragged  on  left.  Set  it  in  14-point  type.  Put  abundant 
white  space  above  the  caption,  below  the  caption  and 
beween  lines  of  the  caption.  Drop  the  flag  (Women’s 
Activities)  down — it  shouldn’t  lead  or  top  the  page, 
anyway. 

The  result  is  a  Women’s-section  feature  appealing  to 
almost  all  women,  whether  or  not  their  names  usually 
dot  the  society  columns,  and  appealing  to  men. 

One  reservation:  The  flag  would  look  better  without 
the  Ben  Day  box.  Beveled  corners  on  such  boxes  often 
fail  to  join,  leaving  breaks.  A  lighter  rule  above  and 
below  the  flag,  open  on  each  side,  would  be  cleaner. 
And  it  will  make  less  work  in  the  composing  room. 
Ask  any  printer. 

The  other  page  shown  here,  from  the  Baltimore  (Md.) 
Sun,  also  has  appeal  to  men  readers.  Note  how  various 
segments  of  a  woman’s  page — fashion,  social  notes, 
bridge  and  etiquette — are  all  woven  into  a  neat  layout 
with  simple  headlines.  Six-column  format  keeps  it 
from  being  drab  typographically. 


Front  page  of  section  in  the  Baltimore  Sun  displays  a  picture 
layout  that  appeals  to  men  and  women. 


V _ ^ 
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Librarian’s  List 
Of  Publications 
About  Computers 


FREE  FOR  THE  ASKING 


"COMPUTERS"— U.S.  Atomic  Bnergy 
Commission,  P.O.  Box  62,  Oak  Ridge, 
Tennessee  37830. 

"COPYRIGHT  AND  INTELLECTUAL 
PROPERTY”— The  Fund  for  the 
Advancement  of  Education,  477 
Madison  Avenue,  New  York,  N.  Y. 
10022. 

"ELECTRONIC  DATA  PROCESSING 
WRITTEN  FOR  THE  LAYMAN”— 
Book  1— "WHAT  IS  DATA  PROC¬ 
ESSING?”,  Book  2— “WHAT  IS 
BINARY  ARITHMETIC?”,  Book  3 
-“WHAT  IS  A  COMPUTER?”  Na¬ 
tional  Cash  Register  Company,  Main 
and  K  Streets,  Dayton,  Ohio  45409. 
"GENERAL  INFORMATION  MAN¬ 
UAL,  INTRODUCTION  TO  IBM 
data  PROCESSING  SYSTEMS”— 
IBM  Corporation,  Customer  Manuals, 
Dept.  B98,  P.O.  Box  390,  Pough- 
seepsie.  N.  Y.  12602. 

"ORIENTATION  TO  ELECTRONIC 
data  PROCESSING;  A  BASIC 
SYSTEMS  PROGRAM”— Department 
of  Education,  UNIVAC,  Sperry  Rand 
Corporation.  1290  Avenue  of  the 
Americas,  New  York,  N.  Y.  10009. 
YOU  AND  THE  COMPUTER”— Ed¬ 
ucational  Publications,  General  Elec¬ 
tric  Company,  Schenectady,  N.  Y. 
12305. 

Other  computer  manufacturers  from 
*®o®  free  booklets  may  be  obtained 
Burroughs  Corporation.  6071  Sec- 
JW  Avenue,  Detroit,  Michigan ;  Con¬ 
trol  Data  Corporation.  8100-34th  Ave- 
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nue  South,  Minneapolis.  Minnesota ; 
Honeywell  EDP  Division,  60  Walnut 
Street,  Wellesley  Hills,  Massachusetts; 
RCA  Computer  Division,  Cherry  Hill, 
Camden,  New  Jersey. 


INEXPENSIVE 


St.  Petersburg,  Fla. 

Originally  designed  for  the 
use  of  newspaper  librarians,  a 
computer  bibliography  compiled 
by  James  S.  Scofield,  chief  li¬ 
brarian  of  the  St,  Petersburg 
Times  and  Evening  Independent, 
has  drawn  the  attention  of  many 
other  interested  journalists. 

Requests  for  the  bibliography 
have  come  from  editors  and  re¬ 
porters  throughout  the  United 
States  and  Canada  following  its 
initial  distribution  to  leading 
newspaper  librarians. 

Scofield  prefaced  his  list  with 
the  following  statement : 

'As  the  Computer  Age  clicks 
away  to  great  and  unpredict¬ 
able  accomplishments,  it  becomes 
necessary  for  us  to  learn  all  we 
can  about  computers  and  their 
possible  effects  on  information 
retrieval — and  on  our  future. 

“This  is  a  listing  of  publica¬ 
tions  and  sources  I  have  found 
helpful.  I  do  hope  that  you  find 
them  useful — and  I  would  wel¬ 
come  news  of  any  worthwhile 
literature  you  have  discovered.” 

Scofield,  a  director  of  the 
Automated  Systems  Committee 
of  Newspaper  Librarians  formed 
at  the  American  Press  Institute 
newspaper  librarian  seminar  in 
January,  described  the  compila¬ 
tion  as  follows:  “For  the  unin¬ 
formed  .  .  .  and  somewhat  in¬ 
formed  .  .  .  An  informal  bibliog¬ 
raphy  of  free,  inexpensive  and 
informative  publications  on  com¬ 
puters,  information  retrieval 
and  information  problems." 

He  plans  expansion  of  the 
present  bibliography,  which 
follows: 


New  Library 


{Continued  from  page  15) 


Bolivian  Paper  Oosed 
14  Years  Resumes 


ANPA  Award 
Entries  Invited 


"AUTOMATIC  DATA  PROCESSING 
GLOSSARY”  —  Superintendent  of 
Documents,  U.S.  Government  Print¬ 
ing  Office,  Washington,  D.  C.  40 
cents. 

"INFORMATION”— Scientific  Ameri¬ 
can  reprint,  paperback  edition.  W.  H. 
E'reeman  and  Co..  San  Francisco, 
1966,  218  pp.,  $2.50. 


with  the  carriers  coming  to  the 
file  clerk  at  a  convenient  and 
comfortable  work  level,  the 
necessity  for  climbing  and 
stooping  is  eliminated.  Both 
types  of  Lektriever  are  equipped 
with  an  electronic  safety  eye 
system  which  instantly  stops 
machine  operation  if  the  clerk 
should  accidentally  move  her 
hand  into  the  carrier  path. 

Newsday  also  is  effecting 
greater  saving  of  space  in  its 
new  library  by  microfilming  all 
important  clippings  10  years  or 
more  old.  One  mylar  jacket  of 
microfilm  contains  as  much  ma¬ 
terial  as  a  three-quarter-inch 
pile  of  clips.  Microfilm  viewing 
and  print-out  machines  are  pro¬ 
vided  for  the  use  of  Newsday 
staff  members.  The  print-out  ma¬ 
chine  furnishes  paper  copies  of 
microfilmed  material. 

When  the  automation  process 
is  completed,  the  Newsday  li¬ 
brary  will  house  2,000,000  items 
— clips,  photos,  negatives,  cuts 
and  microfilms,  in  addition  to  its 
separate  collection  of  reference 
books  and  periodicals.  The  li¬ 
brary  has  all  issues  of  approxi¬ 
mately  50  magazines  on  micro¬ 
film,  some  dating  as  far  back  as 
1953. 


The  World  Press  Achievement 
Award  will  be  offered  again  in 
1968,  the  American  Newspaper 
Publishers  Association  Founda¬ 
tion  has  announced. 

The  award  is  presented  an¬ 
nually  to  one  or  more  news¬ 
papers  for  distinguished  service 
to  their  countries  and  their  citi¬ 
zens  over  a  continuing  period.  It 
was  first  awarded  in  1965. 

Deadline  for  receipt  of  nomin¬ 
ations  at  ANPA  Foundation 
headquarters  in  New  York  City 
is  Nov.  1. 

Any  newspaper  of  general  cir¬ 
culation,  except  those  published 
in  the  United  States  and 
Canada,  is  eligible  for  considera¬ 
tion.  Under  a  simplified  nomina¬ 
tion  procedure  introduced  this 
year,  no  supporting  documenta¬ 
tion,  other  than  a  brief  state¬ 
ment,  is  required  with  the  orig¬ 
inal  nomination. 

The  ANPA  Foundation  presi¬ 
dent,  Robert  L.  Taylor,  publisher 
of  the  Philadelphia  Bulletin, 
said  the  award  seeks  to  recog¬ 
nize  the  essential  role  a  new's- 
paper  plays  in  the  development 
of  a  free  society.  Newspapers 
which  meet  the  criteria  of  the 
award  are  those  “whose  editorial 
excellence,  enterprise,  courage. 


independence  and  integrity  have 
contributed  materially  to  the 
social,  economic,  cultural  and 
political  adv'ancement  of  the 
citizens  of  their  countries,” 
Taylor  said. 

Winners  of  past  awards  were: 
1965,  the  Yeni  Adana,  a  2,500- 
circulation  newspaper  in  Adana, 
Turkey;  1966,  Rand  Daily  Mail, 
a  112,000-circulation  paper  of 
Johannesburg,  South  Africa; 
1967,  El  Sur,  a  36,000-circula- 
tionpaper  published  in  Concep¬ 
cion,  Chile. 

The  award,  a  gold  medallion, 
will  be  presented  at  the  ANPA 
convention  in  New  York  City 
on  April  24,  1968. 


Equipment  Salesman 
Establishes  Weekly 


Lynchburg,  Va. 

Don  Gillispie,  a  local  resi¬ 
dent  who  has  been  on  the  road 
for  17  years  selling  Fairchild 
Graphic  Equipment  Co.  prod¬ 
ucts,  is  establishing  a  weekly 
newspaper,  the  Lynchburg 
Herald.  The  first  edition, 
printed  offset,  is  scheduled  to 
appear  Aug.  2. 

Gillispie  said  the  editorial 
policy  of  the  Herald  will  be 
“neither  ultra-conservative  nor 
ultra-liberal,  neither  the  Black 
Panthers  nor  the  John  Birch- 
ers.  We  will  present  the  news 
with  an  unbiased  outlook.” 


Los  Tiempos  of  Cochabamba, 
Bolivia,  made  its  first  appear¬ 
ance  in  14  years  on  July  19.  Its 
plant  had  been  destroyed  Nov.  9, 
1953,  by  a  mob  allegedly  under 
orders  from  then  President  Paz 
Estenssoro.  Since  that  time  the 
Inter  American  Press  Associa¬ 
tion  has  waged  a  vigorous  cam¬ 
paign  to  get  the  Bolivian  gov¬ 
ernment  not  only  to  permit  the 
newspaper’s  publication  but  to 
obtain  indemnification  for  the 
damage  done. 

The  paper,  founded  by  the 
late  Demetrio  Canelas,  is  now- 
published  on  an  offset  press  by 
his  brother,  Carlos  Canelas,  with 
private  financing.  There  has 
been  no  indemnification. 

Bolivian  President  Rene  Bar¬ 
rientos,  at  the  newspaper’s  re¬ 
opening,  reiterated  his  deter¬ 
mination  to  respect  freedom  of 
the  press  in  his  country. 


we  are  pleased  to  announce 
completion  of  the  sale  of 
WHYN  AM/FM/TV, 

Springfield,  massachusetts 
for  $3,850,000 

from  one  group  of  newspapermen  to  another. 

buyer:  WHYN  Stations,  Inc.,  subsidiary  of 
Guy  Gannett  Publishing  Co.,  Portland,  Maine. 

seller:  Principals  of  the  Holyoke,  Mass. 
Daily  Transcript,  the  Northampton,  Mass. 
Gazette,  the  Springfield,  Mass.  Newspaper 
Employees’  Pension  Trust. 
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The  Weekly  Editor 

COVERAGE  OE  THE  ARTS 


Ry  Rick  Ericdman 

I>plefrates  to  the  Intei  national 
Conference  of  Weekly  Newspa¬ 
per  Kditors  meetiiiB;  at  Gi-afton, 
Ill.,  in  .July  were  ti’eated  to  a 
topic  that  {jets  little  proj)er  ex¬ 
posure  in  the  country’s  weekly 
press.  The  subject  was  Culture; 
the  seminar  leader  was  George 
McCue,  art  and  urban  design 
critic  of  the  St.  Louit  Post-DL-i- 
putch. 

McCue’s  assigned  topic  was 
“Promoting  Local  Cultural  Ac¬ 
tivities”  but  the  discussion 
ranged  around  all  aspects  of 
covering  the  local  cultural  scene 
in  weekly  newspapers. 

He  pointed  out  that  l)ecause 
of  the  cultural  explosion  all  over 
.4merica,  readers  now  expect 
their  local  newspapers  to  cover 
this  segment  of  news.  But  it’s 
happened  so  fast  that  people  of 
little  or  no  background  in  arts 
are  suddenly  being  thrust  onto 
the  beat.  And  newspapers  are 
sutidenly  finding  themselves  with 


ditticult  choices  of  how  much 
headline  and  space  treatment  to 
give  such  news. 

“Covering  the  Aids,”  McCue 
went  on,  “presents  many  possi¬ 
bilities  for  newspapers  to  put  a 
foot  in  the  mouth.  There’s  a 
gray  zone  between  reporting  the 
arts  and  criticism  of  the  arts. 
Criticism  can  become  too  arty. 
News  reporting  of  culture  can 
neglect  reporting  in  depth.  Is¬ 
sues  can  be  oversimplified.” 

Nothing  Concrete 

McCue  said  the  major  diffi¬ 
culty  of  such  coverage  was  that 
the  Arts  were  by  customary 
standards  uxeless.  They  were 
looked  at;  listened  to;  exper¬ 
ienced.  But  there  was  nothing 
concrete  produced  after  looking, 
listening  or  experiencing  them 
except  that  which  remained  in 
the  minds  of  the  audience. 

The  Post-Dispatch  writer  sug¬ 
gested  that  weekly  newspapers 


help  the  Arts  in  their  town  to 
be  received  by  creating  a  hospi¬ 
table  intellectual  atmosphere. 
“Don’t  arg:ue,”  he  warned,  “un¬ 
less  you  know  what  the  argu¬ 
ment  is  all  about.” 

McCue  used  as  one  typical  ex¬ 
ample  of  what  a  weekly  editor 
might  cover  the  exhibit  of  50 
prints  coming  to  town  for  a  two- 
week  display.  “Keep  the  report¬ 
ing  simple,”  McCue  went  on. 
“By  handouts,  photos,  the  illus¬ 
trated  catalogue,  you  can  write 
up  an  advance  on  the  opening — 
the  local  sponsorship,  the  time 
and  place.” 

McCue  suggested  using  a  goo<l 
picture  of  the  show’s  opening 
but  not  one  of  a  pretty  girl 
standing  beside  the  print  and 
blocking  it  out  of  view.  He  called 
this  as  “routine  as  you  can  get” 
and  suggested  it  would  be  far 
l)etter  to  show  some  of  the  prints 
hanging  in  the  exhibit. 

McCue  dwelt  on  the  expanded 
news  and  feature  possibilities  of 
such  a  show  once  it  opened. 
What  is  print?  Why  is  a  fifth 
etching  more  valuable  than  a 
25th  etching  of  the  same  scene. 
Is  it  oil  on  paper?  Water  color 
on  canvas?  How  did  the  artist 
approach  a  historical  theme? 

“W’rite  up  such  a  show  in  as 
broad  a  way  as  possible,”  McCue 
said.  “If  you  can  give  your 
reader  some  background  on  the 
show,  he’ll  get  more  out  of  it 
when  he  goes  to  see  it.  And  you 
can  give  one  of  your  staffers 
some  experience  in  writing  about 
the  Arts  this  way.” 

Hidden  Stories 

McCue  pointed  out  that  good 
reporting  on  culture  can  some¬ 
times  lead  to  good  news  stories. 
“Suppose  the  show  coming  to 
your  town  is  supposed  to  have 
50  prints  in  it.  And  when  it  gets 
there,  only  40  are  hung  for  dis¬ 
play.  Why  did  the  show  have  to 
be  reduced  by  10  prints?  Was 
a  church  group  offended  by  a 
nude  in  the  exhibit?” 

He  claimed  that  today’s  ex¬ 
plosion  of  culture  has  put  a 
mandate  on  newspapers  to  “get 
their  feet  wet”  in  covering  the 
subject.  According  to  McCue, 
when  they  do,  coverage  of  the 
Arts  should  be  handled  by  regu¬ 
lar  staffers  just  as  the  other 
departments  such  as  Sports, 
Financial,  etc.,  are. 

He  urged  that  newspapers 
make  a  modest  investment  in 
training  their  personnel  in  such 
coverage  by  getting  such  staff¬ 
ers  to  take  survey  courses  on 
the  Arts.  “This  will  give  such 
staffers  a  personal  rapport  wdth 
people  involved  in  the  Arts.  It 
will  help  them  build  a  personal 
library  as  a  guide  to  great  art, 
music,  plays,  etc.” 

He  stressed  the  importance  of 
such  an  Arts  library  for  any¬ 


body  covering  the  field.  McCue 
pointed  out  that  the  large  met 
papers  could  afford  a  specialist 
for  specific  areas  of  the  Arts 
but  on  small  papers,  the  person 
covering  the  field  had  to  be  much 
more  of  a  generalist. 

McCue  warned  of  one  area 
where  vigilance  was  refpured  on 
the  small  town  level :  Coverage 
of  modem  art  forms  by  local 
amateurs  who  are  in  a  great 
hurry. 

“Evaluative  writing  is  a 
highly  disciplined  professional 
pursuit,”  he  said.  “You  can’t 
just  sink  your  teeth  into  some¬ 
body’s  work  without  doing  your 
homework.  You  need  even- 
handed  judgment.” 

McCue  suggested  that  when 
such  an  amateur  has  a  show  in 
the  editor’s  town,  the  paper 
should  report  on  it  as  a  news 
item  or  take  a  picture  of  it  with¬ 
out  making  any  value  judg¬ 
ments.  The  possibility  today  is 
always  there,  he  added,  that  the 
amateur  could  go  onto  better 
and  bigger  things  quite  quickly. 

“Show'  interested  politeness,” 
McCue  cautioned.  “Give  him  de¬ 
cent  encouragement  while  not 
assuming  he’s  a  world-beater. 
Let  him  show'  what  he  can  do. 
The  flimsy  people  are  eliminated 
in  time. 

“You  sneer  in  your  newspa¬ 
per,  at  the  amateur,  then  he 
turns  up  in  the  Museum  of 
Modern  Art  and  where  are 
you?” 

Historic  Buildings 

McCue  urged  W'eekly  newspa¬ 
pers  to  pay  more  attention  to 
historic  buildings  in  their  com¬ 
munities.  Urban  renewal,  he 
said,  is  making  people  today 
more  aw'are  than  ever  of  such 
buildings  as  ,  l  ather  special 
things. 

“Original  buildings  show'  the 
original  character  of  the  town. 
But  you  have  to  know’  whethei' 
it’s  the  real  thing  or  somebody’s 
educated  guess  about  the  ml 
thing.  In  restorations  of  historic 
districts,  there  are  decent  com¬ 
promises  and  indecent  compro¬ 
mises  made  w'hen  the  restora¬ 
tions  are  made. 

“Monuments  are  another  area 
that  frequently  gets  poor  local 
coverage.  You  write  a  story  and 
never  get  around  to  saying  who 
did  the  monument.  Or,  too  fre¬ 
quently,  who  did  something  im¬ 
portant  in  other  art  forms.” 

On  our  arrival  back  from  the 
International  Conference  we 
w’ere  cuidous  to  see  how’  many 
weekly’  newspapers  were  using 
McCue’s  formula  for  coverage  of 
culture  in  their  towns.  We  went 
over  75  new’spapers  in  the 
United  States  and  Canada.  Next 
week,  we’ll  run  dow’n  how  these 
weekly  newspapers  cover  the 
Arts. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  SSO  Third  Avenue,  New  York,  N.  Y.  10022  | 

Dear  Editor  &  Publisher;  I 

Please  start  my  subscription  now,  addressed  to:  ! 

Name  . J 

Address . ! 

City . State . Zip . ! 

Company . J 

Nature  of  Business .  . I 

□  Remittance  enclosed  I 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year.  | 


EDITOR  ac  PUBLISHER  for  August  5,  1967 


44 


Guild  Dues 

(Continued  from  page  14) 

especially  it  is  recommended 
that  greater  efforts  be  made  to 
use  wage  gains  as  an  organizing 
incentive  on  medium-sized  non¬ 
guild  papers  in  areas  where  the 
guild  has  achieved  spectacular 
gains." 

“Fret*  Kiders"  A  Dra^ 

The  organizing  committee  re¬ 
port  added  that  a  drag  on  guild 
efforts  through  lack  of  organi¬ 
zation  exists  in  plants  where 
there  are  “free  riders,”  in  cities 
where  only  part  of  the  potential 
is  organized  or  in  cities  where 
there  is  no  guild  organization. 

“There  are  many  states  and 
provinces  (22  states  and  seven 
Canadian  provinces)  where 
there  is  not  a  single  guild  local,” 
the  report  pointed  out. 

Marshall  Schiewe,  Chicago,  an 
at-large  vicepresident,  led  the 
minority  floor  fight  on  finances, 
calling  the  majority  report  “a 
fanciful  solution,”  while  Noel 
Wical,  also  an  at-large  vp, 
argued  that  the  majority  docu¬ 
ment  is  a  “standstill  report, 
marking  time  until  the  1968  con¬ 
vention.” 

Frederick  K.  Lee,  Hawaii,  de¬ 
clared  “the  only  muscle  we  have 
is  a  strike  and  the  defense  fund 
is  the  only  thing  that  supports 
this  muscle.  Let’s  not  take  away 
our  defense  fund.” 

James  B.  Woods,  Region  3 
vicepresident  (later  nominated 
for  president)  declared  that 
“every  penny  you  take  out  of 
the  defense  fund  means  assess¬ 
ments  will  be  made  that  much 
sooner.” 

Jack  Weir,  Cleveland,  argued 
that  the  majority  report 
“doesn’t  raid  the  defense  fund, 
as  does  the  minority  report.” 

Robert  E.  Bruner,  Boston,  in¬ 
sisted  the  minority  report 
“ignores  the  financial  problems 
of  every  guild  local.” 

Murray  Tate,  Toronto,  said  a 
strong  defense  fund  “doesn’t 
stop  a  break  out  of  strikes  and 
a  long  strike  means  an  assess¬ 
ment  anyway  despite  a  big  de¬ 
fense  fund.  You  still  have  a 
steady  defense  fund  growth 
under  the  majority  report, 
while  the  minority  would  put 
our  finances  in  a  strait  jacket.” 

Innucndoi's  Abound 

Similar  oratory  mixed  with 
innuendoes  and  laced  with  per¬ 
sonalities  clouded  the  search  for 
a  solution,  with  deficiencies  in 
both  reports  being  pointed  up  at 
the  microphones. 

Debate  broke  off  at  a  point 
where  Perlik  attempted  to  strike 
back  at  a  charge  that  lEB  offi¬ 
cers  are  looting  the  lEB  treas¬ 
ury. 


Weir  maintained  that  Perlik 
should  not  Ije  allowed  more  time 
to  speak  than  any  of  the  225 
delegates  and  a  roll  call  was 
requested  which  resulted  in 
affirmation  of  the  minority  re¬ 
port,  233  7/24  to  164  17/24. 

-An  abortive  move  was  made 
to  reconsider  the  organization 
committee  report  in  light  of  the 
minority  finance  approval,  but 
it  died  when  it  was  decided  that 
had  reconsideration  been 
granted  the  post  of  director  of 
organization  might  not  material¬ 
ize. 

Delegates  blasted  the  Central 
Intelligence  Agency  and  person¬ 
al  charges  and  counter-charges 
bounced  about  the  convention 
floor  until  debate  was  cut  off 
after  more  than  an  hour  and  a 
vote  taken  to  link  the  inter¬ 
national  affairs  program  with 
the  .Agency  for  International 
Development  or  private  sources. 

Debate  centered  on  a  minority 
committee  report  recommending 
that  no  government  funds  be 
used  for  the  international  pro¬ 
gram. 

Irvin  Kreisman,  Madison, 
Wis.,  said  first  reports  of  the 
alleged  CI.A-guild  financial  link, 
“hit  like  a  bombshell.”  Others 
contended  there  was  a  feeling 
“we’d  been  had,”  he  said  and 
he  advocated  dropping  the  pro¬ 
gram  unless  funds  can  be  found 
from  private  sources. 

J.  V.  Reistrup,  Washington- 
Baltimore  guild,  said  the  real 
issue  was  “whether  the  guild  is 
to  l)e  an  arm  of  the  foreign 
policy  of  the  United  States.” 

The  guild  is  seeking  $300,000 
for  the  program. 

Robert  Rupert  of  Ottawa  and 
Harry  Ryan,  New  York,  sup¬ 
ported  the  Latin-.American  pro¬ 
gram,  Ryan  declaring,  “we’re 
not  spies,  we’re  not  agents, 
we’re  not  carrying  out  any  gov¬ 
ernment  programs.” 

Rupert’s  position  was  that  the 
program  had  worked  and  was 
above  reproach,  adding,  “any 
money  we  can  get  to  further  the 
trade  union  movement  we  should 
get.” 

The  program,  adopted  by  the 
convention,  calls  for  uncondi¬ 
tional,  open  financing,  if  possible 
from  private  sources,  and  for 
officers  to  “scrutinize  carefully 
the  source  of  all  funds  used  for 
this  (international)  program.” 

Says  Program  ‘Dead’ 

Kelly  Simon,  Buffalo,  intoned 
before  adoption  “the  reality  is 
that  our  international  program 
is  dead.” 

Tate  was  nominated  as  a 
“token”  candidate  to  oppose 
Woods  amid  various  personal  in¬ 
nuendoes.  He  withdraw  with  the 
remark  that  he  wanted  to  be 
disassociated  with  “any  remarks 
made  in  the  seconding  of  my 
nomination  that  would  cast  re¬ 


flection  on  any  guild  member.” 

He  pleaded  for  a  revitalized 
drive  for  guild  organization  and 
“strong  moves”  in  collective  bar¬ 
gaining. 

Woods  said  in  accepting  the 
nomination  for  president  that 
the  guild  must  make  sure  its 
lines  of  communication  are  kept 
open  and  he  considered  the  34th 
annual  convention  actions 
“basically  good  and  sound  and  I 
intend  to  give  the  program  life 
and  aid.” 

Besides  nominating  Woods 
and  renominating  Farson  and 
Perlik,  the  convention  slated  the 
following  for  election  next  fall: 

Vicepresident  by  regions — 
Region  1,  Thomas  Buckley,  Paw¬ 
tucket,  R.  I.,  and  Carl  Pesavento, 
Wilkes-Barre,  Pa.;  Region  2, 
Joe  Holt  .Anderson  Jr.,  Wash- 
ington-Baltimore;  Region  3, 
Wical  and  Schiewe  (Schiewe  and 
Wical  are  incumbent  vicepresi¬ 
dents  at-large)  ;  Region  4,  Hugh 
.A.  Harrison,  Seattle;  Region  5, 
Bernard  W.  Stein,  Jackson 
Heights,  N.  Y.;  Region  6,  Glen 
Ogilvie,  Toronto  and  Gilles  Des- 
jarlais,  Montreal. 

Vicepresident  at  large — 
George  M.  Muldowney,  West 
Islip,  N.  Y. ;  Robert  D.  Nordin, 
North  Vancouver,  B.  C.;  Barney 
Peterson,  San  Francisco,  Calif.; 
James  McMahon,  Detroit;  James 
H.  White,  Memphis,  Tenn.,  and 
Harry  Ryan,  New  York. 

Regional  vicepresidents  re¬ 
tiring  are  Daniel  A.  McLaugh¬ 
lin,  New  Jersey  (Region  1) ; 
Richard  P.  Lane,  Memphis 
(Region  2)  ;  Woods,  St.  Louis, 
(Region  3),  and  Rupert,  Ottawa, 
(Region  6). 

Kenneth  Reiger,  Toledo,  O.,  is 
retiring  as  vp  at-large  and 
Schiewe  and  Wical  leave  the  at- 
large  ranks  to  compete  for  the 
Region  3  vicepresidency. 

Arthur  Rosenstock,  New  York 
Post,  who  has  been  president 
since  1959,  declined  to  run  again. 

Seattle  was  selected  as  the 
site  for  the  1970  convention.  The 
guild  will  convene  in  Cleveland 
next  year  and  San  .Antonio  in 
1969. 


Publisher  Warns 
On  Canada  Outlook 

Waterloo,  Ont. 

Continued  domination  of  the 
Canadian  economy  by  United 
States  investors  will  lead  to 
Canada  becoming  a  satellite  of 
the  U.S.,  Beland  Honderich, 
president  and  publisher  of  the 
Toronto  Star,  told  an  audience 
of  school  teachers  here  last 
week. 

“I  think  it  would  be  tragic,” 
he  said  at  the  opening  session 
of  a  six-day  conference  on  news¬ 
papers  in  the  classroom  at  the 
University  of  Waterloo. 

“We  have  in  Canada  the 


Perry  Proposes 
NLRB  Exemption 
For  Newspapers 

W.  Palm  Beach,  Fla. 

John  H.  Perry  Jr.,  president 
of  Perry  Publications  Inc.,  is 
asking  meml)ers  of  the  Southern 
Newspaper  Publishers  .Associa¬ 
tion  to  support  his  view  that  the 
newspaper  industry  should  be 
exempted  from  National  Labor 
Relations  Board  regulations. 

Perry,  who  is  involved  in  a 
court  decision  ordering  the  rein¬ 
statement  of  workers  at  two  of 
his  Florida  newspapers,  ap¬ 
pealed  to  the  SNP.A  legislative 
committee  to  go  on  record  as 
favoring  a  change  in  the  Labor- 
Management  .Act  while  Congress 
is  considering  other  proposals 
to  rewrite  it. 

Perry  stated  in  a  letter  to 
R.  M.  Frost,  president  of  the 
Beaumont  (Tex.)  Enterprise 
and  Journal,  that  “it  might  be 
opportune  at  this  time  for  the 
committee  seriously  to  recom¬ 
mend  that  our  industry,  because 
of  problems  peculiar  to  the 
newspaper  business,  should  he 
exempted.” 

Trouble  Averted 

(Continued  from  page  11) 

The  News  urged  citizens  to 
stay  at  home  and  make  the  meet¬ 
ing  a  flop.  News  stories  avoided 
inflammatory  forecasts  or  head¬ 
lines.  On  the  night  of  the  meet¬ 
ing,  NR  A  had  only  a  small  audi¬ 
ence  and  a  number  of  newsmen 
there  to  listen  to  its  speakers. 

However,  it  was  enough  to  set 
off  disturbances  in  the  Negro 
community.  The  disorder  lasted 
through  until  the  following  day 
and  on  Sunday  night  the  News 
produced  its  first  extra  in  many 
years,  delivering  the  paper  to 
all  homes  on  Monday  morning. 

.A  front-page  statement  said: 
“To  help  put  the  factual  story 
before  the  people  of  the  com¬ 
munity  in  its  true  perspective, 
the  Evening  News  is  presenting 
the  entire  incident  as  accurately 
as  possible  to  its  readers  in  story 
and  picture  form.  There  is  no 
exaggeration  and  no  distortion 
in  this  presentation.” 

people  and  resources  to  develop 
a  far  better  w'ay  of  life  for  our¬ 
selves  as  an  independent  nation 
than  we  can  as  a  satellite  of  the 
United  States.” 

He  said  The  Star  is  warning 
against  the  dangers  of  Amer¬ 
ican  investment  and  pressing  for 
action  that  will  permit  Cana¬ 
dians  to  share  in  the  ownership 
and  profit  that  flow  from  the 
development  of  their  re.sources. 
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a  squad  car  by  the  entrance.  A 
fatherly  Negro  policeman  who 
seemed  to  know  all  the  youngs¬ 
ters  in  the  block  warned  two  of 
them  that  they  were  wandering 
too  far  from  home. 

Another  aspect  unreported  in 
the  press  struck  me  as  having 
considerable  significance.  Young 
Negro  volunteers  policed  their 
own  rally. 

When  we  approached  the  en¬ 
trance,  one  of  them  called,  “This 
way,  miss.”  I  saw  that  men 
were  being  frisked,  and  women’s 
pocketbooks  checked  for  possible 
weapons.  I  submitted  without 
protest,  and  while  the  contents 
of  my  bag  were  being  examined, 
I  was  reassured  in  a  friendly 
manner,  “This  is  routine.” 

For  some  reason,  no  one  was 
allowed  to  linger  in  the  middle 
aisle.  This  was  probably  another 
measure  to  keep  the  meeting 
under  control. 

‘No  Smoking' 

In  the  midst  of  the  most  in¬ 
flammatory  speech  I  ever  heard 
made  openly  by  an  American 
on  home  soil,  the  chairman,  Herb 
Kelsey,  who  wore  a  bright  red 
jersey,  said  in  a  brotherly  way, 
“No  smoking,  men,  this  is  a 
church.”  A  few  had  to  smile  at 
the  incongruity. 

Righteous  indignation,  and 
not  comic  irony,  was  the  reaction 
of  many  Washington  officials, 
and  the  Episcopalian  leadership 
resented  the  use  of  this  church 
as  a  “black  power”  forum. 
Father  W’endt,  the  pastor,  has 
been  roundly  criticized  for 
granting  permission. 

Father  Wendt  defended  his 
action  this  way:  “If  the  church 
does  not  involve  itself  in  giving 
voice  to  the  frustrations  of  those 
in  the  ghetto,  the  expressions 
will  seek  violent  channels.” 

There  has  been  some  attempt 
to  put  the  news  media  on  the 
defensive  for  the  coverage  af¬ 
forded  Rap  Brown.  But  if  he 
had  not  been  so  exposed,  how 
would  the  American  people  be 
aware  of  this  Negro  fanatic  who 
is  popular  among  his  followers? 
How  would  they  know  of  his 
exhortation  to  loot,  shoot,  kill 
and  burn?  “The  whites  have 
been  killing  you  for  years,”  he 
says.  “You  have  to  wake  up 
some  day.  We  are  going  to  make 
those  Viet  Cong  look  like 
amateurs.” 

As  women,  my  friend  and  I 
noticed  numerous  details  and 
human  touches  that  were  over¬ 
looked  by  our  male  colleagues. 
For  example,  stories  failed  to 
mention  the  quiet  and  strangely 
normal  surroundings  on  that 
fateful  night. 


W’hatever  social  time  bomb 
was  burning  up  its  fuse,  inside 
the  church,  the  adjoining  area 
appeared  oblivious.  On  this  hot 
sultry  summer  night  in  late 
July,  Negro  men  and  women, 
and  tow-headed  kids  in  pigtails, 
crowded  familiarly  on  the  steps 
of  dingy  row  houses. 

Walked  Two  Hlo<-ks 

Bone-tired  workers,  from 
homes  and  offices,  were  sharing 
each  other’s  confidences  and 
drinking  out  of  the  same  beer 
cans.  Perhaps,  they  were  too 
polite  to  stare  at  two  strange 
white  women  among  them,  walk¬ 
ing  the  two  blocks  from  their 
car  to  the  church. 

'fhe  plaintive  notes  of  an  old 
guitar  echoed  above  the  normal 
hum  of  sidewalk  activity.  Next 
door  to  the  church,  in  the  ad¬ 
joining  churchyard,  a  basketball 
game  was  proceeding  as  if  it 
were  the  only  gathering  in  the 
block. 

This  seeming  apathy  may 
have  been  a  deliberate  means  of 
minimizing  fears  or  freeing  a 
charged  atmosphere  from  any 
friction  or  agitation. 

W’e  learned  from  a  clergyman 
of  expressions  of  fear.  This  min¬ 
ister  said  that  a  home  owner 
(a  Negro)  across  the  street  from 
the  church  protested,  if  quietly, 
that  the  Brown  rally  could  set 
off  a  riot  and  level  his  house  in 
the  resultant  conflagration.  He 
had  just  made  the  final  payment, 
and  he  feared  if  he  lost  this  one, 
it  would  be  the  last. 

Actually,  the  only  difficulty  we 
experienced  the  entire  evening 
was  in  trjing  to  identify  the 
panel  of  speakers.  The  loud 
speakers  blurred  the  sound,  but 
our  inquiries  brought  only  nega¬ 
tive  answers  such  as  “didn’t 
hear.”  Guarded  secrecy  seemed 
to  be  an  unwritten  law  among 
Brown’s  followers. 

How  Many  Imports? 

By  10  o’clock,  I  began  to  have 
some  apprehension  about  the 
dark  blocks  between  us  and  my 
car.  I  didn’t  want  to  push  our 
luck  too  far.  Already,  our  mis¬ 
sion  had  been  accomplished  with¬ 
out  incident,  and  frankly,  my 
better  judgment  was  prodding 
me  to  get  it  over  with. 

We  withdrew  without  any 
trouble,  and  in  the  church  vesti¬ 
bule,  we  chatted  with  a  uni¬ 
formed  policeman.  About  a  half 
block  from  the  church,  we  met 
a  man  I  assumed  was  a  Catholic 
priest.  He  turned  out  to  be  a 
Methodist  minister  wearing  the 
regulation  Roman  collar.  This  is 
the  custom  of  all  the  clergy  in 
the  ghetto,  I  learned,  to  assure 
easy  recognition  and  avoid  inci¬ 
dents. 

We  spent  30  minutes  with  him 
in  a  curb-side  inter\’iew.  He  gave 


us  an  insight  I  read  in  none  of 
the  other  press  reports.  The  Rev. 
G.  P.  Carr,  31,  lives  with  his 
wife  in  the  heart  of  this  ghetto, 
and  he  is  completely  dedicated 
to  serving  and  uplifting  its  un¬ 
fortunate  residents. 

When  I  asked  him  if  there 
would  be  a  riot  that  night,  he 
responded,  “That  depends  on 
how  many  SNICK  imports  are 
brought  here.”  He  said  he  and 
Father  Wendt  had  marched  to¬ 
gether  for  civil  rights  at  Selma, 
Ala.,  but  he  could  not  understand 
how  his  friend  would  provide  a 
platform  for  this  kind  of  trea¬ 
sonable  talk.  He  concluded  that 
it  had  something  to  do  with  his 
ideas  about  “free  speech.” 

Reverend  Carr  then  sought  to 
explain  the  role  of  Wendt’s 
church:  “To  get  the  whole  pic¬ 
ture,  you  must  understand  what 
is  being  done.  The  church  of  St. 
Stephen  and  the  Incarnation  is 
doing  fantastic  things.  So  far 
as  I  know,  it  is  the  only  church 
that  has  been  successful  in 
bringing  the  poor,  poverty- 
ridden  into  active  membership. 
Six  clergymen  work  here  and 
identify  themselves  absolutely 
with  the  people.  For  example, 
instead  of  telling  them  not  to 
drink,  as  we  Methodists  do,  they 
have  beer  and  crab  feasts  on 
Sunday  and  people  come.  It  is  a 
way  of  getting  them  to  church.” 

Jan  and  I  looked  at  each  other. 

“Unless  you  have  been  in  the 
ghetto,  you  simply  can’t  under¬ 
stand,”  he  was  saying.  “It’s  like 
another  world.” 

As  we  re-entered  our  “other 
world,”  the  car  radio  brought  on 
the  somewhat  subdued,  low- 
keyed  address  from  a  man  in 
the  White  House.  He  was  talking 
about  finding  the  cause  and  cure 
of  riots.  The  keen  sense  of  ur¬ 
gency  for  us  came  from  the 
taunts  of  “black  power”  we 
heard  and  their  promises  of  cer¬ 
tain  revolution.  This  is  a  bell 
that  tolls  for  all,  and  it  gave  us 
a  new  feeling  of  alarm.  Many 
in  our  “other  world”  do  not 
seem  to  realize  the  seriousness 
of  the  threat.  It  would  be  well 
to  have  more  intensive  first¬ 
hand  coverage  of  the  develop¬ 
ments. 

30  Indian  Students 
Protest  Editorial 

Vancouver,  B.  C. 

Thirty  Indian  students  de¬ 
manding  fair  press  coverage 
paraded  outside  the  Pacific 
Press  building  July  21,  protest¬ 
ing  an  editorial  published  in  the 
Sun  which  dealt  with  the  re¬ 
serve  system  and  changing  con¬ 
cepts  of  the  Indian’s  role  in 
society.  It  said  governments 
must  stop  being  paternal  and 
Indians  must  prepare  them¬ 
selves  to  administer  their  re¬ 
serves. 


Program  Set 
For  Edicon 
Sept.  18-19 

The  program  for  the  ]tH57 
United  Press  International  Edi¬ 
tors  and  Publishers  Conference 
in  San  Francisco,  Sept.  18-19, 
will  feature  addresses  by  Secre¬ 
tary  of  Defense  Robert  S.  Mc¬ 
Namara  and  Gov.  Ronald 
Reagan  of  California. 

Other  speakers  at  the  meeting 
(known  as  Edicon)  will  include 
(iardner  Ackley,  chairman  of  the 
President’s  Council  of  Economic 
Advisers;  Dr.  Arthur  F.  Burns, 
economist  who  served  as  adviser 
to  President  Eisenhower;  and 
Mayor  John  F.  Collins  of  Bos¬ 
ton,  an  authority  on  urban 
affairs. 

“We  think  we  have  achieved 
a  nice  balance  on  the  program,” 
said  Mims  Thomason,  UPI  presi¬ 
dent.  “Our  purpose  is  to  pro¬ 
vide  a  forum  for  stimulating  and 
challenging  exchanges  on  major 
issues  and  problems  of  the  day.” 

There  will  be  working  ses¬ 
sions  each  morning  and  after¬ 
noon,  with  authorities  partici¬ 
pating  in  panel  meetings  that 
will  examine  the  nation’s  econ¬ 
omy;  the  plight  of  U.S.  cities  as 
regards  the  flight  to  the  suburbs 
and  pollution ;  the  nation’s  youth 
and  the  “hippie”  phenomenon; 
and  recruiting  and  development 
of  newspaper  personnel. 

Also  on  the  program  will  be  a 
“confrontation”  between  news¬ 
men  and  critics  of  the  press. 
UPI  has  invited  comments  by 
Norman  Cousins,  editor  of  the 
Saturday  Review;  Ben  Bag- 
dikian,  magazine  writer;  Melvin 
Belli,  attorney.  Norman  E. 
Isaacs,  Louisville,  will  be  the 
moderator. 

Among  the  participants  on 
other  panels  will  be  Vermont 
Royster,  editor  of  the  Wall 
Street  Journal;  Walter  Everett, 
executive  director,  American 
Press  Institute;  Herbert  G. 
Klein,  editor  of  the  San  Diego 
Union;  I.  William  Hill,  man¬ 
aging  editor  of  the  Washington 
Star;  Frank  Haven,  managing 
editor  of  the  Los  Angeles  Times 
and  Michael  J.  Ogden,  president 
of  the  American  Society  of 
Newspaper  Editors. 

Also  B.  R.  Stokes,  general 
manager.  Bay  Area  Rapid 
Transit  District;  Dr.  Lewis  E. 
Durham,  executive  director.  The 
Glide  Foundation;  Louis  J. 
Fuller,  air  pollution  officer,  Los 
Angeles  County;  and  Eric 
Grant,  executive  officer.  Motor 
Vehicle  Pollution  Control  Board, 
Los  Angeles. 
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vide  the  $1,458,000  that  would 
be  reciuired. 

The  situation  when  he  took 
over,  Twigg-Smith  said,  was 
that  the  paper  was  in  its  second 
year  of  operating  losses,  had 
paid  no  dividends  for  two  years 
and  only  token  dividends  in  the 
preceding  seven  years,  had  a 
precarious  position  in  the  field, 
was  in  debt  to  banks  for  $200,- 
000  in  short  term  loans,  had  no 
working  capital  and  had  been 
turned  down  by  the  banks  for 
any  further  short  term  ad¬ 
vances,  and  needed  $1,500,000 
which  it  could  not  obtain  to 
finance  replacement  of  outmoded 
equipment. 

To  ‘Keep  Voice  Alive’ 

The  Advertiser  had  three 
alternatives:  liquidation,  sale  to 
the  Star-Bulletin,  or  formation 
of  a  joint  operating  arrange¬ 
ment,  Twigg-Smith  stated.  “We 
had  a  dying  newspaper  on  our 
hands  but  we  wanted  to  keep  its 
voice  alive,”  he  said,  so  the  di¬ 
rectors  voted  for  the  joint  ar¬ 
rangement.  After  negotiations 
that  at  times  “became  so  dis¬ 
putatious  they  w’ere  on  the  verge 
of  being  abandoned,”  an  agree¬ 
ment  was  reached  and  became 
effective  June  1,  1962. 

A  result  was  that  in  the  five 
years  the  plan  has  been  in  oper¬ 
ation  the  Advertiser’s  profits 
have  been  $43,912  in  1962,  $53,- 
066  in  1963,  despite  a  44-day 
strike,  $366,738  in  1964,  $300,- 
123  in  1965  (a  drop  below  1964 
because  of  a  double  declining 
depreciation  on  machinery)  and 
$398,479  in  1966. 

“The  additiornal  revenues  have 
meant  opportunities  to  improve 
editorial  staff,  both  in  numbers 
and  quality,”  he  said.  “Our  total 
editorial  budget  increased  from 
$545,815  in  1958  to  $1,048,263 
in  1966.  It  w’ill  be  considerably 
higher  for  1967.” 

The  paper  carries  an  average 
of  16  more  columns  of  news  a 
day  than  before  the  joint  opera¬ 
tion,  has  added  to  its  basic  UPI 
service  the  Washington  Post- 
Los  Angeles  Times  News  Serv¬ 
ice,  and  has  continued  to  pro¬ 
vide  Hawaii  with  “two  voices” 
by  maintaining  its  editorial  di¬ 
rection  and  policies  entirely  in¬ 
dependent  of  the  Star-Bulletin. 

There  had  been  no  lessening 
of  competition  for  the  adver¬ 
tising  dollar  as  a  consequence  of 
the  joint  operation,  Twigg-Smith 
maintained,  citing  that  the 
Scripps  League  operates  a  num¬ 
ber  of  small  neighborhood  news¬ 
papers,  there  are  four  commer¬ 
cial  television  channels,  two  lan¬ 
guage  dailies,  four  or  five  week¬ 
lies  and  a  growing  number  of 


direct  mail  advertising  com¬ 
panies  in  the  Honolulu  area. 

Thun  Acquisition 

Twigg-Smith  shared  the  ap¬ 
prehensions  of  other  witnesses 
that  “the  Justice  Department  is 
apparently  of  the  view  that  joint 
arrangements  are  per  se  illegal 
under  the  antitrust  laws. 

“To  the  best  of  my  knowledge, 
the  Justice  Department  has 
never  acted  against  the  acquisi¬ 
tion  by  a  strong  paper  of  a  fail¬ 
ing  second  paper,”  he  said.  “If 
the  ‘failing  company’  doctrine 
permits  a  complete  acquisition, 
involving  a  juncture  of  editorial, 
advertising  and  circulation  func¬ 
tions,  why  shouldn’t  it  permit 
something  less  than  a  complete 
acquisition? 

“Whatever  the  technical 
rationalization,  a  grave  disserv¬ 
ice  w’ill  be  done  to  the  general 
welfare  as  well  as  to  the  papers 
of  21  communities  if  joint  oper¬ 
ating  arrangements  are  disal¬ 
lowed.  Apparently  the  only  way 
to  prevent  this  is  for  the  Con¬ 
gress  to  provide  relief.  The  pub¬ 
lic  interest  will  not  be  served  by 
any  of  us  standing  by  while 
legal  technicalities  lead  to  the 
demise  of  21  major  American 
daily  newspapers.” 

Twigg-Smith  said  his  paper 
could  not  have  lasted  until  the 
end  of  1962  w’ithout  the  joint 
operating  agreement  and  that  its 
financial  situation  now,  despite 
improvement,  was  not  strong 
enough  to  survive  a  return  to 
independent  operation. 

Competition  from  ‘Mets’ 

J.  Hart  Clinton,  editor  and 
publisher  of  the  San  Mateo 
(Calif.)  Times,  opposed  S.1312. 
His  paper  is  not  involved  in  any 
joint  operation  but  is  in  compe¬ 
tition  for  circulation  and  adver¬ 
tising  with  San  Francisco  news¬ 
papers  that  have  a  combined 
operating  arrangement.  He  em¬ 
phasized  that  “we  do  not  com¬ 
pete  with  the  two  daily  San 
Francisco  newspapers  in  San 
Francisco  but  they  do  compete 
with  us  in  San  Mateo  County.” 

Clinton’s  opposition  to  the  bill 
was  based  almost  entirely  upon 
his  contention  that  it  would 
sanction  continuance  of  the  San 
Francisco  arrangement  and  per¬ 
mit  the  San  Francisco  Chronicle 
and  the  San  Francisco  Exam¬ 
iner  “to  fix  prices  in  advertising 
rates  and  circulation  without 
restraint”  and  exempt  them 
“from  any  civil  liability  under 
the  antitrust  laws  for  injury  to 
its  competitors,  including  the 
San  Mateo  Times.”  He  sub¬ 
mitted  a  lengthy  prepared  state¬ 
ment  relating  the  newspaper 
situation  in  San  Francisco  and 
the  Bay  area.  Much  of  the  infor¬ 
mation  it  contained  had  been 
given  the  committee  by  Charles 


L.  Gould,  publisher  of  the 
Examiner,  and  Charles  Thieriot, 
publisher  of  the  Chronicle.  He 
submitted  tables  of  the  adver¬ 
tising  rates  of  the  San  Francisco 
Printing  Company,  which  oper¬ 
ates  the  joint  arrangement,  and 
claimed  they  were  discrimina¬ 
tory,  illegal,  and  designed  to 
eliminate  competition  of  smaller 
newspapers  in  the  area,  espe¬ 
cially  his. 

“If,  as  stated  in  the  bill,  it  is 
the  purpose  of  the  Senate  to 
maintain  the  historic  independ¬ 
ence  of  the  newspaper  press  in 
all  parts  of  the  United  States, 
the  passage  of  Senate  Bill  1312 
would  defeat  that  purpose  be¬ 
cause  the  antitrust  exemption 
sought  by  the  proponents  of  the 
bill  has  the  potential  of  destroy¬ 
ing  free  and  independent  news¬ 
papers  which  are  in  competition 
with  the  newspapers  which  will 
be  authorized  to  combine  under 
the  bill,”  Clinton  asserted.  “Spe¬ 
cifically,  the  San  Mateo  Times  is 
just  as  much  a  part  of  the  free 
press  of  the  United  States  as 
the  San  Francisco  Chronicle  and 
the  San  Francisco  Examiner.” 

TV  Makes  Up  Ix>sses 

Clinton  referred  to  the  use  of 
television  profits  by  the  Chron¬ 
icle  to  make  up  newspaper 
losses,  a  fact  Thieriot  had 
acknowledged,  and  charged  that 
the  Chronicle  had  used  tv  profits 
to  “cause  its  competitor,  the  San 
Francisco  Examiner,  to  fail,” 
thus  forcing  the  combination 
arrangement  that  left  San  Fran¬ 
cisco  with  only  two  daily  news¬ 
papers. 

The  Chronicle  was  acquiring 
suburban  cable  television  fran¬ 
chises  in  the  San  Mateo  and 
other  areas,  Clinton  asserted, 
and  would  use  its  television 
franchises  as  an  additional 
weapon  to  compete  with  smaller 
newspapers  for  the  circulation 
and  advertising  dollar.  He  de¬ 
clared  this  was  illegal  under 
antitrust  laws  now  but  would  be 
sanctioned  if  S.  1312  were 
enacted. 

Clinton  also  testified  that, 
while  his  paper  published  many 
syndicated  features,  “we  do  not 
have  available  to  us  syndicated 
news  feature  services  offering 
national  and  international  news 
in  depth  whereas  the  San  Fran¬ 
cisco  newspapers  do.”  He  said 
his  efforts  to  obtain  the  Chicago 
Daily  News  Service,  the  Chicago 
Tribune-New  York  News  Syndi¬ 
cate,  the  New  York  Times  News 
Service,  Reuters,  and  the  service 
of  the  Des  Moines  Register  & 
Tribune  had  not  succeeded. 
Clinton  submitted  the  negative 
replies  he  had  received  from 
these  syndicates.  Clinton  recom¬ 
mended  that  the  committee  in¬ 
vestigate  exclusive  syndicate 
arrangements  and  Chairman 
Hart  instructed  the  committee 


staff  to  inquire  into  the  situa¬ 
tion. 

The  final  witness  at  the  July 
hearings  was  Michael  G.  Dw’or- 
kin,  president  of  the  Daily  Press 
Inc.,  which  published  a  daily 
newspaper  in  Detroit  from  July 
22,  1964,  to  November  22,  1964, 
during  a  strike  that  prevented 
publication  of  existing  Detroit 
dailies.  Dworkin  said  the  Daily 
Press  had  an  average  daily  cir¬ 
culation  of  about  250,000  and 
an  even  greater  circulation  on 
Sunday.  And,  he  said,  “we  made 
money.” 

Wire  Service  Terms 

Dworkin  said  that  among 
other  factors  that  caused  the 
paper  to  suspend  after  the  strike 
ended  was  that  it  could  not  ob¬ 
tain  the  wire  service  of  United 
Press  International.  The  Daily 
Press  is  plaintiff  in  a  civil  anti¬ 
trust  case  pending  in  a  federal 
court  in  Detroit  against  UPI, 
the  Detroit  News  and  the  Detroit 
Free  Press.  The  action  was  filed, 
Dworkin  said,  “in  consequence 
of  our  inability  to  obtain  UPI 
wire  services  and  our  belief  that 
such  inability  is  the  result  of 
unlawful  conduct  by  UPI  and 
its  existing  subscribers.” 

Dworkin  said  he  tried  to  get 
UPI  so  many  times  that  he 
almost  lost  count  but  w'as  “given 
such  onerous  conditions  that 
they  were,  in  effect,  no  terms.” 

“We  W’ere  told  we  should  have 
to  sign  a  five-year  contract,  at 
close  to  $2,500  per  week,  and 
pay  the  last  year  in  advance — 
an  amount  in  excess  of  $128,- 
000,”  he  testified.  “These  were 
impossible  and  unrealistic  con¬ 
ditions.” 

Dworkin  said  he  offered  to  pay 
UPI  $3,000  per  w’eek,  payable 
tw’o  w’eeks  in  advance,  in  cash, 
and  assume  all  installation  costs, 
depositing  the  money  in  a  bank 
of  UPI’s  choice,  but  their  an- 
sw’er  was  “no.” 

Exclusive  wire  service  and 
syndicate  features  contracts 
W’ere  barriers  to  entry  of  compe¬ 
tition  that  should  be  removed, 
Dw’orkin  told  the  committee. 
He  thought  the  wire  services 
should  “be  declared  public  utili¬ 
ties  in  law,  since  they  hold 
monopoly  power  in  fact.” 

“Such  action  w’ill  necessitate 
a  full  investigation  of  the  wire 
services,  their  ow’nership,  prac¬ 
tices,  accounting  methods,  etc.,” 
he  said.  “I  believe  such  an  in¬ 
vestigation  w’ould  prove  quite 
informative  and  beneficial.” 

Dw’orkin’s  testimony  w’as 
largely  a  treatise  on  the  eco¬ 
nomics  of  the  newspaper  industry 
and  practices  which  he  said 
bring  about  concentration  and 
breakdow’n  competition.  S.  1312, 
he  thought,  w’ould  accelerate, 
rather  than  prevent,  those 
trends. 
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Masseys  Acquire 
Iiilerest  in  Paper 

Holdenville,  Okla. 

Sale  of  their  Holdenville  Dnily 
AVtcs  interests  by  Mrs.  Tom  R. 
Phillips  and  her  daughter,  Mrs. 
Joy  Phillips  Cummings,  to  Mr. 
and  Mrs.  Thomas  A.  Massey  has 
l)een  announced. 

The  Masseys  have  l)een  co¬ 
owners  with  .Mrs.  Phillips  and 
Mrs.  Cummings.  Massey,  a  law 
student  at  the  University  of 
Oklahoma,  has  l)een  public  rela¬ 
tions  director  of  the  Oklahoma 
Education  .Association  since 
P’ebruary,  1965. 

♦  «  * 

Mr.  and  Mrs.  Ed  Bennett,  pub¬ 
lishers  of  the  Jennings  (Kans.) 
Journal,  have  purchased  the 
Logan  Republican  from  Mr.  and 
Mrs.  Victor  Randolph. 

The  Bennetts  will  move  to 
Logan  and  print  the  Republican 
in  its  own  plant  instead  of  at 
Phillipsburg.  A  fire  in  March 
destroyed  the  plant  of  the  Jen¬ 
nings  weekly  newspaper  and  it 
has  been  printed  at  McCook, 
Neb.  Two  women  will  continue 
to  edit  the  Jennings  Journal. 

Randolph  is  joining  the  staff 
of  the  Emporia  Gazette. 

*  *  * 

James  R.  Haney,  former  gen¬ 
eral  manager,  and  Terry  C.  Car¬ 
lyle,  advertising  manager,  have 
purchased  the  Lawrence  (Kans.) 
Outlook  from  Bert  C.  Carlyle  of 
Topeka. 

Carlyle,  president  of  the  pub¬ 
lishing  company,  said  Haney 
and  T.  C.  Carlyle,  have  con¬ 
tracted  to  acquire  all  of  the 
capital  stock  in  the  weekly  news¬ 
paper. 

Haney  was  publisher  of  the 
Otero  County  Tribune  in  Tula- 
rosa,  N.  M.,  for  a  year  l)efore 
returning  to  the  Outlook. 

T.  C.  Carlyle  is  son  of  Bert 
Carlyle. 

*  4:  * 

Mr.  and  Mrs.  Ira  W.  Gwinn 
and  James  D.  Stubbs  have  an¬ 
nounced  the  sale  of  the  Gate¬ 
way  Times,  Sierra  Vista,  Ari¬ 
zona,  to  Clyde  S.  Roberts. 

Roberts  is  publisher  of  the 
Arizona  Range  Sews,  Willcox, 
and  co-publisher  of  the  San 
Pedro  Valley  Xews-Sun  at  Ben¬ 
son.  All  three  of  the  Arizona 
publications  are  weeklies. 

Transaction  of  the  sale  of  the 
Gateway  Times  was  consum¬ 
mated  through  the  offices  of 
Dean  I).  Sellers,  Arizona  news¬ 
paper  broker. 

m  *  * 

.Announcement  of  the  sale  of 
the  Glendale  (Ariz.)  Xews-Her- 
ald,  has  l>een  made  by  Pat  C. 
Boyle,  vicepresident  of  the 
Apache  Publishing  Company. 
President  of  the  corporation  is 
E.  P.  Boyle,  publisher  of  the  Oil 
City  Derrick  and  F'ranklin 
\<u's-Herald,  Pennsylvania. 


Purchasers  of  the  Glendale 
weekly  and  Green  Sheet  are  Sig 
H.  Atkinson,  co-owner  of  the 
Chandler  Arizonan,  and  Gordon 
L.  Davis,  former  co-publisher  of 
the  Platte  County  Record-Times, 
Wheatland,  Wyoming.  Davis  will 
l)ecome  general  manager  of  the 
Glendale  operation  and  Atkinson 
will  remain  as  publisher  of  the 
Chandler  Arizonan. 

Dean  1).  Sellers,  .Arizona 
newspaper  broker,  represented 
the  .Apache  Publishing  Com¬ 
pany. 

♦  ♦  * 

Gordon  L.  Davis,  co-publisher 
and  co-owner  of  the  Platte 
County  Record  Times,  Wheat- 
land,  Wyo.,  has  sold  his  half 
interest  to  Bonnie  G.  Davis. 

Frank  Tucker,  editor  of  the 
Wheatland  (Wyo.)  Town-Crier, 
has  announced  his  paper  will 
merge  with  the  Platte  County 
Record-Times.  He  will  come  into 
the  operation  of  the  Record- 
Times  as  part  owner  for  his 
interest  in  the  Town-Crier. 

*  *  * 

The  Newport  Beach  New¬ 
porter,  a  weekly  published  by  the 
Newport  Beach  Publishing  Co., 
has  been  sold  to  Bruce  Sagan, 
publisher  of  weekly  newspapers 
in  Chicago,  San  Diego  and  other 
cities. 

Roy  .A.  McCann  will  remain  as 
editor-publisher  of  the  offset 
paper.  He  was  formerly  man¬ 
aging  editor  of  the  San  Clemente 
(Calif.)  Sun-Post  and  associate 
publisher  of  the  Sayi  Clemente 
Independent. 

Sagan  owns  the  San  Diego 
Independent,  the  San  Diego 
County  Independent  and  South¬ 
west  Press,  with  a  combined  cir¬ 
culation  of  255,000.  Sagan,  at 
.38,  has  a  newspaper  background 
starting  as  a  copy  boy  for  Inter¬ 
national  News  Service  in  Chi- 


.Asks  for  Tearsheels 

For  a  new  book  on  newspaper 
typography,  Edmund  C.  .Arnold 
is  seeking  tearsheets  for  illustra¬ 
tions.  He  invites  daily  and 
weekly  editors  to  send  pages  that 
show  customary  typographic 
styling  as  well  as  unusual  han¬ 
dling  of  news  matter.  They 
should  be  marked  “Book”  on  the 
envelope  and  sent  to:  Edmund 
C.  .Arnold,  312  Wedgewood  Ter¬ 
race,  DeWitt,  N.  Y.  13214. 

• 

Roy  Harris  Retires 

St.  Lnx’is 

Roy  J.  Harris  of  the  St.  Louis 
Post-Dispatch,  who  shared  a  Pu¬ 
litzer  with  George  Thiem  of  the 
Chicago  Daily  News  in  1949  for 
disclosing  that  51  Illinois  news¬ 
paper  people  were  on  the  state 
payroll,  will  retire  Sept.  1.  He 
has  Iteen  a  member  of  the  Post- 
Dispatch  staff  since  1926. 


Newspaper  Director 

Hartford,  Conn. 

H.  Bissell  Carey  Jr.,  vicepresi¬ 
dent  of  Northeast  Utilities  and 
senior  vicepresident  of  North¬ 
east  Utilities  Service  Company, 
has  lieen  elected  to  the  board  of 
directors  of  the  Hartford  Conr¬ 
an  t. 


.Assipied  to  Wink 

William  H.  FitzSimmons  has 
joined  Ted  Bates  &  Company  as 
management  representative  on 
the  VV'ink  account,  a  new  a.ssign- 
ment  from  the  Canada  Dry 
Corp.  FitzSimmons  comes  to  the 
agency  from  the  Marschalk 
Company. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENT^ 
C.arUmns  II  anted 


OLD  AND  MODERN  AMERICAN  car-  ' 
toonist^i’  original  drawings ;  political,  I 
editorial,  comic  patte.  Bo\  li>2.  Dur¬ 
ham,  Penna.  1S039.  | 

!\eicspaper  Appraisers 

APPRAISALS  FOR  ESTATE,  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  SS,  Norton,  Kansas,  j 

ISetcspaper  Brokers  \ 

WANTED:  NEWSPAPER  LISTINGS 
We  have  inciuiries  for  newspapers  lo¬ 
cated  anywhere  in  the  U.S.  We  have 
sold  four  of  our  first  five  listings  this 
year.  We  have  active  clients  for  all 
sizes  of  newspapers.  Our  20  years’  ac¬ 
tive  service  is  your  guarantee  for  quick  ! 
action.  Joseph  A.  Snyder,  Newspaper  I 
Broker,  2234  E.  Romneya  Dr..  Ana¬ 
heim.  Calif.  92S06.  (AC  714)  53.3-1361,  | 

<lay  or  nittht.  _  _  _ _  _ i 

VERNON  V.  PAINE  " 

Daily  paiiers-  Nation-wide  service 
[  S99  W.  Bonita.  Claremont,  Calif.  91712 
CONFIDENTIAL  INFORMATION 
,  Daily  Newspai«r  Properties  1 

‘  W.  H.  Glover  Co..  Ventura.  Calif.  93001  ' 
ITS^OT  tHE~  DOWN  PAYMENT  I 
that  buys  the  newspai>er — it's  the  iier-  I 
sonality  and  ability  of  the  buyer.  This  | 
is  why  we  insist  on  i)ersonal  contact 
sellinK. 

LEN  FEIGHNER  AGENCY  i 

^  Box  19^  Mt.  Pleasant.  Mich.  4S85S 
NEGOTIATORS  for  transfer  of  news-  ' 
pai)er  pro|)erties  -sale  or  purchase,  j 
Dixie  Newspaiiers.  P.O.  Box  490.  Gads-  i 
^n.  Ala.  3.^02.  Ph :  (AC  205)  .546-.3.357.  I 
;  SYD  S.  GOULD  ASSOCIATES 
1  "the  broker  with  instant  buyers” 

I  Newspaper  Sales  Management,  I 

j  Appraisals,  Personal  Purchases. 

107  S.  Lawrence  St..  Montgomery,  Ala.  I 

'  _  _  (2^5)  262-1751 

NEWSPAPER  SALES -  APPRAISALS 
Personnel  and  E<iuipment  Specialists 
MID-SOUTH  MANAGEMENT  CO. 

'  N.  J.  Babb,  Dial  (803)  582-4511 
P.O.  Box  1657.  Spartanburg.  S.C.  29301 

ARIZONA  AND  WESTERN  PAPERS 
Dean  Sellers.  Broker,  John  HoRue,  As-  | 
I  sociate.  637  E.  Main  St..  Mesa.  Ariz. 

I  85201.  Ph:  (6021  964-2431  or  964-29,52 
The  DIAL  Agency,  1.503  Nazareth, 

I  KalamazcK),  Mich.  49001.  Ph. :  349-7422. 
"Amenca’s_No.  1  Newspaper  Broker." 

HARRIS  ELLSWORTH.  Licenserl  Bkr" 
Serving  the  Pacific  Northwest 
'  Box  ,509.  Roseburg,  Oregon  97470 
CONFIDENTIAL  NEGOTATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
1  W.  B.  GRIMES  &  CO. 

I  National  Press  Building 

■  Washington,  D.C.  20004 

'  (AC  202)  NAtional  8-1133 


ISeicspaper  (Consultants 

SALES  -  PURCHASES  -  FINANCING 
Publishers  Service.  334  Jefferson  Bldg., 
Gr<«nsl>oro.  N.C.  27401.  Ph. :  273-3670. 


.ANNOUNCEMENTS 

ISewspapers  For  Sale 

EXCLUSIVE  CALIFORNIA  WEEKLY 
Well-equipped  offset-letterpress  combi¬ 
nation  shop,  near  recreational  areas, 
yet  farm  and  industrial  area:  climate 
exceptional.  Man  anil  wife  team  now 
taking  811,700  income.  Gross  $.36,000. 
Priceil  at  $30,000  for  quick  action: 
only  $8,000  down.  This  one  will  sell 
quickly!  Hurry!  Jos.  A.  Snyder.  News¬ 
paper  Broker.  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  92S06. 

BILL  MATTHEW'.  Newspaper  Broker. 
129  Buena  Vista  Drive,  Duneilin.  Fla., 
has  several  quality  dailies  and  weeklies 
available  in  the  Midwest  and  Southeast. 
PHONE:  AC  (813)  73:5-2966 

SO.  CALIF.  SUBURBAN  WEEKLY 
grossing  over  $1.50.000  in  '66.  Price 
$50,000:  $14.00(1  down.  No  plant  or 

equipment.  J.  A.  Snyder.  Broker.  2234 
East  Romneya  Dr..  Anaheim,  Calif. 
92806.  (714»  5.33-1.361. 

EXCLUSIVE  CALIFORNIA  WEEKLY 
High  retail  sales.  Vigorous  publisher 
could  increase  present  $79,000  gross. 
Letterpress.  Prosiierous  farm  area. 
Only  $22,000  down.  This  is  a  builder's 
opiHrrtunity !  Jos.  A.  Snyder,  News¬ 
paper  Broker.  2234  E.  Romneya  Dr., 
Anaheim,  Calif.  92806. 

WRITE  YOUR  OWN  PAYCHECK  .  .  . 
If  you  would  like  to  own  my  ';i  interest 
in  an  offset  wei'kly  and  publishing 
company  in  Illinois,  and  will  assume 
the  news  and  management  |s>sition  I 
left.  I’ll  sell  you  26.C'00  shares  of  Class 
A  stock  for  $6. .500.  The  company  needs 
someone  to  fill  my  iH>sition  as  I  have 
other  interests.  Box  1256,  Editor  & 
Publisher. 

.SUBURBAN  MARKET 
Two  Wisconsin  newspaiwrs.  Gross  aiwut 
$140,000.  Good  |M>tential.  Priced  to  sell 
at  $100,000  with  2Wr  down.  Write 
fully  stating  finances  to: 

J.  N.  WELLS  &  COMPANY 
543  W.  R(K).sevelt  Rd..  Wheaton,  III. 

FLORIDA  SHOPPER— Nothing  down, 
easy  terms  if  experienced.  Phone  Mr. 
Barry  (813)  676-2.571. 

IDAHO  WEEKLY  ...  a  great  buy  at 
$56,000.  $lfiM  down.  Lyle  Mariner 
Asso.,  731  E.  17th  Ave.,  Denver,  Colo. 
80203. 

COUNTY  SEAT  WEEKLY 
Central  Illinois.  Rich  farm  area. 
Growth  market  with  industry  moving 
in.  Gross  $49,000.  Net  $12,000.  Terms. 
Write  fully  to: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd..  Whejiton.  HI. 

PREMIUM  WEEKLIES  —  Colo..  40M, 
.50M:  b'la..  $75M  :  Ga..  $90,M;  Ind., 
$20M  to  $130M;  Iowa,  $4.5M  to  $6.5M; 
Kans.,  $15M  to  $3.5M:  Ky..  30M  :  Nebr., 
$25M.  $:55M  :  N.Y..  $120M  :  No.  Dak., 
$40M:  Tex.,  $:50M;  Wise.,  $1.5M  to 
$12.5M.  Marion  R.  Krehbiel,  Box  88, 
Norton.  Kans.  676.54. 

PROFITABLE  CONNECTICUT 
WEEKLY  AND  JOB  SHOP—  ^ 
Will  sell  for  gross  of  $90,000,  with 
29%  down.  Box  1278,  Eslitor  &  Pub¬ 
lisher. 
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announcements  i  Mschinery  &  Supplies 

yeuspapers  Wanted  I  BUY  OR  SELL  EQUIPMENT  THROUGH  E&P'S  REGULAR  WEEKLY  LISTINGS 


BL’YERS  seek  Texas.  Arkansas,  or 
Peep  South  dailies  and  weeklies  gross¬ 
ing  $200M  up.  Top  prices.  Utmost  dis¬ 
cretion.  List  now.  Newspaiier  Service 
Co.,  Inc..  215  Curtis  St.,  Jennings,  La. 
•0546.  _  _ 

father  son  combination  would 

like  to  lease  or  operate  five-  or  six-day 
daily.  H^periencecl  in  all  facets  of  news- 
papering.  Prefer  Zone  .5.  .3  or  2.  Box 
1321.  Eclitor  &  Publisher. 

highly  qualified  General  Man¬ 
ager.  Pixxluction  Manager,  Advertising 
Manager,  .seeks  association  and  invest¬ 
ment  opportunity  with  daily  newspaiier, 
magazine  or  commercial  printing  gross¬ 
ing  over  $250,000.  Prefer  West  Coast 
but  consider  other.  Box  1356,  Editor  & 
Publisher. 


Puldic  ISotice 

SMALL  WEEKLY  IN  POLYNESIA 
needs  color  comic  section.  2.500  copies. 
Six-eight  pages.  Send  cost,  insurance 
and  freight  quotation  to:  Apia  Adver¬ 
tiser.  c/o  638  The  Alemeda,  Berkeley, 
Calif.  94707. 


NEWSPAPER  SERVICES 

Fillers 

NOTHING  FITS  BETTER  THAN: 
HANDY  FILLERS 

Bo.x  5451,  San  Francisco  Calif.  94101 


Press  Engineers 

Newsp.aper  Press  Installations 
MOVING  REPAIRINCr- TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
55-.59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(AC  212)  JAckson  2-6105 


MACHINERY  &  SUPPLIES 

Composing  Room 

GOING  OFFSET 

This  machinery  may  he  inspected  any¬ 
time.  In  daily  oiteration.  All  quality 
machinery  maintaine<I  by  machinists. 

AVAILABLE  SEPT.  1 
Two  model  5  Meteor  Linotypes  with 
ITS  adapter  keyboards  and  operating 
units :  ser.  68994  and  68725 :  each  has 
full  font  of  8  pt.  Corona  mats;  $5,150 


Miscellaneous  Machinery 

GOING  OFFSET— AVAIL.  SEPT.  1 
Fairchild  Scan-A-Graver  $895 :  Wood 
Mat  Roller  $450 ;  like  new  turtles  $35 
each;  steel  chases  for  stereo  $20  each: 
Sta-Hi  $450:  24-page  Goss  rotary  press 
$5,000.  The  Times-News,  P.O.  Box  490, 
Hendersonville.  N.C.  28739.  (AC  704) 
694-3441. 


FRIDEN  Justowriter  Reprotlucer,  9  pt. 
Galvin,  $2000.  Fairchild  Cadet  Scan-O- 
Graver,  $800.  Novato  (Calif.)  Advance. 
(AC  415)  892-2121. 


BUT  NOW! 

TAKE  ADVANTAGE  OF  LOW 

PRICES  ON  SURPLUS  INVENTORY 

AD  ASSEMBLY  CABINETS— variety 
of  styles  &  manufacturers.  Recondi- 
tione<l  like  new  or  in  good  "as  is” 
condition.  25'7'r  to  50%  off  new  price. 

100  GALLEY  STEEL  STORAGE  Cab¬ 
inets — Two  column  galleys  include*!. 
In  good  condition.  Located  West 
Coast.  Available  September. 

COMPOSING  ROOM  TABLES— Two 
Hamilton  6'  tables.  Steel  construc¬ 
tion  with  miscellaneous  storage  un¬ 
derneath.  2"  cast  iron  top.  Save  .50% 
on  this  purchase. 

REMELT  FURNACE— Big  Chief  with 
round  I-ton  pot.  Bottom  pour.  Part- 
low  heat  controls,  gas-fired,  equipped 
with  hooil.  16  cavity  water-cooled  pig 
molds  available.  Increase  pig  produc¬ 
tion  and  save  time. 

ENGRAVING  MACHINES  —  Scan-A- 
Gravers,  Photo-Lathes,  and  Vario 
Klischograph.  Saturate*!  market  en¬ 
ables  us  to  sell  these  machines  at 
greatly  re*luce*!  prices.  All  machines 
guarantee*!. 

ROUSE  Power  Vertical  Miterer — Re- 
conditione*!  and  guarantee*!  to  give 
top  i>erformance.  144  pica  extension 
gunge.  Mounte*!  on  strip  material 
storage  cabinet.  Very  go<x!  machine. 

REPRODUCTION  PROOF  PRESS— 
Challenge  20KA  with  power  inking 
and  wash-up.  Bed  size  21"  x  31t2>''. 
Han*l  operate*!  har*!-packed  impres¬ 
sion  cylinder.  Go*x!  price  on  very  late 
style  repr*>-preaa. 

F’LAT  ROUTERS  Radial  and  Pe*!es- 
tnl.  Hammond,  Nolan,  and  Richards. 
Prices  drastically  re*luce*l  on  gfxxl. 
"ns  is"  r*)uters.  Reconditions*!  units 
also  available. 

INLAND  NEWSPAPER  MACH.  CORP. 
since  1910 

1720  Cherry  St.,  Kansas  City.  Mo.  64108 
A.C.  816  BA  1-9060 


Model  F  E?lr*i*I.  9  molds,  like  new,  elec¬ 
tric,  $2.2G0.  M*xlel  14  Linotype  with 
four  full  fonts  of  m.its  $2,200.  Two 
Hammond  FI*Kir  Glider  Saws,  carbide 
blades.  $.500  each.  Fairchild  TTS  Per¬ 
forator  with  Acousticon  enclosure  $89,5. 
Hammond  Router-Planer  Mortiser  $250; 
Hamilton  Ad  Assembly  units  $250  each. 
Rouse  Power  mitering  machine  with 
strip  material  cabinet  $250. 

The  Times-News,  P.O.  Box  490,  Hen¬ 
dersonville.  N.C.  28739.  (AC  704)  694- 


1— 1275  MULTILITH.  10x14  (prints 
both  sides.  1  pass  thru  press) — $1400: 

2— 12.50  Multiliths— $8.50  each:  1—2066, 

14x20  $1200:  1-2066,  17x20— $1400; 

1  f*x>t  |)ower  Perforator  with  attach¬ 
ments — $85;  1  m*Mlel  5  Lino— $4.50:  1 
*!ark-ro*>m  camera  with  lights  and 
vacuum  hack — $550;  1  Multilith  plate 
maker.  twin  lnm|i — $85.  MODERN 
PRESS.  INC.,  P.O.  Box  1092.  Hunt¬ 
ington,  W'est  Va.  25714.  Ph.:  304-522- 
7293. 


ALL  MODELS 
Linotype  Intertyiie  Lu*!lows 
PRINTCRAFT  REPRESENTATIVES 
1.36  Church  Street.  N.Y.,  N.Y.  10007 

VARITYPEP.  660,  5  fonts.  $215.5; 

Headliner  880,  5  tyr>e  masters,  $1045; 
new  con*lition.  H.  Garrett,  3204  Greg- 
orv  Rd..  Yak'ma.  Wash.  98902. 


36"  2-unit  W'eb  Offset  W/fohler 
250.oro  INTERTYPE  mats 
1— F4-4  Intertyi>es.  it's  16359-25244 
2— G4-4  Intertyi>es,  w 'qua*l*lers 
8-F4-2  an*l  G4-2  INTERTYPES 
3  Mo*lel  31  LINOTYPES 
ben,  722  Mateo  St,.  L.  A.,  Calif.  90021 


^^^^^JEngraring^Equipment 

gone  OFFSET  so  we'll  sacrifice  our 
engraving  plant.  Package  price  of  $650 
“rings  you  15  x  18  Tasoiie  etcher,  ,30" 
"lagarB  shear,  burn-in  stove,  dip  tank, 
router,  whirler.  film  drying  cabinet, 
first  check  takes  it.  Laiieer  County 
Press,  box  220.  Lapeer,  Mich.  48446. 
(AC  313)  664-2961. 


Perforator  Tape 

NOW  .STATIC-FREE  perf  tajres  at  our 
same  prices  lowest  in  USA.  Ali  Colors 
—Top  Quality. 

Call  or  It'n'te  ' 

PORTAGE  (216)  PO  2-35.55 
25  E.  Exchange  St.,  Akron.  Ohio  44308 


Presses  &  Machinery 

16-PAGE  UNITUBULAR  No.  724  with 
color  hump  and  complete  stereo  equip¬ 
ment.  Available  now. 

24-PAGE  DUPLEX  TUBULAR.  2  to  1 
m*Klel.  with  hall*x>n  former  am!  com¬ 
plete  stereo  equipment.  Available  Now. 
WOOD  PONY  AUTOPLATE.  Serial 
No.  393PO.  22% "  cut-off,  vacuum 

back  with  water  coo!e*l  arch.  Available 
Now. 

LOYAL  S.  DIXON  CO.  INC. 
‘Wmst'iiprr  liqui/'ment  Dealer” 
11426  Penrose  St.,  Sun  Valley.  Calif. 
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Presses  &  Machinery 


Presses  &  Machinery 


I  NEWSPAPER  PRESSES 
FOR  SALE 

H  OEJW  ELV  E_U  N I  T_^R  ESS 
12  units — 3  double  balloon  folders — 2 
reversible  color  half-<lecks  —  3  color 
cylinders  -group  drive-  2-lOfl  HP  AC 
motors — spindle  fed — 21’^" — web  58*4" 
— 120°  stagger.  Cap.icity:  2-80  page 
collect  presses  w/multi-color  or  almost  ■ 
any  type  smaller  runs  w/single  or  multi¬ 
color.  Press  in  g*x>d  running  condition. 

HOE  SIX  UNIT  PRESS 

6  units — double  delivery  ball*x>n  folder 
— 2  color  half-decks— submarine  *lelivery 
— Page  1  fudge  for  line  and  2  column 
box.  Group  drive — 2-100  HP  DC  motors 
— spindle  fed — 21%" — web  68%" — 120° 
stagger.  Produces  80  page  collect  pro*l- 
uct  with  multi-color  or  almost  any  type  ' 
smaller  runs  with  single  or  multi-color. 
Press  in  g*x)d  running  condition. 

HOE  SIX  UNIT  PRESS 
Amost  klentical  to  above  press-  -differ¬ 
ence  is  slight  variance  substructure 
height.  2-75  HP  DC  motor  drives — 
spindle  fed  —  21%"  —  web  58%" — 120° 
stagger.  Pr*xluces  80  page  collect  pr*)d- 
uct  with  multi-color  or  almost  any  type 
smaller  runs  with  single  or  multi-color. 
Press  in  good  running  condition. 

GOSS  _R VE  DECK  PRESS 
Double  folder  with  double  upper  and 
lower  former — 21%" — web  58%" — 90° 
stagger — 100  HP  DC  motor  drive — 
spindle  fed — Page  1  fudge  for  8  column 
line  and  2  column  box  in  columns  1  and 
I  2.  Spare  100  HP  DC  motor  available. 

Sufficient  stereotype  plate 
castinii  equipment  and  press 
con-eeyors  available  seith  presses 

Elquipmpnt  open  for  inspection  at 
860  Howar*l  St..  San  Francisco. 
Calif.  Call/write  Oscar  Merritt. 

SAN  FRANCISCO  EXAMINER 

Area  C*)*le  415  781-2424 


'  ■  — 

METROPOLITAN 

PRESSES 

Inland  Exclusive 

Lafe  Manufacture 
Color  Flexible — R.T.P. 

Goss  Headliner 

Mfq.  1953-1954 

23-9/16"  Cutoff — Tension 

Lockup 

6-Uni«$— 3  Half  Decks 

Unit  Briva — Balloon 

Formers 

Hoe  Color 

Convertible 

Ivlfg.  1950 

22%"  Cutoff — Compression 

Lockup 

12  Units,  2  Hump — 2  Double 

Folders 

Group  Drive — 4  Motors — 

Upper  Formers 

Scott  Straightline 

Mfq.  1949-1957 

22%"  Cutoff — Compression 

Lockup 

10  Units — 2  Double  Folders — 

Balloon  Formers 

3  Half  Decks— 1  Hump 

Unit  Drive  (New  1957) 

for  Complete  Information 

Call  or  Write: 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

(Since  1910) 

1720  Cherry  St..  Kansas  City.  Mo.  64108 
AC  816  BA  1-9060 

NEWSPAPER  PRESSES 

HOE  COLORMA’nC  PRESS  (I960) 

1  Unit — 22% — Double  Folder — Skip 
Slitter — Reel  and  Paster. 


.SCOTT  PRESS -(1947) 

6  Units — 22% — Color  Deck2-2  Reverses 
— Double  FoUler — Balloon  Former — .AC 
Unit  Drive — Reels  and  Pasters. 


HOE  COLOR  CONVERTIBLE  (1951) 

6  Units — 23A — Color  Cylin*ler — 3  Re¬ 
verses  —  Double  Balloon  Folder  —  AC 
Unit  Drives — Reels  and  Pasters. 


GOSS  HEADLINER 
AND  ANTIFRICTION 
22%— 5  Units— 1  Folder— (1939)— 3 

Units — 1  Folder — Color  Deck  (recent) — 
Skip  Slitter  —  Ball*x)n  Former  —  DC 
Group  Drive  w  G.E.  Rectifiers — Reels 
and  Tensions— WILL  DIVIDE. 


WOOD  PRESS  (1951) 

4  Units— 22% — 'Tension  Lockup-  Dou¬ 
ble  Folder — Unit  Drive. 


GOSS  HSLC  ARCH  TYPE  PRESS 
12  Units — 22% — 4  FoUlers — Skip  Slit¬ 
ters  —  Color  Stripers  —  4  DC  Group 
Drives  w  new  G.E.  Rectifiers — COM¬ 
PLETE  STEJREO-  8  ton  Electric  Metaf 
i  Pot — 2  W*>fMl  Juniors — 2  Autoshavers  — 
WILL  DIVIDE. 


GOSS  HSLC  ARCH  TYPE  UNITS 
7  Units — 22%. — Color  Cylin*ler — 2  Fol*l- 
ers  w  1  Bail<x>n  Former — 2  AC  Group 
Drives— WILL  DIVIDE. 


HOE  SIMPLEX  (1948) 

24  page — 22% — Color  Cylinder  ’.j  and 
’4  Fohler  —  AC  Drive  —  COMPLETE 
STEREO — Turtles — Chases — Goss  45  W 
Roller — Sta-Hi  Master  Former — Elec¬ 
tric  Metal  Pot — Wo*x!  Pony  Autoplate 
— Sta-Hi  Master  Router. 


DUPLEX  TUBtTLARS  (2  to  1) 

24  page — 16  page — 8  page  Decks — with 
or  without  complete  Stereo — AC  Drives. 


GO.SS  SUBURB.AN  (1963) 

4  Units — 16  pages— 22.%— %  an*l  *4 
Folder — AC  Drive. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42n*!  St..  N.Y.  17,  N.Y.  OX  7-4.590 

DUPLEX 

16-Page  Tubular 
Reversed  Color  Unit 
Folder,  1/2  &  I/4  page 
Goss  Stereo  Machinery 

JOHN  GRIFFITHS  CO.,  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 

Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42ml  St..  N.Y.  17,  N.Y.  OX  7-4.590 
FOUR-UNIT  OFFSET  PRESS  w.ante*!. 
Full  *Ietaila  to  J.  H.  Lunney,  P.O.  Box 
71.  Merce*!.  Calif.  95340. 

LEASE/BUY  low  mileage  Comet  w 
ITS;  Perforator,  too.  Box  1334,  E*litor 

&  Publisher.  _ 

36  X  35  HAMILTON  ad  makeup  table- 
or  similar.  The  Sun,  34  S.  Main  St., 
.•Attlelxjro,  Mass,  02703. 
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Csreer  Opportunities 


THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Academic 


Administrative 


Circulation 


TEACHING,  ADMINISTRATION  — 
Dtirgre  Eastern  school  seeks  adminis¬ 
trative  assistant  for  federal  program, 
to  help  with  supervision  and  PR;  some 
teaching,  travel.  Opixjrtunity  to  work 
on  advanced  degree.  Me<lia  experience 
wanted;  psychology,  sociology  back¬ 
ground  useful.  Salary  or>en — in  $10,000 

area.  Box  1238,  Editor  &  Publishen _ 

WANTED:  M.A.  CANDIDATE  to  as¬ 
sist  in  reporting,  editing  lalHjratories: 
some  newspaper  ex|)erience  preferred. 
Write  or  call:  Director.  J-School, 
Bowling  Green  (Ohio)  State  Univer¬ 
sity  43402.  Ph. :  (419)  353-8411. 


Administrative 


TOP  EDITORSHIP  combining  com¬ 
munity  leadership  with  staff  direction 
and  proriuct  improvement  for  one  of 
the  nation's  leading  chains  of  suburban 
newspapers.  (Chart  Area  5). 

Rapid  growth  and  future  expansion 
have  created  this  executive  position  for 
the  journalistic  pro  who  knows  how  to 
lead  people  in  the  pursuit  of  excellence 
and  who  is  adept  at  community  rela¬ 
tions. 


ADVERTISING  PROMOTION 
MANAGER 

Young  man,  27-35,  to  take  over  two- 
person  promotion  department  of  state's  I 
largest  dailies,  100,000  circulation 
class.  Zone  3.  Such  a  man  may  be  in 
promotion  department  of  larger  daily, 
with  one  or  more  years’  experience, 
now  ready  for  managerial  position. 
Should  be  promotion-minded,  enthu¬ 
siastic,  able  to  supply  our  nd  salesmen 
and  advertisers  with  helpful  sales  ma¬ 
terial,  market  data  and  other  pertinent 
information.  Salary  oiien,  all  fringe- 
benefits.  Replies  confidential.  Send 
resume  to  Box  1215,  Editor  &  Pub¬ 
lisher. 


Strong  e<liting  background  required, 
either  with  good-sized  daily  or  in  top 
siKit  with  excellent  suburban  operation. 
The  challenges  are  all  there:  growth, 
improvement,  and  involvement.  The 
rewards,  too:  the  kind  of  salary  to 
hold  you  on  a  career  basis,  advance¬ 
ment,  and  job  satisfaction. 

Box  1288,  Ekiitor  &  Publisher 


EXCELLENT  OPPORTUNITY  for 
young  CPA.  or  equivalent  experience, 
to  advance  on  management  team  of 
Pacific  Northwest’s  fastest  growing 
daily.  This  administrative  position  will 
involve  corporate  records,  cost  analysts 
and  projections,  budgeting,  and  tax 
accounting.  Knowledge  of  computer 
programming  and  management  of  in¬ 
vestment  portfolio  helpful  but  not  man-  j 
datory.  Box  1124,  Editor  &  Publisher. 


CLASSIFIED 

Advertising  Rates 

•■SITUATIONS  WANTED" 
t Payable  with  order! 

4-times  .  90c  per  line,  per  issue 

3-time$  .  Sl  OO  per  line,  per  issue 

2-times  $1.10  per  line,  per  issue 

1-time  . $1.20  per  line,  per  issue 

Count  fire  average  words  per  line. 

3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Respondents  answering 
box  “Help  Wanted"  ads 

but  desiring  to  avoid  sending  a  resumf 
to  specific  newspapers  or  organizations 
can  still  do  so  by  placing  same  in  an 
envelope  addressed  to  ‘Classified 
Manager'  along  with  a  note  listing 
the  companies  you  do  not  want  your 
application  to  reach.  E&P,  in  turn, 
will  advise  you  by  letter  as  to  the 
disposition  of  your  inquiry. 


DISPLAY— CLASSIFIED: 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $2.75  per  agate  line— $38.50 
per  column  inch  minimum  space. 

"ALL  OTHER  CLASSIFICATIONS" 

4-times  . $1.35  per  line,  per  issue 

3-times  . $1.45  per  line,  per  issue 

2-times  .  $1.55  per  line,  oer  issue 

1-time  . $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4:30  PM 

Boxholdars’  identity  held  in  strict  con¬ 
fidence.  and  all  replies  mailed  each  day 
as  they  are  raceived. 

Editor  &  Publisher 

SSO  Third  Ave.,  N.  Y..  N.  Y.  10022 
(AC  212)  Plaza  2-7050 


WANTED:  GENERAL  MANAGER  for 
one  of  Ohio’s  oldest  and  best  weeklies. 
Isolated,  exclusive  area.  Circulation  ap¬ 
proaching  5,000.  Well-equipped  and 
housed.  The  right  party  will  have  a 
free  hand.  Owner  prefers  to  give  salary 
plus  commission.  Gooti  schools.  Ideal 
place  to  raise  family.  Replies  confiden¬ 
tial.  Box  1340,  Eklitor  &  Publisher. 


ACCOUNTANT-AUDITOR 
Business  growth  requires  200,000  com¬ 
bination  circulation  daily  in  Zone  7  to 
create  a  new  position  in  accounting 
department.  Seeking  college  graduate 
25-35.  preferably  a  CPA.  This  chal¬ 
lenging  position  includes  work  in  the 
areas  of  financial  statement  prepara¬ 
tion,  internal  auditing,  and  budgeting. 
Opportunity  for  the  right  person 
includes  attractive  starting  salary, 
proven  job  stability  and  an  outstand¬ 
ing  employee  benefit  program.  Your 

roaiimA  /ixyki/«K  nrill  Ka  Ka)#)  La  AfwvAa 


CIRCULATION  MANAGER  for  Flor- 
ence  Morning  News,  Florence.  S.  C. 
with  ability  to  take  full  charge  of  de¬ 
partment  and  develop  circulation  in 
fast  growing  area.  Present  circulation 
over  eighteen  thousand.  Only  daily  pa- 
I>er  in  Eastern  South  Carolina.  Good 
schools,  branch  college.  Write  full  de¬ 
tails.  Salary  expected,  give  reference. 
J.  M.  O’Dowd.  Publisher. 


CIRCULATION  MANAGER  needed  for 
top  Georgia  daily  newspaper.  If  you’re 
looking  for  a  future,  send  complete 
resume,  references,  salary  requirements 
to  Box  1294.  Editor  &  Publisher. _ 

loo’kTng  for”^ future? 

Our  group  of  dailies  (located  in  Zones 
1  through  5)  is  looking  for  men  who 
want  an  opportunity  to  meet  a  chal¬ 
lenge.  If  you  are  interested  in  securing 
your  future  in  the  circulation  man¬ 
agerial  profession,  send  complete  re¬ 
sume  and  references  to  Box  1359,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER  for  grow¬ 
ing  5600  ABC  daily.  New  and  expand¬ 
ing  industry ;  small  college.  Good  salary 
and  future.  Send  resume  and  refer- 
en.-es  to:  General  Manager,  Daily 
Leader,  Pontiac,  III.  61764. 


Circulation  Promotion 


resume  (which  will  be  held  in  strict 
confidence)  should  include  your  most 
recent  compensation.  Box  1235.  Editor 
&  Publisher. 


Circulation 


CTRCULATION  MANAGER 
We  are  looking  for  a  young  man  for  a 
10.000  daily  in  Ohio :  a  lot  of  experi¬ 
ence  is  NOT  necessary  .  .  .  just  a  lot 
of  common  sense.  Plenty  of  opportunity 
for  expansion  in  a  clean,  growing  city. 
Please  send  complete  resume,  refer¬ 
ences  and  salary  requirements  to  Box 
1202.  Editor  &  Publisher. 


HOME  DELIVERY  SUPERVISOR 
Six-day  morning  in  Chart  Area  2 
needs  a  “take-charge”  man  who  can 
work  with  branch  managers  and  car¬ 
rier  crews.  This  can  be  a  rapid  step- 
pingstone  upwards  for  the  right  per¬ 
son.  Send  complete  resum4  and  salary 
requirements  to  Box  1279,  Editor  A 
Publisher. 


CIRCULATION  PROMOTION 
Opening  in  general  promotion  depart¬ 
ment  for  someone  to  handle  circulation 
promotion.  Rei)orts  to  Promotion  Di¬ 
rector,  but  works  closely  with  circula¬ 
tion  management  to  develop  materials 
necessary  to  conduct  several  circulation 
drives,  contests  and  promotions  each 
year:  also,  will  develop  other  material 
to  1)6  use<i  in — pai)er,  rack  cards,  car¬ 
rier  recruiting,  and  training  booklets, 
etc. 

Need  someone  experienced  in  promotion 
work,  ad  design,  layout  and  copy  writ¬ 
ing.  Art  ability  desirable,  but  not 
necessary. 

Must  be  creative  and  original. 

Write,  giving  full  particulars,  includ¬ 
ing  salary  requirements,  and  samples 
to; 

The  Personnel  Manager 
THE  CHARLOTTE  OB-SERVER 
THE  CHARLOTTE  NEWS 
Charlotte,  N.  C.  28201 


Classified  Advertising 


CIRCULATION 

MANAGER 


I-»ar8re  metropolitan  newspapers 
in  Zone  3  (morninjr.  afternoon 
and  Sunday)  offer  unlimited  op¬ 
portunity  for  the  rif^ht  man; 


the  “ripht**  man  will  be  an  ex- 
I)erienced,  forward-lookinar  cir¬ 
culation  executive  with  demon¬ 
strated  leadership  and  training; 
abilities; 


he  must  be  able  to  analyze  meth¬ 
ods,  plan  for  future  require¬ 
ments  and  implement  change 
where  advisable; 


under  overall  direction  of  the 
circulation  director,  he  will  be  in 
charge  of  hiring,  training,  plan- 
nin$»’  and  other  circulation  func¬ 
tions.  and  will  have  full  author¬ 
ity  In  dischar^inf?  these  respon¬ 
sibilities: 


successful  performance  in  this 
job  will  lead  to  further  advance¬ 
ment.  Write,  giving  qualifica¬ 
tions,  to: 


Box  1345 

Editor  &  Publisher 


IMMEDIATE  OPENING  for  assistent 
manager.  Excellent  opportunity  for  an 
.ambitious,  enthusiastic,  man  or  woman, 
in  comi)ctitive  operation,  supervisory 
capacity,  A  thriving  daily  and  weekly 
newspaper  located  in  the  fast-growing 
Houston-Nasa  Bay  area.  Write  resume 
to  Mrs.  Bobbie  Halstead,  The  News 
Citizen.  Box  6192,  Pasadena,  Texas 
77501  or  call  (713)  GR  3-5511. 


HUNGRY  SALESMAN  WANTED 
We  want  a  classified  salesman  who’s 
hungry  for  opportunity  to  prove  him¬ 
self  and  move  into  management.  If 
your  experience  proves  you  can  sell, 
and  you  lielieve  in  classified,  contact 
Art  Giglio,  Herald-News,  Passaic,  N.J. 
07055.  (AC  201)  777-6000. 


Display  Advertising 


ADVER’nSING  SALESMAN 
One  of  the  nation’s  foremost  daily 
newspapers  is  in  need  of  an  experience 
national  advertising  salesman  to  con¬ 
tact  food  brokers  and  distributors. 

The  man  we  want  is  now  employed  on 
a  small  daily  and  has  an  outstanding 
record  as  a  national  advertising  sales¬ 
man  and  is  seeking  a  better  oppor¬ 
tunity. 

He  should  be  between  the  ages  of  28 
and  40,  with  a  srood  background  of  ex¬ 
perience  in  selling  national  newspaper 
advertising.  We  would  prefer  that  he 
have  some  knowledge  of  how  to  build 
and  use  effective  presentations. 

Must  be  of  good  character,  in  good 
health  and  able  to  express  himself  in¬ 
telligently  and  convincingly.  For  such 
a  man  we  offer  an  unusual  opportunity, 
plus  a  good  salary,  fringe  benefits,  pen¬ 
sion  plan,  etc.  (jonfidential,  of  course. 

Box  1260,  Editor  &  Publisher 


Display  Advertising 


$I35-A-WEEK  PLUS  COMMISSION 
for  energetic  young  ad  salesman  who 
truly  enjoys  selling.  Hard  work — long 
hours — bright  future  as  salesman-man¬ 
ager  of  small  Midwest  daily.  Send 
complete  resumd,  letter,  examples  of 
work.  Write  Box  1252,  Editor  &  Pub¬ 
lisher. 


RETAIL  ADVERTISING  SALESMAN 
for  29,000  circulation  daily.  Must  te 
self-starter,  strong  on  copy  layout  and 
sales.  Good  salary,  incentive  plan  and 
working  conditions.  Forward  resume 
including  experience,  past  employment 
and  references.  All  replies  confidential. 
M.aurice  Williams,  Advertising  Dir., 
Times-News,  Kingsport.  Tenn.,  37662. 


ADVE’RTISING  MANAGER 
HELP  ...  wo  have  an  outstanding 
product  in  growth  area.  Zone  3.  Good 
schools,  location  anti  working  condi¬ 
tions.  If  you  are  eager  for  a  challenge, 
ready  to  assume  management  responsi- 
bilities,  not  afraid  of  work,  fully  e.\- 
perienced  in  retail,  classified  and  na¬ 
tional  NOW,  and  ideas  that  produce 
plus  linage  .  .  .  you  qualify  for  a 
vacancy  now  open.  Send  resume  to  Box 
1329,  Mitor  &  Publisher,  stating  age, 
etiucation,  past  employment  record  in¬ 
cluding  references,  and  linage  record 
for  past  four  years. _ _ 


ONE  OF  AMERICA’S  most  dynamic, 
fast-growing  6-<lay  daily  newspapers 
needs  three  experienced  .advertising 
salesmen  .  .  .  men  who  can  service  ac¬ 
counts  as  well  as  new  business  and  fea¬ 
ture  promotions.  Liberal  fringe  bene¬ 
fits.  Salary  plus  Itonus  depending  upon 
attitude  and  ability  and  desire.  This  is 
a  staff  expansion.  Send  full  resume, 
educational,  work  experience  to  General 
Manager,  The  News-Herald,  Wil- 
loughby,  Ohio  44094. 


ADVERTISING  MANAGER  for  grow¬ 
ing  Colorado  5-day  daily.  State  salary 
requirements  first  letter.  Write:  Pub¬ 
lisher,  The  Valley  Courier,  Alamosa, 
Colo.  81101.  _ 


AN  EXCEPTIONAL  OPPORTUNITY 
The  New  Britain  Herald  is  looking  for 
an  experienced  advertising  salesman. 
If  you  have  solid  retail  advertising  ex¬ 
perience  and  are  seeking  a  position 
with  a  future,  then  we  would  like  to 
talk  to  you. 

We  offer  you  salary,  a  rewarding 
monthly  bonus  plan,  established  ac¬ 
counts  (which  last  year  totaled  more 
than  a  million  lines),  mileage,  a  con¬ 
genial  staff,  modern  building  and  ex¬ 
cellent  fringe  benefits. 

Area  1  and  2  applicants  preferred. 
Write  or  phono  today:  Lindsley  Well¬ 
man.  Herald,  New  Britain,  Conn. 
06050.  (AC  203)  225-4601. _ 


WHAT  ABOUT  BROADCASTING? 
Aggressive  young  man,  with  account 
executive  potential,  to  learn  radio 
while  serving  as  administrative  assirt- 
ant  to  regional  sales  manager  for  N.  Y. 
(?.  based  radio  group.  Box  1322,  Elditor 
&  Publisher. 


ADVERTISING  SALEIS 
REPRESENTA'nVE 


Florida  metro  combination  daily  will 
have  an  opening  this  fall  for  a  top¬ 
flight  experienced  Retail  Advertising 
Sales  Representative. 


We  are  looking  for  a  young  man  who 
is  willing  to  work  hard  for  f)*®  "*?” 
few  years  to  prove  that  he  will  be 
good  management  material. 


Excellent  starting  salary  and  company 
benefits.  The  Company  and  the  climate 
can’t  be  beat. 


Please  send  resume  to  Box  1285,  Editor 
&  Publisher  giving  age,  marital  status, 
work  experience,  education  and  ex- 
Iiected  salary. 


RETAIL  ADVERTISING  SALESMAN 
for  N.Y.C.  suburban  daily  and  Sunday. 
Excellent  and  rare  opportunity^  for 
someone  with  a  least  two  ,55' 

perience.  Send  resume  to  Box  1296, 
Editor  &  Publisher, 
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OUB  STRONGEST  OFFER  is  not  big 
pay.  bonuses:  you  can  earn  both;  and 
if  you’re  really  good  as  a  space  sales¬ 
man— have  energy  to  spare — you  can 
Qualify  for  your  own  property,  in 
growing  Southern  group.  Chart  Area  6. 
Write  Box  1312,  Editor  &  Publisher. 

\P^RT1S1NG  SALESMAN  for 
award-winning  21-M  Speidel  newspa- 
l,er.  Permanent  position,  good  salary 
plus  liberal  bonuses.  Retirement  pro¬ 
gram.  many  other  benefits.  Excellent 
opportunity  for  experienced  salesman. 
W'rite  resume  to  Robert  HuttenholT.  Ad¬ 
vertising  Dir..  Salinas  Californian. 
Salinas.  Calif.  93901. 


advertising  salesman 

Young,  aggressive,  local  retail  display 
salesman  with  newspai>er  advertising 
e.xperience  for  5.5,000  circ.  evening  and 
Sunday  newspaper  in  rapidly-expanding 
market.  Exceptional  opportunity  includ¬ 
ing  fringe  l)enefits  in  iiermanent  jiosi- 
tion.  Salary  plus  unique  monthly  com¬ 
mission-bonus  plan  plus  mileage.  Write 
giving  i)er.sonal  information,  refer¬ 
ences,  salary  requirements  to:  Joseph 
Swick,  The  Home  News,  P.O.  Box  551, 
New  Brunswick,  N.J.  08903,  or  phone 
201-545-4000. 


experienced  ad  manager  need¬ 
ed  by  growing  Ohio  daily  in  15,000 
class.  Write  details  of  exi>crience,  edu¬ 
cation,  etc.,  to  Box  1159,  Editor  &  Pub¬ 
lisher. 


beginner,  man  or  woman.  No 
experience  necessary.  Seek  youthful, 
enthusiastic  trainee  to  learn  advertis¬ 
ing  sales  for  N.Y.C.  paper.  Salary  plus 
commission.  Write  Box  1338.  Editor  & 
Publisher. 


Editorial 

SPORTS  EDITOR — Our  sports  editor 
taking  on  new  duties  as  managing  edi¬ 
tor.  Opportunity  for  aggressive,  young 
man  who  will  concentrate  on  coverage 
of  local  sports.  Seven-day  daily  located 
in  stable  Northcentral  Ohio  city  that 
has  diversified  industry,  fine  churches 
and  schools.  Good  fringes.  Contact  Ed. 
Thompson,  Editor.  (AC  614)  622-1122. 


WOMEN'S  EDITOR 

Long-established,  respected  combina¬ 
tion  daily  and  Sunday  in  attractive, 
cultured  Southern  community  seeks 
thoroughly  experienced,  imaginative 
woman  to  head  4-member  department. 
Salary:  36500  up.  Generous  insurance, 
pension,  other  benefits  to  woman  under 
50.  Minimum  6  years'  staff  experience, 
or  2  as  editor;  some  college  manda¬ 
tory.  ^nd  complete  resumi  including 
layout  samples  and  availability  for  in¬ 
terview.  Box  1255,  Editor  &  Publisher. 


WE  WANT  TWO  REPORTERS  who 
are  interested  in  producing  thought- 
provoking.  in-depth  stories  for  a  pro¬ 
gressive.  10,000  circ.  Ohio  daily.  You’ll 
have  writing  freedom  and  be  a  member 
of  a  young,  energetic  staff :  and  you’ll 
get  in  on  the  ground  floor  of  our  new 
offset  operation.  Salary  depends  on  edu¬ 
cation,  ability  and  experience.  Box 
1325,  Editor  &  Publisher. 


RADIO  W  C  V  L,  Crawfordsville,  Ind., 
has  Sept.  1st  opening  for  well-rounded, 
season^  reporter.  Broadcast  experience 
unnMessary.  Submit  resume  and  salary 
requirements.  Complete  confidence. 


DOUBLE  TROUBLE 
City  editor’s  stepping  up  to  editorship 
elsewhere,  and  insists  on  taking  city 
rwrter  (his  wife)  with  him.  Need 
city  editor  for  desk  work,  staff  direc¬ 
tion.  Excellent  opportunity  for  young 
journalist. 

Also  need  reporter  -  photographer. 
Award-winning  daily:  eight-man  staff. 
Write  Managing  Editor,  Coffeyville, 
Eans..  Journal. 


TWO  REPORTERS  to  join  young, 
staff  for  progressive  23.- 
500  p.m.  daily  in  attractive  university 
^n^unity  in  Blue  Ridge  foothills. 

pay,  benefits.  Write  to  Managing 
Mitor  Ben  V.  Kent,  Daily  Progress, 

Charlottesville,  Va.  22901. 

editor  ac  PUBLISHER 


SUBURBAN  REPORTER 
Unusual  opportunity  on  New  York 
State’s  lively  capital  city  p.m.  for  re¬ 
porter  to  cover  one  of  the  large,  grow¬ 
ing  suburban  areas  that  adjoin  Albany. 
We’re  looking  for  a  young  man  or 
woman  with  a  college  degree.  2-3  years’ 
experience  on  a  small  daily,  and  the 
ability  and  potential  to  succeed  on  a 
larger  pai>er.  The  challenge  and  oppor¬ 
tunity  are  here.  Should  have  car.  Send 
compelte  resume  and  some  representa¬ 
tive  clippings  of  your  work  to:  Robert 
G.  Fichenbeig,  E.xecutive  Blditor,  The 
Knickerbocker  News.  24  Sheridan  Ave., 
Albany.  N.  Y.  12201. 

TO  ROUND  OUT  A  FINE  STAFF 

We’re  looking  for  a  .  .  , 

COPY  EDITOR 

.  .  .  who  edits  tightly,  lays  out  a  page 
brightly,  reads  each  story  as  the  last 
sentry  of  accuracy  and  good  sense. 
We’re  part  of  Federated  Publications. 
Inc.,  whose  seven  newspapers  print 
more  than  280,000  daily  in  four  states. 
Our  standards  are  high  and  we  offer  a 
good  salary  plus  fringes,  in  a  com¬ 
munity  and  region  known  for  pleasant 
living.  Advancement  chances  are  ex¬ 
cellent. 

If  you  measure  up,  send  resume  and 
examples  of  headlines  and  layouts  to: 
Hobart  A.  Chipman,  Managing  Ed., 

ENQUIRER  &  NEWS 
Battle  Creek,  Michigan  49106 

FIFTH  WHEEL?  We  need  one  for 
fast-growing,  aggressive  pair  of  week¬ 
lies  in  suburbs  of  large,  metro  area. 
Circ.  60,000. 

REPORTER-DESKMAN  to  join  full¬ 
time  staff  of  four.  Minimum  two  years’ 
experience.  Zone  5.  Send  resume  and 
clippings.  Box  1290,  Editor  &  Pub- 

li8hej\ _ _ 

MALE  OR  FEMALE  REPORTER,  pre¬ 
ferably  with  some  experience,  for  lively 
daily  in  Zone  5  town  with  new  owner. 
Box  1308,  Editor  &  Publisher. _ 

WIRE  EDITOR  to  handle  wire  copy, 
lay  out  some  pages  on  progressive  20,- 
000  plus  p.m.  daily  in  Area  4.  Give  de¬ 
tails  in  letter.  Prefer  man  from  South. 
Box  1310,  Editor  &  Publisher. 

^NERAtTR^EPOR’TER 
Prefer  someone  with  experience,  or  re¬ 
cent  graduate  for  general  reporting  in 
county-seat  town  on  fast-growing  daily 
locate  in  Northern  Illinois.  Good  op¬ 
portunity  for  either  male,  or  female. 
Box  1302,  Editor  &  Publisher. 

UTILITY  DESK  MAN— One  of  the 
Northeast’s  outstanding  p.m.  in  the  60,- 
000  circulation  class  is  looking  for  an 
all-around  desk  man  who  can  edit  com¬ 
petently — write  sharp  heads  and  lay  out 
a  page.  We’re  not  interested  in  mere 
cap  underliners  or  comma  inserters. 
Excellent  opixtrtunity  for  advancement 
on  fast,  lO-man  desk.  $145  to  start ; 
substantial  increase  once  you've  proved 
yourself.  All  fringes.  Send  complete 
resume  to  Box  1284,  Editor  &  Pub¬ 
lisher. 


WE  ARE  TIRED  of  reading  routine 
applications.  We  are  looking  for  a 
good,  fast,  experienced  reporter  to  spe¬ 
cialize  in  government  coverage  in  uni¬ 
versity  city  in  best  part  of  Region  8 
for  a  growing,  7-day  newspaper.  Send 
full  resume  and  salary  requirements  to 
Box  1282,  Editor  &  Publisher, 

WE’RE  A  35,000  CIR.  MIDWEST  pa- 
per  offering  an  attractive  and  balanced 
package  of  world,  national,  state  and 
local  news.  We  are  expanding  and  need 
at  least  two  young  reporters  and  two 
deskmen  with  the  potential  to  become, 
in  time,  top-flight  reporters  and  edi¬ 
tors.  Our  desire  is  to  serve  the  people 
in  a  responsible  manner.  Box  1299,  Edi¬ 
tor  &  Publisher. 

IF  YOU  HAVE  at  least  two  years’  ex¬ 
perience  and  want  to  report  for  a  lively 
daily  with  high  news  standards,  good 
pay  and  fringes,  write  Charles  Rowe, 
The  Free  Lance-Star,  Fredericksburg, 
Va.  22401. 


SPORTS  EDITOR 

Growing  6-day  P.M.  needs  man  who 
can  take  charge.  Unlimited  opportunity 
.  ,  .  our  paper  one  of  four-paper  group. 
Salary  commensurate  with  experience, 
ability.  Call  Harry  Yockey,  ^itor,  col¬ 
lect  (AC  216  )  343-7706.  The  Daily 

Reporter,  Dover,  Ohio, 

)r  August  5,  1967 


PUBLICATIONS  MANAGER 

MAJOR  FOOD  PRODUCTS  MANUFACTURER 

with  International  headquarters  in  the  Midwest  is  seeking  a 
highly  capable  individual  for  the  position  of  Publications 
Manager,  Position  requires  a  degree  and  public  relations 
experience.  Individual  will  be  responsible  for  internal/ 
external  company  communications;  along  with  develop¬ 
ment,  coordination  and  implementation  of  public  relations 
programs  for  various  operations  of  the  company. 

EXCELLENT  SALARY  AND  BENEFIT  PROGRAMS. 

Send  complete  resume  indicating  education,  experience 
and  salary  requirements  to: 

Box  1333,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 
A  Plans  for  Progress  Company 


REPORTER  for  5M  circ.  western 
afternoon  daily;  some  photography  and 
sports.  Excellent  opportunity  to  learn 
all  aspects  of  community  journalism. 
Three  of  our  young  men  now  have  their 
own  papers.  Want  hard-working  man 
who  can  become  community  leader  and 
move  up.  Pleasant,  progressive  western 
city  with  new  junior  college.  Write: 
Publisher,  The  Riverton  Ranger,  River- 

ton,  Wyo.  82501. _ 

COPY  EDITOR— Leading  New  Eng¬ 
land  newspaper  seeks  copy  editor.  Posi¬ 
tion  calls  for  quality  editing  and  some 
makeup.  Excellent  pay,  conditions  and 
fringe  benefits.  Box  1313,  Editor  & 
Publisher. 

STATE  EDI’TOR  to  handle  area  news 
25,000  circulation  progressive  daily, 
northern  Rocky  Mountains.  Five-day, 
mornings,  40-hour  week;  two  to  three 
years’  experience.  State  salary  r^uire-  j 
ments  first  letter.  University  city  in  one  , 
of  the  finest  outdoor  recreational  areas; 
also  opening  for  photographer-reporter, 
experience  requir^.  Box  1311,  Editor  & 
Publisher, 


TOP  SPORTS  MAN  NEEDED 
FOR  BIG-10  CITY  DAILY 
The  Bloomington  (Ind.)  Daily  Herald- 
Telephone  is  expanding  its  sports  cov¬ 
erage  of  Indiana  University  and  area 
high  schools  and  needs  a  bright,  young 
man  to  join  its  highly-acclaimed  sports 
department. 

The  need  is  for  someone  with  both 
reixxrting  and  desk  experience.  This  is 
a  golden  opportunity  for  the  right 
young  man  with  the  desire  and  ability 
to  succeed  in  sports.  If  interested  write 
or  call  Wayne  Powell,  Personnel  Di¬ 
rector,  today  I 


I  CITY  EDITOR  OR  REPORTER  ready 
to  move  up  needed  by  13,000  daily  25,- 
I  000  “city  of  lakes’’  NW  Ind.  Pine  com- 
nriunity,  staff,  benefits.  Opportunity  un¬ 
limited.  Write  in  full  confidence  to  M 
Shipley,  Herald-Argus,  La  Porte,  Ind., 

46350^ _ 

llO-YEAR-OLD,  progressive  evening 
daily  —  27,000  circulation  —  needs 
young,  capable  desk  man.  Pending  con¬ 
version  to  offset  offers  challenging  fu¬ 
ture.  Excellent  working  conditions,  em¬ 
ployee  benefits.  Write  or  wire:  Ko¬ 
komo  Tribune.  Kokomo.  Indiana  46901. 
REPORTER-DESKMAN  for  Alaska 
i  daily.  Send  resume,  references,  sample* 
:  of  work  to  Box  1254,  Editor  &  Pub- 
I  lisher^ _ 


Newspaper 
COPY  DESK 

The  Fresno  Bee  has  an 
immediate  opening  for  an 
experienced  desk  man.  Per¬ 
manent  position.  Excellent 
employe  benefits.  Apply  in 
person  or  send  detailed 
resume  to: 

Personnel  Department 
McClatchy  Newspapers 
2 1  st  &  ”Q"  Streets 
Sacramento,  Calif.,  95804 


E&P  Employment  Zone  Chart 

Us*  z*n*  numb*r  to  Indleat*  location  without  spocifle  Idontifleatlon 
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MAN  TO  ASSIST  PUBLISHER  as  ^2 
news  head.  Large  weekly,  city  6,000. 
Growth  opportunity,  editorial  charge. 
Times,  Willard,  Ohio  44890. 

SPORTS  EDITOR — are  you  short  on 
experience,  but  long  on  desire?  We  have 
a  place  for  you.  Good  pay — good  bene¬ 
fits.  Contact:  Ralph  Benton,  Managing 
Editor,  The  Star-Courier,  Kewanee, 
Illinois  61443. 

WOULD  YOU  LIKE  TO  EDIT  a  com¬ 
munity  weekly  and  or  local  farm  week¬ 
ly?  Want  exi>erienced  young  editor  or 
capable  J-grad.  Single  man  preferred  as 
family  housing  limited.  Variety,  chance 
to  learn  all  departments.  Ekistern  Ind.  I 
Publishing,  Knightstown,  Ind..  46148.  | 

5PORTS  WRITER  with  ability  to  han-  j 
lie  some  desk  work  on  Attleboro. 
Vlass..  Daily  Sun:  13.500  afternoon  | 
daily.  New.  air-conditioned  office.  Write  I 
or  telephone  617-222-7000.  I 


REPORTER 

Night  staff  of  expanding  N.J.  <laily 
needs  reix>rter  exiierienced  in  municipal 
government  and  features.  Write:  H. 
Rodney  Luery.  Asso.  Editor.  The  New 
Brunswick  (N.J. I  Home  News,  or 
phone  201-545-4000. 


FLORIDA'S  Alcoholism  Program  needs 
E<iitor  to  become  number  two  man  in 
creative  department  of  five.  Degrt'e 
with  major  in  Journalism  or  English, 
or  any  equivalent  combination  of  ex- 
iierience  and  training.  Starting  salary,  I 
$6930,  liberal  fringe  benefits.  Those  in¬ 
terested  may  write:  Don  Thieme.  Di¬ 
rector  of  Information  Services.  P.O. 
Box  1147,  Avon  Park,  Florida  33825. 


SPORTS  WRITER,  with  the  emphasis 
on  writing  ability.  Three-man  staff 
covering  all  8Pt>rts  ...  an  ideal  spot 
for  a  career  sj)orts  man.  This  news¬ 
paper  is  small  enough  to  provide  in¬ 
teresting  variety  and  large  enough  to 
reward  top  work  and  offer  advance¬ 
ment.  A.M.  35.000  daily  in  the  East.  | 
Box  1364,  Ekiitor  &  Publisher. 


REPORTER  for  8.500  daily.  J-degree 
(•referred.  Planning  new  (ilant  with  i 
new  offset  press.  Two  reservoirs  within  j 
10-miles  for  water  recreation.  Excep-  , 
tional  small  town  of  14.00O  Itecause  of  ! 
8  nationally  known  industries.  Honey-  ^ 
well  Center  and  cultural  activities.  ^ 
Growth  is  steady,  not  siiectacular.  Op-  ; 
(lortunity  of  learning.  rest>onsibility 
an<l  advancement.  Write  Joe  Nixon. 
Wabash,  Ind.,  Plain  Dealer  exi>erience. 
salary  requirements. 


REPORTER,  limited  exiterience.  but 
with  potential  to  fill  editor's  chair  with 
fast-growing  weekly  group.  If  you  have 
college  background — are  willing  to 
work  and  learn-  send  resume  imme¬ 
diately  to  Sentinel  Pub.  Co.,  Elast 
Brunswick.  N.  J.  08816. 


EDITOR--Major  publisher  of  (irestige 
(•eriodicals  and  books  offers  unique  op-  , 
iwrtunity  on  one  of  its  national  maga-  I 
sines.  Publication  enjoys  six-figure  cir-  i 
culation  among  discerning,  highly-edu-  I 
rated  professionals.  Salary  to  $20,000.  j 
Unsurpassed  fringes.  Ideal  environ-  r 
ment.  N.Y.C.  area.  FHill  details  to  Box 
968.  Eklitor  &  Publisher. 


E'ISH.  SKI.  HUNT — Exjerienced  wire 
editor  for  25.000  a.m.;  also  reporter 
with  1-2  years'  experience.  Editor.  Mon¬ 
tana  Standard,  Butte,  Mont.  59701. 


READY  TO  MOVE  UP? 

Are  you  now  on  a  small  daily  news- 
pai>€'r  ?  Do  you  feel  you  have  reached 
the  iieak  of  your  i»erformance  there?  If 
so  we  are  lookinjf  for  you.  Where?  A 
metro|>olitan  7-day  morningr  newspaper, 
in  Chart  Area  8,  is  expanding  its  op¬ 
erations  and  has  o|>enings  for  qualihetl 
young  people  for  all  tyi»es  of  employ¬ 
ment  in  the  news  department — report¬ 
ers.  copy  editors,  editorial  writers,  spe¬ 
cial  writers.  Gix’e  us  your  complete  aca¬ 
demic  and  working  experience  in  first 
letter  to  Box  1180.  Editor  &  Publisher. 
Salaries  better  than  average.  Good 
Itenefits  and  tension  program,  excellent 
living  conditions. 
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NEWS  AND  FEATURE  WRITER 
We  neetl  a  young  reporter  ready  to  test 
his  skills  on  imi>ortant  news  series  and 
bhK'kbusters.  This  is  a  key  reporting 
ami  writing  post  on  a  35,000  a.m.  daily 
that's  growing  in  size  and  outlook.  If 
you're  stymied  by  the  fl<x)d  of  routine 
on  a  small  daily  or  weekly,  then  here’s 
your  chance  to  break  away.  You’ll  join 
a  resi^ectetl  newspaper  organization  in 
one  of  the  East’s  finest  communities. 
Excellent  living  and  working  condi¬ 
tions.  Semi  details  and  samples  today 
to  Box  1360,  Editor  &  Publisher. 

REPORTED,  at  least  1-year  experience, 
to  cover  top  l>eat  on  one  of  the  liveliest, 
fastest-growing  dailies  in  the  country. 
We  will  pay  for  a  pro  and  give  you 
space,  too.  Write:  Casey.  The  Daily 

Advance.  87  E.  Blackwell  St..  Dover, 
N.  J.  07807. 

REPORTER  NEEDED  to  round  out 
staff  of  one  of  South’s  top  new8paj>er 
combinations.  Gotni  pay  —  excellent 
fringe  l>enefits- -secure  future  for  re¬ 
porter  with  exi>erience  to  do  the  job  in 
a  fast-growing  industrial  city  of  170,- 
(♦On.  The  State  Capital — home  of  LSU 
...  an  ideal  community  in  which  to 
work.  College  graduate  preferred. 
Write:  Mrs.  Charlotte  Crowell,  Person¬ 
nel  Dir.,  State-Times  &  Advocate, 
Baton  Rouge.  Louisiana  70821,  giving 
full  details  of  exi>erience. 


REPORTER  PROMOTED  TO  DESK 
Nee<l  an  imaginative  and  aggressive 
man  to  cover  community  and  economic 
development  and  local  government  for 
Metro-East  Journal,  in  E^st  St.  Louis, 
Illinois.  Salary  to  1182  i>er  week. 

This  i>er8on  should  have  a  degree  plus 
1  to  3  years*  rei>orting  experience ; 
should  willing  to  accept  new  rest>on- 
sibility  and  be  eager  for  promotion  in 
near  future. 

Growing  p.m.  daily  (36.000)  in  a  grow’- 
ing  newspaper  group.  Excellent  oppor¬ 
tunity  for  professional  growth  and  pro¬ 
motion.  Send  complete  resume  and  sal¬ 
ary  requirement  to  H.  E.  Hay,  Box 
780,  Decatur,  Illinois  62525. 


MAN  FOR  NO.  2  SPOT  on  6-person 
news  staff.  General  assignments,  sitorts 
and  fill  in  for  No.  1  man.  6,500  circu¬ 
lation  daily  in  10,500  resort,  industrial 
an<l  shopping  center  city.  W’rite  fully 
to  Evening  News.  Box  616,  Cadillac, 
Mich.  49601. 


REPORTER  for  weekly  at  seashore 
area.  General  assignment.  Send  resume 
to:  The  Wildwood  Leader,  Wildwood, 
N.  J.  08260. 


NEWSPAPER  EDITOR 
New8pai>er  e<litor  with  agricultural 
training  or  degree  for  ABC  national 
weekly  newspaper  serving  all  phases  of 
the  fresh  fruit  and  vegetable  industry. 
Must  be  prolific  writer,  good  public 
siteaker,  willing  to  travel,  able  to  in¬ 
itiate  and  develop  new  eilitorial 
services,  maintain  wide  industry  con¬ 
tacts.  With  resume,  state  salary  re- 
<iuirements.  Box  1348,  Editor  &  Pub¬ 
lisher. 


.irM  TEXAS  A.M.  nee<ls  tw’o  high- 
calil>er  men.  Deskman  must  be  more 
than  copy  marker.  Fast,  accurate  edit¬ 
ing.  )>etter  than  good  heads,  ability  to 
take  charge  among  qualities  sought. 
Rei>orter  must  l)e  a  cligger,  a  writer 
and  have  city  e<litor  imtential.  Experi¬ 
ence  and  stability  are  musts  for  both 
jobs.  Area  is  expanding  rapidly  and 
paj>er  matching  growth.  Excellent  fu¬ 
ture.  top  working  conditions,  great 
place  to  settle  down.  All  details,  refer¬ 
ences  first  letter.  Box  1344,  Editor  & 
Publisher. 


.ASSISTANT  EDITOR  for  small  daily 
with  big  ideas.  Editing  experience  is 
not  rc<]uired.  but  a  thorough  knowledge 
of  copy/photo  e<liting  and  a  bright, 
creative  approach  to  layout  are.  Send 
full  resume  first  letter  including  salary 
ie<iuirement8.  How*ard  MacDonald, 
Managing  Editor.  The  Union-Gazette, 
112  Pike  St.,  Port  Jervis,  N.Y.  12771. 


SPORTS  EDITOR  with  1-2  years*  ex- 
I>erience  for  daily  in  fast-growing  Cali¬ 
fornia-based  group.  Resume,  pay  re- 
(luirements  to  Editor,  Madera  (Calif.) 
Daily  Tribune. 


COMBINATION  DESKMAN 
.AND  REPORTER  WANTED 
an  No.  2  man  on  a.m.  edition.  Ex¬ 
cellent  starting  salary — good  fringes — 
opiKjrtunity  advance.  Write  or  call 
collect:  L.  D.  Seits,  Pharos-Tribune  & 
Press,  Logansport,  Ind.  46947,  (AC  219) 
753-7511. 


COPY  EDITOR  -This  is  a  copy  e<liting 
job  for  a  young  man  not  satisfied  to 
just  edit  copy.  You’ll  have  ideas  for 
improving  this  newspa{)er  and  the  abil¬ 
ity  to  show  others  how  to  attain  the 
high  standards  you  set.  This  is  a 
growth  opi>ortunity  for  someone  with 
a  professional  outlook  who  may  be 
short  on  exi>erience.  LTnder  40.U00  a.m. 
daily  in  Chart  Area  2.  Outstanding  lo¬ 
cale  for  a  family.  Excellent  l)enefits. 

Box  1362,  Editor  &  Publisher. 

BE  WHERE  THE  ACTION  IS! 
Ex{>erience<l  re|x)rter;  assistant  editor 
prize-winning  N.Y.C.  community  week¬ 
ly  newspai>er.  Town  &  Village  New’spa- 
|)er,  614  E.  14th  St.,  New  York,  N.  Y. 
10009. 


EDITOR 

Prime  opportunity  on  growing  national 
magazine  for  career-minded  man  w'ith 
some  experience,  who  knows  and  likes 
sports,  can  write  and  edit  copy :  knowl¬ 
edge  of  photography  would  be  helpful. 
$6500  plus.  Send  resume  to  Box  1342, 
Editor  &  Publisher. 


Free  Lance 


PHOTOGRAPHE’R — Connections  movie 
and  TV  world;  cover  gossip,  dating, 
fan  stories  around  Hollywood ;  also 
cheesecake,  and  men’s  adventure.  Box 
1358,  Editor  &  Publisher. 


WRITEHS,  ARTISTS  for  assignments 
for  commercial  publications.  Editor, 
P.O.  Box  530,  N.  Hollywoocl,  Calif. 


Operators-Machinists 

HEAD  MACHINIST  for  newspaper. 
Eleven  machines.  Must  be  union ;  ex¬ 
perienced  in  Elektron  necessary.  $160 
weekly.  Zone  4.  Please  state  full  back- 
Kround  and  experience  first  letter.  Box 
1110.  Elditor  &  Publisher. 


OPERATOR  WANTED.  preferably 
with  TTS  experience,  in  a  six-machine 
open  shop  in  North  Ontral  Ohio.  44 >A 
hour  week.  Write  Box  1168.  ^itor  & 
Publisher. 


Pressmen-Stereotypers 

PRESSMAN  -  STEREOTYPER:  Two 
situations  available  on  the  nisht  shift 
for  combination  press-stereo  journey¬ 
man.  Work  in  a  modern  air-conditione<l 
plant.  Six  Goss  headliner  presses  print 
our  47M  morninR-eveninK  circulation. 
Scale:  $3.76  i>er  hour,  effective  Aur.  1. 
1967.  $.87  per  hour;  Feb.  1.  1968.  $3.98 
per  hour;  Aur.  1.  1968,  $4.08  per  hour. 
Company  paid  life  insurance,  sick  bene¬ 
fits.  hospitalization  and  major  medical 
insurance.  Elxcellent  pension  plan  and 
liberal  vacation.  Contact  Wilbur  Leh¬ 
man.  foreman.  Journal  and  Courier, 
Lafayette,  Indiana  47901. 


PRESSROOM  SUPERINTENDENT 
We  are  lookinR  for  a  man  between  aRe 
35  to  45,  capable  of  supervisinR  a  met¬ 
ropolitan  daily  pressroom  with  morninR 
eveninR  editions  in  excess  of  260,000. 
Well  rounded  backRround  with  previous 
supervisory  experience  essential.  Send 
complete  resume  to  Box  1150,  Editor  & 
Publisher. 


Printers 

NEED  ONE  GOOD  FLOOR  MAN  for  a 
thrivinR  weekly.  Must  be  willinR  to  do 
job  work  and  hard  work  in  Reneral. 
Good  pay.  Write:  Publisher,  Box  29. 
New  Albany,  Miss.  38652. 


GENERAL  FOREMAN  for  metropoli¬ 
tan  newspaper  composinR  room.  Chart 
Area  2.  Experience  with  computers, 
tape  and  photo  composition  preferred. 
Send  complete  resume  to  Box  1320.  Edi¬ 
tor  &  Publisher. 


PRINTER  OPERATOR 

Me<lium-si2ed  daily.  Complete  iiisuranee 
includes  $1000  to  $5000  life,  hich  week 
ly  benefits  accident,  sickness;  liospital' 
liest  rooms  up  to  120  days,  other  hosi 
pital  charRes,  doctor  calls,  sui>|)lemen- 
tary  accident,  major  medical.  -Vir-con. 
ditioned.  Other  frinRes.  $3.15  hour" 
Write  Box  1298,  EMilor  &  Publisher.  ’ 

WE  NEED  AGGRESSIVE  leader!^ 
pur  100-man  composinR  room  operation 
fop  pay,  best  of  IrinRe  benefits  plus  biir 
opportunity  to  move  up  in  our  orRan. 
ization.  Replies  confidential.  Write  Bmr 
1245,  Editor  &  Publisher. 

WE  ARE  LOOKING  FOR  a  aualifiH 
permanent  foreman  for  a  small  daily 
newspaper  .  .  .  someone  interested  in 
relocatinR  in  Northern  Wisconsin.  An 
Ideal  spot  for  enjoyinR  the  pleasures  of 
life  .  .  .  huntinR.  fishinR.  skiine.  and 
Iwating.  Yes,  there  is  work  involved 
the  man  we  are  lookinR  for  would  have 
complete  responsibility  for  all  compos- 
S®Pd  resume  to  Box 
11  lO,  l^itor  &  Publisher. 


SUPraiNTENDENT 
for  medium-size  daily  in  Chart  Area  2 
Hot  metal  operation.  Union  shop.  Sail 
ary  open.  Excellent  fringe  benefits, 
^nd  complete  resume  to  Box  112* 
Editor  &  Publisher. 


EUROPEAN  AS.SIGNMENT  —  Major 
American  corixiration  requires  experi¬ 
enced  international  public  relations  pe-- 
son  to  serve  European  headquarteis 
and  coordinate  various  national  pro¬ 
grams.  Candidate  must  be  fluent  in 
Erench  and  German;  other  languages 
desirable.  Position  now  open.  Send 
resume  with  salary  history  to  Box  1300. 
Editor  &  Publisher. 

DIREfTTOR.  community  relations,  in  a 
two-year  college  upstate  New  York.  Re¬ 
sponsible  for  college  publicity,  publica¬ 
tions  and  varied  PR  programs.  Excel¬ 
lent  fringe  benefits.  Send  resume  to  Box 
1315,  Editor  &  Publisher. 


PUBLIC  RELATIONS  TRAINEE  — 
Leading  company  in  northern  N.J.  is 
seeking  a  young  man  (23-30)  with  sev¬ 
eral  years'  exiierience  for  its  .3-man  PR 
deiiartment.  Writing  ability  and  an  in¬ 
terest  in  education  and  working  with 
young  people  are  essential  for  this 
challenging  an<l  diversified  position. 
Minimum  salary  requirements  must  ac- 
comi>any  resume.  Reidy  to  Box  1363. 
Editor  &  Publisher.  ' 


CHICAGO-BASED  merlical  organiza¬ 
tion  seeks  man  who  wants  varied  writ¬ 
ing^  assignments  and  an  opportunity  to 
[K>lish  other  public  relations  skills.  At¬ 
tractive  salary  and  fringe  benefits.  Send 
resume,  with  salary  history,  to  Box 
1222,  Editor  &  Publisher. 


STATE  Natural  Resource  Agency  posi¬ 
tions  open  in  photography  public  re¬ 
lations —  layout — feature  writing.  Inter¬ 
est  in  the  outdoors  is  a  primary  re¬ 
quirement.  Degree  in  Journalism  or 
P.R.  necessary  with  2  years’  exiierience 
(one  recent  grad,  position).  Full  Civil 
Service  coverage.  Challenging  work  in 
state's  capital  city,  with  moderate  field 
travel.  Send  resume  and  letter  detail¬ 
ing  talents  and  interests  to:  John 
Killoran,  W'est  Virginia  Department  of 
Natural  Resources,  Charleston,  West 
Virginia  25305. 


Roto  Supplement 

PUBLISHER  RELATIONS 
REGIONAL  MANAGER 
National  Newspaper  Magazine 
Experience  with  or  knowledge  of  top- 
level  newsimper  advertising,  editorial, 
and  circulation  management  practices. 
Key  position  with  long-established,  ex¬ 
panding  major  roto  supplement.  Above- 
average  salary,  plus  commission,  ex- 
lienses,  car.  Interesting,  challenging. 
Growth  opportunity.  Travel  most  of 
time.  Midwestern  territory,  but  can 
base  almost  anywhere.  Box  1335,  Edi¬ 
tor  &  Publisher. 
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^personnel  Available 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Administrative 


PUBLISTIEJR  -  MANAGER,  active, 
knowledgeable,  well  known  and  re- 
ipected  in  publishing  field,  seeks  asso- 
(istion  with  a  newspaper  owner  of 
property  grossing  miilion  plus — with 
view  to:  participation  and/or  future 
purchase.  Comprehensive  Suburban, 
djily,  weekly  background.  Receptive 
and  flexible  to  any  proposal.  Confiden¬ 
tial  exch.inge  of  views  welcomed.  Pre¬ 
fer  West  Coast  or  South.  Box  1208, 
Editor  &  Publisher. 


GEN.  MGR..  PROD.  MGR.. 

ADVERTISING  DIRECTOR 
seeks  as.soriation  and  investment  oppor¬ 
tunity  with  daily  newspaiier  grossing 
over  $2.i0,U00.  Highly-qualified  former 
publisher  now  managing  $5  million 
gross  publication  plant — experienced 
latest  technology.  Box  1351,  Editor  & 
Publisher. 


assistant  PUBLISHER-GM,  34, 
experienced  in  all  phases  small  paper. 
Now  photographer  on  large  daily;  want 
challenge  in  smaller  city.  Box  1334, 
Editor  &  Publisher. 


Artists 


PRIME  EDITORIAL  ARTIST— Lay¬ 
outs.  photo  retouching,  maps,  charts 
and  cartoons.  Area  secondary.  Box 
1337,  Editor  &  Publisher, 


Circulation 


DO  YOU  NEED  AN  AGGRESSIVE, 
competent  man  to  operate  or  assist  in 
the  operation  of  your  Street  Sales  De¬ 
partment?  Over  20  years’  experience 
on  metropolitan  dailies  handling  urban 
and  suburban  newsboy,  newsstand  and 
rack  sales.  Presently  a  Street  Sales 
Manager  but  seeking  a  challenge.  Pre¬ 
fer  Zone  9.  Box  1257,  Editor  &  Pub¬ 
lisher. 


CIRCULA'nON  COORDINATOR  —  I 
put  my  emphasis  on  methods  that  will 
build  sound  circulation.  Ambitious 
about  my  work  and  decisive  about  my 
direction,  my  program  will  determine 
protection  and  profit  to  your  proiterty. 
Box  1326,  Editor  &  Publisher. 


EXPERIENCED  CM— all  phases.  In 
early  30's  with  15  years’  experience  (5 
years’  management!  on  both  small  and 
large  dailies.  Aggressive  and  willing  to 
meet  challenge  of  strong  competition. 
Resume  and  references  available.  Write 
Box  1283,  Elditor  &  Publisher. 


CIRCULATION  MANAGER  wishes  to 
relocate.  Experienced  ABC,  “Little 
Merchant,”  promotion,  motor  routes, 
good  home  delivery  service.  Prefer 
Zones  7.  6.  4.  $120  a  week.  Box  1297, 
Editor  &  Publisher. 


Classified  Advertising 

PHONE  ROOM  SUPERVISOR,  young 
40's,  thoroughly  experienced  all  phases 
highly  competitive  areas.  Top  refer¬ 
ences.  Prefer  Zones  1,  2  or  9.  Box 
1327,  Editor  &  Publisher. 


CAM  (early  30’s).  Creditable  manage- 
aent,  sales  background  medium-sized 
daily/Sunday.  Ability  to  train,  build 
effective  sales  organization.  S<Kk  re¬ 
sponsible  position — growth  i>otential. 
Box  1346,  Editor  &  Publisher. 


_ Display  Advertising 

ADVERTISING  MANAGEMENT 
wnte  May  for  a  resume  outlining  a 
’*ry  unique  newspaper  background.  17 
years  sales  experience  in  retail,  na¬ 
tional  and  classified:  4  years  advertis¬ 
ing  director  of  25M  and  lOOM  papers 
in  comi>etitive  situations.  College. 
Available  now!  Box  1261,  Editor  & 
Pnbhsher. 


AD  SALESMAN-MANAGER  on  small 
Midwest  daily  seeking  better  oppor- 
tunity.  Now  earning  $7,200.  Write  Box 
1286,  Editor  &  Publisher. 


Editorial 

I  NEWSMAN  with  3  years’  daily  ex-  I 
I  perience,  3  years’  news  service  experi-  1 
ence:  now  manager  of  news  service 
bureau  in  medium  city.  Desires  change. 
Wants  city  editorship  or  assistant  city 
editorship  on  medium  daily  in  Zones  3 
or  4.  Resume  furnished  upon  request. 
Box  1216,  Editor  &  Publisher. 


I  DESKMAN,  41;  experienced  wire. 
Page  One  makeup.  Strong  on  local. 

'  Rim,  slot  exi>erience.  Allan  R.  Wege- 
mer,  Cameron  Hotel,  9th  &  Washing- 
I  ton,  Brownsville,  Texas  78520.  Ph: 
I  (512)  Lincoln  2-3551. 


EDITOR — News,  features.  Mature 

family  man  ;  civic  interests.  Now  em-  | 
I  ployed.  Seeks  post  with  solid  weekly,  | 
I  small  daily  in  Zone  1  or  2.  Top  ref-  I 
erences.  Resumd.  Box  1253,  Editor  &  ' 
Publisher. 

j  ENERGETIC,  EXPERIENCED  young 
I  editor  seeks  position  on  daily  in  New 
I  England  or  Pacific  Northwest.  Has  run  , 
,  small  dailies,  from  top  to  bottom.  ; 
I  Prize-winner.  Liberal.  Box  1251,  Editor  . 
&  Publisher. 

YOUNG  WOMAN  with  English  degree 
plus  journalism  training  wants  news- 
paper  experience.  Available  immedi- 
'  ately,  any  location.  Box  1267,  Editor  & 
j  Publisher. _ 

I  DESK  MAN,  15  years’  experience,  in¬ 
cluding  wire,  slot,  layout,  makeup.  Zone  I 
2.  Box  1316,  Editor  &  Publisher. 

!  EDITOR — 18  years’  business  magazine 
feature  writing,  layout,  photo  editing, 
news  staff  supervision.  Now  working 
I  slot  and  rim  on  metro  morning  paper. 
Desire  post  at  decision-making  level, 
magazine  or  newspaper.  Salary  $14,000 
I  up.  Box  1291,  E<Iitor  &  Publisher. 

'  NEWS  EDITOR,  23.  J-grad  on  11.000 
daily.  Prefer  reporting,  but  can  work 
I  desk;  know  wire,  photography  and 
I  layout.  Presently  employed.  References, 
resume  available  on  request.  Willing  to 
relocate  anywhere.  Box  1301,  Editor  &  ' 

Publisher. _ 

SPORTS  EDITOR 

Young  (24)  and  energetic,  successful 
but  frustrated,  in  high  school  rut. 
Must  relocate  with  chance  for  college, 
pro  coverage.  Prefer  dayside  in  Zone  1, 

2.  Box  1281,  Editor  &  Publisher.  _ 

EDITOR — Weekly  or  small  daily.  16 
years’  all-around  newsroom  experience. 
Zone  2.  Box  1293.  Editor  &  Publisher. 
EXPERIENCED.  17  YEARS— Reporter, 
city  editor ;  makeup,  editing.  Age  37. 
Box  1314,  Editor  &  Publisher. _ 

GET  YOUR  FOOTBALL  STAFF  set 
now  I  Sports  e<Iitor  offers  this,  plus 
sharp,  analytical  coverage  all  other 
sports;  column,  too!  Box  1339,  Editor 

&  Publisher. _ 

NEWS  EXECU’nVE 
Award-winning,  quality-minded  manag¬ 
ing  editor  of  under  20.000  daily  ready 
for  greater  challenge — Areas  2  or  5.  or 
I  South  Florida.  Top-notch  writer,  e<litor, 
administrator.  Mid-.30’s.  now  in  $13,500 
range.  Box  1.350,  Editor  &  Publisher. 

EDITORIAL  WRITER  with  solid  news 
experience,  including  executive  level, 
ready  to  move.  Box  1355,  Ekiitor  &  Pub¬ 
lisher.  _ _ 

TIRED  OF  MONOPOLIES  ;  I  thrive  on 
competition.  Crackerjack  newsman,  25, 
Ivy  League  grad — now  etiitor  of  small 
daily — seeks  creative  challenge.  Box 
1341,  E<litor  &  Publisher. _ 

ALL-AROUND  NEWSMAN 
After  10  years’  overseas  Government 
information  work,  wants  job  anywhere 
offering  challenge  and  movement ;  all 
media;  five  years’  stateside  daily  ex- 
Iierience.  Box  1336,  E<litor  &  Publisher. 

HURRY!  Looking  for  managing,  city, 

I  Sunday,  business,  wire  or  editorial  page 
j  editor?  One  or  all — I’m  the  one.  Show 
me  the  way  up  editorially,  financially. 
Know  Southwest.  South  bOTt.  Box  1353. 
Editor  &  Publisher. 


EXPERIENCED  REPORTER.  44,  seeks 
growth  opportunity.  All  heats,  features. 
Box  1349,  tiditor  &  Publisher. _ 

MATURE  J-GR.AD,  10  years  all  areas, 
seeks  challenging  spot  on  progressive 
daily.  South  preferreil.  Box  1343,  Editor 
&  Publisher. 
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Free  Lance 

JAPANESE  CORRESPONDENT— Fea¬ 
tures,  assignments,  photos ;  10  years’ 
newspaper  experience.  Cover  politics, 
sports,  human  interest,  economics.  Box  . 

1306,  tiditor  &  Publisher. _  1 

MIDWEST  free-lance  educational 
writer-editor  with  top  credits/affilia-  i 
tions  (all  levels  from  pre-school  to  col-  | 
lege ;  almost  all  areas  from  English 
and  Sociai  Studies  and  Physiology  and  I 
Fiction)  will  be  in  N.Y.  in  late  August.  , 
Desires  interviews  for  challenging,  con¬ 
tinuing  assignments.  Box  1357,  ^itor 

&  Publisher. _ 

SEEKING  GENERAL  ASSIGNMENT  | 
features,  articles.  Specialties:  arts,  i 
travel,  sports;  also,  magazine  layout,  ' 
editing,  proofing,  consultant.  Former  | 
editor  must  now  work  out  of  home.  I 

Box  1352,  E<litor  &  Publisher. _ 

COMME'RCIAL  FREE-LANCER,  33. 
with  2800  published  credits  all  fields 
(from  Reader’s  Digest  on  down),  wishes 
writing  or  editing  assignments.  Will  in-  ! 
terview  in  N.Y..  Chicago  or  Los  An¬ 
geles.  if  necessary.  Box  1361,  Editor  & 
Publisher. 


Photography  | 

PHOTOJOURNAUST  (or  photog-  I 
rapher  if  you  prefer)  would  like  to  | 
work  for  a  university  that  cares  about 
its  image.  P.R.,  news,  industrial  back-  [ 
ground.  Please— only  quality  operations 
considered.  Box  1319,  Editor  &  Pub¬ 
lisher.  I 


Production 

COMPOSING  ROOM 
SUPERINTENDENT 
Production  Manager,  Graphic  Arts 
Sales.  Three  large  letterpress-offset  con¬ 
versions — consultant  for  others.  Experi¬ 
enced:  photo-typesetting,  camera,  de¬ 
sign,  personnel  training.  Five  years’ 
hot  metal.  Seeking  iarge  operation, 
sales  or  consultant  position.  Resume. 
Box  1296,  Editor  &  Publisher. 


Public  Relations 

PART-TIME— NEW  YORK  AREA 
Ideas  ?  Speeches  ?  What  do  you  need  ? 
Working  newqraperman,  metro  area 
daily.  Some  time  to  spare.  Sharp  skills, 
broad  background,  sound  judgment, 
mature.  Operated  own  PR  firm  in  past 
years  in  nation’s  capital.  Box  1270, 
Editor  &  Publisher. 


AVAILABLE 

TOP-FLIGHT 
WRITER-PR  MAN 

Seeking  opportunity  offering  challenge, 
responsibility,  something  more  than 
prorluct-corporate  image  promotion. 
Excellent  writer.  Proven  publicist. 
Capable  administrator.  Above-average 
creative  person.  Broad,  deep  experience 
in  industry,  non-profit  groups,  both 
company  and  agency.  Oriented  to  peo¬ 
ple.  ideas,  big  issues.  Reasonably  good 
salary  ne^ed.  Box  1347,  Editor  &  Pub¬ 
lisher. 
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Shop  Talk  at  Thirty 


Bv  Robert  U.  Brown 


How  to  Cover  a  Riot? 


That  question  is  the  most  per¬ 
plexing  one  to  face  newsmen  of 
all  media  in  many  years. 

Reporters  and  cameramen  of 
Iwth  print  and  broadcast  media 
assigned  to  the  riot  stories  in 
various  cities  have  been  threat¬ 
ened,  l)eaten  and  shot. 

They  were  there  to  report 
what  was  going  on.  Now  they 
and  their  media  are  l)eing  ac¬ 
cused  of  inciting  the  mobs  by 
their  reportorial  activities.  They 
have  practiced  restraint  when¬ 
ever  it  has  appeared  their  pres¬ 
ence  might  be  producing  more 
violence  for  the  benefit  of  the 
cameras.  Sometimes,  because  of 
their  own  injuries,  they  have 
unwittingly  become  a  part  of  the 
story. 

.4  radio  station  executive  sug¬ 
gests  a  cure  by  semantics:  call 
a  sniper  a  murderer,  a  looter  a 
store-breaker,  etc.,  as  if  a 
change  in  names  would  be  effec¬ 
tive. 

Senator  Hugh  Scott  of  Penn¬ 
sylvania  charges  that  news 
media  “in  many  instances  in¬ 
advertently  contributed  to  the 
turmoil”  in  reporting  recent 
riots. 

President  Johnson  has  asked 
his  new  commission  on  civil  dis¬ 
orders  to  determine  “what  ef¬ 
fects  do  the  mass  media  have  on 
the  riots?” 

*  *  * 

All  of  this  seems  to  imply  that 
if  there  were  no  mass  media,  if 
there  were  no  reporters  or 
cameramen  present,  there  would 
be  no  riots. 

That  is  nonsense.  Given  the 
same  causes  and  conditions  the 
riots  would  have  occurred  even 
without  the  presence  of  re¬ 
porters  and  cameramen.  The 
only  difference  would  have  been 
that  we  would  not  have  known 
that  they  were  occurring  or  had 
occurred. 

Which  would  have  been 
better:  Millions  of  people  in  New 
York  City  completely  aware  of 
the  holocaust  in  Newark  across 
the  Hudson  River;  or,  millions 
of  people  in  New  York  unin¬ 
formed  about  the  situation  there 
but  torn  by  rumors  and  misin¬ 
formation  fed  by  telephone,  word 
of  mouth,  etc.? 

We’ll  take  the  first  choice. 

Roger  Tatarian  of  UPI  put  it 
bluntly:  “The  question  appears 
to  be  based  on  the  premise  that 
without  the  mass  media  there 
would  have  been  no  riots  in 
Newark  or  Detroit  or  Milwau¬ 
kee.  To  believe  that  is  to  display 


ignorance  of  the  things  that 
cause  riots,  and  it  would  lie  a 
tragedy  if  at  this  late  date  the 
basic  causes  were  not  apparent 
to  all. 

“In  any  event,  the  alternative 
to  prompt  and  factual  reporting 
by  the  media  is  to  leave  a 
vacuum  for  word  of  mouth  and 
rumor  to  flourish.  The  incendi¬ 
ary  effects  of  rumor  in  the  cli¬ 
mate  that  prevails  in  many 
places  would  be  far  more  dan¬ 
gerous  than  the  unadorned 
truth.” 

*  *  * 

There  has  been  no  doubt,  and 
Iwth  print  and  broadcast  news¬ 
men  have  been  among  the  first 
to  admit  it,  that  in  the  past  the 
presence  of  a  camera  (particu¬ 
larly  a  television  camera)  has 
prompted  many  demonstrators 
for  various  causes  to  act  up  or 
put  on  a  show  for  their  own 
propaganda  purposes. 

But  the  events  of  the  last  few 
weeks  have  been  something  else 
again.  A  sniper  doesn’t  get  his 


picture  on  television  or  in  the 
newspaper.  A  band  of  looters 
doesn’t  expect  to  or  the  rewards 
seem  to  be  worth  the  risk — they 
have  not  acted  for  the  benefit  of 
the  camera.  Neither  have  the 
people  who  have  thrown  the  fire 
l)ombs. 

It  is  the  results  of  all  this 
lawlessness  that  have  been  por¬ 
trayed  in  print  and  on  the  air 
and  we  don’t  think  they  would 
have  been  any  different  without 
the  publicity. 

What  seems  to  be  a  rising 
clamor  against  mass  media  for 
reporting  these  events  in  detail 
comes  under  the  heading  of  look¬ 
ing  for  a  “fall  guy.”  A  culprit 
must  be  found.  The  press  (all 
media)  provides  easy  pickings. 

News  media  must  report  the 
news  and  the  riots  of  this  sum¬ 
mer  provide  the  biggest  news 
this  country  has  developed  in 
many  years.  Editors  cannot  edit 
by  suppressing  accounts  of  such 
events. 

The  detailed  reporting  of  the 
Newark  story  should  have  been 
the  tip  off  to  officials  in  every 
major  city,  and  most  of  the 
small  ones,  to  examine  their  own 
local  situations  to  see  whether 
such  a  disaster  could  befall 
them.  Most  of  them  didn’t.  If 
they  examined  at  all  it  was  to 
find  that  “it  can’t  happen  here.” 

And  now  a  lot  of  people  want 


Plain  Dealer  Sues  Union 
For  Chapel  Meeting  Loss 

notices  and  issue  orders  in  the 
composing  room  and  that  future 
disputes  would  be  settled  through 
provisions  of  the  contract. 

The  suit  was  for  wages  paid 
employes,  for  circulation  reve¬ 
nue  lost,  cartage  costs  and 
trucks  reporting  to  deliver  the 
paper,  for  advertising  lost  on 
July  22  and  23,  minus  the  cost 
of  newsprint  saved. 

The  complaint  said  net  reve¬ 
nue  lost  for  July  22  was  $30,- 
813.90.  For  July  23,  net  revenue 
lost  was  $94,450.67. 


Cleveland 

Forest  City  Publishing  Co., 
publisheis  of  the  Plain  Dealer, 
has  filed  a  suit  for  damages 
amounting  to  $195,634.02 
against  Local  53,  International 
Typographical  Union. 

The  suit,  filed  in  U.S.  District 
Court  here,  claims  the  union 
failed  and  refused  to  provide 
sufficient  employes  on  July  21. 

The  local  at  the  Plain  Dealer 
held  a  22-hour  chapel  meeting, 
which  started  at  9  p.m.  on  July 
21  and  continued  until  7  p.m. 
on  July  22. 

.Affected  Sunday  Paper 

The  Plain  Dealer  was  unable 
to  publish  on  July  22,  and  was 
able  only  to  publish  a  main  sec¬ 
tion  of  18  pages,  plus  comics  and 
Sunday  feature  sections  printed 
in  advance  on  Sunday,  July  23. 

The  union  held  the  meeting  to 
protest  the  firing  of  Pat  Locurto, 
a  chapel  officer.  The  union  said 
Locurto  was  fired  for  taking 
down  a  bulletin  board  notice, 
placed  there  by  management. 

The  meeting  ended  after  the 
Plain  Dealer  agreed  to  reinstate 
Locurto.  The  union  agreed  to 
sign  a  statement  that  the  pub¬ 
lisher  had  the  right  to  post 


to  blame  the  press  for  telling 
the  people  in  other  cities  wnat 
happened  in  Newark  and  De¬ 
troit,  etc.,  as  if  that  wa.s  the 
motivation  for  other  disorders. 


Color  Service 
Agency  Transfers 
Stock  to  Employes 

Robert  .A.  Travis,  president  of 
Color  Production  Service  Inc., 
New  York  City,  announced  this 
week  he  has  transferred  o\\  ner- 
ship  of  the  company  to  four  key 
employes. 

"The  new  officers  are:  Presi¬ 
dent,  Joseph  C.  Higgins;  vice- 
president,  Eleanore  A.  Dunne; 
treasurer,  Eileen  Herbrank ;  and 
secretary,  Margaret  Byrnes. 

‘Younger  Managenieiit' 

“I  have  turned  all  of  the  stock 
of  Color  Production  over  to 
them  and  inasmuch  as  they  have 
been  handling  the  details  of  our 
operation  I  have  felt  that  the 
service  rendered,  of  which  I 
have  been  proud,  will  be  mate¬ 
rially  increased  and  facilitated 
by  turning  the  company  over  to 
more  active,  younger  manage¬ 
ment,”  Travis  said.  He  will 
maintain  his  office  at  Color 
Production. 

Color  Production,  35  years  in 
business,  prepares  color  print¬ 
ing  materials  for  advertisers  and 
agencies  for  newspaper  adver¬ 
tising.  Travis,  founder  of  the 
company,  is  the  inventor  of  the 
dimensionally-stable  glass  fiber 
matrix. 

Higgins,  with  the  company  for 
more  than  10  years,  was  for¬ 
merly  with  Reilly  Electrotype. 
Miss  Dunne  has  been  with  the 
company  since  its  inception 
starting  as  Travis’s  secretary. 
Miss  Herbrank  has  had  charge 
of  run-of-paper  color  activities, 
and  Miss  Byrnes  has  been  co¬ 
ordinator  of  color  comic  adver¬ 
tising. 


Everything  in  Baltimore  revolves  around  The  Sun 

. . .  that’s  why  Baltimore 
Department  Stores  place 
76%  of  their  newspaper 
advertising  in  The  Snnpapers! 

THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Rapraaantativaa;  Craamar,  Woodward,  O'Mara  A  Ormabaa 
New  York,  Sin  Francisco.  Lot  Angeles.  Chicago.  Detroit,  Atlanta.  Philadelphia,  Minneapolis 
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'We  bought  two  new 
Ludlow  Model  M's 
and  started  hot-metal 
paste-up  in  January 


haven't  had  a  serious 
work  pile-up  since'’ 


Lyle  Smith 

Composing  Room  Supt. 
THE  STATE  JOURNAL 
Lansing,  Michigan 


Ludlow  is  no  stranger  to  the  State  Journal,  but  this  year 
Michigan’s  great  state-capital  paper  is  getting  more  mile¬ 
age  than  ever  from  its  Ludlow  set-up. 

In  January,  the  Journal  replaced  its  older  model  Ludlows 
with  two  brand-new  Model  “M”  machines.  At  the  same 
time  it  installed  a  modern  hot-metal  paste-up  system. 

While  conventional  methods  are  used  on  some  (usually 
smaller)  ads,  most  of  the  big  ones  are  marked  for  hot- 
metal  paste-up.  Almost  everyone  in  the  composing  room 
does  paste-up  and  runs  his  own  Ludlow  work.  And  each 
man  switches  from  conventional  to  paste-up  methods  as 
required. 

For  hot-metal  paste-up,  Ludlow  slugs  and  other  cast  ma¬ 
terial  are  stripped  to  zinc  thickness  (.063  inch)  and  posi¬ 
tioned  on  waxed  Plexiglass  sheets  (Potdevin  system)  to 
bring  the  job  up  to  shell  height. 


The  flexibility  of  the  State  Journal’s  paste-up  system, 
however,  is  no  less  remarkable  than  the  precision  it 
affords.  This  78,000  circulation  paper  can  register  color 
from  its  paste-ups! 

"Ads  that  used  to  be  hard  to  build  are  considered  run- 
of-production  now,’’  says  Lyle  Smith.  "Angles  are  so  much 
easier  to  make  and  there  is  no  problem  with  borders, 
either.  The  new  Ludlow  Model  ‘M’,  of  course,  gives  us  a 
much  heavier  slug  that’s  really  sharp.  And  with  the  new 
Model  ‘M’  speed,  nobody  has  to  wait  for  slugs.  Altera¬ 
tions  and  corrections  are  no  problem,  in  fact  are  made 
easier  than  by  conventional  methods.  In  all,  these  sys¬ 
tems  have  improved  our  efficiency  immeasurably.” 

WHAT  CAN  LUDLOW  AND  HOT-METAL  PASTE-UP  DO 
FOR  YOU?  You’re  invited  to  send  the  coupon  for  latest 
information  on  hot-metal  paste-up  techniques  and  a  bro¬ 
chure  on  the  new  Ludlow  Model  "M”  —  plus  our  new 
Alphabet  Book  of  Ludlow  typefaces. 


Well-stocked  matrix  cabinets  offer  many  A  pair  of  new  Model  "M”  Ludlows  has  earned  the  praises  ^  A  Hammond  saw  strips  Ludlow  slugs  down 

sires  In  BodonI,  Karnak,  Cheltenham,  of  everyone  on  the  composing  staff.  Stronger  slugs,  im-  to  rinc  height,  making  them  extremely 

Gothic,  Century,  Caslon,  Ludlow  Black,  proved  printing  surfaces  and  50%  greater  speed  are  some  light  and  easy  to  handle  in  the  paate-up 

Stellar  and  other  Ludlow  faces.  of  the  reasons  why,  operation. 


Placing  the  stripped-down  Ludlow  mate-  Filing  completed  paste-ups  Is  another  plus 

rial  on  waxed  sheets  proceeds  with  both  for  the  system.  With  a  stiff  plastic  back- 

speed  and  precision.  Many  operators  find  Ing,  the  pasted-up  ad  Is  still  only  shell 

they  don't  even  need  a  light  table.  height. 

Printed  in  US  A. 


LUDLOW 

\  ”  “ 

{  LUDLOW  TYPOGRAPH  COMPANY  C867  | 

I  2032  Clybourn  Avenue  j 

I  Chicago.  Illinois  60614  j 

I  I 

j  Name  _  _ - _ I 


I  Title  _  _ _  1 


A  Meeting  of  Interns,  New  and  Old 


A  summer  internship  can  be  the  key 
to  a  job  on  a  Scripps-Howard  news¬ 
paper,  Example : 

Summer,  1966,  Jack  Brown  w'as 
an  intern  on  The  Albuquerque 
Tribune,  Before  returning  to  the 
University  of  New  Mexico  for  his 
senior  year  he  w'orked  on  the  copy 
desk,  covered  police,  and  served  as 
general  assignment  reporter, 

June,  1967,  his  talents  as  an  in¬ 
tern  recognized,  he  was  offered  a  job 
full  time.  He  started  as  a  reporter, 
is  presently  on  the  copy  desk. 

Bob  Storey  and  John  Aragon  are 
Tribune  interns  this  summer.  Like 
Jack  Brown  during  his  internship 
they  are  University  of  New  Mexico 
juniors,  and  hope  to  become  news¬ 
papermen,  By  summer’s  end  each 
will  have  experience  in  various 
parts  of  the  editorial  department, 
the  better  to  display  their  skills  as 
well  as  to  learn  the  business. 

Storey  already  knows  the  pres¬ 
sures  of  spot  reporting.  When  a 
spectacular  forest  fire  ravaged  a 
canyon  on  the  western  face  of  the 
Sandia  Mountains,  he  shared  the 
by-line  on  the  play  story. 

Scripps-Howard  editors  know 
the  importance  of  attracting  bright, 
able  young  people  to  newspaper  ca¬ 
reers.  Our  newspapers  actively  seek 
them,  and  the  intern  program  is  one 
means.  We  feel  that  ours  is  a  name— 
and  a  prof ession  —  that  merits  the 
best. 


Left  to  right:  1967  interns  John  Aragon  and  Bob  Storey  with  1966  intern  who  made  good,  Jack  Brown. 


SCRIPPS-HOWARD  NEWSPAPERS 
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